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cosmetics... SNOW TOP USP 
IT’S PURE WHITE ..- IT’S UNIFORM 
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snow ‘Top ‘Precipitated Calcium Car- SNOW TOP USP is available in various 
bohdve U:S.P. has been preferred by lead- 
ing Drug, Dentifrice, Cosmetic and Food 
manufacturers for many years because dium, Heavy, Extra Heavy. Write for 
of its physical and mechanical purity, 
high color, fineness, neutrality and free- 
dom from taste. intended. 
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grades according to density—Light, Me- 


your sample today, specifying the use 
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IF IT'S A TUBE 
ASSIGNMENT 


Shaffabloy AN FILL IT! 


SPECIFY “SHEFFALLOY™ for ai/ your Collapsible Tube re- 
quirements. For almost 100 years we've been making finer 
collapsible tubes for both the largest and smallest of our 
country’s users. Put this experience to work for you. . take 
advantage of.the know-how, the exclusive node you find 
only at New England. Here, for instance, all tubes are made by 
our “Sheffield Process” of melting, mixing and tempering tube 
metal, which assures tougher, stronger tubes with no sacrifice 
of flexibility. “SHEFFALLOY” Sheffield Process Tubes give your 
products that extra margin of safety so important for consumer 
satisfaction. No matter what type of tube opening, shape, or 
decoration you require, specify SHEFFALLOY. Ask for full 
information today. 


NEW ENGLAND COLLAPSIBLE TUBE CO. 
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PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE OPOPONAX 

NUTMEG CELERY PIMENTO 
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Sturge Standard 
Precipitated 
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LIGHT, MEDIUM AND HEAVY GRADES 














Rigid uniformity in the 
specific grade desired. 


Depend on STURGE for QUALITY 
and UNIFORMITY 


JOHN & E. STURGE 


cetcled 
Distributors: H.J. BAKER & BRO. 271 Madison Ave. NewYork 16,N.Y. 
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The Visible Guarantee of Invisible Quality . 
KIMBLE GLASS COMPANY - -+ VINELAND, N. J. 
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MW biacoue 
for Fixing, Blending, 
and Stabilizing Perfume 


Hibiscone is of equal interest to the perfumer, the cosmetic 
technician, and the soap maker, to all of whom the completeness, 
stability, and the lasting quality of perfume is of prime im- 
portance. [ts pleasing, persistent, and diffusive odor recalls that 
of natural Musk and Ambrette Seed. Its breadth of applica- 
bility, together with other advantages, have placed it in a class 


by itself. A unique property is its lack of discoloration. 


Descriptive matter and samples 


will gladly be sent upon request. 


Van Dyk & CompPaANY, Inc. 


Belleville 9, New Jersey 


LOS ANGELES 26 1282 SUNSET BOULEVARD 
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Nitrogen Fertilizers 


Step Up the Yield 


Recent experiments by pea growers using 
nitrogen compounds in ground fertilizing 
have shown results that promise to prove 
profitable. These took the form of tests made 
at an Eastern farm experimental station. 

Their aim was to improve the quality while 
increasing the yield of peas for canning. This 
purpose was realized in spite of the fact that 
as peas approach maturity, their sugar turns 
into starch, making them harder and less 
palatable. 

A uniform field was parcelled into six sec- 
tions. 0-16-8 fertilizer was drilled into two of 
them. Then, three nitrogen fertilizers were 
drilled separately in three others. The re- 
maining section was left unfertilized. 

The day after the field was prepared, a 
variety of pea seed treated with spergon was 
planted. An early planting date made the 
peas germinate slowly and grow excellently. 
The nitrogen-fertilized plots grew vines that 
were more vigorous and slightly darker green 
in color than the non-nitrogen-treated areas. 

To truly determine the effect of the fer- 
tilizers, a part of each section was harvested 
on several successive dates. The first harvest 
produced sizes below the desired standard 
for canning. There was little difference in 
the yields from the different fertilizer-treated 
areas. 

The next day’s harvest showed an increase 
in yields and a great change in quality 
among the differently-treated sections. The 
unfertilized peas gained less than 200 pounds 
in yield per acre, while each of the nitrogen- 
treated peas showed a gain of about 600 
pounds. It was found that the nitrogen- 
fertilized peas were more tender and there 
was a greater proportion of small peas. 

The third day’s harvest showed another 
substantial, but smaller, increase in yield in 
all sections with very little change in the 
quality of the nitrogen-fertilized peas. All 
fertilized peas showed a slight tendering 
while those that were unfertilized were get- 
ting harder and larger rapidly. 

On the fourth and fifth days, the unfer- 
tilized peas gained 760 pounds per acre but 
had dropped from the “fancy” to the “extra 
standard” grade. The treated peas were still 
in the best or “fancy” grade and had in- 
creased their yield by over 1,100 pounds of 
peas per acre in the two days, although the 
non-nitrogen fertilized fields produced peas 
which dropped into the second or “extra 
standard” grade. The fifth day, two days 
after the unfertilized peas reached their 
highest quality peak, showed that peas fer- 
tilized with ammonium nitrate and with sul- 
fate of ammonia, plus phosphorus and potash 
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of Canning Peas 


in each lot, also maintained their relative 
place in the same high quality grade. Not 
only that, but the yield of these peas was 
more than double that of the unfertilized peas 
of similar quality that were harvested two 
days previously. 

By the sixth harvest day, the fertilized peas 
were hardening slowly while the untreated 
peas were hardening much more rapidly. 
Thus, the unfertilized peas dropped to stand- 
ard grade, while peas in the sulfate of am- 
monia and ammonium nitrate lots were still 
in the fancy grade. The lot receiving nitrate 
of soda was exactly on the dividing line be- 
tween fancy and extra standard. 

The experiments showed that the quality 
and quantity of peas exposed to fertilizer 
treatments more than paid for the cost of the 
fertilizers. Ammonium nitrate and sulfate of 
ammonia showed themselves to be the best 
of the nitrogen fertilizers. 

National Can Corporation, supplying in- 
dustry with tin containers for many years, is 
happy to cooperate in spreading information 
of practical interest to users of cans. And 
when it comes to containers with special sales 
appeal as well as safe protection for product, 
your National Can representative will be glad 
to talk things over with you. National Can 
Corporation, 110 East 42nd Street, New York 
RY, Ie Be 1311 





New Method Takes Pure 
Oxygen From Air 


According to a recent report, pure oxygen 
can be obtained from the air by a relatively 
simple process developed during the war 
that uses synthetic chemicals and works on 
the same principle by which the blood in 
the human body takes oxygen from the air 
in the lungs and transports it to the tissues. 

1312 


New Herbicide 


Carbon disulfide is said to be an effective 
herbicide for controlling deep-rooted peren- 
nial weeds, yet leaves no deleterious effect 
upon the soil. When this liquid is injected 
beneath the soil surface, it destroys all plant 
structures. Often crop production is stimu- 
lated after treatment. Soil may be safely 
seeded within 6 to 8 weeks. Experiments 
show this chemical treatment was desirable 
in preventing spread of small infestations; 
cleanup after large-scale cropping programs; 
and for general use around landscaped areas. 
These results and methods of preparing the 
chemical have been released, 1313 
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Anticorrosion Polishes 


Black polishes for stoves, grates, and the 
like, said to afford anticorrosion protection 
for iron and steel subjected to high tempera- 
tures, are composed of graphite, carbon 
black, and a high-titer soap mixed to a soft 
paste with water. The mixing is done at 
about 50°C., at which temperature the com- 
position is liquid and can readily be poured 
into cans. 1314 


Sunburn Preventive 


The dark red veterinary petrolatum once 
used to treat horse “collar gall” is very effec- 
tive in preventing sunburn, according to re- 
ports on tests made in the tropics, Exposed 
human skin was covered with a thin film of 
jelly to ultra-violet ray 60 times as strong as 
intense sunlight for 20 minutes without caus- 
ing sunburn. Skin not treated showed burn 
in 10 seconds. 1315 


Treats Livestock Wounds 


Urea-sulfa wound powder developed by 
the army for use in the battlefield to prevent 
infection organisms to set in an injury, has 
found a civilian application. A veterinarian 
has reported its successful application to 
treating livestock wounds. He uses the same 
formula as used by the military and has 
packaged the powder in a spring-top dusting 
can “similar to those in which old-fashioned 
bedbug powders used to be sold.” This prod- 
uct is reported to be effective against the 
common infection ‘organisms except the one 
which causes lockjaw. 1316 


New Fruit Candy Bars 


Fruit processors can look to another sales 
outlet: candy bars. The research in develop- 
ing fruit candy bars for the Army K rations 
now are being turned to account by the 
commercial candy makers. Most of the candy 
that has been consumed yearly contains no 
fruit, yet Army experience proved fruit in 
candy bars was popular. The ingredients in 
the more popular bars have been released. 

1317 


New Vegetable Oil Source 


An agricultural experiment station has 
developed a squash that promises to become 
a valuable source of vegetable oil. Chemical 
analysis shows that seeds of this vegetable 
contain 45% oil. In comparison with other 
important oil-bearing plants, this matches 
the peanut and far outranks the soybean 
which contains about 20% oil. 

The squash is thin-fleshed with a large 
seed cavity which has a high yield of seed. 
This station reports yields as great as 1,050 
pounds per acre, compared to 500-900 pounds 
for peanuts and 1200 pounds for soybeans. 
After the oil has been extracted, a pressed 
cake is left which makes a concentrated, high 
protein livestock feed. 

The squash produces bountifully in any 
section of the country. Mechanical equip- 
ment necessary for harvesting the seeds, and 
extracting the oil have been developed.1318 
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Retards Vegetable Growth bd bd 
In Storage ecnnica OPICcs 
It is announced that a new chemical treat- 
ment has been developed which successfully : - 
prevents sprouting of potatoes in storage, TREE WOUND DRESSING — A new | NEW DETERGENT CREAM—A deter- 
and also retards root and top growth in such dressing has been developed for the treat- | gent cream is now reported that does not 
crops as beets, turnips, carrots and rutabagas. | ™€nt of tree wounds which is made of plas- _ cause dryness of the skin and lathers more 
The material used is the methyl ester of ticized asphalts, resin and lanolin, and fungi- rapidly than soap, even in seawater. It is 
alpha naphthalene acetic acid. By use of this cidal preventives such as pinene, bornyl composed of petroleum, wool-fat cholesterols, 
new treatment, potatoes may be kept dor- | 2¢etate and sylvestrenes. 1323 lactic acid, and a or — It is 
mant, or with only very short sprouts for "Tre a not a primary irritant; it is a hypo-allergenic; 
four or five months at temperatures of 50 to ~ ms a — “i oe and it leaves no harmful residues. 1330 
- : . a = c se of di-isocyanates is in the making Wi 7a 
ee ior chester perteds af — of polyurethanes, they were employed as tan- NEW RODENT POISONS—Dinitrocresol, 
x stuffs because of their property of combining  dinitroalphanaphthol, and other nonsulpho- 
‘] Moi with the NHz groups of skins. Their use in nated nitro dyestuffs are new members of the 
Conserves Soi oisture place of natural tannins is reported to have | growing list of organic chemicals suggested 
Methylcellulose fiber is suggested as an ad- | Cut tanning time to seven hours from the | as rodent poisons. They are said to be supe- 
ditive in soils, its purpose being to conserve | USUal minimum of eighty. 1324 | rior to barium carbonate, red squill, and 
- " a ated rae F thallium compounds. 1331 
meisture by reducing erapration fom the | ESSENCE OF APPLE JUICE — is re ! 
It is added in the pro catia of 1 wot nt to ported that a process for the recovery of CURARE PRODUCTION PROCESS IM- 
1.7 percent (on the basis of shea tail ute volatile flavoring constituents of apple juice | PROVED — An improved method for manu- 
ri ht, ened eit ten adll enced tocudin in the form of an essence has been a a “intocostrin” was an sl 
ms : : 5 45 ented. e new process is reported to produce 
a nee Pa in ea that the fiber a mh a product which is purer and more steble 
a eo _ BOLL WEEVIL INSECTICIDE — The | than previous curare preparations. 1332 
cotton boll weevil, probably the most damag- 
Research Program on Waxes ing pest to the American cotton crop, may PYRETHRIN PRODUCTION FACILI- 
A . h ages completely succumb to a new insecticide, TATED — Distillation of impure pyrethrum 
i pcre ae pt as m4 benzine hexachloride, which field tests in- extracts for the production of purified pyre- 
cen & pera on pear we "aaa emul- | dicate is more effective, as far as cotton in- | thrin is facilitated by the addition of sesame 
sion _ waxes me le for th we aoe sects are concerned, than DDT or the old oil, which acts as an inhibitor of foaming. 
eS Fe ee ee ee ae stand-by, calcium arsenate. 1326  Sesamin is also obtained in the process. 1333 
of new emulsifying agents, emulsification P , . a 
procedures and processes, the investigation NEW RESIN —A new pale-yellow resin, ATHLETE’S FOOT REMEDY-—Discovery 
of synthetic waxes and resins and the devel- | compatible with drying oils is produced by that a vitamin K-like substance exerts a 
opment of  apeomggs for expensive = the interaction of methallyl alcohol, phos- powerful action on the four fungi that com- 
scarce carnauba wax. 21 poate — -_ a —e a of para- monly are responsible for athlete’s foot was 
ertiary-butylphenol, formaldehyde, caustic | recently reported. 1334 
Be Sort 1 Grad soda, and water, by refluxing, steam-distill- _ 
an Sorter and Urader ing, and heating in carbon dioxide. | 1327 DRUG SUCCESSFUL FOR TREATING 
By the effective use of electron tubes, the POISONING — It is announced that a new 
tedious task of sorting and grading beans WART OINTMENT — It is reported that chemical warfare material which has been 
may be transformed into a speedy, automatic | podophyllin ointment (podophyllin resin, | saving the lives of people who took bichloride 
operation. The beans are fed nage a , 25 percent, in liquid paraffin) is efficacious will be released soon. 1335 
chine mechanically one at a time where the | for the removal of soft warts, occurring singly bli ee 
good beans are passed through while the bad | or multiply on any part of the body. 1328 RECOV ER MAGNESIUM me ny ge 
ones are ejected. The acceptance or rejection SEA—A patent has been awarded for a 
of each bean depends on the respective per- QUITENINE—Aquinine derivative, quite- method of treating sea water to recover mag- 
centages of red and green light reflected by | nine, can be traced through the body, it is nesium salts as substantially pure solid 
each bean. Besides separating various kinds | reported, because of its intensely purple magnesium chloride. 1336 
of beans, these machines can sort seed corn, | fluorescence, and it is being used in work | ; CZ . 
peanuts, coffee and even potatoes. 1322 | on physiological tracers. 1329 | C \ : 
Every effort will be made to furnish additional information ; . ( 
on these articles. Where such information is not obtainable, » 
we will refer inquiries to the original source of the article. 
Write to National Can Corporation, 110 East 42nd Street, 
New York 17, N. Y. Please mention the number at end of Py 
article — also name of the magazine you saw it in. é. SS LS 
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UP-TO-DATE FACTS ABOUT 


SONNEBORN 


White Oils, Petrolatums and Specialties 


that will help you in cosmetic product development 


Leading cosmetic manufacturers 

have long standardized on SON- 

NEBORN White Oils, Petrolatums HAIR TONICS 

and Fetroleum Specialties . . . con- A SRILLIANTINES HAIR POMADES 
vincing evidence of the unsur- . C 


passed Quality, Purity and Stabii- w xe" Se > ‘a 
\ eX - 
ae 





vy) 


ity of these highly refined ingredi- “y \ we 7 
ents, a few typical end-uses of | sp \ fr 
, : ta ' ~ 
which are shown at the right. gr . , im 
The broad research facilities of ——e AND SUNTAN AND Suneuew 
the SONNEBORN laboratories, —— CREAMS AND OILS SPECIAL Suin 
backed by 65 years of refining ex- . Gaens 
perience, are available for aid in \\ 


E 
solving current production prob- St fig SV ME 





lems and in the development of Bo 
new cosmetics. Nar ~~ 
‘ ihe. ee 


SONNEBORN PRODUCTS FOR 
QUALITY COSMETICS 


WHITE MINERAL OILS 
KAYDOL — U. S. P. Heavy * ORZOL - U. S. P. 
Heavy * PROTOL — U.S. P. Heavy * ERVOL - 
U. S. P. Light * BLANDOL — U. S. P. Light 
CARNATION «+ KLEAROL 


MASSAGE OILS 
Ll 


HAND LOTIONS 

















PETROLATUMS U. S. P. 


TYPE I: Medium Consistency — White Protopet BRUSHLESS Suave CREAM 

Yellow Protopet and other colors J . CHAPPED Lip POMADES SOAPS 
TYPE Il: Soft Consistency - White Fonoline - K 

Yellow Fonoline Rete. i 
TYPE III: Medium Consistency with High White Oi] anedatmbhe te 

Melting Point — White Perfecta De il and Petrolatum Divisi eee 

pt. DC7, jon — L. SO 
88 Lexington Avenue, New York 1 “wae SONS. INC. 
SPECIALTIES Gentlemen: Please send latest . N.Y. 


DEO-BASE — Light hydrocarbon distillate re- for end- 
fined to complete freedom from kerosene odor uses checked (refer to i Sonneborn Products 


SONO-JELL — Complete series for liquefying A : 
cleansing creams, pomades, etc. E F G 
TRI-OL - Base for soapless oil shampoos and 1S I [¥] 


soap-sensitive skin cleansers 








SONOQUOL- Water-miscible white mineral oil Name 
for use in hand lotions and cleansing creams —ee 
© Company 
Check the coupon (marking appropriate 
key letters) to receive free technical data Address 
on subjects of most i diate int t 
to you. City 









WHITE OIL AND PETROLATUM DIVISION 
L. SONNEBORN SONS, INC. 


88 LEXINGTON AVENUE, NEW YORK 16, N. Y. 


Refineries: Petrolia and Franklin, Pa. ¢@ 
In the Southwest: Sonneborn Bros., Dallas 1, Texas 
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Branch Offices: Chicago, Baltimore, Philadelphia and Los Angeles © Stocks carried in principal cities. 
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Put glamour on your counter! And protection, too! You can do this double favor for 
your products with Dow Plastics. Styron, Saran Film and Ethocel Sheeting smooth the 
way to sales. ... Styron is sparkle in a package. It compliments even the finest products. 
It gets along with most chemicals, too, so you can specify it in pharmaceutical containers. 
... Beauty blends with protection in Ethocel Sheeting. It’s clear and bright and rugged—a 


fine companion for fragile things like flowers. It stays strong and lively, won't turn 


ee ee ee eee ee 


yellow. .. . Tough, transparent Saran Film “keeps moisture in its place”, keeps out dust 
and dirt, keeps metals free from rust. And it accommodates chemicals with ease. . . . Choose 
Dow Plastics for “package-power powel to protect, powel to sell! Choose Dow Plastics 


and build pre-eminence for your products! 
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ETHOCEL SHEETING SARAN FILM STYRON 





Beauty and protection join for many Saran Film keeps chemicals and other prod- 
uses in semi-rigid Ethocel Sheeting. ucts free from moisture, dirt. 


SARAN F-12@0 RESIN For dense coatings that are com- 
pletely waterproof, colorless, odorless and tasteless and highly resistant to 
moisture vapor, solvents, oils, greases, fats, acids, alkalies and corrosion. 


SARAN F-122 LATEX For a quick-drying, high-gloss, 
abrasion-resistant film with excellent mechanical properties for flexible 


barriers that withstand folding and scoring. Suitable for protective food papers. - 4 wt 3 
THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN Pp L ASTI Cc ee 


¥ CT ° . FILM » 4 ie x 
New York + Beston + Philadelphic + Washington + Cleveland + Detroit « YRON ETHOCEL SHEETING SARAN x 
, SARAN F-122 LATEX « SARAN F-120 RESIN a at 
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FAMILIAR MATERIALS CONSTITUTES PROGRESS .. . 








; SCIENTISTS, USING KNOWN INGREDIENTS 


WONDERFUL THINGS ARE BORN ... 
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315 dec Avenve * . New York 10, N. Y. 
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COMPOUNDS DO THE 


I rubber mold “release” 


il 


TRADE-MARK 


SSCS SSSES SESS ESEEES SSE CESEE SESE 


When dilute aqueous 
solutions of Carsowax 
compounds are used 
as mold lubricants, 
there is a minimum of 
carbon build-up. The 
cured articles are easily released from 
the mold. 











SE JOBS WELL 


medicinal ointments 


Carsowax compounds 
are water-soluble, 
inert, and will facili- 
tate the action of the 
active ingredients. 
Their use in topical 


preparations has been sanctioned by 
the Food and Drug Administration. 


a 
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Carsowax compounds 
and their water solu- 
tions serve as lubricants 
for rayon and other 
textile fibres. One 
water rinse is sufficient 
to remove the size. 






> adhesives 


Carsowax compounds 


<--. are used to stabilize 


the moisture content of 
adhesives. In envelope 
flap glues they keep 
the paper from curling. 











cosmetics 


Pancake make-up, 
shaving creams, hand 
lotions and hair prep- 
arations are among 
the many cosmetic 
formulations now made with Camowax 
compounds. Carsowax compounds are 
water-soluble, and may be obtained 
in a wide range of viscosities permit- 
ting close control over the consistency 
of the finished product. 





CARBIDE 


AND CARBON CHEMIE 





Carsowax solid poly- 
ethylene glycols are 
available in five differ- 
ent molecular weights, 
ranging in appearance 
and consistency from a 
soft petrolatum-like 
solid to a hard wax. 
Further information on 
their properties and 
uses will be found in 


the booklet “Technology of the Poly- 
ethylene Glycols and Carbowax Com- 
pounds” (Form 6013). Send for your 


copy today. 


ALS CORPORATION 


Unit of Lnion Carbide and Carbon Corporation 


ICC 


30 East 12nd Street. New York 17. N. 


x. 





“Carbowax” is a registered trade-mark of Carbide and Corbon Chemicals Corporation. 



















osmetic Crea tions 


ORIGINALITY * VALUE 
SAFETY * UNIFORMITY 














Your brand is more than a label. It is a product that must 
have consumer appeal—that must be uniform—that must sur- 
pass Government standards—that must keep ahead of competi- 
tion by keeping pace with modern packaging and scientific 


developments. 
P TITRATION: One of the impor- 


For more than a quarter century Paris Cosmetics, tant methods in chemical analysis. 
i , PARIS titration apparatus is distin- 
Inc. has been privileged to serve in the manu- guished by the “electric eye” indi- 
facture of fine cosmetic products which have cator which eliminates the human 
earned wide consumer popularity under famous actor and assures super-accuracy. 
. f Systematic and rigorous analysis of 
brand names. This anonymous and confidential all raw materials and finished prod- 
activity has been featured by uncompromising ucts is regular PARIS procedure 
quality standards, a flair for creative suggestion 
and undeviating reliability. Stylists and purchas- 
ing agents seeking to improve lines or indi- 
vidual items are invited to consult Paris with- (* i ; 


out obligation. | 
«bil 
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Paris 


COSMETICS, INC. 
116 West 14th Street, New York 11, N. Y. 
Coble: “Poristic New York” 


EXCLUSIVELY UNDER PRIVATE LABEL — 


Lipsticks ¢ Face Powders « Dry Rouges ¢ Cream Rouges ¢ Cake Make-up 


Eye Shadow ¢ Mascara © Compact Powders « esti 4 Powders 


Face Creams © Perfumes @ Colognes ¢ Toilet Waters * Sachets ¢ Lotions 


All products fully covered by manufacturers’ liability insurance 
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Let CALCO’s large-capacity plants 
supply your Bulk Pharmaceuticals 






CALCO’S capacity to manufacture bulk pharmaceuticals in large 
quantity is one reason why you should depend upon this company 


as your source of supply for present 
and future needs. 

In CALCO’S extensive plants cov- 
ering nearly 550 acres and employing 
nearly 5,000 trained technicians and 
operators every step from laboratories 
through to finished big-scale produc- 
tion is rigorously checked to insure an 
absolute uniform standard of quality. 

Why not call upon CALCO now for 
the bulk pharmaceuticals listed on 
this page? 


* Precise and complete analytical 
control 

* Technical bulletins available 

* A technical service ready to as- 
sist in application problems. 
















AMERICAN 


Drug and Cosmetic Industry 


x * * 


CALCO’S Bulk Pharmaceuticals 


SULFADIAZINE U.S.P. 

(powder or micro crystal) 

... the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P, 
Sulfamerazine 

Sodium Sulfamerazine 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine U.S.P. 

Sodium Sulfapyridine 
Aminoacetic Acid U.S.P. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 
Cinchophen N.F. 

(and Sodium Salt) 
Neocinchophen U.S.P. 

Mandelic Acid U.S.P. 

(and Calcium Salt) 
Menadione U.S.P, 
Methylene Blue U.S.P. 

(powder or crystals) 

Nicotinic Acid U.S.P. 
Nicotinamide U.S.P. 
Saligenin 

Thiouracil 
Phenothiazine N.F. 

(Regular and Drench grades for 

Veterinary use) 

Certified Colors for Pharmaceuticc! 
and Cosmetic Use 


PTalco 


oe 
CALCO CHEMICAL DIVISION 
CYANAMID COMPANY 
ound Brook, New Jersey 


DILLONS CHEMICAL CO., LTD 


) St. Nicholas St., Montreal 
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July '46: 
y "46: 59, 1 
Drug and 
Cosmetic I 
ndustry 














It's The 
TALK of the 
Cosmetic 
Field... 


SF- 
CLS 


The Shampoo That STAYS 
CRYSTAL-CLEAR Under All Conditions 


@ Completely Refrigerated 
@ Aged—Filtered 

@ High Lathering 

@ Never Develops Rancidity 
@ Free Rinsing 

@ Won’t Bleach 

@ Castile 

e PH of 8 


@ Absolutely Neutral 





Money can’t buy a finer product than Sanitary’s 
Special Formula, Concentrated Liquid Soap! Made 
of the purest ingredients; does an unmatchable job; 
leaves hair alive-looking, soft, lustrous. Sold in bulk 
to the trade exclusively. 
ODORLESS UNLESS PERFUMED TO ORDER 
IMMEDIATE DELIVERY 


Address All In juiries to 


Xo 
ateit@ey Fons 
C _Y SOAP COMPANY 


104 RAILROAD AVE. PATERSON 3, N. J. 
Mfrs. of Quality Soaps and Disinfectants Since 1921 
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ion right shades. 
ake-up line- 


mony and fash 
is a must in your m Include top quality 


n color harmony- 


in fashion cosmetics—color har 
osmetics, 


ght and i 


Color 1s supreme 
tion, 


AMEL, fashion’s favorite in C 

| in shades that are fashion ri 

foremost name in bulk NAIL EN AMEL means @ © 
sng and top quality nail enamel that will pay you 


ce in color selec 


NAIL EN 
ystomer servi 
dividen' 


nail epame 


DURLI N, the 


fashion trends, pack 
DURLIN CO. 
Cable Ad Newark 2 N.J 


dress: Durlin Newark Newjersey 


744 Broad Street 








UALITY based on 

















unceasing research... 


PRODUCTION under the 





most exacting control. . . 
Every SYNTOMATIC Prod- 
uct a distinctive asset in the 
manufacture of your perfumes 


and cosmetic preparations. 







AROMATIC S 


ESSENTIAL OJLS 





¢, 
+. 
> 
*. oe 
SSYNTOMATIC © 
*3 CORPORATION 4 
new YoRr y+ 








PERFUMERS MATERIALS 





SYNTOMATIC CORPORATION 


114 EAST 32nd STREET + NEW YORK 16, N. Y. + MURRAY HILL 3-7618 





















LANOLIN ANHYDRO 


New York, N. Y. 


Although the odor and color 
preparations —lipsticks, creams, ané 
grade of lanolin requiring the least p 


- Lanolin Anhydrous Cosmetic Grade Merck is an ideal wid 


vse. It is extremely light in color, ond bes only a slight 
Marketed only in 100 Ib. and 400 Ib. drums. 


Manufacturers’ wepies en et ee 
will receive our careful attention. 





MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N. J. 


+ Philadelphia, Pa. - Si. Louis, Mo. + Elkton, Va. + Chieago, Ill. + Los Angeles, Calif. 


In Canada: MERCK & CO., Ltd., Montreal + Toronto + Valleyfield 







@ 


It took millions of years for Mother Nature to create 
the precious diamond. 

It takes years and years of experience, comprehen- 
sive modern facilities and skilled master perfumers to 


create imaginative and original fragrances. 

With a backlog of close to 150 years experience 
D«O is at all times ready to serve your perfume needs 
and to solve your perfuming problems. 








SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


ROUGE 
LIPSTICKS COMPACTS | aKeUP 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 











PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 
PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 


MANUFACTURING 

















NEW JERSEY OFFICE CANADIAN OFFICE 
ONE PLEASANT AVENUE (ntreetios of Dualit 54 OSLER AVENUE 
CLIFTON ip Vr WEST TORONTO, ONTARIO 


SINCE 1877 


AUXILIARY PLANT @ LOWELL, MASS. 











An Announcement 






x ALEXANDER KATZ, Founder, former President and Chairman of 


the Board of Florasynth Laboratories, announces that materials origi- 







nated by him at Florasynth are at present being manufactured at 






plants directed by him, using improved processes and scientific control 


under the supervision of competent chemists. 










\X) E ANNOUNCE the ESSENTAROME BRAND #650 line of PERFUME 
OILS created by Dr. Katz in 1916, JADOUCEMENT created at our 


Los Angeles plant, and formerly marketed by Dr. Katz under the name 







of Jasdoux Blanc. VERY interesting modern notes are offered in our 


TABUN-PAMIR and TIBET-PAMIR. 





Your inquiries on PERFUME and FLAVORING 


materials will be given prompt attention. 










DR. ALEXANDER KATZ & CO. 


4641-43 Hollywood Bivd., Los Angeles 27, Calif. 
948 Howard St., San Francisco 3, Calif. 













ESSENTIAL AROMATICS CORP. 
304 East 23rd Street, New York 10, N. Y. 











CHICAGO . DALLAS «© NEW ORLEANS .§ MINNEAPOLIS . SEATTLE 
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IF il’S MADE 















TABLE SALT 





..»More than a century of manufacturing 
experience will be working for you when you 
turn over your pharmaceutical production 


problems to Strong Cobb & Co., Inc. 


Our laboratory staff will study your formulae, offer suggestions concerning potencies, choice 
of vehicles, excipients, disintegrating materials, etc. 


The form your product should take will be thoroughly investigated from the standpoint 
of efficacy and sales potentialities. 


, Trained pharmaceutical staffs will select samples at each stage of the manufacturing 
process. You may be certain that raw materials and the final product conform to your exact 
specifications as to active ingredients, pH, moisture, color, weight, taste, odor, and other 
important characteristics. 


Whether you are considering immediate or 
future production our technical sales director 
will be pleased to talk over your manufactur 
ing problems with you. 


| Slsang Clr Connpang 


CLEVELAND 4, OHIO 









SUBSIDIARY OF 
\ STANDARD BRANDS 
INCORPORATED 
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CREAMS 


An excellent hydrophilic base containing 

cholesterol, other sterols and Lanolin Alcohols 

that closely resemble those found in the fatty secretions 
of human skin. The cholesterol in Alcolan is in a fatty form 

more absorbable because of its ready miscibility with the secretions 

of the sebaceous glands. Lengthy complicated formulation is 

not necessary to obtain good results. Water alone, added to Alcolan produces 
a lustrous white cream of rich consistency possessing excellent emollient 
properties. Brilliant white creams with remarkably smooth texture 

and elegant cosmetic effect may be produced with Alcolan. These creams 
spread easily and will not dry out, cake or harden. 


° 


OINTMENTS 


WRITE FOR DESCRIPTIVE LITERATURE 


W 


LIPSTICKS 
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110 EAST 42nd STREET, NEW YORK 17, WN. Y. 


Cable Address: “Rebinwag” - Piant Mamareneck, N. Y. 
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ZINC 
ALUMINUM 
CALCIUM 
IRON 
MAGNESIUM 


WARWICK CHEMICAL COMPANY 


A DIVISION OF SUN CHEMICAL CORPORATION 


580 FIFTH AVENUE, NEW YORK 19, N.Y 
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For Superlativel 


BY GIVAUDAN 


ae ALCOHOL PURE G.D.. produced from the finest grade 
of spermaceti, imparts a soft, velvety texture to the skin when 
ysed in creams, and is a valuable ingredient in lipsticks, face 
powders, shaving creams, toilet soaps and shampoos- 

A uniformly solid material, brilliant white in color, Cetyl 
Alcohol Pure G. D. has no foreign by-odors...is non-irritat- 
ing and free from impurities. It assists materially in stabiliz- 
ing emulsions and is highly useful when incorporating water in 
products that are not especially water-absorbing. 

Your inquiries for more complete information about Cety! 
Alcohol Pure G. D. will receive our prompt attention. Send 
for a free COPY of our recent booklet on Cetyl Alcohol. 


“TRA pITIONALLY...PROGRESSIVELY:~ 
DEPENDABLY GIVAUDAN” 


GIVAUDAN-DELAWANY™ INC. 


o WEST 42nd STREET, NEW YORK 18, N.Y. 


BRANCHES : Philedelphia - Les Angeles - Cincinnati Detroit + Chicage - Seattle + Montreal 





You cant afford zof to use it! 


The flavor you put in your product is the 
decisive ingredient. For flavor is what the 
consumer buys. He judges quality by taste. 


Exchange Oil of Orange gives you more 
real orange flavor, drop for drop or pound 
for pound, than any other orange oil. 
That’s why more leading American man- 
ufacturers use it. 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 


76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 
Distributors for: 

CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 
Producing Plant: 

The Exchange Orange Products Co., Ontario, Calif. 


Compare Exchange Oil of Orange with 
any other offered. Give it all your tests 
for quality, uniformity and strength. Ther 
you will buy Exchange Brand 





What's NEWatNYQ 


Every precaution is taken to maintain NYQ’s standard of purity. Nothing but 
distilled water or water purified by the most up-to-date process is used for 
solutions, crystallization and washing of insoluble precipitates. This precludes 


any contamination from water. 
This is just one of the many reasons why you can rely on chemicals bearing 


the NYQ label. 
¢ MANUFACTURERS OF 
Bismuth Subcarbonate Brucine Alkaloid Iodine Resublimed 
Bismuth Subgallate Brucine Sulfate Iodoform 
Bismuth Subnitrate All Salts of Cinchona Potassium Iodide 
and other Bismuth Salts Alkaloids (Cryst.-Gran.-Powd.) 
Quinine Sulfate and other Quinine Salts 
Strychnine Alkaloid + Strychnine Sulfate * Thymol Iodide 


ST. LOUIS DEPOT 
915 Market Street 
St. Lovis 1, Mo. 


GENERAL OFFICES 
99-117 North Eleventh St. 
Brooklyn 11, N.Y. 
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have you a 


variety and ingenuity 
distinguish the creations 
of the Schimmel laboratory 


whatever your need — whether fleral, 
exotic or medern — we will fashien a 
compound te suit you. 


Schimmel & Co.. Ine. 


GOl West 26th St.. New Yerk I, N. Y. 
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READY TO SOLVE 


W. serve a distinguished clientele 
of outstanding compenies in various 
fields, manufacturing products bearing 
some of the word's most respected 
labels. 


In the solution of perplexing prob- 
lems and as contract manufacturers in 
the chemical and cosmetic fields, 
Evans Chemetics, Inc. can serve you 
effectively, accurately and eco- 


nomically. 


Our facilities and services are por- 
trayed interestingly in our brochure, 
“Twentieth Century Alchemists.” 
Send for it. 


ge 
Cis Mol Teg hie 


“WES East 43rd STREET, NEW YOR - ¥ 
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THIS IS A FASCINATING BUSINESS 
re 


% 


IT IS ALSO A RESPONSIBLE. ONE 


eS 
* 


You see we manufacture make-up items to adorn the faces of our lovely wives, 

daughters, or sweethearts—and we take pleasure and pridé in the perfection of 

each finished article and in its guarantee of safety and purity. For example:— 
c ¥ 

LIPSTICKS are of a smooth, creamy substance, colors are constant, vivid, and 
satisfactorily indelible. Each lipstick is flame processed to give a scientifi- 
cally sterilized and glossy finish. 

POWDERS are micronized to the finest possible texture, yet recat the clinging 
smoothness so essential to the well-groomed look. 


gen ce MAKE-UP micronized powder caked to meet the current market with 
all purities and special features contained. Lanolin is added to offset the 
possibility of dryness. 


MASCARA—we suggest you send for samples of our newly-developed cake- 
mascara. 


The same meticulous attention is given to the manufacture of every article pro- 
duced in this fascinating business. 


LIPSTICKS * CREAMS *« MASCARA * POWDERS 
¢ PERFUMES + COLOGNES «+ LOTIONS -* 
LEG MAKE-UP 






W. F. Zimmerman. Incorporated 


404 Fourth Avenue aid 601-635 So. 21st St. 
New York 16, N. Y. aay “ af Irvington, N. J. 


ni 
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Fragrances fresh and refreshing as an 
autumn breeze .. . pert and saucy as 


seventeen .. . wistful as strange music. 





Felton Perfumers have the skill, the artistry, 
and the experience to create just such harmonies 


in fragrance that assure consumer preference. 





J 


FELTON cus: 


599 JOHNSON AVENUE, BROOKLYN 6, N.Y. 


BRANCHES IN BOSTON «+ PHILADELPHIA + SAN FRANCISCO+ LOS ANGELES« ST. LOUIS 


CHICAGO DALLAS « MONTREAL « TORONTO+ VANCOUVER + WINNIPEG « MEXICO CITY 





ANUFACTURERS OF PERFUMES, AROMATIC CHEMICALS, scone OILS AND FLAVORS 








KESSCo 
G13) 1G: ame RODUCTS AS Td 7 VR tla; 


EMULSIFIERS 
of, Definite Specifications 


GLYCERYL KESSCO WAX 


MONO STEARATE A-21 
PURE FOR ANTI-PERSPIRANTS 
AND DEODORANTS 
SELF-EMULSIFYING OINTMENTS 


PROPYLENE GLYCOL MONO 


STEARATE 
PURE AND SELF-EMULSIFYING 


“eUw 


POLYMERIZED GLYCOL 
STEARATES 
LAURATES 

OLEATES 
ETC. 


for 


PHARMACEUTICALS 
TOILETRIES 
COSMETICS 

ETC. 


ESTABLISHED 192] 


STATE ROAD and COTTMAN AVE. « PHILADELPHIA 35, PA. 
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PERSPECTIVE ON | TOMORROW 
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Fan whichever perspective you view your markets for 
FINEST PERFUMES and COSMETICS, all lines lead toa single 
objective. Tomorrow... the next day... every day fol- 
lowing, the seiles of your business will be the satisfying 
appeal and the constant acceptance of your products. 
Your confidence in accomplishing this is as strong as 


your Source of Supply in MATERIALS and in research.* 


(OPE 







LABORATORIES, INC. 


CHICAGO 6, ILL. * NEW YORK 61, N. Y. *© LOS ANGELES 13, CALIF, 


DALLAS 1 - DETROIT 2 - MEMPHIS 1 - MINNEAPOLIS 2 - NEW ORLEANS 13 - ST. LOUIS 2 - SAN FRANCISCO 3 - SEATTLE 4 


FLORASYNTH LABS. (CANADA) LTD.—MONTREAL - TORONTO - VANCOUVER . WINNIPEG - FLORASYNTH LABORATORIES DE MEXICO S.A., MEXICO CITY 


*in its 30th productive, cooperative year, 
FLORASYNTH has served manufacturers of 
finest Perfumes and Cosmetics through re- 
search and development with better Essential 
Oils, Floral Creations and Supreme Aromatics. 


uJ 


* 


” REACHING FOR A. ROSEBUD? 
j REAC Me FOR A 


depend on dupont RHODINOL P 


Reach for the finest—Rhodinol P, isolated from selected 
Oil of Geranium Bourbon! Its deep, rosy odor (almost a 
twin of genuine rose otto) makes it an indispensable 
ingredient of rose perfumes—floral compositions, too. 
Du Pont Rhodinol P is recognized by discriminating 
American perfumers as being the finest quality obtain- 
able. It may be the answer to your present problem. But 


whatever the product, whatever the fragrance, see 


Du Pont early! E. I. du Pont de Nemours & Co. (Inc.), 
Organic Chemicals Department, Aromatics Section, 
Wilmington 98, Del. Branch Offices: Boston, Charlotte, 
Chicago, New York, Philadelphia, Providence, San 
Francisco. 


lu pant awmnstten 


BETTER THINGS FOR BETTER LIVING 


-.. THROUGH CHEMISTRY 


RES. U. 5. Pat. OFF. 
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Cosmetic technicians hae noted special ad- 


vantages gained by making emulsion-type 


suntan preparations and insect repellents 
rather than oil concentrate types. Emulsion- 


type lotions appeal to fastidious usersybecause 
. 


of their more luxurious “feel” 





of objectionable greasiness. M, 
lotions are easily washed a 
danger of soiling garments with oil and leav- 


ing the skin ready for cosmetics. , 4¢ 
a 2 

72° ° . "8 
While emulsions are economical to “prepare 


” *F 


they are not always easily manufacturéd.so 


Sun screens and the insect repellents som 
times used in conjunction with them, are 
frequently difficult to handle with ordinary’ 
emulsifiers, particularly if the emulsifiers are 
alkaline in nature. 








a 
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Make it a Better 
Suntan Preparation 


with ATLAS 
Non-lonic Emulsifiers 


> 










With Atlas non-ionic emulsifiers, stable neu- 
tral or slightly acidic emulsions may be pre- 
pared, matching the natural acidity of jhe 
skin and preserving the full effectiveness of 
the ingredients. 


This is just one more example of how Atlas 
non-ionic emulsifiers give amazing new free- 
dom itgformulation. For the complete story, 


send for the bookies illustrated below. 


» 
“. 


‘% ‘ 
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/ “? 
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a s Ws 
Write for this 
Comprehensive Manual 
atin on your 


‘+ Company Stationery. 
’ a 
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Where Freedom from Iron is a “Wast” 
Use Hooker Sultides 


Eight parts per million (.000008 of a pound per aye a Na2S, . light owe colored solid 
, 4 ‘ i : in water, slightly soluble in alcohol, 

pound of product) is as much iron as you will ever insoluble ge an = , 

find im a pound of Hooker Sodium Sulfide. Manufac- Analysis 

turing refinements and purification techniques de- Sodom Oe. . Be a ise we. 

veloped by Hooker chemical engineers bring you ahaa Salts. = pated — 

this Sulfide that can be safely used in practically a metals: ade. ae ee 

every case where an iron free sulfide is needed. And Shipping Containers, Drums 00 and 356 ibs. net. ’ 

ker Sodi Ifhydrate the i = SODIUM SULFHYDRATE, NaSH, a light yellow 

in Hooker hom Sulthydrate the iron content hes colored solid in flake form. Soluble in water and alcohol, 


been brought down to a maximum of 5 parts per incciatiie in offen. 

million. . pase Analysis say 
Where your processes require sulfides, you can be [see aa AEBS 
sure of purity of your products by using uniformly on ee a ae ate eae oes 

high purity Hooker Sodium Sulfide and Sodium | ah Salts... ik rts -* 
Sulfhydrate. A request on your company letterhead SF other metal saezvien dante vente = am 
will bring Technical Data Sheets and samples. Shipping Containers, Drums 90 and 350 Ibs. net. 








“Process equipment where iron-free Hooker Sulfides are being used.”’ 


ELECTROCHEMICAL 
COMPANY CHEMICA 


13 Forty-seventh St., Niagara Falls, N. Y. 
New York, N.Y. « Wilmington, Calif. « Tacoma, Wash. 
Caustic Soda Muriatic Acid Sodium Sulfide 
Paradichlorbenzene Chlorine Sodium Sulfhydrate 2980 
22 Drug and Cosmetic Industry July *46: 59, 1 
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From the Farthermost Ports of the World 


Destination ... PENICK 


| pre BOXES AND BACs brought from every 
part of the world by S. B. Penick and 
Company testify to the wide nature of Penick 
resources and the scope of this organization’s 
progressiveness. 

Advancement in scientific and technical 
methods of drug production and manufacturing 
for foreign and domestic use has placed S. B. 
Penick and Company in the forefront of the 
botanical drug industry throughout the world. 


Founded during the era when “crude drugs” 
were produced almost entirely by methods pre- 
vailing in the Eighteenth Century, the Penick 
Organization has pioneered in the development 
of higher standards in the procurement of raw 
materials and in the manufacture of basic prod- 
ucts for the drug, chemical, food, insecticide 
and technical industries in every continent of 


the globe. 


Penick manufacturing plants enjoy facilities 
which include the latest, and in many instances, 
unusual types of equipment, much of which 
was designed for specialized manufacturing op- 
erations to conserve the active drug principles, 
thereby insuring full potency in the finished 
product. 

Under the direction of men trained in the 
modern methods of scientific operation, every 
step of the fabrication of Penick materials is 
supervised with an alertness and with an eye 
to the most minute detail. Each and every stage 
of production is carried out to the most precise 
specifications. 

It is such a rigid laboratory control system, 
laid down by our skilled technicians and 
physicists, that guarantees to you, as a buyer 
of Penick products, puRITY, QUALITY and 
POTENCY unsurpassed in excellence. 


’.B. PENICHK & COMPANY 


5 0 
NEW 


CHURCH 


STREET 
8 Ge ee, ee 


Telephone: COrtlandt 7-1970 


735 W. 
CHICAGO 10, 


Telephone: MOHawk 
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STANDARD 
or 
PuRITY 


Fine Che Wile le. 


Invari , 
7 sera purity: Study thi 
emicals for ph s partial list of basi 
which General P armaceutical manuf asic 
Adamson Divisi hemical Company’s eke be 
products bw are cen Guiles — & 
guideposts -* grades, and aimed as the 
chemicals of ; . broad selection of ere are 
high qu li invariable purity q process 
Behi any and uniformity 7 = consistent 
ind these > 
an ae products s ' 
Seiten deen which —. integrity of 
ting th ce ache party ee 12 
cals an ure oO reagents e 9” 
als ...an organizati and Sune chemi 
cision chemi Is” on whose produ mi- 
ts are “ 
—lot aft cals” made by adv cts are “pre- 
er lo y advanced . 
t and ton after cmt eee 7 
variable 


purity determined 
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even the seventh tothe 6 er 


Sampl 

° pies, s i . 

furnished to eer rae and quotatio 

on request nu acturers—with ns gladly 
to nearest office below out obligation— 


Bak 
ER & ADA 


eneral chemical company 


a . Se 


aker & adamson division 


CC Q_neneee” 


Acetyl Chloride, Tech. 


ACIOS Reagent, ACS., and other grades 
Acetic Acid, Glacial, 99.5% 
Formic Acid, 98-100% 
Hydrochloric Acid 
Nitric Acid 
Oxalic Acid, Anhydrous 
Phosphoric Acid, Ortho, 
Phosphotungstic Acid 
Sulfuric Acid 


+. 
Aluminum Sulfate, Gron., NF. 


e 

Ammonium Hydroxide, Reagent, a.csS. 
Ammonium Nitrate, Gron-- Reagent, ACS. 
Ammonium Sulfate, White Gran-- Purified 


© 

Ammonium Bromide, Gron., NAF. 
Potassium Bromide, Cryst... U.S.P. 
Potassium Bromide, Gron., USP. 
Sodium Bromide, U.S.P- 


chemicals for pharmaceuticals 


Calcium Acetate, Powder, Purified 
Dipheny! Carbonate, Pure 
Ferrous Sulfate, Gron-» USP. 
Ferrous Sulfate. Exsiccated, U.S.P. 
Magnesium Acetate, Gron., Tech. 
Potassium Acetate, U.S. 
Potassium Cyanate, Powder, Purified 
Potassium Cyanide, Gron., Reagent 
Potassium Hydroxide, Pellets, Recgent, A.CS.& u.SP. 
Potassium Hydroxide, Sticks, Reagent, ACS. 
Potassium Phosphate, Monobasic, i 
Potassium Thiocyanate, Cryst. NE. 
Salicylamide, Purified 
Sodium Acetate, Cryst.. Reagent, A.CS. 
Sodium Acetate, Fine Cryst-, NE. 
Sodium Bisulfite, Meta, Anhydrous, Powder, Reagent 
Sodium Calcium Hydrate (Soda Lime) 
Sodium Carbonate, Monohydrate, Gron., CP. 
Sodium Chloride, Cryst... Reagent, A.C. 
Sodium Chloride, Gron., U.S-P. 


e 
Sodium Hydroxide, Chip. Reagent, A.CS. & U.S.P. 
Sodium Hydroxide, ent, ACS. & U.S.P. 
Sodium Phosphate, Dibasic, Cryst.. Reagen!, A.cCS. 
Sodium Phosphate, Dibasic, Gran. U.S.P. 

Sodium Phosphate, Monobasic, Gron., U.S.P. 
Sodium Sulfate, Cryst., U.S.P. 

Sodium Sulfate. Anhydrous owder, NF. 

Sodium Thiosulfate, Gron., USP. 

















COSMETIC RAW MATERIAL 
WATER SOLUBLE GUMS 
FOOD COLORS 








Write us fully 
concerning your 
requirements 





AY 
PROOUCTS 


PERFUME BASES QUINCE SEED CORPORATION 


ESSENTIAL OILS OLEO RESINS 215 PEARL STREET, NEW YORK 
FRUIT FLAVORS STEARIC ACID FACTORY AND LABORATORY: NEWARK, HM. J. 





CHICAGO 


PHILADELPHIA 


MEXICO, D.F. BOSTON LOS ANGELES 





WAXES 
THYMOL 
AROMATICS 





MEMPHIS, TENN. 











“Sterling” stamped on silverware is your guarantee of quality. It 
is the mark that means full value. In the Drug and Cosmetic In- 
dustry, there is a similar assurance of dependability—the name of 


H. KOHNSTAMM & CO., INC. 


For years, the HOUSE of H. KOHNSTAMM has been the leader 
in the color field. We were the first producers of CERTIFIED 
FOOD COLORS. Our vast organization has great resources. . . 
and a valuable store of practical experience. The extensive, 
modern H. KOHNSTAMM laboratories give our color specialists 
unlimited technical facilities. As a result, there is no limitation 
upon the help our technicians can offer producers . . . with whom 
they work continuously. 

Strength, uniformity and purity are your assurances with 
CERTIFIED COSMETIC COLORS by H. KOHNSTAMM. Their 

dependability does away with allowances for 
color variation. For laboratory-tested, field- 
proven cosmetic colors, contact the nearest office 
of our nationwide system of branch houses. 








ATLANTA + BALTIMORE + BOSTON « CINCINNATI + CLEVELAND 
DALLAS + DETROIT « HOUSTON + INDIANAPOLIS + KANSAS 
CITY, MO.+ MINNEAPOLIS +» NEW ORLEANS*+ OMAHA 
PHILADELPHIA + PITTSBURGH + ST. LOUIS + SAN FRANCISCO 
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HEADQUARTERS FOR 
ONE OR A COMPLETE LINE OF 
QUALITY TIME TESTED 
PRIVATE LABEL COSMETICS 


HELFRICH PRIVATE LABEL COSMETICS 


Rouge Cake Make-up 
Cream Rouge Mascoras 
Lipsticks Perfumes 
Eye Shadow Colognes 
Face Powder Face Creams 
Sachets Lotions 

Etc. Etc. 


WHAT HELFRICH PROMISES HELFRICH DOES 


@ HELFRICH LABORATORIES, INC., 737-9 W. JACKSON BLVD., CHICAGO @ HELFRICH LABORATORIES OF CANADA, LTD., 690 KING ST., WEST, TORONTO, ONT. 
@ HELFRICH LABORATORIES OF N. Y., INC., 151-163 WEST 26TH ST., NEW YORK @ CABLE ADDRESS: HELFLABS, NEW YORK .. CHICAGO... TORONTO 


HEL Ly RICH Laberatories 


~ 








eee Buc ts she wedded to your frrcoducl? 





What makes a lady forsake all others and cling 
only unto “Product X?" Very often, the basis 
of her brand-loyalty is the superior taste or 


scent of the product! 


So whatever you have to sell her . . . tooth- 
paste or toiletries, lipsticks or hair lacquer, pills 
or pest killers . . . remember her allegiance may 
be wooed and won through the medium of 
PERFUME & FLAVOR OILS... 


the alchemy that endows countless products 


for this is 





with the magic of individualized flavor or odor 
personality. a eo, 

As one of the world’s great suppliers of 
Essential Oils, Concentrated Flavors and Per- 
fuming Materials; MAGNUS, MABEE & 
REYNARD, INC. can be of important serv- 
ice to you. Let us show you how distinctive odor 
or flavor can add sales-appeal to your product, 
old or new. The facilities of our laboratories 
and more than 50 years of specialized ex- 


perience are available to you without obligation. 


Maswus, s Mapee & Hernan, INC. 


(_timen 1003. one 1 1895 . US # THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL ot 
16 DESBROSSES STREET, NEW YORK 13, N.Y. - 221 NORTH LASALLE STREET, CHICAGO 1, a 
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y 
She never heard of a 


phycocolloid 























FROM TINY FRONDS OF 
CARRAGEEN (edible Irish 
moss), gathered from 
the cold ocean floor, 
Kraft extracts a clear, 
mre vegetable gelose 
or use in the manu- 
facture of Kraystay. Modern scien- 
tific laboratory control insures the 
uniform high quality of this con- 


sistently efficient stabilizer. 





Women hesitate to buy a product that has 
*‘settled out’’ and therefore has an appear- 
ance of poor quality. Kraystay gives many 
products “‘eye-appeal’’ through an even 
distribution of color and body. 


Kraystay is a remarkable new stabilizer made 
from carrageenin. Used in varying propor- 
tions, it has unusual stabilizing, emulsifying, 
thickening, gelling and suspending properties. 
It is adaptable to foods, pharmaceuticals, and 
other products of medium or low acidity. 

If your product requires an agent of this 
type, let Kraft technicians help you. Call or 
write today, stating your problem. Or if you 
wish to submit your formula, these experts 
will be glad to assist you in the application 
of Kraystay to your product. Kraft Foods 
Company, Department Y-4, 500 Peshtigo 
Court, Chicago 90, Illinois. 


KRAYSTAY 


MADE BY KRAFT 





A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
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NDOLINE 


Not a substitute 
for INDOL but a 
product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 


LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: AMARGURA 160 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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CREATED ESPECIALLY FOR YOU 











116 ‘WEST 14TH STREET, NEW YORK 11, N.Y. 
PHONE: CHELSEA 3-6233 — CABLE: FURLAGMAN, N.Y. 
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a . cal 
a arathuia 


 iprorencurees IN 1988— well before the cur- ~ 
rent shortage of the natural Jasmin oil was 
anticipated - JASMANTHIA was the result 

of painstaking research for many years by 
the Chuil, Naef laboratories. 


JASMANTHIA today is without a peer as the 
finest synthetic version of the natural Jasmin 
character. During the ensuing period its 
indispensable qualities have been proved 
because of odor value and the really striking 
faithfulness to the natural character. 

At $65.00 per pound, our local stocks 

of JASMANTHIA are quite ample! 


Tinsnicha iin 


135 FIFTH AVENUE, NEW YORK, N.Y. a 
- CHICAGO OFFICE + 612 NORTH MICHIGAN AVENUE 7) 





S tartling simplicity is often dramatic. Well designed 
glistening Hazel - Atlas Opal Jars take on this quality when smartly labeled 
These sanitary cosmetic containers hold the spotlight on dealer shelves ang 


consumers’ dressing tables. 


,_= 
Ur j 
WE Hazel-Atlas Glass Co., Wheeling, West Virgini 


tha 





A word abou 


Wh Waka 


Almost every line of cosmetics includes a “Dark 
Horse”...one that has never quite won 
pia aaaordenn A arp - sagamanate homes 
would give this laggard all the color and appeal 
of an outstanding favorite. 
Te make these delicate but very profitable tonal 
. niline colorists offer their 
confidential assistance. 


Unexcelled laboratory facilities. ..an unmatched 
knowledge of high-fashion color derived from 
long association with every item of feminine ap- 
parel ...and the industry’s long line of F. D. & C. 
primary colors and blends, are at your disposal. 








fra- 


ve hen you want your perlumes and perfumed products to have a potent 
d glamour ee be sure to use Aldine 1940 * 
pe fragrance that 


and an aura of mystery an 

For this fine specialty base 18 used to create the aldehyde-ty 

is found in so many of the hig priced, fashionable perfumes; Aldine 1940 
lation by 


powerlul base that lends stsell readily to manipu 
ducts- 


Why not try * Aldine 1949 r own pro 


d you working sam les. 
y 8 P 


grance 


in you 


a smooth, 
Just write to; 


is 
the pertumer. 


We'll be glad to sen 


Jul 





monsanto 
pharmaceuticals 
Saccharin, U.S.P. 
Glycerophosphates 
Sodium Benzoate, U.S.P. 
Sodium Phosphate, Di 
Methyl Salicylate, U.S.P. 
Ferric Phosphates 
Chioral Hydrate, U.S.P. 
Caffeine, U.S.P. 

Phenol, U.S.P. 

Benzoic Acid, U.S.P. 
Magnesium Phosphates 
Salicylic Acid, U.S.P. 
Phenolphthalein, U.S.P. 
Chloramine-T, U.S.P. 
Phosphoric Acid 

Calcium Phosphate, Di 
Acetyl Salicylic Acid (Aspirin) 
Acetophenetidin, U.S.P. 
Potassium Ammonium Phosphate 
Sodium Salicylate, U.S.P. 
Sulfanilamide, U.S.P. 
Acetanilid, U.S.P. 

Salol (Salicylate, Phenyl) 


Because the production of pharmaceuticals imposes un- 


usual obligations to maintain high standards of purity, 


uniformity and over-all excellence, Monsanto continually 


exercises every conceivable precaution at every stage 
of the manufacture of these recognized products. ..Tech- 
nical service available...Contact the nearest Monsanto 
Office, or write: MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 1700 South Second Street, 
St. Louis 4, Mo. District Offices 

in: New York, Chicago, Bos- 

Vi \ S \ \ I" ) ton, Detroit, Cincinnati, Char- 
DTTPOANILORY ESS ‘°°: Sirninchom tos Angeles, 

. San Francisco, Seattle, Mon- 


treal, Toronto. 
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Featuring 


EXCLUSIVE ARTICLES 
By Famous Authorities 


PIPE LINE TO PROSPERITY 
by Paul G. Hoffman 


National Chairman, 


Committee for E ic Develop t 


THE NEW COMMUNITY SPIRIT 
by Henry A. Wallace 


Secretary of Commerce 


JUVENILE DELINQUENCY 
by J. Edgar Hoover 


Director, Federal Bureau of Investigation 


HOUSING: PRIORITY PROBLEM FOR 
NEIGHBORHOOD STATESMEN 
by Wilson Wyatt 


National Housing Expediter and Administrator 


BAD SCHOOLS ARE BAD BUSINESS 
by Dr. John W. Studebaker 


U. S. Commissioner of Education 


THE BUSINESS IMPACT OF THE 
SUPER HIGHWAY 
by Thomas H. MacDonald 


U. S. Commissioner of Public Roads 


WOMEN OF THE COMMUNITY— 
AND BUSINESS 
by Alice C. Weitz 


Editor of the Club Woman, 
published by 
General Federation of Women's Clubs 








JULY 1946 


Another history making issue of 
AMERICAN DRUGGIST! 


Created by editorial enterprise and knowledge 
of druggists as people—very important people. 





+\merican 





Lruggist 





For Better Communities 


Those who think it strange for a business magazine of the drug 
industry to dedicate one issue to better communities are una- 
ware of the business importance of wholesome communities 
and the civic leadership of many retail druggists. A good drug- 
gist is always more than a merchant. He is even more than a 
pharmacist. He is often a neighborhood statesman. 


Many retail druggists have given time and energy to their local 
civic clubs, fraternal organizations, and chambers of commerce. 
As active members of these useful local groups, and also as 
individuals, they have worked unselfishly to improve local 
schools, housing facilities, transportation, water supply sys- 
tems, playgrounds, etc. In their honor, this July issue features 
important articles on community improvement written ex- 
clusively for retail druggists by outstanding national authorities. 


We do not urge druggists to take an active part in civic affairs 
because better communities always result in better business, 
nor because there is no better advertising for a retail druggist 
than to become known and respected by his customers as a 
community leader. Although these business advantages are 
desirable by-products of civic activity, the real incentive of 
good citizens is their desire to keep America sound and good 
at its roots. Those roots are deep in the typical American towns 
where businessmen and their customers know each other as 
fellow citizens—not as capitalists, communists, or fascists. We 
are grateful that this is true. 

At the community level, if no where else, there is one great 
bond between business and the public. This bond is the common 
interest of business people and their customers in building a 
wholesome community. To attain it, they work together, and 
gain not only a better place to live and work but also more 
faith in each other. 

In these days of social upheavals around the world, the whole- 
some communities of America will be our greatest protection 
against foreign born ideas that are contrary to the American 


way of life. : 


EDITOR 











ITS SIGNIFICANCE TO ADVERTISERS 

Except for the now famous American Druggist July issue of 1945 which 
was dedicated to World Peace and what it might mean to the neighborhoods 
of America, no “trade paper’ has ever honored its readers with so many 
important articles by outstanding national leaders. Their timely articles 
would do credit to even a consumer publication. Like last year’s July issue, 
this 1946 example of editorial vision and vitality will bring forth grateful 
responses from druggists, who like many space buyers, are fed up with 
traditional trade papers. ‘That’s why thoughtful advertisements get results 
in American Druggist. 





AMERICAN DRUGGIST, 572 MADISON AVENUE, NEW YORK 22, N. Y. 
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~~ eR KR KR | available in 
unlimited quantities to selected phar- 
maceutical houses ~ ~ ~«. ~ *« * 


DIGITOXIN LADOX 


A pure glycoside of Digitalis purpurea; 100% absorbed 


THE CHOICE DRUG FOR DIGITALIS THERAPY 


@ 


= DIGITOXIN LADOX is immediately available in 
powder and 0.2 mg. scored tablets. 


= DIGITOXIN LADOX, weight for weight, is 1000 


times as potent as digitalis leaf. 


DIGITOXIN LADOX powder and tablets are 


standardized biologically and colorimetrically. 
DIGITOXIN LADOX is stable. 
DIGITOXIN LADOX is pure; therefor can be 


weighed for manufacturing and administration pur- 


poses. 


DIGITOXIN powder, tablets, and solutions for 
injection will be official in U.S.P. XIII. 


@ 


Literature and quotations on request 
LADOX LABORATORIES 
2 Vine Street + Philadelphia 6, Pa. 


WORLD’S LARGEST PRODUCERS OF DIGITOXIN FROM 
DIGITALIS PURPUREA 
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THE ANSWER 


to 
Your Hydroxycitronellal Problem 
is 


HYDRO NO. 10 





Your Inquiry is Invited 


RENE FORSTER GOMPANY, tne. 
Sromalic Chemicals anil Essential Od 


404 FOURTH AVENUE NEW YORK 16, N. Y. 


PHONE MURRAY HILL 5-0250 
CABLE ADDRESS *“‘RENFOILS"’ NEW YORK 
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% Laboratories and plants 


@ Sales offices 


The opening of the new Hollywood Kolmar plant gives us five strategically-located 
plants in the United States and one in Canada. The result is a valuable saving of 
time and carrying charges in the delivery of your product... and should one of our 
plants be temporarily incapacitated for any reason, production of your cosmetics 
would immediately be continued at another Kolmar plant. No other one private 
label cosmetic manufacturer can assure you of this speedy, economical, country- 


wide service. 





Each one of our plants affords the most modern production facilities and the 
same high type of technical skill necessary to produce scientifically-tested formulas 
... the kind that has won recognition for Kolmar as the world’s largest exclusive 
producers of private label cosmetics. 





KOLMAR products include Lip Stick, Dry Rouge, Loose 
Face Powder, Cake Make-Up, Foundation Creams, Liquid 


Make-Up, Eye Shadow, Mascara, Lotions, Colognes, Per- eee, 066 

panache egg : M,C. BOYD, DOUGLAS HAGGERTY, THOMAS LAPRELLE, EMPIRE 
fumes and other cosmetics. We are also known as the STATE BUILDING, ROOM 605, NEW YORK, N. Y.; WARREN M. CURRY, 350 NELSON 
world’s largest producers of Vanity Puffs. STREET, $. W., ATLANTA 3, GA.; NORMAN KOLE, 955 MERCHANDISE M/.RT, CHICAGO, ILL; 
4. G. WEILER, K. A. HENRY, $993 FORSYTHE BLVD, ST. LOUIS 5, MO; @ F. G 
BYINGTON, 1260 N. WESTERN AVE. LOS ANGELES, CALIF; RICHARD F. SPICKER, 418 
WEST FIFTH ST., CINCINNATI, OHIO. 
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BORATORIES 


PRIVATE LABEL COSMETICS EXCLUSIVELY 
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Benzaldehyde 


oo Talo MM -Yol sValfote] MCT dele (-¥: 








...@ versatile intermediate in the manufacture of pharma- 
ceuticals, dyes and organic chemicals such as cinnamic acid, 
cinnamic aldehyde and benzyl benzoate. Widely used as a 
flavoring agent, it is also popular as a fragrance in soaps and 
toilet preparations. Shipped in glass carboys or in steel drums. 

Developing new uses for the QUALITY chemicals produced 
by Heyden is a continuous program of research in our labora- 


tories. Technical data sheets and other informative material 


| will be sent on request. 


EVENTH AVENUE, NEW YORK 1, N. Y. 
Chicago Sales Office: 180 N. Wacker Drive, Chicago 6, Ill. 












cosmetic ensembles 
encourage 


larger 
unit 
sales 





















Perfectly matched or blended odors in the same floral or spice family, 
ideal for Holiday and year-round gift ensembles can be especially 
prepared for you by the DREYER Perfume Stylist. Package them 
together or separately as a face cosmetic group, as a bath soap, powder 
and creme trio, or as a perfume and cologne unit. There are dozens 
of volume sales companion combinations. Ask us about them. 


SEND FOR CATALOG “B” 


Sn a tT FHS), 
g. DREYER a 
oa ane 


BOSTON . . HAROLD H. BLOOMFIELD THOMPSON-HAYWARD CHEMICAL CO PERFUME COMPOUNDS © FLAVORS 

CHICAGO . . WM. H. SCHUTTE CO. KANSAS CITY Zo 
CINCINNATI . WM. G. SCHMITHORST c 
ee . . CARLSON AND CITIES THROUGHOUT MIDDLEWEST > 


PITTSBURGH. ..... B. OSTROFF MEX! 
LOS ANGELES. . ALBERT ALBEK, Inc. SCD . . . . GND PACUAGA 


PHILADELPHIA . . . . R. PELTZ CO. PRINCIPAL CITIES IN SOUTH AMERICA 119 WEST 19th STREET - NEW YORK 11,WN. Y. 











Ulysses Cleans House 


friction. Insoluble in water, sulfur melts at 
119° C with boiling point of 444.6 


ing with a characteristic blue flame. 


rTER slaughtering the suitors of his wife, 

Ulysses recognized the need for a cleanup 

and called “Quickly, O Dame, bring fire so that 
[ may burn sulfur, the cure of ills!” 

Sulfur was then used as a fumigating agent, 
for Homer speaks of the “pest-averting sulfur” 
and the “divine and purifying Sulfur.” 

Known since remote times, sulfur was re- 
garded by the alchemists as the principle of 
combustion. Sulfur is a poor conductor of elec- 


tricity and becomes negatively electrified by 


C, burn- 


For over seventy-nine years, Mallinckrodt 
has specialized in the development and manu- 
facture of such sulfur compounds as 
Ammonium, Calcium, Potassium and 
Sodium Sulfite; Meta Bisulfites; and Bi- 
sulfites. For Sulfur products of depend- 
able uniformity and purity, specify 
MALLINCKRODT. 





TEXAS STATE ‘ 
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“If your husband will sell me a fur coat wholesale, my hubby will 
sell him his Witch Hazel at a discount!" 


KEEPING 
POSTED 


F. T. C. Wants More Money 


THE FEDERAL Trade Commission wants from 
Congress an additional appropriation of $850,000 
for salaries and expenses. The Commission states 
that 341 positions which are to be filled during the 
fiscal year on a part-year basis will require an ex- 
penditure of $857,000. These positions will be 
filled on a part-year basis because of the time re- 
quired for recruitment, and also because the re- 
sults of the expansion in the number of investiga- 
tions will not affect the other activities of the Com- 
mission until the latter part of the fiscal year. To 
finance these positions on a full-year basis would 
— $1,400,000. 

e Commission evidently wants to continue to 
expand its operations and thus add to the number 
of Government employees on its list and thus try to 
make itself the most important of the bureaus in 
Washington. After all, that is the desire of every 
bureaucrat in Washington—that his bureau be the 
biggest and most important and get the biggest 
appropriation. 

vidently, in order to expand, the Commission 
is going back to its old stuff of trying to correct 
unfair practices on an industry-wide basis, for the 
message on the additional appropriation reads: 
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COLLEGE FOR WOM 


BRARY 

“The proposed program contemplates that the 
Commission, on its own motion, will initiate in- 
vestigations and take uniform corrective actions 
on an industry-wide basis rather than through the 
present individual company and public complaint 

rocedure. The latter a has been found to 
both slow and inequitable. Under present 
procedure one company, on the basis of a com- 
me may be investigated and subsequently pro- 
ibited from following a particular unfair practice, 
leaving competitors of that company free to follow 
that same practice until such time as the Commis- 
sion issues an individual cease and desist order 
against each company. Under the proposed 
program where there is evidence of unfair trade 
practices existing in an industry all members of 
that industry will be investigated and those 
utilizing unfair methods of competition will be 
proceeded against simultaneously. 

“Under the proposed program greater emphasis 
will be placed on the elimimation of unfair trade 
practices through cooperative means. In those in- 
stances where circumstances permit, industry mem- 
bers will be given an opportunity to eliminate unfair 
methods of competition through stipulation agree- 
ments to cease and desist or through the establish- 
ment of trade practice rules. Heretofore trade 
practice conferences have been held only when the 
Commission received a request for rules from an 
industry. The Commission now plans to initiate 
these conferences on its own motion where this 
means of eliminating unfair trade practice appears 
appropriate. This action by the Commission 
should permit more prompt, equitable, and eco- 
nomic settlement of the issues involved than is 
otherwise possible.” 

In our opinion all these words simply mean that 
the Commission has great postwar plans just like 
everybody else. Instead of only investigating a 
few companies, the Commission is going to in- 
vestigate them all in an industry just to be sure 
that they are lilly-white. Bigger, better business, 
more people and money, more and more power. 
After a while we shall all be getting our re; 
calls from the FTC just as we now get them from 
income tax investigators. 


A. M. A. Therapeutic Trials 


THE AMERICAN Medical Association has or- 
ganized and set up rules for the Therapeutic Trials 
Committee which has been formed “to encourage 
and aid sound research on medicinal agents and to 
promote therapeutics through an adequate under- 
standing of the usefulness and limitations of drug 
products. In particular, the Committee (on its 
own decision) will organize impartial clinical trials 
of biologic and pharmaceutic agents which offer 
promise in the prevention, treatment or diagnosis 
of disease .... The critical clinical appraisal of 
such agents and the dissemination of information 
about them will be accomplished by the voluntary 
cooperative effort of pharmaceutical manufactur- 
ers, laboratory investigators, clinical investigators 
and the medical profession.” 

The new Committee is a standing committee of 
the Council on Pharmacy and Chemistry, and, 
while the chairman and members are appointed by 
the Council, they are not limited to members of the 
Council. A full time secretary has been appointed. 

The following members of the Council on Phar- 
macy and Chemistry have been appointed to the 








Therapeutic Trials Committee: Dr. David P. Barr, 
Cornell Medical College; Dr. E. M. K. 
Chi University; Dr. Robert P. Herwick, Food 
and Administration; Dr. Chester t 
Keefer, Boston University; Dr. Perrin H. ; 
Johns Hopkins University; Dr. Stuart Mudd, 
Pennsylvania University (Chairman of the Com- 
mittee); Dr. W. W. Palmer, College of Physicians 
and Sur of Columbia University; Ww. 
ood, Washi University. Others 
members are: Dr. Windsor C. Cutting, Standford 
University; Dr. Keith S. Grimson, Duke Univers- 
ity; Dr. Joseph Earle Moore, Johns Hopkins 
University; Dr. Ralph M. Waters, University of 
Wisconsin. Also the following are ex officio mem- 
bers: Dr. Morris Fishbein; Dr. Austin Smith, secre- 
tary of the Council on Pharmacy and Chemistry; 
Dr. Torald Sollmann, chairman of the Council on 
Pharmacy and Chemistry; Dr. Walton Van 
Winkle Jr., secretary of the Committee. 

This new undertaking of the American Medical 
Association duplicates the set-up that is common 
in the larger pharmaceutical manufacturing com- 
panies and which is now conducted for the smaller 
companies by independent consultants. These 
larger manufacturers and consultants have access 
to hospitals and all the other necessary investigat- 
ing agencies to we A a true clinical report on any 
product that they wish tested. But now the larger 
companies, if they choose, and also the smaller 
companies can have their clinical investigations 
conducted by agencies and physicians in whom the 
American Medical Association has complete con- 
fidence, and therefore, if the report is favorable, 
acceptance by the Council on Pharmacy and 
Chemistry is a foregone conclusion. The Trials 
Committee is a natural expansion of the Council 
on Pharmacy and Chemistry made necessary by 
the great flock of new therapeutic agents which are 
constantly being developed as the result in the ex- 
treme increase in research activities in this indus- 
try. It should be especially of great benefit to 
the smaller companies which are trying to establish 
themselves in the ethical drug field through the 
development of new remedial agents. 


Wholesale Sales Percentages 


WHOLESALE drug sales for April, 1926 were 20 
per cent above sales of 1945, while April sales of 
all wholesale groups were up 28 per cent as com- 
pared with last year. 


Bobst Letter Rings the Bell 


THE FIRST letter which Elmer H. Bobst ad- 
dressed to the medical profession after he became 
head of William R. Warner & Co. went over with a 
bang, according to the Warner Company. This 
letter (published in our March issue) Mr. Bobst 
cchsneliaeed himself to the medical and dental 
| eascager s after an absence of more than a year 
rom medical promotional mailings which formerly 
came to the professions on the stationery of Hoff- 
mann-LaRoche. Returns from Mr. t’s first 
Warner letter are said to show a return of more 
than 15 per cent from physicians and osteopaths 
throughout the country and over 21 per cent from 
dentists. According to direct mail statistics a re- 
turn of 3 to 5 per cent is considered more than 
satisfactory. 
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To Study |. G. Methods 


INTENSIVE investigation and evaluation of I. G. 
Farben research in acetyleae chemistry is to be 
undertaken by a team of scientists. Included in the 
group which is to make the investigation are: 

r. Horace M. Weir, Dr. A. O. Zoss, and Dr. D. L. 
Fuller, all of General Aniline & Film Corp.; Dr. 
G. B. Carpenter, of Air Reduction Co.; Dr. Karl 
Kammermeyer, of Publicker Industries, Inc.; Dr. 
Edward N. Rosenquist and Wayne E. Alexander, 
both of Monsanto Chemical Company. Many 
uses for acetylene not discovered or developed in 
this country are believed to have been in use in 
Germany. It is with a view to improving the use of 
acetylene as a chemical raw material that the in- 
vestigation is being conducted. 


Vitamin Information 


THE Council on Foods and Nutrition of the 
American Medical Association, published in the 
June 22 issue of the Journal of the A.M.A., a re- 
rt entitled, “Vitamin Deficiencies: Stigmas, 
ymptoms, and Therapy.’ The statement with 
the report reads as follows: 

“The accompanying syllabus is a concensus of 
current views. Lack of complete information due 
to continued rapid development of the subject 
renders certain statements tentative and subject to 
probable early revision. In presenting this syllabus 
the Council directs that emphasis be placed on the 
view that vitamins must never be relied on as a 
substitute for the regular consumption of an ade- 
quate diet.” 

The report lists the various stigmas or symptoms 
caused by a deficiency of each of the vitamins: vita- 
min A, thiamine, riboflavin, niacin, ascorbic acid, 
vitamin D, and the dosages of the various vitamins 
to be administered in these conditions. 


Dumping at a Profit 


INTERESTING developments are taking place 
in world trade due to the general conditions of short- 
ages not only in this country, but in practically 
every nation. European countries are generally 
being controlled stringently as to what they can 
witb funds obtained in this country through the 
exportation of goods here. England is particularly 
anxious to build up balances here, and such bal- 
ances are not at the disposal of the individual who 
might create them through export. However, with 
some other countries, such as China, the situation 
is different. Dollar balances obtained here by 
Chinese through the exportation to this country of 
Chinese products can be used as the Chinese ex- 
porter desires. Therefore, these balances can be 
used here to buy goods that can be sold for many 
times their value in China. Because of this sharp 
multiplication of values of American goods when 
imported into China, Chinese exporters of cassia 
oil can export this oil to the United States for 
prices which are fifty per cent below the price 
that would be demanded if the dollars could not be 
used in this way. This is an example of dumping 
at a price below cost, not for the protection of an 
industry in the exporting country and the destruc- 
tion of a budding industry in the importing coun- 
try, but merely because the product exported is 
long at home and other things are short. 
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Shown from left to right, the human spleen is taken from container, cut in small bits and homogenized. The spleen 
extract is then shell frozen (see second cut) and dehydrated. The dehydrated solution of the spleen extract is then inject- 
ed into a rabbit. In a few weeks the rabbit is bled for the serum. The serum is dry-processed to make the finished product. 





The Long Life Serum 


ANTIRETICULAR cytotoxic serum (ACS), the 
discovery of the Russian scientist, Professor Alex- 
ander A. Bogomolets, which is supposed to allow a 
man to live until 150 years of age if he starts taking 
the preparation before his connective tissues begin 
to deteriorate, is being made by Wyeth, Inc., in 
experimental quantities. There is absolutely none 
available for distribution since all that is being 
made is being used in clinical studies of the effects 
of the product. Wyeth says: 

“Although Wyeth has been preparing ex- 
perimental lots of ACS for these many months 
past, it has produced it for clinical tests only. Frank- 
ly, we don’t know what the product will do. Cer- 
tainly we are not going to make any claims for it 
until we do know. If anything, our inclination is 
to play it down at present as far as the public is 
concerned. 


so scarce in the face of booming business; there 
are those who are attending to keep up with the 
scientific advances which moved so rapidly during 
the war years and which are just beginning to be 
generally applied for civilian benefit; there are 
those who are attending to find out what is to be 
done about distribution and other merchandising 
problems, as well as labor problems in this period 
and the period that lies just ahead; and then there 
are those who are attending to enjoy a short vaca- 
tion among their business friends—a vacation 
which they feel most necessary after the trying 
years of the war and the more trying years of peace 
and reconversion. 


Distribution Troubles Again 


NOW that the war has ended and we are in the 
midst of the greatest post-war shortage this 
country has ever experienced, retailers, whole- 
salers, and manufacturers are looking ahead to 


» “Some Time ago, when we first began to make . 

- ACS, we organized a clinical trials test program their —— when merchandise is again freely 
y based upon a careful and deliberate study of all available. The retail and wholesale druggists are 
y the complex factors involved. This program is now keeping a watchful eye on the post-war plans 
a already in operation. Moreover, since the program for development of other retailers and w ole- 
p is predicated on our entire output of serum, we salers insofar as these other distributors are in- 
y must announce with regret, however emphatically, cluding the products of this industry in their plans. 
< that there is absolutely no more Wyeth ACS available The retailers and wholesalers who are giving 

0 al the present time, for any purpose whatsoever, and cosmetic distributors the greatest concern are 
h experimental or otherwise. Due to circumstances the grocery distributors. — : : 

n beyond our control, production of ACS is, of neces- The enormous expansion taking place in the 
y sity, limited. Therefore, any attempt to comply supermarkets is one of the most threatening in- 
f with requests for the serum at this time would stances of this new competition. Manufacturers 
= seriously interrupt the continuity of our investiga- of both drugs and cosmetics are being besieged not 
e tion program me retard the time when the product to let their goods get into these channels, while 
y might be made generally available.” manufacturers of drugs are also being told that 
D they must not let their goods get into department 
n Bi C P stores either. Thus, during times we will prob- 
2 igger, Better Conventions ably have a duplication of the conditions which ex- 
. THE annual meetings of the various associations isted during the high-flying late twenties when 
. of this industry were particularly well attended, everybody sold goods to everybody and very few 
e practically all of them establishing new records for cared, only to be followed by a duplication of the 
g the number of members and guests registering for not—so-good business days of the thirties when 
4 the sessions. This is doubtless due to the fact that manufacturers trimmed their outlets to legitimate 
_ no meetings were held last year and also due to the channels to save their own skins as well as to help 
“i generally unsettled conditions prevailing. There the drug retailers and wholesalers save theirs. 
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are many who are attending to try and dig up 
more of the raw materials and containers which are 





Meanwhile many interesting developments will 
arise upon which we shall report from time to time. 
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Fishbein's Activities Restricted 





AFTER many years of 
at Dr. Morris 
Fiebbe. editor of the 
Journal of the American 
Medical Association, 
and of Hygeia, the 
A.M.A. Jay publication, 
the A.M.A. took ac- 
tion designed to clip 
Dr. Fishbein’s wings as 
official spokesman of 
the Association. While 
Dr. Fishbein has never 
held any other office in 
the Association than 
editor of the two journals, he has always been 
regarded as the official spokesman for the Associa- 
tion. He is the one man who has always repre- 
sented the Association at all hearings and other 
important gatherings. 

During the past several years some delegations 
at the annual meeting of the Association—par- 
ticularly the California delegation—have been try- 
ing to restrict Dr. Fishbein’s activities to those of 
the editorships which he holds. At the annual 
meeting of the Association held in San Francisco 
last month, action was Baw taken which, it is 
believed, will accomplish the purpose desired by 
these delegations, although the action came about 
in a rather back-handed manner. 

It seems that —— delegates, most of whom in the 
past have been regarded as representatives of the 

‘old guard,”’ decided to embark on a greatly ex- 
panded program of selling to the public the story of 
medicine’s accomplishments, of inteasive research 
into medical economics and social medicine and 

“compreher sive measures to implement the Asso- 
ciation’s national —— program.” However, in 
this new set-up a key figure emerges. This will be 
an expert in the public relations field who will bave 
the title of “executive assistant to the general 
manager of the A.M.A. “Also the Board of Trus- 
tees soon will announce the appointment of “an 
outstanding authority in the field of economics” to 
head the bureau — jane f ~— subjects. This 
bureau “will also be asible for procuring and 
developing the material on medical economics in 
both the Journal of the A.M.A. and in Hygeia.” 

Dr. Fishbein did mot appear disturbed by the 
action taken and said that he expected to do “‘con- 
siderable speaking” duriag the year and indicated 
that it was yet to be determined just how the new 
executive assistant would fit into the A.M.A. 
set-up. 

However, the California delegation was ex- 
tremely pleased at the action taken and withdrew 
an anti-Fishbein resolution before any action was 
taken on it, claiming that the action taken made 
the resolution unnecessary. A similar resolution 
imtroduced by the California delegation in 1944 
lost by a vote 144 to 9, and in 1945 by 106 to 60. 





War Surplus Bungling 


THE matter of products of this industry owned by 
the Government as war surplus is still unsettled 
and is a severe headache to most people interested 
in the disposal of these goods. Naturally enough, 
manufacturers, wholesalers, and large retail in- 
terests—particularly national chains—dislike the 








cloud of these products hanging over the market 
and want them disposed of in an orderly fashion as 
quickly as possible. Since total war surplus is 
valued at 16 to 20 billion dollars, with consumer 
goods estimated at 6 to 7 billion dollars, any item 
of this industry generally runs up in the hundred 
thousands. 

Plans for disposal of goods of this industry are 
constantly changing and are not as yet satisfactory 
to the industry spokesmen. First the goods were 
to be disposed of by selling them back to the manu- 
facturers at the same prices that the Government 
paid for them. This would have been a nice clean 
deal and would have protected the market for these 
goods. Then the plan was to put these goods up 
for bids to anyone who wanted to buy them. This 
would have created chaos in the market and would 
have been a dangerous procedure because many 
who would buy the goods would not know how to 
store them, where to sell them, nor would they 
appreciate the responsibilities which go with owner- 
ship of drug and Siemnasebied’ products. Finally, 
a fixed price plan was devised. 

The fixed price plan sets a base price on each 
item. This is the price to be paid by wholesalers. 
Fifteen per cent is added to the base price for sales 
to large retailers, including cooperatives, chain 
stores, mail order houses, and large retailers who 
may also be manufacturers. And twenty per cent 
is added to the base price for small retailers. 
Naturally this is not of any interest to the large 
chain stores who perform a wholesale service and 
who are accustomed to receive the same discounts 
as any wholesaler. Ia the meantime the goods 
have grown old and manufacturers generally have 
lost interest in these goods and wish they wculd 
hear the last of them. 

At one stage of the game, the Government was 
goiag to dump 5 millioo Gillette razors, but this 
was stopped and the razors were placed 02 a fixed 
price basis, only the price was too high aod the 
razors have aot moved. Very large quantities of 
Vitalis ‘sold oaly to the Armed Forces during the 
war), and Gaby’s Sun Tan Lotion are said to 
be among tbe surplus products. While some of 
these products are old, many of them are better 
than those generally available because when they 
were made, the manufacturers were able to obtain 
priorities for the proper ingredients and packaging 
materials. 


Not Full Tin Production Until 1948 


ACCORDING to a recent Dutch Government 
survey, it will be 1948 before the Netherland 
Indies can return to prewar operation. Delivery 
of eight fourteen cubic foot dredges, six under con- 
struction in Holland and two in this country, is 
expected early in 1948. The survey showed that 
four mines on Billiton Island, off the East Coast of 
Sumatra, were being worked on a twenty-four hour 
schedule, with the restoration of the Mangga 
power plant, now producing about 6,000 horse- 
power. 

Some 5,000 long tons of tin, valued at 18 million 
guilderds ($6, 800,000), which the Japanese had 
melted down and hidden because they lacked ships 
for transportation, were found on Bangka Island 
nearby. Tin ore yield on Bangka is about twice as 
rich; as on Billiton,|butfull time operation awaits 
the’n new_dredges. 
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Clough on Pharmaceutical Industry 
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IN ADDRESSING the meeting to celebrate the 
fortieth anniversary of food and drug legislation in 
this country, S. DeWitt Clough, chairman of the 
board of Abbott Laboratories, pointed out that 
when the American Drug Manufacturers’ Asso- 
ciation was formed in 1907—less than eight months 
after the passage of the original Food and Drugs 
Act, a trade journal stated that present at the 
organizing meeting were forty manufacturers of 
medicines, “representing a capital of probably 
$50,000,000 whose annual output approximates 
75,000,000.” 

“Today,” said Mr. Clough, “any one of a half- 
dozen firms, represented at that first meeting, are 
now capitalized for more than $50,000,000, and the 
annual output of any two of these six firms now 
exceeds the estimated total of the entire group 
some forty years ago.” Other interesting state- 
ments by Mr. Clough are: 

“Forty-four years ago peroxide of hydrogen and 
tincture of iodine were the two largest selling anti- 
septics . . . “There has been a constant and un- 
ending procession of new antispetics, germacides, 
bacteria inhibitors, sulfa drugs and antibiotics, in- 
cluding penicillin and streptomycin. . . . Medical 
research is in an adolescent stage, but like a grow- 
ing giant it is gathering momentum and power each 

ear. 

, “And a new infant is now on our door-step. It is 
a war-baby. Since top-secret, wartime information 
has been released, the big problem is how the 
pharmaceutical industry can join with the universi- 
ties in expediting the pharmacological, chemical, 
bio-chemical and bio-physical research of new sub- 
stances such as radioactive isotopes, essential bio- 
catalysts and other important radio-active agents 
which may well become our most important drugs 
of the future. 

“Cures for cancer and consumption, blatantly 
advertised in Frank Leslie’s Illustrated Weekly 
Newspaper in 1856, may be, actually, just around 
the coraer. In research terms this might mean 
from five to ten years.” 

Describing the growth of the pharmaceutical in- 
dustry during the past forty years as “phenom- 
enal,”’” Mr. Clough cited the following factors 
which contributed to this growth: Research and 
control; confidenee in and professional acceptance 
of pharmaceutical products; advance in medical 
knowledge, public health, and nutritional educa- 
tion; cooperation with Federal, State, and Munic- 
ipal Goveraments; improved public relations. 


Steel Drum Stupidity 


AS IF the steel drum situation was not bad 
enough in this country for the shipping of essential 
materials, the Government is now demanding 
600,000 drums—all at once—to ship to Europe 
under UNRRA a two year supply of sirup. Any- 
body else would naturally not try to ship a two 
year supply of anything ail at once, particularly 
under present conditions of shortages. However, 
this is just another glaring example of the inability 
of ever so many of our Government officials not 
having just plain common sense. And speaking of 
drums, the heavy demand for foreign shipmeats of 
all sorts of commodities sends great quantities of 
these drums abroad from where they never return. 
No wonder drums are tight. 





Warning to Cosmetic Critics 








OF PARTICULAR 
interest to us in the 
address of Dr. H. 
Gregory Thomas, Vice- 
resident of Bourjois, 
nc., who represented 
the cosmetic industry 
before the 40th anni- 
versary celebration of 
food and legisla- 
tion, was the following: 
“Recently, as 
time to time in the past, 
a certain type of cos- 
, metic product has been 
singled out for scathing condemnation by a pro- 
fessional spokesman for a large professional organi- 
zation. In past years, manufacturers weighed such 
statements carefully, with due consideration of the 
source from which they emanated. Today, when 
the Food and Drug Administration can find no 
cause for taking properly qualified action, both 
industry and consumer can feel that harmful 
products cannot, and will not, long be sold. Sweep- 
ing condemnations, which are not founded on the 
proofs of scientific experimentation, today arouse 
only that skepticism and resentment which their 
proponents so richly deserve.” 
We hope this statement is read carefully at 
535 North Dearborn Street, Chicago. 


World Tin Production 50 Per Cent 


WORLD tin production for the first quarter of this 
year is estimated at 20,000 metric tons, which is 50 
per cent of the average three months’ production 
in 1934-1938 and 32 per cent of the average three 
months’ production in 1941, the peak production 
year, according to the current bulletin of. the Inter- 
national Tin Research and Development Council. 
World consumption for the period is estimated at 
21,000 metric tons, which is also 50 per ceat of the 
corresponding 1934-1938 average, but which is 42 
per cent of the corresponding average for 1937, the 
peak consumption year. 


Research and Pharmaceuticals 


IF THE research programs of the drug and phar- 
maceutical companies mean anything—and they 
most certainly do—this golden age of therapeutics 
should become still more golden as more and more 
diseases are conquered by products still to be dis- 
covered and proven by clinical experience. In- 
creasingly are the pharmaceutical manufacturers 
appropriating increased sums of money for re- 
search, and building entirely new structures bril- 
liantly staffed purely for research. In the light of 
developments during recent years in the discovery 
and applications of new drug products we cannot 
help calling attention to the condition of medicine 
in the twenties and early thirties. This was the 
time when the doctors, by and large, had small 
faith in most drug products and generally pre- 
scribed rest, fresh air, mild exercise, change of 
climate, diet, and similar things. And this was the 

riod when Dr. James J. Durrett, then Chief of 

rug Control of the Food and Drug Administra- 
tion and now medical advisor to the Federal Trade 
Commission, was quite properly classified as a 
“therapeutic nihilist.” 
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“In the following paper, which was presented at the 
recent Chicago meeting of the Mid-Western Section of the 
American Pharmaceutical Manufacturers’ Association, 
the writers reveal some most interesting and heretofore un- 
published facts about pelleting explosives, making ex- 
tremely small catalyzer tablets, compressing thin wafers 
and the manufacture of other war products on tablet ma- 
chines which were essentially the same as those in general 
use for tabletting pharmaceuticals. In the course of this 
discussion, such interesting subjects as lubricants for 
granulations, machine modification to insure accuracy of 
weight and hardness, die wear and granulating technique 
are gone into in a manner which contributes much to the 
published knowledge in this field. This paper should be 
of real interest to all pharmaceutical manufacturers.” 


The Editors 


ut few manufacturers of so-called compressed tab- 
lets realize that the pharmaceutical industry has 
fathered very important advances in the art of ammu- 
nition loading. During the First World War our com- 
pany conceived the idea of making tablets of explosives 
to facilitate the loading of fuses, detonators and 
boosters. Immediately production was speeded up some 
ten times. Between the wars, Picatinny Arsenal 
carried on the experimental work of compressing ex- 
plosives so that when tremendous shell loading plants 
were built for this war, starting in early 1940, they were 
all designed around the use of dozens of different sized 
tablets (the Army and Navy called them pellets). These 
ranged in size from over 3” in diameter and over 3” 
thick weighing some 14 oz. down to .066” or about 
1/16” in diameter. Some of us shook our heads when 
tools for these very small sizes were ordered, but ac- 
tually many millions of the tiny “pellets’’ were run. 
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At the start of the ammunition loading program, 
single punch machines were the only ones thought to be 
safe for the compressing of explosives. These were all 
operated from behind heavy concrete and steel barri- 
cades and the operation of the machines watched 
through a series of mirrors. The machines were always 
stopped when the hoppers were replenished. It was 
our opinion that rotaries would actually be safer than 
single punch machines and when the pressure for in- 
creased production became great, this opinion pre- 
vailed and the use of rotary tablet machines was 
finally authorized. In spite of their much higher pro- 
duction, explosions in the machines were far less fre- 
quent than in the case of single punch presses. It is 
interesting to note that no operator of a tablet press 
was killed during the entire war, although there were 


several hundred machines in continuous operation, 
compressing TNT, tetryl, black powder, etc. 

Of immediate interest are some of the things we 
learned in getting the explosive pellets into production. 
No binders could be used and the only approved lubri- 
cant was graphite. A great deal of trouble was ex- 
perienced with sticking of tetryl and TNT on punch 
faces. This interfered with the extremely close tol- 
erances which had to be held on both size and weight. 
Some of the tiny pellets weighed less than a grain and 
had to be held to .001” in length and 1 per cent in 
weight, a job most tablet makers would consider im- 
possible even with much larger tablets. Also bear in 
mind that all the preparation and running of the ma- 
terials had to be handled by remote control, which in- 
creased the problem of obtaining uniform granule size 
and mixes. 

We suggested the use of metallic stearates which pre- 
liminary tests showed would eliminate the sticking. 
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Then exhaustive tests covering several months were run 
to be certain that the stearates would not react with 
or affect the rate of explosion of TNT or tetryl. Finally, 
a directive was issued authorizing the use of zinc 
stearate. We thought everything was fine until a 
doctor at one of the loading plants objected to zinc 
stearate as toxic. We did everything possible to con- 
vince the Ordnance Department of the very low 
toxicity of zinc stearate and pointed out that a very 
small percentage would be used whereas the tetryl 
(methylpicrylnitramine) with which it is mixed, is 
highly toxic—but to no avail. After a few more months 
barium stearate was approved for use. We thought our 
troubles were over, but it was then discovered that not 
nearly enough barium stearate was being produced to 
supply the loading plant requirements which ran into 
tons per month. It took more months to increase pro- 
duction, but at long last our sticking problems were 
overcome. 

Now to get back to the very small tablets. 

Two things were quickly learned which have par- 
ticular application when running tablets such as 


granulation in and out of the dies. Filler plates and 
shallow fill cams were installed to correct this. 

We feel sure that not enough consideration has been 
given to the above facts by the average pharmaceutical 
manufacturer. The same principles apply in a lesser 
degree to larger tablets and when capping due to ex- 
cessive fines or variations in weight are being en- 
countered, they may be directly due to the breaking 
down of the granulation in the machine itself before it 
is actually compressed. 

Another unrelated but important consideration is 
the clearance between the upper punches and the dies. 
As you know, the air which is trapped in the granulation 
must escape around the upper punches. Capping can 
sometimes be entirely overcome by reducing the 
diameter of the upper punches one to five or six thou- 
sandths, the larger the punch the more the reduction. 
The exact clearance between the upper punch and the 
die must be determined experimentally on the job. 

In running some flat wafers which are an important 
part of the new mercury type of dry cell developed for 
the Signal Corps, we ran into another interesting fact. 


War Won Lessons for the 
Manutacturer of Tablets 


By ROBERT PLATT’ and JOHN A. SILVER?’ 


saccharin. The amount of granulation flowing into the 
dies is very small. Therefore, the standard feed frame 
or feed shoe holds enough granulation to keep the ma- 
chine running for a relatively long period of time. The 
granulatioa is continually “worked” in a rotary by the 
rotation of the table under the feed frame, or in a 
single punch machine by the motion of the feed shoe. 
This soon breaks down the granulation with a resulting 
large increase in “fines” and change in weight and /or 
density. In the case of the rotary, this was overcome 
by designing very narrow feed frames so the proportion 
of granulation flowing from the hopper would be about 
the same as in the case of larger tablets. Also, small 
hoppers gave better control of the small amounts of 
granulation flowing. With single punch machines, a 
brass plate was soldered over the opening of the feed 
shoe and an elongated hole slightly wider than the die 
opening was cut to allow the granules to enter the die. 

The second cause of breaking down of the granula- 
tion is excessive “‘fill.”’ That is, the bottom punch, 
when under the feed frame, drops more than enough to 
give a slight overfill. This, of course, pumps excess 


1 Chicago District Manager of the F. J. Stokes Machine Co. 
? Vice-President of the same Company. 
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These wafers were .096” thick by .786” diameter and 
the weight had to be held to extremely close tolerances. 
In one plant 18 rotaries were run 24 hours a day on this 
item alone. Owing to the large number of punches and 
dies required and the fact that the job carried a triple 
A priority and we had only two weeks to get the ma- 
chines into operation, we could not furnish all the tools. 
We supplied drawings for the manufacture of the tools 
on the outside. When these were put in production, 
one edge of the wafers came from the machines badly 
chipped with a resulting inaccuracy in weight. We 
immediately checked the tools very carefully and found 
them dimensionally correct. The faces were well 
polished. We then tried the punches in a machine with 
our dies and found that the wafers were good. When 
our punches were run in the machine with the locally 
made dies, the wafers were all chipped. Therefore, the 
trouble had to be in the dies. The dimensions were 
again checked very carefully and nothing wrong could 
be found. Everybody was very much puzzled. Finally 
we noticed that there were very slight burrs where the 
chamfer ran into the bore and the top surface of the 
die. We didn’t see how this could possibly cause the 
(Continued on page 124) 
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Check-Up on Cosmetic School 
of Beauty Fashion Graduates 
Shows Good Returns 


on Investment 


By JILL JESSEE, Lentheric, Inc. 
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N Fesruary, Druc anp Cosmetic INpustry pub- 

lished an article outlining Lentheric’s method of 
participation in The Cosmetic School of Beauty Fash- 
ion. In that article we undertook to explain our reasons 
for subscribing to this eight-week correspondence course 
on cosmetics and perfumes for store representatives, the 
procedures followed, and the results anticipated. A 
check-up, by means of a questionnaire sent to the 
graduates of the School, shows clearly that the benefits 
gained both by the salesgirls and by Lentheric were 
ample return on the investment. 

One of the reasons for subscribing to this general 
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and inclusive training program to supple- 
ment our owmmore specific training pro- 
gram was to develop unusual interest and 
loyalty on the part of sales people in the 
hope of trimming down the high rate of 
personnel turnover. As we all know, this 
problem has not diminished since the war. 
In fact, it seems to be growing increasingly 
more troublesome. There is no one solu- 
tion, but any measures that help to alle- 
viate personnel restlessness are worth in- 
vestigating. The records indicate that 
personnel losses in the ranks of those who 
passed the Cosmetic School examination 
are considerably lower than in the remain- 
ing group. In many ways, this particular 
group has shown unusual cooperation and 
interest; and, later on in this article, we 
will explain how we plan to utilize the 
merits possessed by these outstanding 
salesgir!s. 

Immediately following the publication 
otis of the February article in Drua anp 
Cosmetic Inpustry, the following letter 
was sent to the salesgirls who had passed 
the written examination on the course: 

“As graduates of The Cosmetic School of Beauty 
Fashion, we are sure you'll be very much interested in 
the attached article from the February issue of Druc 
AND Cosmetic INpustry. In it you'll find a descrip- 
tion of your anticipatory quakings when the course was 
first offered to you, your growing enthusiasm, the all- 
important examination, and the relaxation of dinner 
and social doings afterwards. It was fun, wasn’t it?— 
and we’re sure you think that handsome certificate well 
worth the effort! 

“The point in sending you this article, however, is to 
make you realize how important a part you played in 
our earnest effort to offer store representatives the best 
possible training from a source both practical and im- 
partial. The whole perfume and cosmetic industry is so 
tremendously interested in the school that this article 
serves to answer many queries pertaining to it. 

“We are making a faithful effort to analyze and break 
down the results of this training; and you, who 
pioneered in this undertaking, can be of the utmost help 
tous. We would appreciate your filling out the attached 
questionnaire, therefore, and returning it to us as 
quickly as possible. 

“As you will note in the article, we have prepared 
supplementary sections to The Cosmetic School of 
Beauty Fashion file of lectures you now have which 
will serve to tie-in specific information on our line with 
the basic information given in the lectures. This mate- 
rial will be sent to you shortly along with a full expla- 
nation of how to use it.” 

The following questions were asked: 

1. Do you keep your “Beauty Fashion” certificate 
on display at all times? 

(Continued on page 138) 
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JAMES L. ROGERS 


o penaene that the American Pharmaceutical Manufac- 
turers Association is in the strongest position of any 
time during its 39 years of existence, Association 
President Gerald F. Rorer told the opening session of 
the association’s meeting held last month at Chateau 
Louise, Canada, that 32 members were added to the 
membership during the past two years. Membership 
now stands at a new high of 109 active, and 63 associate 
members. Treasury funds of the association also stand 
at a peak figure—$46,000, against $32,543.07 in 1944. 
Annual income is also at a record high. 

Mr. Rorer commented on the association’s interest 
in the current study of the amino-acids-protein-hy- 
drolysate type of products being organized by a special 
committee of the USP. Dr. D. V. Frost, Abbott 
Laboratories, is a member of the Steering Committee 
which will initiate and direct researches into a number 
of the problems relating to these preparations, such as 
their growth-promoting value, their ability to maintain 
nitrogen balance, tests to prove their freedom from 
toxicity, methods of assay, and so forth. 

With regard to manufacturing pharmacy today and 
in the future, Mr. Rorer said: 

“Manufacturing pharmacy has gone through a 
marked evolution in the past few years and the trend 
is growing stronger. The variety of drugs sold in any 
volume, if one includes the various mixtures and com- 
binations, is growing less month by month as real 
science enters the picture. The new and highly effective 
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drugs which have been, and are being offered, are 
justifiably replacing outmoded and less efficient prod- 
ucts. These have been developed by extensive and 
brilliant research, and those who develop them receive 
the benefit. The free ride which some manufacturers 
were able to take in the past, based on the work of 
others, is rapidly disappearing and this business volume 
will need to be replaced by original products, or new and 
improved developments of one type or other. 

“There has been hardly any shortage of drugs 
throughout the war, and there are few shortages now. 
Competition has been severe in competitive lines, and 
was severe on bids for Army and Navy requirements. 
The price war on penicillin became so extreme . . . that 
some manufacturers were selling below cost. There has 
been a recent sharp rise in price on oral penicillin 
products. Prices on sulfonamide tablets are highly 
competitive and prices on vitamin preparations have 
declined steadily. In my judgment there is no possi- 
bility of general price increases, owing to competition 
in the ethical drug field. Some of the botanicals are 
somewhat short, and have increased in price, but the 
overall picture is decidedly favorable from the consumer 
standpoint. In 1939 the total production of drugs, 
pharmaceuticals and medicinals amounted to $492,700,- 
000. In 1944 this had risen to $1,025,000,000, which is 
more than double. I am reasonably sure that total pro- 
duction in 1945 was higher than that of 1944. The House 
of Representatives of the Congress, in considering the 
advisability of OPA controls, provided for the removal 
of price controls on all commodities as soon as their pro- 
duction reached 1941 levels. It is obvious the drug pro- 
duction is far beyond that of 1941 and therefore this 
industry should be freed from OPA control immediately. 

“I might add that this very OPA control makes it 
easy for a manufacturer to refuse to supply certain ma- 
terials to his customers which he doesn’t want to sup- 
ply, on the ground that he will be forced to sell at a loss. 
However, if the control is removed, the excuse is lost 
and the manufacturer is compelled to proceed with care 
before trying to charge a heavy mark-up from former 
prices, as it arouses indignation and possible loss of 
other and valued trade. Few of us can afford, even in 
prosperous times,to offend too many of our buyers. 
Consequently the consumer will benefit in the end from 
removal of price control. Competition is a more power- 
ful persuader than most government controls.” 

While unwilling to dwell on such a touchy subject as 
labor relations, Mr. Rorer directed the attention of the 
manufacturers to health and accident insurance and re- 
tirement annuities. He also directed attention to the 
substitution practice: 

“This is a vicious practice, and is, from what informa- 


July 46: 59, 1 













ma 
me 


pro 
att; 


apy 
SO | 
har 
dat 
tur: 
inte 
of ¢ 


diat 





MEETING 


tion I can obtain, quite common; particularly in some 
of our large metropolitan centers. It constitutes not 
only a violation of all the ethical standards of retail 
pharmacy, but is a law violation in many states. It 
causes severe economic loss to the manufacturer who 
has Jost the rightful sale of his product, and increases 
unnecessarily the overhead burden. If a foolish substi- 
tution is made, it may endanger the life or health of the 
patient.” Mr. Rorer stated that individual corporation 
action is too exepnsive and time-consuming, and that 
an attempt should be made to “arouse the local medical 
associations to cooperative action.” 

Just as physicians, after they graduate from medical 
school, should not continue to practice medicine if they 
have not retained much of the necessary knowledge ac- 


quired during years, and should keep reasonably up-to- . 


date with modern medical advances, so pharmacists 
employed by pharmaceutical manufacturers must re- 
tain their basic knowledge and keep up-to-date, said 
Mr. Rorer. There should be a series of check-ups of 
these pharmacists to ascertain if they are still qualified, 
he said. 

Chairman of the Committee on Sanitary Code D. M. 
Copley, of the Norwich Pharmacal Company, reported 
that because of suggestion of action by a legislative 
body, some name other than “Sanitary Code” was being 
sought for this project to establish a set of rules or 
regulations for compliance with plant cleanliness re- 
quirements of the Food, Drug, and Cosmetic Act. The 
Food and Drug Administration is willing to work with 
the committee in an advisory capacity, he said, and ar- 
rangements are being completed to place this work 
under the jurisdiction of the Combined Pharmaceutical 
Contact Committee in order to take advantage “of 
substantial work already done by that committee during 
the past three years.” 

Chairman of the Committee on Legislation Charles F. 
Miles, of Ames Co., said that the post-war legislative 
scramble is jeopardizing desirable patent and trade- 
mark legislation either by having it sidetracked for im- 
mediate critical legislation or by giving opportunity to 
professional reformers and special minority interests to 
attach their pet ideas as riders to other bills. 

“Preventive medicine, as exemplified by nutrition, 
appears to have lost some of the ground it was gaining 
so rapidly during the war,” said Dr. Robert S. Good- 
hart, Scientific Director of the National Vitamin Foun- 
dation, who continued, “This is part due to the na- 
tural reaction of the people to regimentation and 
interference with one of their most important sources 
of daily pleasure and satisfaction—food. More imme- 
diately it is due in part to the reaction of those small 
sections of the population that influence government 
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policy in such matters and to those Government Ad- 
ministrators who do not comprehend the problem and, 
in any event, enjoy anticipating such reactions. How- 
ever, these factors are by no means among the major 
causes. 

“The basic reasons . . . are: first, that these findings 
(of the science of nutrition), particularly in relation to 
vitamins, have not been sufficiently extensive and 
definite to convince the majority of either the lay or 
professional public of the value of continued daily con- 
sumption of optimum amounts of the essential nutri- 
ments (the average person is apt to worry about his 
health only after he himself becomes aware of some 
impairment, and the relation of nutrition to health is 
consciously considered by relatively few people in de- 
ciding upon their own daily diets); and, second, there 
has been hardly enough general educational work in 
nutrition to do much more than scratch the surface, 
and most of the work has been too superficial in nature. 

“Amino acids molecules can exist in left-handed and 
right-handed forms, like gloves,” said Dr. Sydney W. 
Fox, Assistant Professor of Chemistry, Iowa State 
College, who continued, “Synthetic products contain 
equal mixtures of the two forms. Amino acids in nature 
are almost exclusively left-handed. For many purposes 
only the left-handed form is of value. In these cases the 
isolated substance often has an economic advantage 
over the synthetic one. The breeding of crops to im- 
prove their contents of individual amino acids has al- 
ready begun, in Iowa and elsewhere. 

“Isolation of amino acids from natural materials is 
also the method of choice when the product sought is a 
mixture of amino acids suitable as a nutritional sub- 

(Continued on page 136) 
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Allocation of the Advertising 
Dollar 


A Survey of Practices among Twelve 


W* HAVE received inquiries from time to time asking 
us how the average pharmaceutical company 
allocated its advertising dollar. We were quick to 
recognize that it would be fallacious to give averages, 
so we have, instead, chosen to report the complete in- 
formation supplied to us by twelve cooperating pharma- 
ceutical houses. We did not ask for the size of each 
company’s advertising budget, and neither did we re- 
quest data on the ratio of sales to advertising. That 
information is difficult to get, and even if it were not, 
it would probably require a policy decision before it 
could be given out. Thus, we requested the informa- 
tion we thought would involve the least red tape, but 
still be of value. So far as we know this is the first study 
of its kind that has been made available to the phar- 
maceutical industry as a whole. We hope that it will 
prove of general interest to all of our readers. 

It is worthwhile to state beforehand that we do not 
suggest that our readers pay too close attention to the 
significance of percentages. They are useful as a 
measure of industry practice, but should not be looked 
upon as a criticism or approval of an individual com- 
pany’s allocation. Industry practice is worth knowing 
about, but it is well to remember that each company’s 
problems are different. So when examining this report 
keep in mind your own company’s needs weighed 
against industry practice. 


The Detail Man 


(1) We do_ have detail men. 
do not 

Ten of the twelve pharmaceutical houses answering 
the questionnaire reported that they have detail men 
calling on physicians. 

Our observations over several years would indicate 
that the medical representative is becoming more and 
more the tying link between the pharmaceutical indus- 
try and the medical profession. The trend today is to 
expand detail staffs. Refresher courses and revised 
training programs are designed to improve the effi- 
ciency and productivity of the medical representative. 
The medical profession has come to look upon the de- 
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tail man as a “pollenizer of information.” The relation- 
ship between the pharmaceutical house, and the phar- 
macy and medical professions is being bridged by the 
well-trained medical representative. He has grown in 
stature with the passing of time. 


Selling the Physician Direct 


(2) We do sell the physician direct. 
do not 

Four out of twelve of the companies reporting sell the 
physician direct. In a survey made in 1945 among 
members of the American Pharmaceutical Manufactur- 
ers’ Association thirty-one firms replied that they sold 
doctors direct. Of course, distribution, population and 
coverage all play an important part in determining the 
extent to which a company may go in selling the 
physician direct. Then, too, in a few places the rela- 
tionship between physician and pharmacist are such as 
to discourage prescribing. While this condition is on 
the decline, it does exist, nevertheless. 


Selling the Physician by Mail 


(3) We do sell the physician by mail. 
do not 

Only one out of the twelve companies replying sells 
the physician by mail. In such areas as New England 
and the East North Central states (Indiana, Ohio, Wis- 
consin, Illinois, Michigan), parts of which have become 
known as profitable dispensing belts, there seems to be 
a market for direct mail selling. While there is business 
to be had in selling to the physician by direct mail the 
overall picture is not an encouraging one. The trend 
is very definitely away from dispensing medicine where 
it is at all possible. 
D'stribution 

(4) We do distribute most of our products through 

do not 

the drug trade. 

All twelve of the cooperating companies distribute 


their pharmaceuticals through the drug trade. Rebate 
plans, P. M.’s, monthly specials, and seasonal deals or 
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This series of folders on Super D were part of 
a direct mail campaign conducted by the Upjohn 
Company. The company was one of the pharma- 
ceutical houses which were chosen as “Direct Mail 
Leaders” by the Direct Mail Association in 1945. 














promotions are examples of metbods employed by the 
pharmaceutical industry to build closer distribition ties 
with the drug trade. 


Medical Journals 


(5) We do use medical journal advertising. 

do not 

All twelve of the companies reporting use medical 
journal advertising. 

The Murray Breese sponsored University of Chicago 
study revealed that about 58 per cent. of all physicians 
at least leaf through the advertisements of the medical 
journals they receive. Test ads have shown that 42.4 
per cent. of the general practitioners and 21.8 per cent. 
of the specialists recognized what they had seen in their 
medical journals. 

While medical journal advertising is used by all of 
the companies in this study the reader should use 
caution in evaluating the practice. As will be shown 
later the pharmaceutical industry, as represented by 
our cross-section, believes that they get more for their 
money from direct mail. 


Percentage for Medical Journal Advertising 


(6) If the answer to question #5 is positive: 

What percentage of the advertising budget is allo- 
cated to medical journal advertising? 

The following are the percentages reported for 
medical journal advertising: 13.2%, 25.0%, 22.0%, 
30.0%, 9.0%, 25.0%, 20.0%, 12.0%, 4.0%, 12.0%, 
17.8%, 20.0%. 


Drug Trade Journals 


(7) We do use drug trade journal advertising. 
do not 

All twelve used drug trade journals. 

Drug trade journals seem to be used most to announce 
a new product, advertise a deal, or to promote the 
name of a company. Some of the journals offer valuable 
merchandising helps, market data and general trade 
information which are important to the alert manu- 
facturer. 


Percentage of Allocation for Drug Trade Journals 


(8) If the answer to question #7 is positive: 

What percentage of the advertising budget is al- 
located to drug trade journal advertising? 

The following figures are those reported by our co- 
operating companies for drug trade journals: 4.0%, 
3.0%, 8.0%, 22.0%, 5.0%, 5.0%, 3.5%, 10.0%, 8.0%, 
2.5%, 10.0%, 8.0%. 


Unrequested Samples 


(9) We do use unrequested sample mailings. 
do not 
Seven out of the twelve firms reported that they used 
unrequested samples. The physician is cautious. He 
prefers to try a sample before prescribing or using the 
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product often. As a result of this attitude some manu- 
facturers feel that where possible a product should be 
sampled unrequested. Others are of the opinion that 
they would prefer to give samples to only those who 
are interested enough to request them. 

Sometimes the nature of the product has a lot to do 
with the manner in which it is sampled. Products 
which are costly, dangerous to use, or difficult to 
handle (biologicals) would, of course, influence how 
they were sampled, if at all. It is easily recognized that 
the manner of sampling is dependent on many factors 
which only the individual company can decide. 


How Much for Samples 


(10) What per cent. of the advertising budget is al- 
located to samples? 

The allocations for samples vary all the way from 
1.2 per cent. to 30.0 per cent. The wide variance again 
emphasizes the need for fitting the percentage alloca- 
tion to the job that is to be done: 14.1%, 1.2%, 2.5%, 
25.0%, 30.0%, 13.5%, 5.0%, 13.0%, 5.0%, 11.0%, 
12.0%, 15.0%. 

Direct Mail 

(11) We do do use direct mail. 

do not 

All twelve of the companies use direct mail. The 
pharmaceutical industry has established an excellent 
reputation for itself in the field of direct mail. Eight of 
the fifty Direct Mail Association Award winners for 
1945 came from the pharmaceutical field. It seems to 
be the general feeling in the industry that direct mail 
(including samples) gives more return for the dollar 
spent than medical journal advertising. 


How Much for Direct Mail 


(12) What percentage of the advertising budget is 
allocated to direct mail? 

Direct mail, without any question, receives the 
largest percentage allocation in the advertising budget. 
Just take a look at these figures and compare them 
with. your own practices: 35.0%, 50.0%, 33.0%, 75.0%, 
53.0%, 30.0%, 40.0%, 11.3%, 50.0%, 60.0%, 10.0%, 
68.0%. 


Direct Mail versus Medical Journal Advertising 


(13) Have you ever made any studies to determine 
the relative effectiveness of direct mail versus medical 
journal advertising? 

An effort was made to find out how many had ever 
conducted studies to determine the relative effective- 
ness of direct mail versus medical journal advertising. 
Seven reported that they had conducted studies, five 
admitted they had not. 

The reader may wonder why we did not ask for a 
description of the methods employed and the results. 
To answer the last point first: the percentages given to 
question #13 show beyond shadow of a doubt what the 

(Continued on page 137) 
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CECIL SMITH 


There is enough business for all 


Raptr: have reached new heights of public ac- 
ceptance. It is estimated that the sales volume has 
passed the 800 million dollar mark. One man who has 
done much to help lead the cosmetic industry to its 
present enviable position is Yardley’s mild and modest 
U. S. director, Cecil Smith. 

Cecil Smith was born near London, England in the 
year 1884. He went to English secondary schools, then 
on to the University of London to study chemistry. 
After completing his formal education, Mr. Smith went 
to work for his father in the photographic supply 
business. It was at that time that movie-making was 
in its infancy. Young Smith made a short trip to the 
United States to sell a manufacturing process of emul- 
sion and film, but it never developed into anything 
concrete. 

It wasn’t very long following the U. S. trip that the 
Smith photographic supply business folded up. As so 
often happens in the careers of successful men, the 
momentary disappointment of an early failure set the 
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stage for future accomplishments. Cecil Smith man- 
aged to find a job with a wholesale drug house where he 
came in frequent contact with suppliers’ salesmen. One 
of these was a Mr. Hesse of Yardley. Through Hesse, 
Smith was introduced to a job as a salesman for the 
well-known British cosmetic house. Today Mr. Hesse 
is the sales director for the entire Yardley organization. 

To better understand the growth of Yardley, it is 
necessary to have a close picture of its early beginning. 
Yardley was started at the turn of the 19th century by 
a Mr. William Cleaver. After a few years, Mr. William 
Yardley took the company over from his son-in-law, 
Soaps and perfumes constituted the Yardley line at that 
time. . 

The manufacture of perfumes in the early 19th cen- 
tury was not the highly skilled procedure it is today. 
They were usually made by macerating flowers in spirit 
and then distilling in a water bath. Of course, these per- 
fumes did not have the beauty of fragrance or the 
quality of permanenee that the products of today 
possess. It is interesting, though, that Yardley’s 
lavender was, as it is today, a great favorite. The fresh, 
cleaii’ fragrance of the lavender blossom has always 
seemed to have a special appeal for ladies with dis- 
criminating taste. 

Yardley continued as a family-owned business until 
1890 when it was converted into a joint stock company 
—Yardley & Company, Ltd. After the death in 1891 
of Thomas Gardner, the business declined. Several 
years later, Gardner’s oldest son, Thornton, took over 
as Managing Director. With the help of his two young 
and wide-awake brothers, Thornton Gardner welded 
together a strong and progressive management. In 
1903 the Gardners built a large, modern factory at 
Stratford, near London. The principal Yardley offices 
are still located there. 

In 1912, the elder Gardner took a trip around the 
world. When he returned he requested Cecil Smith to 
go to Sydney, Australia to expand the Yardley market 
there. It wasn’t too long after Smith’s arrival in Sydney 
that World War I broke out. He was stuck, so he stayed 
on to become resident representative. By 1920 Cecil 
Smith had built up Yardley’s Australian business to a 
nice $400,000. 

In 1921 Yardley’s was appointed Perfumery and Fine 
Soap Makers to the Prince of Wales. That same year 
Mr. Cecil Smith was recalled from Sydney, Australia to 
open up offices in the United States. Ambitious Cecil 

(Continued on page 133) 
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Many Complaints Attend Government 





F Is generally supposed that a Government looks out 
for the interests of its citizens, especially in ways that 
do no harm to the great. majority of its citizens, and 
might really be to the benefit of the country as a whole. 
However, the essential oil dealers have found that, even 
though the great stress of the times and the many com- 
plex situations with which the Government of this 
country has been faced during the war and postwar 
periods might be partly responsible for the situation, 
these important business people have received rather 
shoddy treatment at the hands of their own Govern- 
ment. 

The trouble has resulted from importations by the 
Government of essential oils from Italy. It is well 
known in this industry that bergamot oil comes only 
from the Reggio Calabria region of Italy and is found 
in no other part of the world. During the course of the 
war, no bergamot oil was received from Italy—siace she 
was an enemy nation—and stocks in this country were 
quickly consumed. To save manufacturers of products 
in which bergamot oil was most vital, the essential oil 
dealers created imitation bergamot oils which filled the 
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need very nicely and saved many a manufacturer from 
serious financial loss. 

But after Italy surrendered, steps were taken to ex- 
port from Italy large lots of bergamot oil that were 
present there. Large lots were sent to Great Britain, 
and our Army arranged for large lots to come into this 
country. The oil that was sent here was distributed 
through the Commodity Credit Corporation to essen- 
tial oil dealers on the basis of their importations in 
normal times. This oil was of excellent quality and was 
the finest grade of bergamot oil that dealers here had 
seen in many years. The quantity imported was ap- 
proximately 100,000 pounds, while the normal annual 
consumption of bergamot oil in this country is esti- 
mated to be close to 85,000 pounds. Therefore with this 
country operating mainly with synthetic bergamot oil, 
and some of the users of synthetic bergamot oil not very 
anxious to change back to the natural oil because of 
uncertainty of constant supplies of the natural oil, be- 
cause of the higher cost of the natural oil, and because 
of other considerations such as changing the formula of 
a product that had won public acceptance, bergamot oil 
supplies were a little on the heavy side. 

Then there was the question of the cost of this oil. 
It seems that in the case of the oil shipped to Britain, a 
schedule of prices was worked out for the importer, the 
dealer, and the consumers large and smal]. But when 
the CCC sold the oil to the essential oil dealers in this 
country a price of $6.00 per pound was named which 
was at least as high, and possibly higher than the small- 
est consumer in Britain had to pay for the same oil. 
But the dealers here had no choice, they had to take 
the oil, pay the quoted price, and try to like it. This 
first shipment came in while the war was still in progress, 
or in November, 1944. 

But a little over a year later, or in January, 1946, with 
the war completely over for some time past, another lot 
of 100,000 pounds of bergamot oil was brought in from 
Italy. The price this time was considerably higher 
being just about $8.00 a pound, and as one essential oil 
dealer describes it: ““We had to take it, it was like hold- 
ing a gun to our heads.” However, some dealers did 
not want any of the second lot, and other dealers took 
less than they did before. However, the Government 
rammed this oil down the throats of the essential oil 
dealers at the price which it named. Here was another 
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Handling of Bergamot Oil Imports 


supply greater than a normal year’s consumption 
thrown on a market that was still operating largely with 
synthetic bergamot oil. 

After this fine deal was completed by the Govern- 
ment, dealers were told that the Government would no 
longer be in the picture and that the dealers could 
henceforth import directly from their own primary 
sources of supply. Then came the break. Prices quoted 
directly from Italy for bergamot oil started dropping 
until today it is offered at $4.25 to $4.50 per pound 
for shipment and at $5.50 ex-dock. Naturally all the 
dealers who took the oil have suffered serious financial 
losses. Losses due to changes in market prices are 
quite naturally a normal risk of the essential oil busi- 
ness. Dealers, all of whom follow the markets for the 
oils very closely, and make many favorable purchases 
and some unfavorable purchases, are quite accustomed 
to this. But here is a case in which a loss was literally 
forced down their throats, and by their own Govern- 
ment. : 

And the bergamot oil instance was not the only one. 
Over a year ago there was brought into this country 
from Italy by the Government some 300,000 pounds of 
lemon oil. At a time when the market was crying for 
additional supplies of lemon oil, this oil was allowed to 
rest in a Brooklyn warehouse for a year before it was 
distributed. Because the oil was not properly packed in 
most instances, it deteriorated to varying degrees. 
Finally, the essential oil dealers were allowed to inspect 
the oil and to take samples and report on their findings. 
All of the dealers did not test all of the oil. By com- 
parison of the lots some was good, some not so good, and 
some very poor, but none of the oil was really good 
lemon oil as normally found in the market. The oil from 
the various tins was thrown into drums and distributed 
in this way. The dealers that took the oil did not 
necessarily get the oil which they had inspected, all 
they did was to get such oil as was sent to them. But 
here comes the pay-off—the Government charged the 
dealers for the oil the same price as the California Fruit 
Growers’ Exchange charges its distributors for its oil of 
prime quality, namely $3.25 less 10 per cent. 

When the essential oil dealers tried to unload this oil 
on consumers who were most anxious to get lemon oil, 
they had another serious headache. Some dealers 
examined the oil and reported their findings to those 
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who bought it. But naturally, the oil was not worth the 
price that the Government charged the dealers. This 
was just another instance in which the essential oil 
dealers got a raw deal from their own Government. It 
seems most peculiar that the Government of this coun- 
try should adopt this attitude toward the members of a 
highly respectable and most important industry. No 
one seems to know why the Government officials act the 
way they do and refuse to give fair treatment to this 
industry, but such is the case. Probably the whole thing 
will be over now and direct trade will be resumed in all 
importations of essential oils. The dealers certainly 
hope so. 





LIPSTICK: As a subscriber we 
would appreciate your help regarding 
the formulation of a good lipstick. We 
would appreciate you forwarding a 
formula to us. Milan, Italy. 

The formulation of a lipstick is some- 
thing that requires a good deal of skill 
and experience, as has been pointed out 
from time to time in articles and ab- 
stracts on lipstick manufacture appear- 
ing in our publication. Any formula 
that I might give would only be indicative and would serve 
merely as a basis from which to experiment By way of 
illustration you might try the following typical lipstick 
formula as given by Chilson 





Cee I, isos cco haber ce chek bkaeb dh ce tens 7.0 
COE Ns ian. 5 5 < vino eee Sasa thes cabtaaewes 3.0 
I ON. o's baka wiole Uod wate bed ile ma ecad wets 9.0 
I sg occu kh ocala ede ne bes 22.0 
Cholesterin absorption base..................... 22.5 
RG 5 «an CRW WES akc oe dics Ww kk Oe bo eae 18.0 
NR ale tit Wns wn a dain dds waa aaa aioe antes 0.9 
NGS he os 5 i's co hhc noid Vibe asia ieee 0.1 
ag os a’ awe bee ce bo diekas Faia ee 2.5 
PS UUNOD oo 5 50a catewpaconeedeteshwhed eas 5.0 
ies oc kal edule e dct vensdhdRbnee debe vee ie hes 10.0 


Heat the butyl stearate to 160° F and dissolve the bromo 
acid in it. Melt the waxes and fats, mix in the bromo acid 
solution. Then incorporate the color pigment, preservative 
and perfume. Mix, mill and cast into molds. 
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By FRANCIS CHILSON 


ig 1s a sad commentary indeed that this great nation, 
which solved the secrets of the atom, which has flung 
graceful bridges over wide rivers and wider bays, which 
chained the wind and the lightning, and harnessed the 
mighty rivers, which simultaneously fought for a prin- 
ciple two titanic wars, separated from each other by a 
half a world, still lacks the spiritual resources, appar- 
ently, by which the relations between employer and 
employee can be harmonized in a manner that will per- 
mit both to work together with dignity and in peace. 
Are we, as a nation, really so materialistic and so me- 
chanistic that we cannot comprehend the fundamentals 
that should govern human relationships? Surely for 
every human problem there must be a solution which 
humanely can be applied. 

In this magazine several months ago I offered a plan 
for settling labor disputes from which both sides had 
much to gain and which offered a means of settling dis- 
putes within a specified period of time. With all its 
faults, the plan offered a positive approach to the labor 
relations problem. Since the plan was published, I have 
had a lot of correspondence and a number of discus- 
sions concerning it. It is depressing to find that not one 
executive has thus far offered a truly constructive 
criticism or proposed a more workable alternative. All 


In this discussion of labor-management relations, Mr. 
Chilson suggests that a guaranteed minimum annual wage, 
profit sharing, family health insurance and family schol- 
arships would go far toward achiering industrial peace. 


LEAD KINDLY LIGHT 


comments that have been made to date fall into two 
classes: The first, which holds that labor is selfish and 
ruthless, and all labor leaders are crooks or communists, 
none of whom can be trusted. The second group con- 
tends that through the unfair connivance of the govern- 
ment, we already have been forced to give labor too 
much and that management must now stand pat and 
fight labor tooth and nail by every possible means. 

I’m probably dumb, and I readily admit that I do not 
know all the answers to anything, nor even a small part 
of them, but I frankly cannot understand the attitude 
of the executives who thus far have commented on the 
plan. They say it won’t work; they offer no alternative. 
Yet in spite of this seemingly negative attitude, man- 
agement is sincerely anxious to solve the labor relations 
problem on an honest and fair basis. Anxious, but ap- 
parently bewildered and disorganized. Obviously we 
can’t solve the problem doing nothing and standing 
sullenly still. A start must be made somehow, some- 
where. With its superior resources of education, train- 
ing and money, management itself should be able to 
provide wiser leadership for labor than the professional 
labor leaders or the communists by whom some labor 
unions are led. 

It is paradoxical that business men will do every- 
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thing possible to curry favor with the public when con- 
sidered as customers. They will change product qual- 
ities, quantities, designs and prices; they will do every- 
thing required to maintain good will because they 
realize any other course is ultimately fatal to business. 

But who is the public? [f it isn’t labor, who is it? If 
you look at the national income statistics, you will find 
that in normal times less than 600,000 people make 
$5,000.00 a year or more, and it is perfectly obvious 
that 600,000 people alone cannot support any major 
industry. Industry is supported mainly by the millions 
of the lower income classes who must spend almost all 
of their incomes for the essentials of living. 

The situation apparently is that when the public is 
represented as a customer, the customer is always 
right. But when the public is represented as labor, 
labor is always wrong. The approach to merchandising 
is dynamic and optimistic; the approach to labor rela- 
tions is negative and pessimistic. 

In my opinion, the first job of management is to make 
labor a better customer. This we can best do not by 
granting large advances in pay in an uncontrolled 
fashion. This course of action is but a temporary pal- 
liative, which if not controlled, will create a typhoon of 
inflation that will some day ruin us all, laborers and 
employers alike. We must permit labor somehow to 
participate more in the profits of industry. The recent 
advance of 1814¢ an hour which has been granted labor 
almost all the way across the nation, will be added to 
direct cost, and in the end labor, as customers, will foot 
the bill. 





July '46: 59, 1 








It seems to me, therefore, that a guaranteed minimum 
annual wage, plus an annual bonus based upon profits 
or upon sales over and above a given amount, would 
relieve labor of one of its basic fears: That of unemploy- 
ment. And it would keep direct costs down. The second 
basic fear in the hearts of labor is the fear of illness. 
Some companies already have gone the whole way in 
relieving their employees from this harassing fear by 
paying all medical bills, not only for its workers, but 
for the entire families of married workers as well. 

I have been a laborer and I have known the haunting 
fear of losing my job. I have been ill, too, seriously ill, 
knew the harassing fear of being a burden upon my 
family or being supported by the public. Fortunately 
for me, I had a boss at the time who not only paid my 
salary, but my expenses as well. So I know too, the 
feeling of loyalty that comes at a time like this and 
which lasts for a lifetime. Somehow, sometime soon, 
we must eliminate the fear of unemployment, and we 
must eliminate the fear of illness. When we do we'll 
create a loyalty and cooperativeness in our people such 
as we have never known. 

Dr. Morris Fishbein stated in an address before the 
mid-year meeting of the American Pharmaceutical Man- 
ufacturers’ Association that there are in the United 
States, seven million cases of neuropsychiatric disturb- 
(Continued on page 135) 
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1 than anything else, a person with a toothache 
wants relief from pain... To obtain relief and get 
proper treatment ‘afterwards, it is logical to visit a 
dentist. Too often, however, circumstances are such 
that the aching tooth must be treated at home until 
suitable professional care can be obtained. 
Preparations to relieve toothache provide the 
emergency treatment. Often such products efficiently 
diminish pain so that the sufferer can carry on his work 
or, if at night, be assured of rest. This kind of treat- 
ment is necessarily of a temporary nature and is 
usually intended only to afford comfort and relief until 
the services of a dentist are available. Even when pro- 
fessional attention is promptly provided, the dentist 
will often find it necessary to alleviate the ache before 
going to work on its causes. Moreover, many of the 
materials used by dentists do not differ greatly from 
those employed in standard toothache remedies. 
Every neglected, carious tooth is a potential cause of 
toothache and dental caries are very common. It has 
heen stated that the incidence of dental caries has in- 
creased to the point where today 98 per cent of this 
country’s population suffer from the effects of the 
disease. This startling fact is further emphasized in the 
observation that at one time 18.8 per cent of the re- 
jections for military service were due to oral condi- 
tions.’ Studies of younger age groups are also disturb- 
ing.” For example, one survey* revealed that dental 
caries was present one or more times in 83.3 per cent of 
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Toothache 


By M. A. LESSER 
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a group of high school students. Examination of school 
children in Minnesota showed an average of 6.09 un- 
treated cavities per child.‘ A similar investigation ia 
Chicago resulted in the finding of 5.12 cavities per 
child. 

While all dental caries do not progress to the stage 
where toothache appears, in very many cases the 
cavities are given little consideration until pain forces 
attention. Although people generally recognize tooth- 
ache as the result of their owa dental neglect,° dentists 
themselves are not entirely certain as to the causes of 
dental caries. Many theories have been developed and, 
briefly, the foHowing have been suggested as causative 
agents: bacterial causes, faulty oral hygiene, genetics, 
heredity, congenital malformation, malnutrition, vita- 
min deficiency, faulty mineral metabolism, dysfunction 
of the endocrine glands, effect of acute or chronic dis- 
ease, and, the type of diet aad food impaction.’ 

However, there is considerable agreement on the 
view that dental caries result from bacterial activity.* 
For example, Kesel’ believes that there are only two 
actual exciting causes. These are, first, bacteria on the 
tooth surface capable of destroying tooth substance by 
the products of their metabolism, and, second, material 
on the tooth surface capable of being converted into 
substances harmful to the tooth. Of course, many other 
systemic, nutritional and local factors may also enter 
the picture. 

Dental caries or tooth decay, characterized by the 
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destruction of tooth substance to form localized 
cavities, begins with the decalcification of the enamel 
or of the cementum. Caries of the enamel is painless; 
pain is not elicited until the dentin becomes affected. 
Whenever a tooth decays deeply enough into the 
dentin, the dentinal fibers from the pulp are irritated 
and toothache or odontalgia results. The first symp- 
toms of serious tooth involvement may be only slight 
discomfort to thermal changes, sweets, acids or to 
pressure from the packing of food into the cavity while 
chewing. 

Pulpitis, toothache caused by inflammation of the 
dental pulp, is characterized by sharp, stabbing pain. 
Pulpitis is most commonly caused by an invasion of the 
pulp tissue by bacteria from a carious cavity. A promi- 
nent feature of the condition is that the pain is inter- 
mittent; the pain disappearing entirely during the 
periods of remission.° 

In addition to caries, however, there are other pos- 
sible causes of toothache. Pain of pulpal origin may 
arise as the result of a newly inserted filling which is 
too high, to a loose filling, to a poorly-fitting dental 
clasp, or to marked food impaction between teeth. 
During the war, another cause of toothache was dis- 
covered among flying personnel. Known as aerodon- 
talgia, this type of toothache is experienced at allti- 
tudes ranging from 8,000 to 40,000 feet.'*° Although 
pathological changes in and about a tooth may be 
responsible, Orban and Rictchey*' found that recently 
placed fillings in deep cavities are most likely to cause 
trouble. Their own investigations, as well as those of 
Girod,'? indicate that low temperatures at high alti- 
tude flying is a negligible factor in causing the pain. 
However, changes in barometric pressure appear to be 
important considerations. 

Preparations for relieving toothache are provided in 
several forms. Liquid products undoubtedly hold top 
rank, but other types of toothache remedies are quite 
popular. Self-hardening compounds, toothache jellies, 
gums and waxes, as well as powders, offer certain ad- 
vantages and conveniences of their own. 

In the great majority of cases, essential oils or related 
compounds, used singly or in combination, are the chief 
active ingredients of toothache preparations. Of these, 
oil of cloves and eugenol are undoubtedly the most im- 
portant, but thymol also finds wide use. Materials of 
this sort relieve pain and also provide an antiseptic 
action. Their ability to relieve pain is attributed to a 
paralyzing action on the exposed nerve ends after a 
preliminary irritation.** 

Creosote, usually beechwood creosote, is another 
widely used material. It is frequently used alone, espe- 
cially by dentists, but for home-use products creosote 
is generally combined with other ingredients. Phenol, 
a frequent component of toothache preparations, espe- 
cially the older types, is a potent local anesthetic and 
powerful antiseptic. It is, however, a dangerous drug 
and products containing it must be used with great 
care to avoid irritation or phenol burns on the sur- 
rounding oral tissue. Superfi-ial “burns” from the ac- 
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tion of phenol should be treated by washing with alco- 
hol, glycerine, ether or oil. Products containing phenol 
should be appropriately labeled and provide suitable 
cautions. 

Local anesthetics, like chlorobutanol and benzo- 
caine, find useful employment in various types of tooth- 
ache products, and occasionally they may form the sole 
active ingredients. The use of alcohol as a vehicle and 
solvent for oral preparations is quite common. In ad- 
dition to these functions, alcohol also serves as an anti- 
septic, astringent, counterirritant and caustic; these 
effects depending to a great extent on the concentra- 
tions employed.'* Other solvents, like chloroform and 
ether, find a place in formulating toothache products. 
Glycerine and vegetable oils are occasionally used as 
vehicles for the active agents. 

It appears that little work has been done to evaluate 
the various active agents used to treat toothache. Some 
fifteen years ago, foreign investigators’ attempted a 
comparison by studying the effects of several drugs on 
experimental toothache in rabbits. From their studies, 
it was concluded that creosote was the most efficient 
substance tested. Thymol, oil of wintergreen, and oil of 
cinnamon were reported to be very weak, while alcohol 
appeared to have almost no effect. 

In their haste to get relief, people often forget that a 
certain amount of preparation and care is necessary to 
get best resulis. Where a cavity is present, it should be 
cleared of debris, carefully cleaned with warm water 
and dried before applying the medication. There is 
also a great tendency, especially with liquid prepara- 
tions, to use far more material than is necessary to se- 
cure effective action. Only a minute quantity is needed 
to afford relief and any excess may irritate or actually 
injure the surrounding tissue. Freeman** notes that 
many dentists find “burned” areas on the gums and 
oral tissues of patients as a result of the improper use 
of oil of cloves, beechwood creosote and other popular 
toothache remedies. He suggests that diluting the clove 
oil or creosote with an equal part of sweet almond oil 
or olive oil will serve to minimize the degree of burn 
without impairing therapeutic action. 

Used alone, oil of cloves remains one of the most 
popular preparations for treating toothache. Eugenol, 
which is obtained from oil of cloves and other sources, 
is sometimes preferred by professional people, but the 
action of the oil and its principal constituent is essen- 
tially the same. Very often, oil of cloves is combined 
with other substances to provide a more efficient prod- 
uct. One of the best known is Odontalgicum or Tooth- 
ache Drops N.F., consisting of oil of cloves containing 
25 per cent of chlorobutanol. A further simple modifica- 
tion is seen in a proprietary brand of toothache drops 
made from :*’ 


PTT 25.0 per cent 
SIN 0c oc cccespovseshees oo 
ete ee me 6...” 


Creosote is often used in conjunction with clove oil. 
(Continued on page 128) 
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As the last step, the final precaution for clarity and purity, filter your product ¢ 
through a “Pyrex”’ Fritted Disc—the glass that leaks. 


These discs are formed of glass particles of uniform size, made of Pyrex f 





brand Chemical Glass, No. 774 and fritted into discs of five different po- n 
rosities. The discs, in turn, are sealed into transparent glass vessels— fabri- 
cated from the same Chemical Glass. 

The variety of shapes available—tubes, funnels, crucibles, etc.— make it 
easy to insert Pyrex Fritted Ware into your lines—usually just before filling h 
your final container. The filters are economical—can be washed and ster- ti 
ilized repeatedly, used over and over again. Easily cleaned by water or 
chemicals. Cannot contaminate any solutions and are not destroyed or 
affected by materials commonly destructive to other filtering media. “ 

Five porosities are available—ultra fine to extra coarse—covering practi- 
cally the whole field of chemical filtration. 

The wide variety of items in the Pyrex Fritted Glassware line are de- 
scribed in Part III of Corning’s Catalog LP 24, or write us direct for 


detailed information. 


Pyrex” is a registered trade-mark and indicates manufacture by 
CORNING GLASS WORKS e CORNING, NEW YORK 


Re 
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———_ JJ) PANS 


PHARMACEUTICAL GLASSWARE Tianna 
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Perfume Selling Survey 


In its July issue, Beauty Fasnion 
will report on the first of a series of sur- 
veys among cosmetic salesgirls as to 
their opinions conceining current mer- 
chandising policies and practices. The 
first survey deals with perfume and 
since the girls queried represent a 
superior group, being certificate holders 
of The Cosmetic School of Beauty 
Fashion, their opinions should prove of 
considerable value to all of those who 
determine top policy in perfume mer- 
chandising Brief extracts from the 
Beauty Fasuion report follow. 

“Tt’s the fragrance, itself, that counts 
according to landslide vote for that 
factor as against novelty of the product 
or its packaging, if a woman is selecting 
a perfume for her own use. On the other 
hand, if a man is the purchaser, the 
package and his knowledge of the 
recipient’s preference, hold about equal 
influence on his choice. 

“The salesgirl believes that the manu- 
facturer’s name and reputation helps 
her most in selling a perfume to a 
customer for her own use, with adver- 
tising done on a particular perfume as 
important secondary ammunition (10.4). 


BiLuems 
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Packaging and Selling 


Packaging, again, doesn’t seem to be 
one of the major determinants in a sell- 
ing talk. 

“Now, if your customer is a man, he, 
too, will be influenced by a sales talk on 
who makes it; but the appeal of the 
packaging carries almost three times as 
much weight, in the salesgirl’s opinion. 

“National advertising is far and away 
the best promotional device a manufac: 
turer can use, according to the sales- 
girls. Local advertising carries only 
one-tenth the weight of national adver- 
tising but, presumably, if national 
media are supplemented by local, your 
perfume is just that much further along. 
Salesgirls are strong for coordinated 
promotion. 

“One of our questions pertained to the 
method of distribution found to be most 
helpful in the selling of perfume. In in- 
terpreting the answers, it must be made 
clear that the salesgirls participating in 
our survey were equally divided between 
those who work for department stores 
and those who work for chain drug 
stores. It is interesting to note, there- 
fore, that the girls without exception 
followed the merchandising “‘party”’ line 
in their answers to this question. De- 
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SALES OF COSMETICS 





Retail sales of cosmetics for the twelve months ended with April 1946 totaled $836,805 ,000. 
This compares with $828,388,000 for the twelve months ended with March 1946 and with 
$745,191,815 for the twelve months ended with April 1945. 
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partment store girls voted unanimously 
for exclusive or semi-exclusive distribu- 
tion. while chain store girls just as 
unanimously favored wide distribution. 
Consequently the vote was a draw as to 
whether exclusive or semi-exclusive dis- 
tribution was more helpful to the sales- 
gir) in selling perfume than wide dis- 
tribution. 

“With only a negligible minority 
doubting the value of location in the de- 
partment as an influence on sales, the 
rest feel that space positionis important. 
In fact, the vast majority feel that it is 
very important indeed. 

“Related items such as toilet water, 
cologne, bath salts, sachet, etc., in a per- 
fume line unquestionably help to make 
the perfume more popular. Only a small 
proportion of our selling experts dis- 
agree. A perfume obviously needs the 
support of other products if it is to be 
widely popularized. When our salesgirl 
experts sell a perfume, they invariably 
suggest a companion item. Toilet water 
and cologne are by far the most fre- 
quently suggested companions with 
bath or dusting powder and sachet tied 
for second. “Also rans” are soap, bath 
salts, talcum powder, atomizers, bubble 
baths, bath oils, deodorant, and make- 
up items. 

“And, for the grand finale, we have 
the most controversial question com- 
bination of all. If the answers were 
unequivocally decisive, millions of dol- 
lars might be saved—but our salesgirl 
forum is as divided in opinion as are the 
manufacturers and the buyers them- 
selves 

“Weask. “Do you believe that a well- 
established perfume manufacturer can 
be successful in the make-up field?” 
“Yes,” replies the majority in almost a 
two-thirds vote. “Do you believe that a 
well-established perfume manufacturer 
can be successful in the treatment field?” 
Our “‘yes’s” are just slightly louder than 
our “no’s,” but still they carry. It is 
clear, however, that almost half of our 
salesgirl opinion questions the successful 
combination of a treatment line with a 
perfume line. Now, we reverse the 
question. “Do you believe that a well- 
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established manufacturer in the make- 
up or treatment field can be successful 
in the perfume field?’’ Again, the 
“‘ves’s” outweigh. The “yes” voice is 
louder than in answer to the question 
just preceding and less loud in answer to 
the first question. To summarize—it 
seems that a perfume manufacturer can 
safely enter the make-up field, but 
should be hesitant about entering the 
treatment field; and that the make-up 
or treatment line manufacturer can ex- 
pect reasonable success in the perfume 
field. Probably the only safe answer to 
all three questions is, “It all depends!” 

“Our selected salesgirl panel came 
across generously with voluntary com- 
ments and suggestions on speeding-up 
the cash register. The ones we are in- 
cluding here are well worth considera- 
tion. Over and over and over again, the 
salesgirls appeal for more perfume 
testers. The difficulties in selling a per- 
fume with no adequate means of giving 
the customer a pre-smell are apparent to 
anyone. We don’t believe that any 
manufacturer could possibly be so smug 
as to believe that his perfume will sell as 
well without the customer privilege of 
testing as with it. 

“In closing this report, we give you a 
few more salesgirl suggestions: 

“Both the customers and salesgirl 
would be helped if the accompanying 
literature denoted the predominating 
note or notes, when the name of the per- 
fume itself offers no clue. If a fanciful 
name is used, it should say underneath 
(Lilac), or (Rose), or whatever it is.” 
Another girl would appreciate a pro- 
nunciation key to difficult French 
names, together with their definitions. 

“There is an increasing demand for 
toilet waters especially in the more ex- 
pensive fragrances. Many women would 
like to have these high-priced perfumes 
but can’t afford them. The toilet water 
being less expensive would give them 
great satisfaction and pride.” 

“The more simple and attractive 
package sells much better than the 
frilly package.” 

“If more merchandise were cellophane 
wrapped, we could make a display with- 
out having to contend with dust and 
fingerprints, thereby ruining the far-too- 
delicate packages.” 

“If the manufacturers now raise the 
price of perfumes, it will certainly cut 
down our volume. The 20 per cent tax 
is still on, and if the base price is in- 
creased, people will stop buying per- 
fumes and toilet waters in anywhere 
near the same quantity.” 

“A perfume should be sold in accord- 
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It used to be a theory with many 
cosmetic buyers that the slower the 
summer months, the more active the 
weeks that followed the summer 
season. However, it looks these days 
as if long established theories con- 
cerning the toilet goods business will 
have to be discarded, as long as sales 
continue to expand at the present 
rate. It is quite possible that many 
stores will experience a drop during 
July and August following their high- 
ly successful spring season. It is cer- 
tain, however, that even such a drop 
will leave toilet goods counters much 
ahead for the two summer months 
over any previous figure ard that 
current summer volume would once 
have looked very good to some buyers 
for their best spring months. 

So buyers, confronted by the com- 
paratively high sales figures of the 
beginning of the summer season, 
think of growing volume for all the 
remainder of the year and plans are 
generally made for an approximate 
sales increase for fall and early 
winter of at least 15 per cent. 

There is almost everything in 
favor that this is a highly conserva- 
tive estimate and that sales may 
actually be Jarger. One reason, of 
course, is the phenomenal growth in 
the demand for all fashion merchan- 
dise which will exert an effect upon 
the sales of make-up, lipsticks and 
manicure preparations. Another is 
the fact that this is the most active 
travel season in years and every 
tourist automatically becomes a 
prospect as he returns from his vaca- 
tion. 

This post-vacation early fall busi- 
ness divides itself into three distinct 
sections. The first is the rapidly 
flaring up demand for articles that 
are used by women to repair the 
after effects of the summer as sun- 
burn, discolored hair, rough skin 
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and hands. The second is the need 
of restocking dressing tables and 
bathroom shelves with the articles of 
everyday use. These include such 
items as manicure articles, toilet 
waters, skin creams; in fact practi- 
cally the whole list of cosmetics. 
Third in line, and generally a few 
weeks after the first rush is ended, 
follows the college and private school 
opening business that is especially 
profitable to the better type depart- 
ment store toilet goods counters. 

Each of these groups has its 
special characteristics which, in the 
past, have varied from year to year 
depending largely upon the sort of 
vacation that the customers have 
enjoyed. A hot dry summer with 
plenty of sun and opportunities for 
bathing brings skin and hair reme- 
dies to the fore. The comparatively 
short outings of the war-worker- 
vacationist of the last years led to a 
large demand for sunburn aids, hair 
color rinses and soothing creams. If 
the customers are prosperous, they 
are more inclined to make a clean 
sweep with their summer leftovers as 
they return and restock afresh. 
Families buy cosmetic utilities in 
larger packages, both to encourage 
their use by all members of the 
household and for economy. Buyers 
think that the current fall season 
will still find customers with money 
to spend. 

Most stores have prepared for an 
active school and college opening 
trade, although the overcrowded 
state of the colleges will prevent 
many young women from entering. 
The higher grade private school may 
absorb the surplus. The demand in- 
cludes travel sets, gift sets and sim- 
ilar articles. 

In all, present prospects are for an 
extremely active post-Labor Day 
business. 








ance with the personality for whom it is 
intended. So many women receive gifts 
of perfume for Christmas, and I have 
seen how they stand on a dressing table 
without being used. This speaks for 
itself.” 

“There should be some way to pre- 
vent excess evaporation of bulk per- 
fumes.” 

“Women follow new fashions in per- 
fumes just as they do in clothing with 
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the exception of older women who 
usually are faithful to one favorite 
fragrance. Women are fussy buyers and 
require a lot of time to sell. A woman's 
selection is usually influenced by the 
type of perfume which appeals to the 
man in her life. Men like to hurry 
through a sale and, as a rule, will take a 
salesgirl’s suggestion. Men come to rely 
on the salesgirl who is sincere in her 
efforts to help him.” 
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maryland glass 


Marytanp G.Lass CORPORATION 
BALTIMORE; NEW YORK, 270 Broadway 





CHICAGO, Berman Bros., Inc., 1501 S. Laflin St. A 
CINCINNATI, J. E. McLaughlin, 401 Lock St. 
KANSAS CITY, Aller Todd, 1224 Union Ave. 


MEMPHIS, S. Walter Scott, 608 McCall Bldg. 


ST. LOUIS, H. A. Baumstark, 4030 Chouteau Ave. Pe 
\ 
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SAN FRANCISCO, Owens-Illinois Glass Co., 
Pacific Coast Division, 135 Stockton St. 








to sell it 
Show it 


It’s been proved over and over... especially in 
drugs and cosmetics... 


Your finest lines, your most tempting combination 
offers, your premium products, all sell faster when 
buyers see them to best advantage... in an allur- 
ing, transparent, rigid “showcase” of Vuepak. 


Transparent ... for full view of all the colors, 
texture, quality and beauty of the product. 


Structural Strength... for full and lasting pro- 
tection of all these qualities. 


That's why dealer enthusiasm is higher, sales 
turnover faster, and prices firmer...when you 
package in Vuepak. 


Yet Vuepak costs are right in line now, thanks to 
new, fast fabricating techniques. Get full Vuepak 
details for your line today from your box supplier 
...or direct from: MONSANTO CHEMICAL 
COMPANY, Plastics Division, Springfield 2, Mass. 
In Canada, Monsanto Canada, Ltd., Montreal, 
,Toronto, Vancouver. 





Questions and Answers on Vuepak 








1. What is Vuepak? 
Vuepak is a transparent, tough, rigid, beautiful Monsanto cellulose 
acetate. 





2. In what form is Vuepak available? 
In sheets up to 30” wide, and in continuous rolls 30” wide up to 
1000 ft. tong, in thicknesses up to .015”. Available in .020” thickness 
in rolls with matte finish or in 20” x 50” press polished sheets. 





3. In what thicknesses is it ordinarily available? 
In six standard gauges 0.005” to 0.020”. 





4. Does sunlight affect it? 
No. 





5. Is it affected by heat? 
Not under ordinary temperatures. It begins to soften after 200° F. 
Underwriters’ Laboratories classification, “slow burning.” 





6. How can it be fabricated? 
It can be drawn, shaped, formed or folded into almost any shape 
with inexpensive dies. It can be embossed, stapled, printed, cemented, 
or combined with other materials. 





Vuepok: Reg. U. S. Pat. Off. 
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Duncan Storm, Lid., has added a fragrant 
cologne deodorant as a companion item to 
its line of Cargo toiletries for men. 


“American women are all too fre- 
quently dubious about buying perfume 
which is comparatively expensive, so 
they stick to toilet water day in and day 
out. Manufacturers should try harder 
to educate women to use perfumes.” 

“IT have found that a dram presenta- 
tion is necessary to popularizing a new 
perfume.” 

Salesgirls are loquacious on the sub- 
ject of perfume and perfume selling. 
But their talk, of which you have had a 
fair sample, is constructive. By asking 
the girl who sells it we plan to make 
articulate her opinions on merchandis- 
ing plans and policies. 


Walgreen South of the Border 


The Walgreen Drug Chain went south 
of the border recently with the purchase 
of a colorful old landmark, known to 
many tourists as Sanborn’s in Mexico 
City. According to Tide, the landmark 
built in 1590 has been bought lock, 
stock and legend by the drug chain to 
serve as a base for future Mexican 
expansion. 

“The company reassured those who 
know Sanborn’s for its tapestry-hung, 
tiled decor. It will not be crossed with 
crome and neon or hung with “You're 
Always Welcome” signs. Instead it 
will retain the original name, probably 
the best known commercially in Mexico. 

“The purchase of Sanborn’s coincided 
with Walgreen’s 45th anniversary. But 
the real celebration has been carefully 
rehearsed since last year when the chain, 
long a major spot radio user, exper- 
imented with its first national radio 
program, a one-hour transcribed an- 
niversary show aired over 145 stations. 

“Walgreen has been on the air locally 
since 1929, spends about $750,000 for 
spot radio now in eight major and 35 
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minor markets. The company doesn't 
use network radio for the same reason it 
stays out of national magazines; it 
claims neither cover without imprac- 
tical waste the markets of its 417 com- 
pany-owned and more than 1,000 
agency stores. 

“Wagreen’s advertising has expanded 
along with its territories; in 1929 the 
sales of 325 stores totaled more than 
$46,500,000, and the company spent 
$904,000 for all advertising; this year 
417 stores are expected to do over $145,- 
000,000 worth of business and the total 
advertising bill will be almost $3,000,000 
says advertising director Orville G. Gile. 

“Walgreen is currently carving off a 
larger-than-ever slice of the nation’s 
rising retail drug business, which totaled 
just under $3 billion last year. Although 
the chain is numerically smaller than in 
the late 30’s, when it hit 504 stores, 
small, less profitable, less pretentious 
stores. These have-been closed down 
during the past few years, so that the 
average sales volume for the present 417 
stores is estimated about three times 
larger than a decade ago.” 


Nail and Hand Care 

An increasing number of women are 
making the color of their lipstick the 
basis for their selection of nail polish 
shades, the latest Fawcett Beauty 
Reader Forum reveals. 

While the over-all use of nail polish 
remains the same, 48 per cent of the 
1946 respondents used a polish shade 
complementary to their lipstick as com- 
pared to the 38 per cent who made their 
color selection on this basis in 1945. 
Some 42 per cent chose nail polish to go 
with clothes, a drop of 3 per cent from 
the previous year. 

A sizable increase, from 11 per cent in 
1945 to 17 per cent in 1946, was found 
in the preference for polish of a blue-red 
tone as well as a 4 per cent jump in the 
selection of true-red shades. Colorless 
nail polish remained about the same, 
being used by about ten per cent. During 
the same period, however, the use of 
brown-red tones dropped from 15 per 
cent to 8 per cent. 

Revlon led as the brand of nail polish 
preferred as some 34 per cent used it. 
Cutex was second with 21 per cent, 
Chen Yu third with 16 per cent. 

It might be noted, that of those 
questioned, 25 per cent applied only one 
coat while more than 73 per cent usually 
applied two coats. 

Hand softeners are used by 97 per 
cent of those surveyed. Although a 3 
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Gentrie toiletries for men will be introduced 
by Lenel, distributor ro thaped wh in the pocr-a 
The bottles are torso s 


per cent increase has developed during 
the year in the preference for hand 
creams with a corresponding decrease 
in the use of hand lotions. Hand lotions 
are still used by more than 52 per cent 
in 1946 as against 55 per cent in 1945, 
with hand cream used by 19 per cent 
this year over the 16 per cent that used 
them in 1945. 

Jergens led in hand lotions with 48 
per cent. Hinds was second with 12 per 
cent, and Trushay was third, being 
used by 9 per cent. 

The hand creams found Pacquin’s 
used by 30 per cent, Sofskin next with 14 
per cent, Avon third with 7 per cent. 
Noxzema and Luxor tied in fourth 
place with 4 per cent each. 

The greater percentage used both the 
lotion and hand cream all year around, 
but during the summer months the use 
of both were discontinued by quite a 
few. 


Glamour Cosmetic Survey 

Glamour magazine in a survey of the 
cosmetic market, finds a young mar- 
ket—70 per cent are under thirty, with 
the average age of 27 years. Since 59 
per cent are single and 8 out of ten live 
with their parents, they have more to 
spend on themselves. Each reader 
spends on the average of $296 per year, 
for her clothes, $32 per year for toilet 
preparations, more than two times the 
estimated national average, and $32 per 
year in beauty shops. 

In more detail it was found that 99 
per cent use lipstick, and of more than 
85 brands mentioned, seven companies 
manufactured 67 per cent of the lip- 
stick preferred. Revlon first with 27 
per cent and Chen Yu second with 8 
per cent. 
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PHOTO FINISH cosmetics have an enviable 
reputation for quality. Smart, handsome 
containers of Plaskon Molded Color are used 
to help arouse. and maintain customers’ interest in this 

famous merchandise made by Elmo. * Plaskon closures and 
containers will help earn a favorable reaction for your drug trade 
products, and give them. adequate protection. Plaskon permits the 
creation of rich, handsome containers because it can be molded 
into distinctive shapes, and is available in a wide range of per- 
manent colors. Plaskon offers protection to drug trade products 
because it is impetvious to the effects of alcohol, acetone or 
other common organic solvents, and is not affected by oils 
or fats. Plaskon is odorless, tasteless and inert. * Your 
molder, or experienced Plaskon men, will be glad to 
demonstrate how you can dress up your products with 
Plaskon Molded Color, for sales-making eye appeal. 


PLASHON 


MOLDED COLOR 


PLASKON DIVISION 

LIBBEY-OWENS-FORD GLASS COMPANY 

2110 Sylvan Avenue «+ Toledo 6, Ohie 

Canadian Agent: Canadian Industries, Lid., Montreal, Que. 
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Linnea Perfumes Inc. offers many interest- 
ing gift set combinations, gaily and al- 
traclively packaged. 


Some 93 per cent used deodorants 
and of more than 50 brands on the mar- 
ket, 59 per cent preferred the products 
of three manufactures. Arrid led with 
more than 31 per cent. 

Some 88 per cent used nail polish and 
of the twenty-five brands most widely 
known, two manufacturers coralled 88 
per cent of the market. Again Revlon 
was first, making almost 66 per cent, 
Chen Yu second with 22 per cent. 

Perfume is used by 79 per cent, w:th 
the products of ten companies used by 
74 per cent. Coty was most popular, 
manufacturing 15 per cent of the per- 
fume preferred. 

Hand lotions are used by 75 per cent, 
and of sixty brands on the market, the 
products of five leading companies are 
preferred by more than 61 per cent. 





The Adrian lipsticks feature the Grecian 

column as interpreted in the Adrian bottles. 

Solid base of gold-plate sets off the white, 
Slated case. 
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Jergens made 32 per cent of the total, 
Trushay next with a little better than 
9 per cent. 

Face powders are used by 88 per 
cent, and of over seventy nationally 
known brands, 69 per cent prefer the 
products of seven leading manufac- 
turers. Max Factor produced 22 per 
cent of the total, Coty second with 16 
per cent. 

Shampoos used by more than 78 per 
cent, with the products of seven com- 
panies used by 46 per cent of more than 
seventy brands on the market. Halo 
preferred by 14 per cent. 

In regard to colognes, more than 81 
per cent were found to use it, 43 per 
cent preferring the four leading brands 
of the more than eighty popular brands 
on the market. Lentheric used by al- 
most 14 per cent, Elizabeth Arden and 
Lucian LeLong next with about 11 per 
cent each 

Cleansing creams are used by more 
than 68 per cent, with more than 56 
per cent prefering the products of seven 
leading companies out of more than 61 
brands on the market. Pond’s led, being 
used by 17 per cent. 

Rouge used by 63 per cent. Four 
brands were preferred by 36 per cent, 
out of the more than seventy brands on 
the market. Here again Max Factor 
was preferred by more than 11 per cent 
with Coty used by 10 per cent, Richard 
Hudnut by some 8 per cent. 

Powder base used by 61 per cent, and 
of the over sixty nationally known 
brands, the products of five manufac- 
turers were preferred by 47 per cent 
The products of Max Factor used by 16 
per cept. 

Leg make up used by more than 41 
per cent, with the products of three 
manufacturers preferred by 58 rer cent. 
Elizabeth Arden led the field being used 
by more than 47 per cent. 

Facial soap used by 91 per cent, and 
of over fifty leading brands, the products 
of six companies are preferred by over 
80 per cent. Lux first, used by 16 per 
cent. Ivory by 15 per cent. Palmolive 
by 14 per cent. 

Hand cream used by 36 per cent, with 
the products of three companies pre 
ferred by over 46 per cent Pacquin 
used by over 21 per cent Sofskin by 
over 13 per cent. With Avon used by 11 
per cent. 

Mascara is used by 35 per cent, of the 
thirty-five popular brands on the mar- 
ket, one company produces more than 
46 per cent of the total preferred. May- 
belline was the most popular, preferred 
by more than 46 per cent. 
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Odoleur, a new deodorant is being presented 

by Farel Destin. Odoleur is a combination 

of a deodorant and a cologne with seven 
scents to choose from. 


Clever Eye Product 

Manufacturers work like mad trying 
to make mascara which will be tear- 
proof and water-proof, and have suc- 
ceeded to a great extent. But not many 
seem to wonder how the wearer has to 
struggle to get the darned stuff off at 
night. Most of the time she doesn’t 
succeed too well and wakes up in the 
morning looking fit to scare little chil- 
dren, and then has to spend more time 
getting the goo off so that she can put 
more on. There have been a few at- 
tempts made here and there with prod- 
ucts to be used to remove mascara but 
nothing much has been done to promote 
them. It is interesting therefore to note 
the Mascara Remover Pads which Aziza 
is introducing. These small circular pads 
are saturated with a blend of rich deli- 
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Aziza offers Mascara Remover Pads—small 

circular saturated with a blend of oils— 

desit eter 4 remove mascara 
easily. 























Some of the most highly prized Oriental rugs are produced by 
Persian rug weavers. These picturesque artisans sit before their 
looms from dawn to dusk copying the rich colorings and complicated 
patterns from one or two very old rugs which are kept as models by 





each family. 


The design of a Persian rug identifies the locality in which it was 
made, or the tribe that made it. The individual quality is dependent 
upon the ability of the original designer, the talent of the dyers, and 
the competence of the weavers. One test for quality is to drop a red 
hot charcoal on the rug. If the rug is a good one, the singed part 


can be brushed off without leaving a trace. 


The high esteem in which Persian rugs are held is largely due to 
their inherent quality and craftsmanship. These same attributes 
have made Carr-Lowrey a name with comparable significance. With 
“superior quality’’ as our keynote, we have been giving commercial 
packers the very finest in glass containers for 57 years. 


CARR-LOWREY 


G L A % 6 Cc 36. Factory and Main Office: BALTIMORE, MD. 


New York Office: 500 Fifth Avenue 
Chicago Office: 1502 Merchandise Mart 
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The Ali Baba Corp. has launched the 

Margaret O’Brien “Toiletries line designed 

to foster good grooming habits among the 4 to 
12 group. 





La Salle Products, Inc., distributors of 

Cherigan perfume feature the Twin-Pak, 

containing two one-half ounce bottles of 
Cherigan Chance and Fleurs de Tabac. 





Marva Louis personalized toiletries are now 
being marketed. A Joe Louis line of toiletries 
for men will be introduced shortly. 
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cate oils especially selected for the eye 
area. The mascara can be smoothed off 
by gently working the remover pad over 
the eye from the corner out. The mas- 
cara comes off on the pad like magic and 
the residue of light oil helps to soften 
and smoothe the delicate tissue about 
the eyes. Fifty of Aziza’s Mascara Re- 
mover Pads are packaged in a good 
looking white and green jar for $1.00. 
While mascara remover isn’t new, 
this is probably the first time that the 
pad idea is being used in that connection. 


Little Girls’ Line 

Another entrant into the Little girls’ 
field of toiletries is the Ali Baba Corp. 
with its line of Margaret O’Brien prod- 
ucts. Ali Baba has already marked one 
juvenile line, Debuette, “‘grown up cos- 
metics for little debs.” Both lines aim 
at fostering habits of good grooming 
among the 4 to 12 group, by glamorizing 
the drab routines that have always 
made keeping clean so formidable a 
burden for play-minded youngsters. 
The popularity of the young movie star 
is likely to do a great deal toward con- 
verting children. Each set includes a 
colorful book of Margaret O'Brien's 
Beauty Secrets, written in story form 
by Nina Brown Baker, and illustrated 
with photographs and drawings. Retail 
prices range from 50 cents for the small- 
est unit to $5.75 and $6.50 for the two 
largest sets contain ng all sorts of in- 
triguing paraphernalia. The Mani-Care 
Kit which retails for $3.00 contains nail 
file, orange sticks, emery boards, buffer, 
nail polish powder and pumice stone, 
and is expected to be one of the popular 
sets. Other items in the line include a 
“Smile Set,”’ containing special Mar- 
garet O'Brien tooth paste and tooth- 
brush; dainty toilet water, bubble bath, 
hand and body lotion and shampoo, all 
packaged in a manner to appeal to the 
youngsters. 


Personalized Toiletries 

The Marva Louis line of toiletries is 
being launched under the name of 
Marva Louis Personalized Toile’ ries. It 
includes face powder, make-up founda- 
tion cream, bleaching creme, cold creme, 
cleansing cream, oily skin treatment 
cream, oily skin astringent and _bril- 
liantine. Each package carries a likeness 
of Marva Louis, wife of the fighting Joe 
Louis. The line was satisfactorily intro- 
duced in Birmingham, Chicago, and 
Detro:t, and already some 300,000 
pieces have been produced. The Joe 
Louis men’s line of cosmetic is also in 
preparation. 
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“So Rosy” is a kit by Seventeen Cosmetics 
timed for back to school. The transparent 
acetate top reveals a trio of Seventeen 

cosmetics. 
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belter the service,” 
ee 
a a re A af By now, we had hoped we could put our 
CONTINENTAL N COMP. INC feet on the desk and supply you with all 
: OE a Sire _ + 4 +the Continental fibre drums you needed. 
But in spite of our plans for 100% 
piece eee Sate greater postwar output—in spite of 
PAP F R aay , Cater ss Ge ee: greater production capacity—adverse 
( - : IMT. FOOD CONTAINERS === | = conditions have made it impossible for 
DIVISION &- cb “er ~~}  ustomeet even normal demands. Mean- 
while, Continental—a big family and 
growing bigger—is making every effort 
to uphold its tradition of “best in qual- 
ity, best in service’. 
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DON’T LEAVE HiM ALONE 








-o. IN THE DARK” 


Anchorglass Containers 


LET HIM SEE WHAT HE’S BUYING 


E’S a big and brave fellow, until the Mrs. sends him 

marketing. Then he’s alone in the dark—lost in a 
sea of merchandise. The most impulsive of impulse 
buyers, he snatches up whatever “looks good,” planks 
down his cash and high-tails it for home. 


The Mrs. is a far more deliberate buyer, a seasoned 
purchasing agent. But she’s susceptible to whatever 
“looks good” too ... and the Anchorglass package gives 
her the best opportunity to see what she’s buying. It 
invites product inspection, recognition and acceptance. 
It lends the appearance of genuine quality to your prod- 
ucts and is a real aid in making impulse sales. 





Anchorglass Containers are convenient too. They pro- 
vide easy accessibility to contents, can be resealed easily, 
provide efficient protection until the contents are entirely 
used and show when the supply is low and it’s time to 
re-order. They prevent evaporation or absorption of mois- 


ture and preserve all the original strength, curative or 
other qualities peculiar to your product. They are inert to 
most products and do not impart foreign tastes or flavors. 
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ANCHOR HOCKING GLASS 
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LANCASTER, OHIO 











EYE APPEAL DOES IT... 


Your cosmetics or perfumes in Foster-Forbes 
cosmetic bottles make an eye appealing 
presentation that creates sales. Foster-Forbes 
cosmetic bottles are smartly styled in 
transparent crystal glass. They are made in a 
variety of designs, finishes, and sizes—cosmetic 
bottles for every need. 


Remember—for containers with sales appeal— 
choose Foster-Forbes glassware. 


FOSTER-FORBES GLASS COMPANY 


MARION, INDIANA, U.S.A. 





Sales Representatives 


ST. LOUIS « NEW YORK « CINCINNATI «¢ DETROIT « CHICAGO «+ CLEVELAND « ST, PAUL 
MILWAUKEE «+ ATLANTA « KANSAS CITY + MEMPHIS «+ LOUISVILLE + HAVANA, CUBA 
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Sold. -. on sight! 


What makes that split-second response in the mind of the cus 


tomer? It's the immediate reaction of vision . . . her vision in 
recognizing the distinctiveness of your packaging . . . your 
vision in sales psychology. 

In color, design, and workmanship, Warnercraft packages 
incite purchaser interest . . . build greater sales appeal for your 
product. Warnercraft combines packaging principles to give 
your product more sales through eye-attention. 


WARNERCRAFT 


““THE FINEST WORD IN PACKAGING“ 


Makers of set-up and folding boxes of all types, transparent acetate 
containers, hand made specialties, counter displays and dispensers. 


THE WARNER BROTHERS COMPANY 


Main Office and Factory: 325 Lafayette Street, Bridgeport, Conn. 
New York Sales Office: 200 Madison Avenue, New Yook: Me: Be 





OQuality--- 


how it apples to bottles 





The word “‘quality”’ does not mean merely something expensive—it means 
something that serves you better, that lasts longer, that involves finer work- 


manship, that has more inherent beauty. 


For instance, when folks speak of the “quality”’ of SwrnpELL bottles, they 
refer to their beauty of design, their sturdiness and durability, their depend- 


ability, and their uniformity. 


“Quality” doesn’t just happen. In the case of SwinpDELL bottles, it is the 
result of 100 years of experience and “know-how.” Whether private mould 
or stock, hand-made or machine-made, SwINDELL bottles have that fine 


quality which results in your greater satisfaction. 


SWINDELL BROTHERS, Inc. 
200 FIFTH AVE., NEW YORK BALTIMORE 30, MARYLAND ROBERTO ORTIZ + HAVANA, CUBA 


© 
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That ’s quite a whopper. 9 miss! Wish we were there 


to join you... but that’s impossible for a while, at least for 
Mr. Slowey of Glass Container. 

Why? Because bottles and caps, after all, are also pretty hard 
fish to catch these days... 

“Fact is,” sighs Mr. S, “I'd rather go fishing for fish than for 
containers. But business and duty come first. I’ve got to buy up 


ESS 


container stockpiles of containers and caps in order to supply those who 


& 


vitally need them. I’ve said it before and [ll repeat it now: 
Don’t let the dust turn useless accumulations into wasted space. 
Pll pay CASH for those piles, ANY size, shape, form or quantity. 
Cap Same goes for caps, ANY caps. Let’s hear from you. There’s a 


outlet co. good cash deal waiting for you this minute.” 


As soon as we buy, we selill Call us. 








phone: Algonquin 4-6066 
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WHAT’S THE IDEA? 





The idea is to sell more merchandise and get the maximum 


advertising value through smarter, traffic-stopper 


WINDOW DISPLAY INSTALLATIONS 


WE INSTALL THEM « WE PLAN THEM + WE SUPPLY THE IDEAS, 
MATERIALS, MANPOWER AND THE WINDOWS ANYWHERE — 


NATIONALLY OR LOCALLY. Coronette window installations 








achieve distinction through new dramatic lighting, unique use 
of paper, ribbon, silk and original novelty materials. 


Phone for our representative today. 
WoOrth 4-5954 


CORONETTE WINDOW DISPLAY SERVICE 


STREET 








149 SPRING NEW YORK e..% 








LOOKING FOR TIME AND rapon caving WEAS” 



















Get this new 
Free Ever Realy 
babel Catalos: 


Page after page 
of practical ideas 
for the smoother, 
safer, simpler 
functioning of all 
departments from 
office-to-factory. 


Have a copy on 
the desk of all 
your key men! 


Write today for 
a FREE COPY, 


EVER READY 


149 EAST 25th STREET NEW YORK 10, N. Y. 
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THE NEW ERTEL 


Pucamo-Vac™ 
VACUUM BOTTLE FILLER 


FILLING SPEED 
MEASURED IN QUARTS— 
50 BOTTLES PER MINUTE 
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ERTEL ENGINEERING | 
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HE Anchor Molded Cap is “tops” with the house- 

wife because it seals and reseals securely and 
easily so that all the product’s original strength, purity 
and other qualities are kept intact. 


A patented liner retaining ledge and recess is the 
guardian feature of the Anchor Molded Cap which 
assures positive protection of your product’s quality. 
It keeps the liner securely in place permanently— 
even with adhesive products the liner will not stick to 
the bottle top! It facilitates cap removal by preventing 
liner buckling and binding—holds liner flat, provid- 
ing a dependable, airtight, leakproof seal. 


The luxurious appearance of Anchor Molded Caps, 
plus the protective and convenience features, makes 
packages sealed with them favorites with housewives 
everywhere. 





PROOUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 
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Dress Up Your Product in 
LUSTEROID Vials and Tubes 


. 
The call to the colors has made LUSTEROID a favorite 
in today’s distinctive packaging. Merchandisers like 





the almost unlimited choice of colors available in these 


crystal-clear plastic containers. 


What's more, LUSTEROID is feather light, yet strong, 
rigid and unbreakable for perfect protection and 
product display. Saves money, too, in packaging, 


shipping and through elimination of labeling costs. 


Sizes from 14” to 114” in diameter. Lengths up to 6’ 


Cork, slip-on or screw-cap closures. Write for details 






tm 
ROID CONTAINER CO., Inc. 


Miller Company 


LUSTE 


. 


Lusteroid Div n of Sillcock 


Standard onan von el ee 


MAILING ADDRESS: SOUTH ORANGE, N. J. 
SPECIALTY & TUBE CoO. 
New Brighton, Pa. 













Drug and Cosmetic Industry July "46: 59, 1 July 











VDT on rer 


YOU'RE 






S your product dressed to sell ? Does it stand out on a crowded 
retailer’s shelf? Instill top sales appeal with Dodge Mil- P 

bossed-Top Corks, the closures that truly individualize your S4 
package and enhance the attractiveness of its styling. ra LY 

These distinctive and colorful closures are easy to remove ‘ 
... easy to replace, yet always assure an airtight package. 
Dodge Milbossed-Top Corks are made of uniform, high grade, Dodge Taper Corks provide an 
natural cork with hardwood tops that won't crack or break off. pare Ne ae maga ge mE 


seals perfectly. They are available 
Meet and beat competition in today’s highly competitive in a wide range of sizes and shapes 


market with a top that’s an eye catcher. Dodge Milbossed-Top or 

Corks are available in a broad range of sizes and colors. Have 

your name or your trade mark embossed on the top spot 

... you'll be right on top of the market. Send us your speci- . SZ 
LZ, 


fications today. 


DODGE CORK COMPANY, INC., LANCASTER, PA. 





Designed to Guard the Integrity of the Contents 
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EMINLESS STEEL 
“gAN-T- TANK 











Regardless of what your chemical storage or mixing problem is, a San-l-Tank can sim- 
plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 
Constructed throughout of 18-8 Stainless with all welds ground smooth and polished. 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let our engineers give you recommendations on your tank 
problems. 























MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tell Us Your Requirements. 


We carry a complete line of stock sizes in San-i-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
to design and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 














Here’s what you'll like about 
the new } 





..- HAGERTY 
HANDY FILLER” i 











e Durable e Simple to operate 
e Moderately , : 
priced e Convenient sizes 
e Eliminates e Light construction 
spilling 
.eeeLAST WORD IN “ON THE PACKAGE” The most practical hand filler 
pret PRINTING SENDS HELENA RUBINSTEIN’S for ceeeme, lotions and Meuide. 
eyel eee" 2 “HEAVEN SENT" OUT INTO THE WORLD | 
; SELF-ASSURED AND LOVELY IN ITS Write for illustrated folder and prices 
PERFECTION. 


SILK SCREEN PRINTERS TO THE COSMETIC FIELD HAGERTY BROS. & CO. 
CREATIVE PRINTMAKERS, INC. 10 Platt Street in pine New York, N. Y. 


\O VARICK STREET, NEW YORK 14+*WALKER 5-6300 oO 
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No. A-7314, ideal container for men's toiletries 


FOR BRISK SALES... 


Choose the container that’s exactly right for your product 


The right container—a handsome, convenient bottle 
like the one illustrated—can mean extra sales for 
your product .. . and lowered costs for you! 

In the Duraglas drug, chemical and toiletry line 
there are over 1400 different sizes and shapes. The 
right container for your product is almost certain 
to be among them. Choosing standard containers 


assures you economy in original cost and on your 
filling line. And the wide Duraglas selection—plus 
your label—gives your container individuality! 

Examine the standard Duraglas container line. 
Every bottle is manufactured by exclusive Duraglas 
techniques which assure maximum dependability 
and efficiency. Write us for full particulars. 


CONTAINERS — Protectors of Quality 


TRAOt Manx PEG 


OWENS-ILLINOIS GLASS COMPANY,°-TOLEDO 1, OHIO Branches in Principal Cities 
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how we keep oun glass furnaces 
getting indigerction!” 


If it never oceurred to you that a glass furnace could 
get indigestion, perhaps you'd like to listen while Jack 
Elwell points out to a group of Armstrong’s salesmen 
some things about the care and feeding of glass furnaces. 

Jack, the vete ran nye house foreman at Arm- 
strong’s Millville, N. J., glass factory, explains an im- 
portant reason for +h superiority of Armstrong’s glass. 

“If glassmaking ingredients are added to the furnace 
in large quantities, the heavy ones tend to separate 
from the lighter ones. The ingredients melt unevenly, 
~ausing lumps in the melt. The furnace literally has in- 
digestion and produces glass that isn’t uniform. 

“To prevent this, each ingredient is carefully 
weighed. We mix our batch in cylinders which hold 
about 2000 pounds. By feeding our furnaces a small 


amount of the batch at a predetermined rate, we are 
assured of an even melt, and our customers get a more 
uniform glass.” 

Jack’s comment is typical of the interesting and use- 
ful facts about making fine glass that Armstrong's 
salesmen pick up during their extensive sales training 
program in Armstrong's glass and closure plants. 

This practical knowledge, gained first-hand from 
skilled men of long experience, helps your Armstrong's 
representative to do a better, more intelligent job of 
servicing your glass and closure needs. Call upon him 
for complete information about any of Armstrong's 
Glass and Closures or write direct to Armstrong 
Cork Company, Glass and Closure Division, 

3807 Prince Street, Lancaster, Pennsylvania. 














“Show Me 
That One, 





LL LEADING retail organizations—other things being 
equal—always display those products that come 
in the best looking packages. They know from experience 


that women buy 4y eye. 
Never Underestimate 
the Power of the Package 


The package that attracts the eye, arouses interest— 


3 











NEW YORK + DETROIT + LOS ANGELES + 


please” 


and COMPANY 







and makes a better impression of quality than compet- 
ing packages—wIns SALes! 


LET RITCHIE WORK WITH YOU to develop a better package 
at low unit cost. One that will instantly identify, fully 
protect and conveniently dispense your product—practi- 
cal—production-planned—easy to fill or pack—to handle, 
to stack and display — but adove all designed for eye- 
appeal, for quality impression—Aa PACKAGE THAT SELLS! 





the Package! 





“es ATLANTA + NEW ORLEANS + DENVF® + PORTLAND + SEATTLE + MIAMI 





A vital threesome 
in the making of an effective germicide! 








=~ 





fine chemicals of measured purity 


your technical skill in manufacturing 


rigid laboratory control in your plant 


When Sister gets a scratch on her hand, or 
Johnny a cut on his knee —to the rescue 
comes lodine! 


For numberless years, lodine has enjoyed a 
wide reputation as an efficient germicide. 


And manufacturers, using care and skill in 
the making, see to it that lodine continues 
to be good. 

They achieve their results, not by a single 
factor, but by. employing all three of these: 


— They choose, first of all, lodine and 


Iodides of uniform and dependable 
quality. 
— They scientifically compound all the in- 
gredients into a quality-finished product. 
— They maintain rigid laboratory control 
over all raw materials, and over the 
product throughout its manufacture. 


This “threesome” is, indeed, all-important. 


And the first of them — the selection of the 
basic fine chemicals — can have much to do 
with trouble-free manufacture, and with the 
success of the finished product. 


That’s why it’s good sense to choose fine 
chemicals with purity to the decimal — Baker 
lodine (Resublimed), Baker’s Potassium lIo- 
dide, U.S.P., or Baker’s Sodium Iodide, U.S.P. 


Measured purity is the foundation upon 
which Baker has built its service for you. 


For many years, leading pharmaceutical and 
drug companies have known, and bought, 
Baker’s fine chemicals (purity by the ton). 


No matter what product you manufacture- 
if it requires one or more fine chemicals, 
specify Baker and you'll specify quality @ 
the beginning. 

J.T. Baker Chemical Co., Executive Offices 


and Plant: Phillipsburg, N. J.; Branch Offices: 
New York, Philadelphia and Chicago 


Baker's 
FINE CHEMICALS| 
ee 
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Dr. Shaw Joins Sharp & Dohme 

The appointment of Dr. Christopher 
C. Shaw as assistant medical director 
has been announced by Sharp & Dohme, 
Inc., Phila. A graduate of Yale Univer- 
sity and the University of Maryland 
Medical School, Dr. Shaw has previously 
served as a member of the resident 


CHRISTOPHER SHAW 


staff of the Metropolitan Life Insurance 
Co., Sanatorium, Mount McGregor, 
N. Y., has spent five years in private 
practice and in 1941 was ordered to 
duty in the U. S. Navy Reserve. 
During the war Dr. Shaw was flight 
surgeon on an aircraft carrier in the 
Atlantic and Pacific theaters and prior 
to his separation from the service with 
the rank of Captain last year, was ap- 
pointed Chief of Medicine at the Naval 
Hospital, Corpus Christi, Texas. 


Luckman Appointments 

In a sweeping reorganization of the 
top executive command of Lever 
Brothers Co., Charles Luckman, newly 
elected president, announced the elec- 
tion of five new vice-presidents as heads 
of the five departments into which the 
company’s entire operation has been 
divided. 

Robert F. Elder, named vice-president 
in charge of consumer research. A 
native of Lynn, Mass., and a graduate 
of Harvard, Mr. Elder was previously 
a member of the faculty of M. I. T. In 
1937 he joined Lever Brothers as di- 
rector of research. In 1945 he was made 
assistant to the president, specializing 
in the economic and merchandising 
fields. 
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John R. Gilman, vice-president in 
charge of advertising. A native of 
Everett, Mass., and also a graduate of 
Harvard, Mr. Gilman entered the com- 
pany in 1918 and became assistant ad- 
vertising manager in 1924, associate ad- 
vertising manager in 1927. He played a 
large part in the development of Lux 
soap and had charge of all Lux and Lux 
Toilet Soap advertising. 

Arthur P. MacIntyre, vice-president 
in charge of finance. Born in Cam- 
bridge, Mass., Mr. MacIntyre attended 
Dartmouth College and came to Lever 
Brothers in 1920 as accountant, in 1922 
he became comptroller and treasurer in 
1935. 

Walter W. McKee, vice-president in 
charge of sales, was born in Sturat, 
Iowa, and attended the State College of 
Iowa. He was sales manager for toilet 
articles for Colgate-Palmolive-Peet in 
the Cincinnati district. In 1944 at Mr. 
Luckman’s invitation, he joined the 
Pepsodent Division of Lever Brothers as 
vice-president in charge of sales. 

Alexander B. Stewart, vice-president 
in charge of production, came from 
Scotland and an American veteran of 
World War I, after a varied experience 
in selling and production, joined Lever 
Brothers in 1924 as a sales supervisor. 
He later assisted in the installation of 
modern production systems, construc- 
tion of an up-to-date research depart- 
ment, and development of packaging, 
new plants, and labor-management poli- 


Mr. and Mrs. Kenneth C. Fay following 
their marriage on June 27 in New York. 
Mrs. Fay is the former Helen Mayer of New 
York. Mr. Fay is the president of Parfumerie 
de Raymond, New York. 
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cies. Since 1933 he has been assistant to 
the president, with increased responsi- 
bility in these production fields. 


Roden Writes 4th Mystery 

The fourth mystery novel to be 
written since 1944 by W. H. Roden, 
vice-president of American Home Prod- 
ucts Corp., reached bookstores through- 
out the nation early in June. Called 
“Wake For A Lady,” it is being pub- 
lished by William Morrow & Co., New 
York. 

Mr. Roden’s consistent literary out- 
put is an outstanding spare time achieve- 
ment in view of his heavy business re- 


HENRY W. RODEN 


sponsibilities. He is a director of a 
director of a dozen leading corporations 
in the food and drug field, and is presi- 
dent of Affiliated Products, Inc., the 
cosmetic division of American Home 
Products. 

One evening in 1943 when he didn’t 
have a good new mystery yarn handy, 
Mr. Roden sat down and started knock- 
ing out his first story, “You Only Hang 
Once.” Since then he has averaged a 
60,000-word novel every eight months. 


Sterling Acquires Breon 

Sterling Drug Inc., has acquired the 
George A. Breon Co., of Kansas City, 
and J. Gil Jordan is to succeed Mr. 
Breon as president of the drug firm upon 
his retirement from business. 

Mr. Jordan has been with Sterling 
since 1929, and for the past year he 
headed the commercial department of 
Winthrop, a Sterling subsidiary. During 
the previous years he was head of 
Winthrop professional service in Chicago 
and the Pacific coast. 

The Breon Co., will continue under 
the same executive officers; F. W. 
Peake, general manager; B. F. Ascher, 
sales director; Jack Schopflin, produc- 
tion manager; W. D. O'Connell, director 
of advertising. 
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ONE OF MANY STYLES 


DROPPING PARTS 


There are indeed many different styles and sizes 
of New Perfection dropping parts which have 
been adapted for use with a variety of preparations. 


Eye preparations and nose drops are only a few of 
the items that have been served and are being served 
by New Perfection. As liquid dispensers for other 
products, New Perfection have firmly entrenched 
themselves and their limits have been by no means 
fully reached. 















You may have a product with which you have never 
considered using a dropping part and yet you are 
not satisfied with your package. New Perfection 
may be the answer to your problem. Our years of 
experience in the dropper field are at your disposal. 


For oily preparations, Amekine synthetic rubber 
bulbs are recommended as Amekine does not swell 
like natural rubber when used with oil over long 
periods. 


New Modernistic bottles in amber, blue, flint or 
green in 2 cc, 1/8, 1/4, 1/2, 1, or 2 oz. can be sup- 
plied with dropping parts. 


Write for Samples and Prices 


PENNSYLVANIA GLASS PRODUCTS CO. 


**GLASS GOODS OF THE BETTER KIND’’ 


428-432 NORTH CRAIG STREET 


. 


PITTSBURGH, PA., U.S.A. 
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Marsters to Direct Foreign Trade 

Guy L. Marsters, vice-president and 
a director of the Norwich Pharmacal 
Co., will now devote full attention to his 
duties as director of export and manu- 
facturers’ sales, and relinquishes the 
management of the Norwich Eastern 
sales division. 





GUY L. MARSTERS 


Mr. Marsters has had forty-two years 
service with Norwich, as general pur- 
chasing agent, manager of the Pacific 
coast and Eastern sales divisions, and 
as a member of the executive committee 
of the board of directors. 

H. T. Hildebrandt succeeds Mr. 
Marsters as manager of the Norwich 
Eastern sales division. He has been 
assistant manager since 1945. 


Rene Bourguet Joins Lautier 

Rene H. Bourguet, son of Camille H. 
Bourguet, upon is discharge from the 
United States Navy has joined the staff 
of Lautier Fils. 

Born in London, Mr. Bourguet has 
traveled widely in Europe, particularly 
in France, visiting many centers of the 
essential oil industry. In 1942, he re- 
ceived a degree in organic chemistry 
from the Massachusetts Institute of 
Technology, and after that spent a year 
as a production chemist in the Pennsyl- 
vania Ordnance Works. 





Moorman Heads Phar. Ad.Club 


At the annual dinner meeting of the 
Pharmaceutical Advertising Club held 
at the Hotel Park Central on June 7, 
new officers were elected for the coming 
year. 

H. R. Moorman, Sarnay Products 
Inc., was elected president; Robert N. 
Irons, Wallace & Tiernan Products Co., 
vice-president; Albert J. Weisbrodt, 
Burroughs Wellcome & Co., (U.S.A.) 
Inc., treasurer; Robert F. Johnston, Jr., 
Carroll Dunham Smith Pharmacal Co., 
secretary. 
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Munson Heads Mbring. Chemists 

The Manufacturing Chemists’ Asso- 
ciation of the United States, elected 
officers and executive committee mem- 
bers at its annual meeting at Skytop, 
Pa., June 6. 

Charles S. Munson, chairman of the 
executive committee, U. S. Industrial 
Chemicals, Inc., was elected president to 
succeed H. L. Derby, president of the 
American Cyanamid and Chemical 
Corp. 

Leonard T. Beale, president of the 
Pennsylvania Salt Mfg. Co., and H. O. 
C. Ingraham, vice-president of the 
General Chemical Co., were elected 
vice-presidents. 

J. W. McLaughlin, Carbide and Car- 
bon Chemicals Corp., was named treas- 
urer, and Warren N. Watson, Washing- 
ton, D. C., was reelected secretary of 
the association, which maintains its 
headquarters in Washington. 


Hein Joins Excel 

Henry F. Hein formerly of N. Y. 
Quinine & Chemical Works, has joined 
Excel Pbarmacal Co., as manager of 
sales and distribution. 


Whitaker Joins Bishop 

Seldon V. Whitaker has been ap- 
pointed head of the newly formed 
Medical Products Div., of J. Bishop & 
Co., Platinum Works. 

Plans are under way for introducing 
Bishop products to the medical and 
allied professions. Mr. Whitaker has 
had considerable experience in the man- 
ufacture and marketing of hypodermic 
needles as well as other stainless steel 
and platinum products. 


Greenewald Joins Reine, Inc. 

D. L. Greenewald, with Germaine 
Monteil for the past three years, has 
left that concern to join Reine, Inc., to 
become general manager of the cos- 
metic department. 


Brunswig Drug Appointments 

Brunswig Drug Co., announces the 
appointment to the advertising depart- 
ment of Milton W. Learn as production 
chief, Marcia Henrie as art director and 
Joan Taylor as secretary. 

The enlarged department under the 
direction of William H. Wood and John 
Paley has an extensive advertising 
program planned, with service to the 
druggists its key note. 
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Noble Elected Penick V. P. 

Harold Noble has been elected vice- 
president of S. B. Penick & Co. Mr. 
Noble, associated with the company for 
over twenty-nine years, has been man- 
ager of the Insecticide division since the 
department was established as a special- 
ized unit ten years ago. 





f 
HAROLD NOBLE 


At the same time it was announced 
that John Dabney Penick was made 
a member of the board of directors. Mr. 
Penick graduated from the university of 
Virginia in 1928 and has since been in 
the investment banking business. At 
present he is a partner in the brokerage 
of A. M. Kidder & Cor * 


. 
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Hardt Resigns from. Squibb | 

Robert" A:*“Hardf,’ vidé-jitesident in 
charge of advertising and, ¥ales promo- 
tion fog E.;R. Squib & Sons, has re- 
signed after being affiliated, with the 
company » for more ‘than’ “twenty-nine 
years. - Seoee #0 





Pfister Appéinted by Steatns 

Appointment -6f [.torard Pfister as 
general sales managee ; gf , Frederick 
Stearns & Co. of Canada, Ltd., has been 
announced by Ralph W. Henderson, 
assistant to the vice-president and gen- 
eral manager of Frederick Stearns & 
Co. Div., Sterling Drug Inc., Detroit. 

In this position Mr. Pfister will be re- 
sponsible for all sales functions of both 
Stearns and Nyal Co., Ltd., in the 
Dominion. 


Marlino Joins Ladox Labs. 

Joseph A. Marlino, has joined the re- 
search department of Ladox Labora- 
tories, Inc. Mr. Marlino has been given 
a special project to work on, that of 
standardizing pure cardiac glycosides 
with particular reference to digitoxin. 
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Naugatuck Appointments 

Ralph C. Zehner and John J. Mon- 
tean have been appointed technical 
sales representatives for the Naugatuck 
Aromatics Division, United States Rub- 
ber Co., M. G. Couderchet, manager of 
the divis on announced recent'y. Both 
men will make their headquarters at the 


RALPH C. ZEHNER 


division’s New York office, 254 Fourth 
Ave., and will cover the middle Atlantic 
states. 

Before joining the rubber company in 
1942, Mr. Zehner was for five years 
chief chemist and assistant production 
manager for Lentheric, Inc., and later 
became chief chemist for the Cheese- 
borough Mfg. Co., pharmaceutical con- 
cern. Since joining tne rubber company, 


JOHN MONTEAN 


he has been engaged in the production of 
explosives at the company operated 
Pennsylvania Ordnance Works. 

Mr. Montean, was born in Ontario, 
Canada, and received his B.S. degree in 
chemistry at Michigan State Normal 
College. He joinedthe Naugatuck Chem- 
ical Division of the United States Rub- 
ber Co., in 1943, specializing in synthet- 
ic rubber research and development at 
Naugatuck, Conn. synthetic rubber 
plant. In 1944, he entered the com- 
mercial development department at 
the Nauga‘uck plant and was engaged 
in this work until recently. 
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Cadgene Returns to Givaudan 

George Cadgene, has returned to his 
job at Givaudan-Delawanna, Inc., where 
he will assist Dr. G. A. Geiger, purchas- 
ing agent. 

Mr. Cadgene joined Givaudan in 1941 
after studing chemistry and chemical 
engineering at Princeton and Penn. 
State. He left the company to enter the 
Army and was assigned to the atomic 
bomb plant at Oak Ridge, in the opera- 
tions division of the Electromagnetic 
Plant. After the Hiroshim bombing, he 
was engaged in writing historical docu- 
ments dealing with the particular instal- 
lation on which he worked. 


Heinz Glass Plant Sold 

The Allegheny Valley Glass Co., a 
new corporation, has purchased the 
glass container plant owned by the H. J 
Heinz Co., at Sharpsburg, Pa. The 
Brockway Glass Co., Brockway, Pa., 
has undertaken to purchase the entire 
output of the Allegheny Valley Glass 
Co., and will also render certain tech- 
nical services to them. It is the inten- 
tion to retain the present management 
and personnel headed by John H. 
Bechtel, president and general manager 
who was general superintendent under 
Heinz ownership. 


Markman Joins Rare Chemicals 

I. Markman, formerly of the Le Mar 
Laboratories, New York, has upon his 
discharge from the Army, joined Rare 
Chemicals Inc., Flemington, N. J. 

Mr. Markman spent two and a half 
years overseas in the European Theater, 
first as a member of the 9th Air Force in 
England, and later during the critical 
period of the “Bulge” battle, was put 
into the 20th Corps, 3rd Army. 


Millard Advanced by Stanco 

A. J. Millard has been appointed to 
the newly-created post of manager of 
sales and advertising departments of 
Stanco, Inc. 

Prior to his appointment to the new 
post Mr. Millard was in charge of ad- 
vertising and sales promotion of Stanco 
Inc., and Daggett & Ramsdell. 

Edwin L. Allen, who has been south- 
ern divisional sales manager, will be- 
come assistant sales manager, devoting 
full time to sales activities. 

Paul H. Catharine will continue as 
assistant advertising manager and will 
be in direct charge of advertising and 
sales promotion operations. 
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Valentine Advanced by Pitman- 
Moore 

Kenneth F. Valentine has been named 
executive vice-president of the Pitman- 
Moore division of Allied Laboratories 
Inc., with executive offices at 1200 
Madison Ave., Indianapolis. 

Upon returning from service in the 


K. F. VALENTINE 


Air Corps, a little more than a year ago, 
Mr. Valentine was appointed assistant 
to the president. Prior to that he had 
served the company as assistant sales 
manager. 


Merrell Advances Schuler 

Nelson Gampfer, vice president and 
general sales manager of The Wm. S. 
Merrell Co., has announced the promo- 


FRED SCHULER 


tion of Fred C. Schuler, former central 
division manager, as assistant sales 
manager in charge of distribution. Mr. 
Schuler succeeds Earl Palmer, distribu- 
tion manager since 1943, who has been 
ordered by his physician to a drier 
climate because of a chronic bronchial 
condition. Mr. Palmer has established 
residence in Phoenix, Ariz. 
First Machinery Moves 

The First Machinery Corp., formerly 


at 819-37 E. 9 St., has moved to 157 
Hudson St., New York 13. 
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New Exhibit Features 
Diverse Applications 


Of U. S. 1 Products | 


Company's Role in Modern Industry 
Stressed in sect Open to Public 


A display of end- palit manufactured 
partially or completely from U.S.I. raw ma- 
terials is now on exhibit at the main offices 
of Airco Export Corporation, 33 West 42nd 
Street, New York City. The products ex- 
hibited, 
hospital supplies and foods, stress the wide- 
spread applications of U.S.I. raw materials 
in modern science and industry. The display, 
which is part of a permanent exhibit being 
conducted by Airco Export Corporation, is 
open to the public from 9 A.M. to 5 P.M. 
daily, except Saturdays, Sundays, and holi- 
days. 


ings utilizing U.S.I. solvents and resins, ar- 
tificial pearls made with nitrocellulose, safety 


glass fabricated with the aid of butanol and | 


ethanol, and a group of medical science’s 
modern “wonder-working” drugs, such as 
atabrine and penicillin, processed with U.S.I. 
intermediates and solvents. Other items of in- 
terest include a synthetic leather, ore, and 
PIB, a unique insulation material for igni- 
tion systems. 


Fast Dyes Developed 
for Cellulose Acetates 


The problem of providing fast blue and 
green dyes suitable for application to cellu- 
lose acetate textiles, foils, films and other 
materials has been solved, according to a 
patent granted recently. It is now possible to 
produce a wide range of blue and green 
shades of exceptional fastness to light, wash- 
ing, cross-dyeing, and the combustion prod 
ucts of coal gas, the inventor states. The dve 
is described as a solution of a water-insoluble 
arylamino-anthraquinones in organic liquids 
which are swelling agents for the cellulose 
acetate. Some swelling agents reported to be 
suitable are: ethyl alcohol, acetone, and 
ethyl acetate. 


Stable Zein Solution 


A commercially useful solution of zein in 
a mixture of water and water-miscible solvent 
can be prepared by adding a water-soluble 
thiocyanate, according to a recent patent. The 
thiocyanate is said to retard the increase in 
viscosity of the zein solution upon standing. 
Suitable solvents are acetone and ethanol. 


ranging from dyes and plastics to | 


Highlighting the show are protective coat- 
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for Insecticides and Insectifuges 


Intensive Research in Insect Control Is Carried Out 
by Staff of Top-Flight Entomologists, Biologists, Chemists 


The Entomological Division of Dodge and Olcott, Inc., located in U.S 


1.’s 


recently-opened laboratory in Baltimore, is devoted to the evaluation, com- 
pounding, and development of various modern insecticides and insectifuges. 











THE MONTH IN FOODS 


A new rice fortifying process is expected 
to eliminate beri-beri . . . The cyclocitryli- 
dene ketones are identified as the basic 
flavoring components for berry-type flavors 
. . « “Popcorn bread,” containing 25% 
popcorn flour is being marketed . . . A 
mold is found which is said to be 2 to 3 
times more effective than malt in making 
yeast used in fermentation . . . An elec- 
tronic spectrophotometer ‘‘smells"’ oysters 
to determine their edibility . . . Ferric lac- 
tate is used to fortify infants’ foods ... A 
highly selective catalyst for the hydro- 
genation of fats is produced . . . A German 
butter making machine is reported to pro- 
duce 1,500 pounds of butter per hour . . . 
it is determined that fumarates can be 
used as flavoring materials . . . A portable 
mill converts wheat into flour right in the 
field . . . A powdered molasses is devel- 
oped . . . Ascorbic-citric acids are found 
to prevent the browning of cut fruit. 














New Process Recovers 
Natural Antioxidants 


Natural antioxidants— compounds which 
may prove useful in the preservation of food 
—can now be recovered from the fatty mate- 
rials with which they are associated, accord- 
ing to the claims made in recent patents. 

The first step in this new recovery process 
consists of extracting the crude fatty material 
containing the natural antioxidants with one 
of two groups of solvents. A solvent may be 





selected from the group consisting of acetone, 
diacetone alcohol, ethyl acetate, and methyl 


| ethyl ketone; or from the group comprising 


ethanol and methanol. The highly active anti- 
oxidants are then separated from the solvent 
solutions. The antioxidant extract has a lower 
iodine value. 


Aleohol Found Essential 
in After-Shave Lotions 


Alcohol is a “must” in a good after-shave 
lotion, according to a paper published recent- 
ly. An alcohol-content of about 25% is re- 
ported necessary to provide a slight sting and 
a cooling effect. To increase the “bite,” the 
authors suggest % per cent of aluminum 
lactate or sulfocarbolate. To increase the cool- 
ing effect, 1 part of menthol may be added to 


| 5000 parts of lotion. 





Equipped with the last word in scientific 
apparatus, the laboratory is staffed with an 
exceptionally fine group of experienced in- 
vestigators. 

This Division is headed by Dr. Walter E. 
Dove, recognized as a top ranking authority 
on insects affecting man and animals. Before 
joining D & O, Dr. Dove had become widely 
known for his work on the chinch bug, and 
on grasshopper control in 26 western states. 
He also successfully organized and supervised 
the wartime activities of the Orlando Labora- 
tory for the Bureau of Entomology and Plant 
Quarantine. In 1942, this laboratory was as- 
signed the task of finding immediate answers 
to the problems encountered by the Armed 
Services in protecting our troops from insect- 
borne diseases. 

Assisting Dr. Dove is Lawrence McAlister, 
who served under Dr. Dove as Assistant Di- 
rector of Research at Orlando. Prior to his 
assignment there, he had worked on a num- 
ber of agricultural pest problems such as the 
Mexican bean beetle, the coddling moth, and 
the blueberry maggot. Other members of the 
staff are Herman Schroeder, an expert on in- 
sects, repellents, sprays and aerosols, Dr. 
Merrit P. Sarles, whose past work has con- 
sisted in basic research in the field of parasi 
tology, and Howard A. Jones, formerly Chief 
Chemist of the Orlando Station, well-known 
for his research on rotenone and pyrethrum. 


Tests conducted on insects at the Entomological 
Division of Dodge and Olcott, Inc., located in 
U.S.i.'s new Baltimore laboratory, pave the way 
toward the development of new, and more 
potent insecticides. Here, a roach is being trans- 
ferred to a breeding jar. The roach family in 
this jar will feed on dehydrated dog food, ob- 
tain water through a cotton slug in the vial, 
and deposit their eggs in the sawdust on the 


bottom of the jar. 
(Other photos on page 2) 
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Evolution of An Insecticide 


(Story on page 1) 7 
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may be obtained by writing to U.S.I. 
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mortality rate is care- 
fully determined. 


T First step in the development of a new in- 
secticide is the preparation of small quanti- 
ties in the laboratory. Only insecticides that are 
safe to man are practicable, and these must 
be formulated into balanced sprays or dusts. 


To increase cotton strength, a new 
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Two new liquid wetting agents are said to be 

applicable in a variety of textile operations 

They are stated to be stable in hard water d 

in acidic or alkaline solutions of conventio y 

used concentrations. (No. 089) 
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4 The insecticide 

is finally ap- 
proved after having 
passed rigid per- 
formance, chemical, 
and toxicological 
tests. Here, the in- 
sect spray is being 
applied to the surface 
of a wall to produce 
an invisible residue 
that will kill insects 
that rest on or walk 
over sprayed areas. 


New Compound Prevents 
Aircraft Ice Formation 


A recently-issued patent describes a 
new compound which is claimed to pre- 
vent the formation of ice on aircraft. 
Accumulation of ice may overload and 
otherwise interfere with the safe opera- 
tion of the plane. Among the ingredients 
contained in the jelly-like compound are 
ethylene glycol and ethy! alcohol. 


A new synthetic tannin, described as being su- 
perior to the natural chestnut product whic! 

no longer available domestically, is clair 
impart a fine smooth grain to sole leath 

well as pliability and excellent resistance + 
abrasion, water, and wear. (No. 090) 
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To strip insulation from fine wires is the 
to act rapidly, and to be non-toxic 
injurious to the hands 
USI 
A new mildew killer, described as a colorles 
| liquid which can be used with safety on fabrics 


is said to destroy mildew and prevent its re 
| turn for months (No. 092) 
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Klaussen Sees A Bomb Test 

Bjarne Klaussen, works manager of 
the Niagara Falls, N. Y., plant of the 
Hooker Electrochemical Co., was se- 
lected as one of the group of industrial 
representatives to witness the atomic 
bomb “Test A” at Bikini Atoll. The 
group of approximately twenty men 
from industries closely associated with 
the atomic bomb project, flew from 
Washington to San Francisco, thence to 
Hawaii. By destroyer they visited 
Bikini before the experiment, then from 
a point 20 miles at sea observed the 
actual bombing action. Several days 
later, after local radio-activity had been 
dissipated, the observers again examined 
the Bikini area. The expedition of 
which Mr. Klaussen is a member re- 
quires about a month to complete. 


Owens Buys Kimble Glass 

The acquisition by the Owens-Illinois 
Glass Co., of the businesses and assets 
of the Kimble Glass Co., which has 
plants in Pleasantville, Vineland, and 
Camden, N. J., Indianapolis, Con- 
shohocken, Pa., and Chicago Heights, 
Ill., has been approved. 


Winthrop Research Grants 

Grants, totalling $92,500, have been 
made by Winthrop Chemical Co. Inc., 
for special medical research projects in 
universities, hospitals and foundations 
during 1945-46, some of these grants 
cover research that will not be com- 
pleted until 1947-48. 

Largest single grant was for the study 
of tuberculosis. Recipients are Dr. 
George V. Kropp and Dr. Cleveland 
Floyd, whose investigations, starting in 
May of this year, will continue through 
April, 1947. 


BIMS Golf 

The BIMS of New York held their 
first golf tournament of 1946 on June 
27th, at the Baltusrol Golf Club, Short 
Hills, N. J. Nearly one hundred mem- 
bers and their friends turned out for the 
days activities. 


Stokes Does Not Infringe 

The U. S. Court of Appeals has 
affirmed the U. S. District Court in its 
holding that the Stokes Automatic 
Molding Machine for producing threaded 
closures does not infringe the patents of 
the Wheeling Stamping Co., dealing 
with such machines. 
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W. Braun Co. Opens in New York 
Eastern sales offices have been opened 
at 347 Fifth Ave., New York, by the 
W. Braun Co., of Chicago to service its 
eastern cosmetic and drug accounts. 


ARTHUR A. FRIEDBERG 


Arthur A. Friedberg, who has just 
received his discharge from the army as 
major, will head the New York office. 


Chem. Salesmen's Tournament 

The Salesmen’s Association of the 
American Chemical Industry, held its 
first golf tournament of the season at the 
Baltusrol course in Short Hills, N. J. 

The winners were low gross Ist flight, 
Paul A. Dunkel; 2nd flight, Ira Vander- 
water; 3rd flight, G. W. Poland, Jr.; 
Low net Ist flight, Herman M. Schul- 
man; 2nd flight, M. S. Barker; 3rd 
flight, P. J. Lo Bue; Longest drive, 
H. R. Miller; closest to pin, William J. 
Weed; High gross, Warren Shoemaker; 
Kickers, Jim McInnis, Jr., H. P. Smith, 
R. W. Daniels; George Riches and W. L. 
Brennesholtz. 

More than one hundred members and 
guests were on hand for the tournament 
which was under the direction of John 
Seidler, chairman of the entertainment 
committee. 


Jayne Appoints Gardner 

The firm of Dr. D. Jayne & Son, Inc., 
proprietary manufacturers of Phila- 
delphia, announce the appointment of 
Paul Gardner to the post of foreign sales 


manager. 


Dr. Cohoe Addresses Salesmen 

The Salesmen’s Assn., of the Ameri- 
can Chemical Industry was addressed 
at its meeting in Roosevelt hotel May 
23, by Dr. Wallace P. Cohoe, president 
of the Chemists’ Club of New York. 
Dr. Cohoe reviewed the part played by 
salesmen in the distribution of chemicals. 
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Dr. Wolcott Returns to Phillips 

Dr. George L. Wolcott has returned 
to his position as medical director of the 
Chas. H. Phillips Co. Division of Ster- 
ling Drug Inc., after serving with the 
Army Medical Corps for three and a 
half years, and being discharged with 
the rank of Major. 

Prior to joining The Chas. H. Phillips 
Co., Division in 1940, Dr. Wolcott was‘a 
member of the Medical Advisory Board 
of the Federal Trade Commission. He 
received his A.B. from Lehigh Univers- 
ity in 1934, and his M.D. in 1938 from 
the Columbia University College of 
Physicians and Surgeons. 


Opal Bought by Roch 

The Opal Manufacturing Co., makers 
of Opal hair pomades, has been pur- 
chased by Harry S. Roch. Mr. Roch 
plans to better the company's previous 
record of the sale of its product, with an 
intensive campaign already under way, 
which includes repackaging. 


Herbert Storfer Elected 
Vice President 

Herbert Storfer, recently discharged 
from the Army of the United States and 
in the interim writing music for GI 
shows, has been elected vice-president 
of Parfums Corday, New York. The 
announcement was made by his father, 
Benson Storfer, president of Parfums 
Corday, just before they left for Paris 
in June. This is Herbert Storfer’s first 
trip to Paris where both have gone for a 
visit to the laboratories of Parfums Cor- 
day, located at Surresnes, a suburb of 
Paris. They plan to study the situation 
concerning essential oils, bottles and 
packaging material for use in merchan- 
dise shipped to the Corday trade in the 
United States. 


Brooks Elected Chairman 

H. L. Brooks has been elected chair- 
man of the mercantile section of the 
New York Board of Trade. Mr. Brooks 
succeeds Leonard Ginsberg, president of 
Hearn Department Stores, Inc. 


Gourielli on Trip 

Prince Artchil Gourielli, head of 
Gourielli, Inc., sailed for Europe late in 
June to study new developments in the 
men's cometics field. 
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Olsen Heads Renfro 

George F. Olsen Jr., former director of 
training of United-Rexall Drug Co., has 
been named to head the Renfro drug 
stores of Fort Worth. 

A native of Kentucky, Mr. Olsen left 

Stanford University in 1928 to join the 
Socony Vacuum Oil Co., where he spent 
ten years in retail selling. 
* In 1942, he was ca led to the War De- 
partment to become director of civi ian 
training in the office of the Secretary of 
War. A year later he moved to the 
Navy Department as special assistant to 
the Secretary of the Navy, to establish 
procedures for improving the adminis- 
trative and organizational structure of 
the department. 

Joining United-Rexall in 1944, as 
director of training, Mr. Olsen requested 
a transfer to the opera'ing end of the 
business, where he spent over a year in 
intensive self-training in the funda- 
mentals of the retail drug business. 


Bjork Director 

William Bjork, salesmanager for L. 
Sonneborn, Inc., New York, has been 
selected a director of H. Clay Grover, 
Inc., also of New York. 


Monsanto Advances Clement 

Sam R. Clement, assistant general 
branch manager of Monsanto Chemical 
Co., in the Birmingham district, has 
been promoted to assistant general 
branch manager of sales, Phosphate 
Division at St. Louis. 

A native of Atlanta, Clement grad- 
uated in 1926 from the Georgia School of 
Technology and served as Monsanto’s 
resident salesman at Atlanta before he 
was appointed to the Birmingham sales 
district. 








Sportsmetics Organized 

Sportsmetics, a new company headed 
by Gustav Carsch, with offices at 600 
S Michigan Ave., Chicago 5, has been 
formed to market a sunburn preventive 
cream priced at $1. It is also planned 
to market the same product in a tube 
priced at 60 cents. 


Wieland Heads Gum Assn. 

At its annual meeting held at the 
Plaza Hotel, The Water Soluble Gum 
Assn. of America, Inc., elected the fol- 
lowing officers: President, E. A. Wie- 
land; H. A. Wittridge, vice-president; 
P. A. Dunkel, treasurer; R. L. Zeno, 
secretary. 

E. A. Smith, E. A. Wieland, C. F. 
Walden, Paul Dunkel, H. A. Wittridge 
and R. L. Zeno became members of the 
board of directors. 

Mr. Walden was also appointed chair- 
man of the board of Arbitration. 


Stange To Build New Plant 


Plans for the construction of a new 
plant and general office building for the 
William J. Stange Co., of Chicago on a 
new site in Maywood, a western suburb 
of the city, have been announced by W. 
B. Durling, president of the company. 

Approximately 100,000 square feet of 
floor space will be provided in all, with 
controlled-conditions in principal pro- 
cessing departments. The mixing and 
grinding rooms, will have complete 
temperature and humidity control to 
eliminate all variable factors in the 
production of Stange items. 

The company’s present plant, will 
continue in operation as headquarters 
for the production of Stange Peacock 
Brand Certified Food Colors. 





William Lakritz, president of Florasynth Laboratories, in San Francisco with two of his west 
coast executives. From left to right they = beens J. Morehead, “Bill” Lakritz and Kenneth 
ithington. 
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Dr. Shohan Founds Business 

Dr. J. B. Shohan, has resigned from 
American Home Products Corp., to 
establish the J. B. Shohan Laboratories 
in Newark, N. J. 









DR. J. B. SHOHAN 


Norman Applezweig, also formerly 
with American Home Products Corp., 
has been named research director of the 
J. B. Shohan Laboratories. 





See 
NORMAN APPLEZWEIG 


4 


The new company, Dr. Shohan said, 
would function as research and de- 
velopmental laboratories for new prod- 
ucts and processes in the biological and 
organic chemical fields. 


Stokes Powder Fillers to Baker 


The entire line of series 14 and 15 
Stokes powder fillers, including the 
15E, which packages at a rate exceed- 
ing 60 containers a minute, has been 
purchased by the Harold W. Baker Co., 
Bryn Mawr, Pa., from the F. J. Stokes 
Machine Co. 


Belknap to Retire from Monsanto 
Charles Belknap, chairman of the 
executive committee of the Monsanto 
Chemical Co., will resign from the com- 
pany post effective October 1, to assume 
his new duties as vice-chancellor of 
Washington University of St. Louis. 
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Advanced Cosmetics, Inc. Formed 

Advanced Cosmetics, Inc., has been 
formed as a private brand cosmetic 
company for the manufacture of a wide 
variety of make-up products, creams 
and hair preparations. Office and plant 
are at 38-31 Crescent St., Long Island 
City, N. Y. A New York sales and dis- 
play office will be opened later on East 
57th St., near Fifth Ave. 

Principals of the firm are Maximilian 
Gotham, president; James H. Mc- 
Manus, secretary and sales manager and 
Charles Bock, treasurer. During the 
war Mr. Gotham was in charge of the 
technical department of one of the 
Army's largest ordnance explosives in- 
stallations. Prior to that he was for 
twelve years engaged in the manufac- 
ture of private brand cosmetics. 

Mr. McManus, was the founder in 
1920 of McManus Laboratories Inc. He 





JAMES H. McMANUS 


just completed three years with Chem- 
ical Warfare Service in New York, 
serving since 1944 as assistant chief, 
Chemical Section of the manufacturing 
division. 

Mr. Bock is a leading hair authority, 
He was formerly president of the 
oiffure Guild. 


Benjamin A. Hayes 

Benjamin A. Hayes, first vice-presi- 
dent of the Etablissements Rigaud, Inc., 
in New York, died unexpectedly at his 
home July 1, he was fifty-two years old. 
Mr. Hayes joined the Rigaud firm as a 
chemist twenty-seven years ago after 
his discharge from the Navy in which he 
served during World War I. 

Born in Dobbs Ferry, Mr. Hayes was 
the son of Michael and Mary E. Barry 
Hayes. He was graduated from Colum- 
bia’s University’s College of Pharmacy. 
Besides his wife, he is survived by a 
brother, Hugh A. Hayes of North 
Tarrytown, and two nephews. 
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Owens-Illinois Names Bradley 

Roy B. Bradley, a registered phar- 
macist, has been named divisional mer- 
chandising manager of Owens-Illinois 
Glass Co., and Don McAnally, a former 
newspaper man, has been assigned to 
publicity. 





ROY B. BRADLEY 


Mr. Bradley, a native of Boston, spent 
some time in the New England area 
working with retail drug trade and as a 
manufacturers representative. Later he 
was a physician detailist for two 
years with Winthrop Chemical Co., fol- 
lowing this with four years as a sales 
representative for Johnson and Johnson. 
During the past year and a half, he had 
been sales manager for Charles Hubbard 
Drug Co. 





DON McANALLY 


Mr. McAnally had been in the news- 
paper business for 15 years. He joined 
Owens-Illinois in 1943 as an industrial 
editor, serving these assignments in 
Glassboro, New Jersey, and Toledo, 
Ohio. 


Barney Smith Joins Primrose House 
Effective July 1, Barney Smith, 
formerly of Harriet Hubbard Ayer will 
join Primrose House. Known as “That 
Ayer Man” for the past ten years in the 
mid-west, he becomes account executive 
for George Carroll of Primrose House. 
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Royal Manufacturing Appoints 

At a meeting of the stockholders of 
the Royal Manufacturing Co., of 
Duquesze, Frederic J. Trump, president 
of the corporation and Karl F. Milde, 
vice-president of American Druggists’ 
Syndicate, Inc., were elected members 
of the board of directors. 

At a board meeting following the 
stockholders’ meeting, Fred Kovacs 
was elected vice-president of the cor- 
poration. Mr. Kovacs served for four 
years as Lieutenant in the Army Medi- 
cal Corps. Upon his discharge last 
January he was appointed general man- 
ager of Royal Manufacturing Duquesne 
factory. 





Wandell-Squibb Purchase Dir. 
Lowell P. Weicker, president of E. R. 

Squibb & Sons has announced the ap- 

pointment of Francis A. Wandell as 





F. A. WANDELL 


director of purchases. Mr. Wandell was 
formerly assistant to the director of the 
manufacturing laboratories of E. R. 
Squibb & Sons. 





Degrees to Frailey and McCartney 
Carson P. Frailey, executive vice- 
president of American Drug Manu- 
facturers Association, and Major Frank 
L. McCartney, who recently retired as 
president of Norwich Pharmacal Co., 
were each awarded the honorary degree 
of Doctor of Science by the University of 
Maryland, at College Park, Maryland. 





Dr. Harold H. Fries 

Dr. Harold H. Fries, president of 
Fries Brothers, Inc., New York, died 
June 30. He was eighty years old. Dr. 
Fries was educated at Columbia Uni- 
versity and the University of Berlin. He 
formed the corporation of Fries Broth- 
ers, which was a continuation of the 
business originally established by his 
father, Alexander Fries. 
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More eyes reach for your product 















STAND-OUT PRODUCT IS FINE. But as modern 
retailing swings more and more to super mar- 
kets and self-service, a stand-out package is be- 
coming increasingly important. That’s why the 
makers of many of America’s leading products 
were quick to see the eye-catching advantages of 
Coated Lithwite cartons. 


For Coated Lithwite cartons stand out in shelf, 
mass and island displays...reach out for at- 
tention ... make more “impulse” sales. A revo- 
lutionary new kind of paperboard, that is made 
and coated in one high-speed operation, Coated 
Lithwite is whiter, brighter. Its smooth, chalk- 
free surface is a perfect base for printing inks. 
It makes colors sing. It brings pictures vividly, 
realistically, to life. 


IN WHITER, BRIGHTER COATED LITHWITE CARTONS 





Shoppers’ hands reach 
only after their eyes reach...in 
the modern self-serve store 








You'll find you have fewer jammers and 
leakers with Coated Lithwite cartons, too. They 
fold accurately without shattering or flaking, 
give a tight, positive seal. Production is cur- 
rently sold up, but now’s a good time to lay 
future plans, discuss time-proved, sales-proved 
Coated Lithwite cartons with a Gardner-Rich- 
ardson representative. 


Coated Lithwite Cartons 
THE GARDNER-RICHARDSON co. © Manufacturers of Folding Cartens and Boxboard * Middletown, Ohio 


Seles Representatives in Principal Cities: PHILADELPHIA + CLEVELAND ~. CHICAGO «~ ST. LOUIS « NEW YORK ~ BOSTON « PITTSBURGH . DETROIT 











CLEANS NEW GLASS 
OR CANS THOROUGHLY 
OF DUST, LINT, ETC. 





BOTTLES BEING  IN- 
VERTED UTILIZES GRAV- 
Ty AS AID TO THE 
CLEANING OPERATION. 


CLEANS A.G.S.T. OR 
REGULAR FINISH BOTTLES. 


PNEUMATIC INVERTED 
AIR CLEANER CAN BE IN- 
STALLED IN LINE WITH 
ANY MAKE OF FILLER OR 
BOTTLE UNSCRAMBLER. 


AIR CLEANER IS COM- 
PLETELY AUTOMATIC 
AND ADJUSTABLE TO A 
WIDE RANGE OF BOTTLE 
SIZES. 














The features listed above tell how Pneumatic’s 
Inverted Air Cleaner goes about the job of getting 
all the dirt out of your containers to prepare them 
for filling. With its many design advantages this 
machine also brings you the smoother performance 
with minimum adjustment, the lower maintenance 
cost, the longer life and ‘lower cost per container”’ 
operation characteristic of all Pneumatic equipment. 
Pneumatic Scale Corporation, Ltd. Branch Offices: 
70 Newport Ave., North Quincy 71, Mass., San 
Francisco, New York, Chicago, Los Angeles. 













BUILT IN VARIABLE 
SPEED DRIVE PERMITS 
SYNCHRONIZATION OF 
CLEANER WITH OTHER 
MACHINES IN LINE. 






“CLEANER IS EQUIPPED 
WITH SAFETY MECHAN- 
ISM TO PREVENT BREAK- 
AGE OF PARTS SHOULD 
A DEFECTIVE OR BROKEN 
BOTTLE BE FED TO THE 
MACHINE. 








EVERY BOTTLE IN- 
VERTED AND SUBJECTED 
TO AN INTERNAL BLAST 
OF FILTERED DRY AIR AT 
60 LBS. PRESSURE. 


PNEUMATIC 


PACKAGING AND BOTTLING 


MACHINERY 
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Vitamin Merger 
The Collett Corp., of Ossining, N. Y., 
has merged with Technical Fisheries 
Corp., San Francisco. The new com- 
pany will be known as Collett-Week- 
Nibecker, !nc., and will have its head 
office in San Francisco. Principal 
officers of the new company are: Presi- 
dent, Erling F. Week, Jr.; vice-presi- 
dents, Howard A. Nibecker, Horbart 
Halloran and B. Aasrud. Sales agent for 
the new company is R. W. Greeff & Co., 
Inc., 10 Rockefeller Plaza, New York. 

The Co'lett Corp., is one of the prin- 
cipal manufacturers of vitamin concen- 
trates from fish-liver oils, while Technical 
Fisheries Corp., is one of the most im- 
portant west coast firms engaged in the 
collection of fish-livers and the extrac- 
tion of the oils. 

The activities of the new firm will 
thus cover all phases of the fish-liver oil 
industry from the collection to manu- 
facture of oils and concentrates for the 
feed field and the food and pharmaceu- 


tical industries. 


Standard Chemical Changes 

General Guy E. Logan retired as 
president after 24 years of service with 
The Standard Chemical Co., Inc. With 
this a change in ownership and manage- 
ment took place, and the organization 
is now known as Standard Chemical Co., 
and C. M. Baker heads the company. 
Frank A. Mallett also retired as vice- 
presidefit and Warner A. Crusinberry is 
elevated to a vice-presidency. 





Smith-Dorsey Expansion 

The post-war expansion program of 
the Smith-Dorsey Co., Lincoln, Neb., 
has taken three major strides dufthg#he 
past sixty days, reports Fred W. Misch, 
general manager and secretary of the 
company. 

New branch offices have been opened 
in Los Angeles and Dallas and the 
Civilian Production Administration has 
given its final OK to the construction of 
a new research and manufacturing 
laboratory. 

The office in Los Angeles, located at 
1146 Wall St., is under the management 
of Herman Barthule. Elmer Haus- 
childt, superintendent of the finishing 
and order floors at the home plant, has 
been promoted to branch house manager 
in Dallas, where the offices are in the 
Santa Fe Terminal Warehouse building. 

Wayne Dye, who is at present field 
manager in the north central states, is 
being transferred to the west coast to 
have charge of salesmen in the area. 
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Neill Named Merck Asst. Sec. 
Merck & Co., Inc., announced the 
appointment of John F. Neill as an 
assistant secretary of the company. 
Manager of the New York branch since 
January 1946, Mr. Neill joined Merck in 
1935, after graduation from the Univer- 


, sity of Pennsylvania, Wharton School of 


Finance and Commerce. 





JOHN F. NEILL 


Starting in merchandising and sales, 
he advanced through the company to 
the position of senior drug trade sales- 
man in the New York City area before 
entering the Naval Reserve in August 
1942. 

Jesse L. Hopkins 

Jesse L. Hopkins, founder and owner 
of J. L. Hopkins & Co., botanical drug 
importing house, died July 13, of a heart 
ailment, in his apartment in the Hotel 
Plaza, New York. Mr. Hopkins’ age is 
reported as 86, but many feel certain 
that he was at least 92. Mr. Hopkins 
made a fetish of not telling his age, and 
objected to any discussion of age. 
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J, L. HOPKINS 
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Born in Norfolk, Va. the son of 
Samuel and Mary Kennard Hopkins, he 
entered the drug business as an office 
boy in Baltimore. Later he traveled for 
Sharp & Dohme, and later opened the 
New York office for this company. In 
1891 he established his own company 
which he headed during the 55 years of 
its existence until his death. 

Mr. Hopkins was a charter member 
and former president of the Drug & 
Chemical Club, an honorary vice-presi- 
dent of the New York Board of Trade, 
a member of the Chemists Club, the 
National Wholesale Druggists’ Associa- 
tion, the Federal Wholesale Druggists’ 
Association, the Proprietary Associa- 
tion, the American Drug Manufactur- 
ers’ Association, the American Pharma- 
ceutical Manufacturers’ Association, the 
National Pest Control Association, 
Brooklyn Chamber of Commerce, 
Columbia County Historical Society, 
and the Columbia County. His clubs in- 
cluded the Montauk (Brooklyn) and the 
Maryland. He was a Mason and Knight 
Templar. 

Mr. Hopkins is survived by a son, 
Edward Irving, and two daughters, Mrs. 
August Sartorius and Mrs. Joseph 
Lockwood. 


Zick Joins Heller Labs. 


Wm. J. Zick, sales manager of Stanco, 
Inc., New York, and associated with 
that company ifor the past 25 years, 
joined the Heller Laboratories,, Inc., 
Chicago, as vice-president and general 
manager, according to an announce- 
ment by Preston B. Heller, president of 
B. Heller & Co., of which the Heller 


Labs., Inc., is a division. 


Orbis Moves in Chicago 

Orbis Products Corp., New York, has 
moved its Chicago office and ware- 
housing facilities this month to new and 
larger quarters at 230 West Huron St. 
Ray A. Morris and Albert E. Miller are 
to take up the new location as mid- 
western representatives for Orbis. 





Hobson Joins Monsanto 
Appointment of Edwin L. Hobson to 
the sales staff of Monsanto Chemical 
Co., Plastic Division, effective June 1, 
was announced recently by F. A. 
Abbiati, general manager of sales. 
From 1937 to 1941, Hobson was a 
sales engineer for the Bakelite Corp, of 
New York City, after receiving his 
chemical engineering degree from the 
Massachusetts Institute of Technology. 
More recently he served as a lieutenant 
colonel of the Quartermaster General, 
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U.S.S. Pittsburgh; one of some 2,700 
ships to be kept in readiness. 
Offictal U. S. Navy Photograph 


Gone are the days of ineffective red-lead-and-grease protection 
of World War I. Today, as ships are put on the inactive list, they're 
being scientifically held in readiness to be returned to duty fast. 
Dehumidification plays a vital part in this program. 

A ship's hull is sealed against outside moisture. Automatically 
controlled DRYing machines, like the Lectrodryer pictured here, 
then hold the anes humidity at 30% or less. Thus, the ship 
becomes a DRY storehouse for its own equipment, preventing 
corrosion of metals, mold, mildew and general deterioration of 
the equipment aboard. 

Years of research proved to the Navy that materials so stored 
are preserved indefinitely against the ravages of atmospheric 
moisture. You can profit by this knowledge. Safeguard your 
processing and warehousing operations by controlling humidities 
wi rs. 

Our engineers will assist you in planning such installations. 
Write Pittsburgh Lectrodryer Corporation, 309 32nd Street, 
Pittsburgh 30, Pennsylvania. 


In Engtand: Birlec, Limited, Tyburn Read, Erdington, Birmingham. 
WZ In Austraia: Birlec, Limited, 51 Parramatta Road, Glebe, Sydney 
ae 


Syotest Locteodeyes tagaiistion i Go 
lavy's “Keep the Fleet” program. 
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Electronic Pigment Subdivision 

The electronic theory has been applied 
to subdivide the molecule of pigments 
used for lipsticks, rouges, and powders 
into “infinite microns,” according to 
Fleetwood Laboratories, Mount Ver- 
non, N. Y., which company calls this 
the Hydrolytic Process. After the pig- 
ments are “atomized” into “infinite 
microns,” they are added to the lipstick 
mass and the entire batch undergoes a 
“vacuum process” producing products 
which “are  superlatively smooth, 
creamy, and possess a high luster and 
have excellent application. The indeli- 
bility of the lipstick on the lips is im- 
proved 32 per cent as compared with 
leading brands. Undertone and toptone 
is impervious to artificial light, and will 
therefore not undergo hue changes 
under different lighting conditions. 
When subjected to sub-zero and humid 
tropical temperature, the lipstick will 
not bleed, sweat or crumble. Applica- 
tion remains constant under all tem- 
perature conditions.” 


Hill Returns to City Chemical 

Lieutenant Milton E. Hill has re- 
turned to the sales promotion staff of 
the City Chemical Corp., New York, 
following four years in the U. S. Navy, 
where he saw service as communications 
officer on board the U.S. S. Cleveland in 
the South Pacific. 





J. O. Ross Issues Bulletin 

The J. O. Ross Eng. Corp., have just 
issued a new bulletin 135-A which gives 
complete information concerning their 
various types of direct and indirect air 
heaters designed for use of oil or gas 
fuel. Copies may obtained by writing 
to J. O. Ross Eng. Corp., 350 Madison 
Ave., New York 17. 





Four new buildings are under construction behind the present central laboratory building of 


P. L. Kohnstamm Joins H. Kohnstamm 

Paul L. Kohnstamm, just released 
from the Army, has followed in the foot- 
steps of his father and grandfather, join- 
ing the long established house of H. 
Kohnstamm & Co., Inc. 





PAUL KOHNSTAMM 


Entering Williams College, he enlisted 
for military service in his senior year, 
and later received his diploma with the 
class of 1943. 

He was sent to Cornell University 
under the Army Specialized Training 
Program, and later to University of 
Pittsburgh for advanced study. He was 
finally assigned as a pharmacist at the 
hospital at Fort Belvoir, Va., where he 
remained until his discharge. 

New U. S. Filler 

The U. S. Bottlers’ Semi-Automatic 
Vacuum Filler, has been redesigned and 
is available with the new advanced 
engineering and construction. 

The U. S. vacuum filling principle 
makes the whole unit entirely automatic 
for continuous filling, while a simple 
hand operation moves containers con- 
veniently. As it is portable and appli- 
cable to most any liquid or container, the 





G. D. Searle & Co. From left to right they are, the new Power plant, the Materials ware- 


house, the Chemical manufacturing building and the Biology 


ilding. The expansion 


program will involve an expenditure of more than $1,500,000, 
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unit is ideal for auxiliary all around use 
during peak loads in plants of large 
capacity. 

A bulletin describing the new Semi- 
Automatic Model B-2 Vacuum Filler 
can be obtained by writing to U. S. 
Bottlers Machinery Co., Chicago 18, 
Ill. 


Berlage Incorporates 

Incorporation of J. Berlage Co., 
exporters and importers, New York, was 
announced recently by Jan Berlage, 
president. The new name of the corpo- 
ration, which became effective May 1, is 
J. Berlage Co., Inc. 

The incorporation, Mr. Berlage said, 
will not change the policies or personnel 
of the organization. Berlage handles 
exports and imports of chemical and 
pharmaceutical raw materials, acting as 
manufacturers agents or buying agents 
for foreign importers, as well as selling 
agents for foreign exporters of raw 
materials. 


Miss Van der Bergh Entertained 

During her trip to Europe, Miss Van 
der Bergh, assistant treasurer of Gerard 
J. Danco, Inc., was a guest at a party 
given by Usines Maurice Blanchet for 
the inauguration of the new Worth 
plant at Suresnes, Paris. 


Vick Buys Veterinary House 

The Vick Chemical Co., New York, 
has acquired 100 per cent of the capital 
stock of the Jensen-Salsbery Labora- 
tories, Inc., manufacturer of veterinary 
biological, pharmaceutical and surgical 
supplies, Kansas City. 

There will be no changes in the 
personnel or policies of Jensen-Salsbery, 
with its operations continuing under the 
direction of Dr. G. G. Graham, its 
president. 


Mortimer Bye 

Mortimer Bye, president of Mortimer 
Bye and Associates, consultants to the 
food, drug and chemical industries, died 
June 7, in Cincinnati, following an ill- 
ness of two weeks. 

Mr. Bye was born in Baltimore in 
1878, was the son of Frederick Randolph 
and Martha Bye. He was graduated 
from Johns Hopkins University in 1901. 
Before forming his own company in 
Cincinnati, he was vice-president of the 
William S. Merrill Co. Mr. Bye is sur- 
vived by his wife, Blanche Bond Bye, 
and two daughters. 
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This new type of wrapping will be of particular interest 
to drug and cosmetic manufacturers because: 


1. It permits the creation of an exceptionally attrac- 
tive, eye-catching package that will win sales 


2. It protects the contents against atmospheric pene- 
tration to a remarkable degree due to the laminated 


foil wrapper that is used 


3. It is accomplished by high-speed machine wrap- 
ping that assures low cost. 


The Troll package, illustrated above, is tastefully~de- 
signed in silver, white and red, thé -printing* being 
accurately registered in the wrapping process by élec- 


tric eye. 


Special wax sealing affords utmost protection t& the 


tablets—keeps them fresh, crisp and flavorful. Before the 
wrapper is applied to the package our CA-2 machine 
prints strips of melted paraffin on the inside of the 
wrapper where the end seals and long seam are. made. 
These paraffin strips are then heat-sealed in the wrap- 
ping process, causing the foil wrapper to adhere tightly 





PACKAGE MACHINERY COMPANY 


Your product, too, may benefit 
by this new development 








to the carton. Even the slot where the easy-opening tape 


protrudes is sealed against damaging atmospheric pene- 
tration. A quick tug of this easy-opening tape removes 
one.end of the wrapper, permitting convenient access 
46 the.end flap.of the carton. 

_ This“is but one of many forms of modern, sales- 
winning wrapping produced by our more than 80 
models of machines. For a practical, cost-saving solution 
of your wrapping problem, consult our nearest office. 


PACKAGE MACHINERY COMPANY 
Springfield 7, Massachusetts 
* 30 Church St., New York 7 ¢ 111 W. Washington St., Chicago 2 
101 W. Prospect Ave., Cleveland 15 « 849 Marietta St., N.W., Atlanta 3 
443 8. San Pedro St., Los Angeles 13 e 18 Dickens Ave., Toronto 8 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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Production Forum 





By Francis Chilson 


Industrial Consultant 


J & J's New Baby Plant 

A new one and a quarter million dollar plant for the 
production of its line of baby products is expected to be 
completed this summer, Johnson & Johnson, New 
Brunswick, N. J., announced last week. The new 
building is being constructed on a 30 acre plot at Walnut 
Avenue and Raritan Road, Cranford, N. J., and is 
expected to emplify again the belief of General R. W. 
Johnson that a factory can represent the latest in 
functional efficiency and still retain its modern archi- 
tectural beauty. 

The new baby products plant consists of a single 
story building 250 feet by 315 feet, with a total area of 
120,000 square feet. The structure is being erected in 
the center of the 30 acre plot so that four-way expansion 
will be possible without interfering with the original 
manufacturing areas and at the same time permit 
duplication of its unique layout. The building itself 
will cost about one million dollars. 

The new Johnson & Johnson baby products plant will 
be of distinctive modern architecture and is expected to 
be a virtual factory showplace when completed. The 
company plans to have the building and its operations 
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ready at all times for inspection by groups of doctors, 
nurses, pediatricians, editors and others intérested in 
child welfare. 

The building itself will be of unglazed, Dri-Speedwall 
tile, trimmed with terra cotta and aluminum. There 
will be a continuous strip of windows, all double glazed 
to permit of adequate air conditioning. The glass will 
be a light refracting product which will cut down glare. 

In planning this new factory much thought was given 
to the interior arrangement. The new building will have 
a single entrance, through which all employees, execu- 
tives and visitors will pass. 

To the right of this lobby as one enters will be a long 
corridor off which will be the plant's offices and at the 
end of which will be located a cafeteria, an after- 
luncheon lounge for employees and a modern kitchen. 
Adjacent to the cafeteria will be a plant broadcasting 
room from which wired musical and radio programs can 
be broadcast to the employees over the plant’s loud- 
speaker system. 

The building will be so arranged that all employees, 
executives as well as plant operators and the clerical 
and supervisory staff, enter the building via the single 
front entrance. Employees will then pass through the 
corridor and down one flight of stairs, where will be 
located rest rooms, lockers, lounges and showers. . They 
will then pass up another stairway to their posts on the 
main floor. 

This stairway will lead them through the center of the 
plant’s manufacturing area, where will be located an 
operations center including offices of the plant’s fore- 
men, a process control laboratory and a first-aid room. 
The glass enclosed offices of the foremen, located in the 
very center of the manufacturing operations, rather 
than in isolated corners, will make them easily available 
to all employees. 

The main floor is divided into two sections. One for 
storing raw materials and warehousing finished goods, 
and the other where the products are actually manu- 
factured, processed, and packaged for shipment. 

The manufacturing area of this structure will com- 
prise a single 50 by 285 foot air conditioned room, 
devoid of columns or posts. Here all walls will be of 
flush construction and a special vinyl-resin plastic will 
be used for the flooring. Acoustic ceilings will be em- 
ployed throughout this area. Five strips of flourescent 
lighting, each about 285 feet loag, will provide a maxi- 
mum of 45 foot candles of illumination in the manu- 
facturing area. 

The processing machinery is enclosed in streamlined 
guards and will be laid out in a “U” shape. The “U” 
shape makes it possible for all extraneous operations to 
be carried out in the warehouse section rather than in 
the manufacturing area. 

Some idea of the design of the equipment may be 
gained from the fact that in baby oil blending, rota- 
meters will be used. These will indicate visually 
through glass tubes aad flashing lights, the rate of flow 
of liquids and the progress of the mixing operation. All 
such instruments control processing have been com- 
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pair war-worn tablet manufacturing equipment. 


Whatever your needs— experimental tablet machines for re- 
search, up to large rotary machines for high-speed produc- 
tion— Stokes builds equipment to supply them. 


For 50 years we have designed and built automatic machines 
for compressing pharmaceutical and other tablets—ma- 
chines which, today, are standard equipment throughout the 
world. 


Stokes Tablet Machines embody many unique features. Typi- 
cal are the Automatic Excess Pressure Release on rotary and 
larger single-punch models, Anti-Capping Devices, and 
means of producing ball-shaped and perforated tablets. We 
also manufacture complete auxiliary equipment for tablet 
manufacture. 


Come to Stokes for tablet information. We have machines 
in production, the experience, the technical knowledge and 
the laboratory facilities to help you. 


F. J. STOKES MACHINE CO. 
5932 Tabor Road, Philadelphia 20, Pa. 


Ilustrated: (Top) Eureka single-punch bench model 
Tablet Machine. (Bottom) “BB-2” Rotary Tablet Machine 
for high-speed production up to 1500 tablets per minute. 
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bined in one central covtrol panel for each product 
being manufactured. 

The company said that in the production of baby 
powder, for example, automatic batching is possible, 
even to the point where a perfume injector will auto- 
matically perfume to a rigidly predetermined degree 
specific batches of mixed baby powder. Throughout 
this and other manufacturing operations special equip- 
ment in addition to laboratory testing, will exert a 
rigid control and standardization of the quality of all 
manufactured products. 

A comprehensive conveyor system supplies the manu- 
facturing area with raw materials stored in the ware- 
house section of the plant. After the material passes 
through the “U” shaped processing line, the finished 
products are carried by the conveyor line back into the 
warehousing section to the packing case seal-machine. 
All conveyors in the plant will be controlled centrally 
from a special panel board. 

A feature of the new building will be the fact that raw 
materials and the finished goods will be stored in the one 
large warehouse section, thus providing flexibility, with 
the raw materials next to the processing equipment and 
packaging lines, and the finished goods stored next to 
shipping facilities. In this way all handling will be 
minimized. Adjacent to the shipping area is a trucking 
platform on the north side, with an enclosed truck slip to 
provide for all-weather loading and unloading of trucks. 
A railroad siding is at the rear of the building. 

Power for the plant’s manufacturing area will be 
carried on a bus duct to which each machine will be 
connected individually to facili'ate alterations of equip- 
ment as needed. The power house will be 180 feet west 
of the plant to permit expansion and will occupy a plot 
60 x 40 feet. It will employ two oil-fired boilers. 

The new plant will manufacture Johnson’s Baby 
Powder, Baby Oil, Baby Lotion, and Baby Cream. 


Lighting 

In the bulletin of the Medical Library Association, 
Volume 33, Number 2, April, 1945, there is a very 
illuminating article by Robert M. Stecher, M.D. on 
lighting. The title of the article is, “Let There Be 
Light,” and it is the most comprehensive study of 
lighting I have read recently. The study was made 
basically to determine correct lighting conditions for 
libraries and various types of reading rooms, but the 
facts developed can be as well applied to all kinds of 
lighting, particularly in packaging departments. Dr. 
Stecher makes the point that: “The best light is uni- 
form and diffused, such as is reflected from a cloudless 
northern sky. With this light there are no shadows, no 
highlights, no glare, and no reflection. Indirect light- 
ing produces this condition and is ideal if it is bright 
enough. A light colored ceiling with dull finish is de- 
sirable and light colored walls, floors and furniture help 
greatly in producing the desired effect. With indirect 
illumination light comes from an infinite number of 
sources, no one of which is so bright as to be irritating, 
and shadows and glare are thus avoided.” He further 
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makes the point that highlights and bright tspots pro- 
duce contrasts of high intensity. He illustrates this by 
pointing out that the headlights of an oncoming auto- 
mobile at night are intolerable, but they are not noticed 
at all at noon. He further points out that according to 
the American Medical Association scale, visual acuity, 
or the ability to distinguish details, is definitely de- 
pendent upon the level of illumination. Visual efficiency 
increased under test from 80 to 100 per cent under 100 
footcandles as compared with 1 footcandle. 

He further points out that visual efficiency is in- 
creased with increases in candle power provided there 
is not also an accompanying glare. For instance, read- 
ings taken at mid-day during a snow storm when there 
was no sun, shadow or horizon, the light intensity was 
300 footcandles. Another reading taken on a north 
porch at noon on a mid-summer day was 300 foot- 
candles. A cloudless sky without direct sunlight 
yielded 700 footcandles, and direct sunshine will pro- 
vide from 7,000 to 10,000 footcandles. Dr. Stecher goes 
on to say, “the complaint is frequently heard that 50 
footcandles is too high, and that too much light is irri- 
tating and fatiguing. The irritation of indoor lighting 
arises because of the intense light spots, high contrast 
and glare, and not from the general level of light.” 

This paper substantiates the belief I have always had 
that lighting should be of very high intensity without 
glare. You may recall I related here an experience I had 
some years ago at an ADMA convention when I was 
listening to one of the speakers in the ballroom of the 
Greenbriar Hotel. The room was too large to be il- 
luminated entirely by outside light, so that the artificial 
lights were on even though the meeting was held in the 
middle of the morning. The sun was shining brightly 
through the windows and although I did not realize it, 
I had become somewhat tense from eye strain and from 
concentrating on what the speaker had to say. Then, 
suddenly, a cloud passed across the sun and the light 
in the room softened as a consequence. Instantly, I ex- 
perienced a feeling of relief and relaxation. This led me 
to suggest that lighting in factories should not be con- 
stant, but variable, and it should be possible to change 
the intensity of light, and perhaps even the color tones 
of the lighting in mid-morning and again in mid- 
afternoon. 

I have used in warehouses, 10 footcandles at three 
feet; in manufacturing and packaging departments 
from 25 to 50 footcandles; in offices, laboratories and 
drafting rooms, from 50 to 100 footcandles. No one 
knows the answer to the lighting problem as yet, but 
I do know that if you use 70 footcandles or more, you 
had better not have any white paint or fixtures in the 
room that would cause glare. I had an unfortunate ex- 
perience recently with Marlite. I used some green 
Marlite in a packaging department, because green is 
easy on the eyes, but the only Marlite we could get had 
a bright finish. Consequently, it reflected the light from 
the fluorescent fixtures and the glare spots are un- 
pleasant. We will have to go over the surface and try to 
etch it in some way to produce a mat finish. 
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The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for what they are worth. 
Presentation of such notice in this department is not to be 
taken as endorsement of the claims or of the equipment. 


Packaged Water Heater 

Designed for steam pressures of from 50# to 1504, 
the O’Brien All-Bronze Steam-Mixer Water Heater 
quietly diffuses steam directly with water to produce 
approximately 40% more hot water per pound of steam 
than conventional indirect heaters. The condensate is 
utilized as hot water and no condensate return system 
is required. 

Compact and complete, the O’Brien packaged wall 
unit is easily installed near the point of use; hence there 
is no waste of hot water and time in waiting for long 
lines to fill. A new muffler-type diffuser eliminates the 
excessive noise that has heretofore accompanied the 
direct mixing of steam and cold water. 

The O’Brien instantaneous heater is complete with 
automatic temperature-pressure controls, safety relief 
valve and easy reading thermometer. Capacities range 
from 600 to 5500 gallons per hour at 100° tempera- 
ture rise. Standard temperature ranges 100-140°F., 
120-160°F., 140-190°F. and 160-200°F. Intermediate 
ranges between 100°F. and 200°F. and special ranges 
below 100° or above 200° with adjustment of 20° plus 
or minus, are available at extra charge. For complete 
information address the O’Brien Steam Specialty Co., 
344 Heffernan Building, Syracuse 2, N. Y. 


Seen at the Packaging Show 

“Floquil’”’ is the name of a fountain pen type marker 
for making shipping cases and the like. It looks like an 
overgrown fountain pen and has a felt point. Unlike 
the conventional fountain type marker, this one is 
available with a variety of colored inks. Those of you 
who mark your shipping cases, particularly in the cos- 
metic industry, can make them snappy looking by using 
colored inks. These articles are made by Floquil Prod- 
ucts, Inc., New York 23, New York. 

High Production Machine Company, Inc., 533 North 
11th Street, Philadelphia, Pa., had a handy little gadget 
for making up sample cartons. If you operate your own 
box shop you might find this useful. Likewise the same 
company had a machine for making one piece, covered 
set-up paper boxes. It was simple and very fast in 
operation. 

The Benjamin C. Betner Company, Devon, Pa., had 
a line of powder filling and packaging equipment on 
display. This equipment was used for opening en- 
velopes and inserting them in glued bottom boxes. 
Appropriate fillers can be provided to go with the 
envelope inserter. 

A. B. C. Packaging Machine Company, Quincy, 
Illinois, had a fully automatic, streamlined case loading 
and sealing unit. This is the first streamlined job that 
has appeared in this particular category of equipment. 
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Wright’s Automatic Machinery Company, Durham, 
North Carolina, had several interesting machines on 
display, one a little platform weigher for bench work for 
weighing small quantities of materials such as tablets. 
Also they bad a machine for wrapping, sealing and 
labeling 5c, packages of cracker type sandwiches. Ob- 
viously this machine could be adapted for other types 
of wrapping such as tablet boxes and the like. The most 
interesting thing Wright had on display was a cellulose 
banding machine for placing cellulose bands over bottle 
caps. This machine was very simply designed and 
capable of operating at a speed of 20 per minute. The 
same firm, likewise had a vibrating and weighing type 
filler for dry powders. The machine is applicable to 
powders that flow fairly readily. It is largely used in the 
food trade. 

The United States Automatic Box Machinery Com- 
pany had their new powder filler on exhibit. This is a 
splendid, sturdily built, streamlined job, well worth 
looking into. 

The American Machinery and Fouadry Company 
had on exhibition a very ingeniously designed machine 
for- applying cellulose bands to bottle caps. The ma- 
chine attracted a great deal of attention because it 
contained one of the most interesting mechanical 
movements I have seen applied to packaging ma- 
chinery. 

From the equipment point of view, the show was 
good this year because there was more equipment in 
view than I have ever seen at a packaging show before. 
A lot of the stuff, of course, was not new and hence I 
did not mention it in passing. 


New Automtaic Weight Adjuster 

The Goat Automatic Weight Adjuster can be used 
in the frozen food industry for peas, beans, corn, etc. as 
well as for objects such as hard candy, crackers, bolts, 
etc. Maybe tablets, too? 

Operating automatically at high speed, the machine 
receives partially filled packages from volumetric or 
rough weight fillers and adds sufficient material to 
bring the packages up to the desired gross weight. 
Travelling through the machine on a conveyor in timed 
cycles, the packages pass through a series of stations at 
each of which progressively smaller increments of 
material are added as required, until the package is 
brought up to the desired final weight. Material is 
added at each station only if the weight of the package 
upon reaching that station is below the present weight 
limit of that station. The desired minimum weight is 
thus positively attained and the maximum overweight 
tolerance or “give-away” is limited to the smallest and 
final increment. 

The machine handles sixty one-pound packages per 
minute. It is fully automatic; requires no operator and 
utilizes only 1,/3 bp motor. 

For information, write the Fred Goat Co., Inc., 314 
Dean Street, Brooklvn. N. Y. 
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“KNOW-HOW” ‘. -than “Guesswork™ 


Prepare your new package design now. Then, 
as soon as raw materials again become readily 
available, you can quickly cash in on your 
products’ full potentialities. A corrugated 
shipping box can be engineered in the H & D 
Package Laboratory to meet your particular 
packaging problems. Here “know-how” is 
based upon experience and research. Here 


thousands of corrugated boxes, large and 


RLG.U.S.PAT. OFF. 





. Modern corrugated packaging means 
& much more than merely providing 
. a suitable package for your product. 
ry It means easy packing, reduced 
a handling, safe delivery and 
4 better stock control. lt means 
3 maximum protection plus 
‘ eye-catching attractiveness 
t that helps sell your product. 
% 


MODERN PACKAGE ENGINEERING 
DOES A THOROUGH JOB 


small, are designed and engineered to meet 
every conceivable packaging situation, at the 
factory, in transit, in storage, at point-of-sale, 
in the hands of the consumer. Let the H & D 
Package Laboratory show you the advantages 
of modern corrugated package engineering. 
“How to Pack It” tells the complete story. 
The Hinde & Dauch Paper Co., Executive 
Offices, 4611 Decatur St., Sandusky, Ohio. 


ED HINDE & DAUCH 


AUTHORITY ON PACKAGING 


FACTORIES IN: Baltimore © Boston © Buffalo @ 
Hoboken © Kansas City © Lenoir, N.C. © Montreal 


Chicago . Cleveland . Detroit . Gloucester, 
Richmond @ St. Lovis © Sandusky, Ohio © Toronto 










N. J. 






























1. Plain-skirted Alseco Seol 





“Max” and “Min” have no place in the drug and cosmetic 1s seated squarely on 
: We Ae container. Under stationary 
business these days. “Max” caps on “Min” bottles cause leakers top pressure, container lip 
. s is embedded in cop liner 

and breathers. They waste raw materials, bottles, cartons. evenly all cround, effect- 


ing the seal. 


When you use Alseco Aluminum R-O Seals, “Max” and “Min” 
go out the front gate. Alseco R-O’s prevent evaporation, lock-in 
odor and scent. Gain customer good will for your products. 

Each Alseco R-O Seal is automatically tailormade right on 
the bottle to fit that bottle. The threads match up, the seal is 
tight and stays tight. Yet R-O’s are easy to open, easy to replace. 





Let us put our 32 years of sealing experience to work on your 

2. While the seol is thus 

held under pressure, 

threads ore Rolled-On to | 
conform exactly with 
threads on container. Each 
seal is tailormode, fits 


problem. Alseco Aluminum R-O’s will probably be the answer. 
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EALS AND SEALING MACHINES 














Wrapping Machine 

The Scandia Manufacturing Co., North Arlington, 
N. J., is offering a low priced universal adjustable 
wrapping machine. This machine sells for $1,250.00 
and takes packages from %%”" to 3” high, from 214” to 
9” wide, and from 244” to 9” long. It features constant 
feed paper feed, printed wrapper registration, self- 
sharpening cut-off knife, straight-through rotary mo- 
tion, and quick adjustability. 


New Ertel Vacuum Bottle Filler 

The Ertel Engineering Corporation annouaces a new 
Vacuum bottle filler to be kaown as the ““Pneumo-Vac.”’ 

Suitable for rapid filling of bottles and jugs within the 
height range of 3” to 13”, the semi automatic unit has 
an average filling speed measured in quarts of 50 bottles 
per minute. Activated by a balanced foot valve which 
permits free use of operators hands, the Pneumo-Vac 
reduces physical effort to an absolute minimum. 

Newly designed valve-type spouts positively prevent 
drippage while in operation. Liquid filling height can be 
accurately and simply regulated and will not vary until 
reset. Available with all liquid contact parts in either 
bronze plated or stainless steel. Vacuum pumps are 
automatically lubricated and are enclosed in an easily 
accessable cabinet along with vacuum selector valves 
and motors. The circulatory system lends itself to 
speedy flushing with suitable solvents, and enamel and 
plated exterior surfaces are easily cleaned. 

Pilot lights indicate operative position of vacuum 
circuits and liquid is supplied to reservoir or filler by 
gravity where a constant level is maintained by float 
valve control. 

The Pneumo-Vac lends itself to use with conveyor 
lines where empty bottles are fed to the unit and filled 
ones leave for capping, labeling, etc. Its stream-line 
design makes it a dominant part of modern plant layout. 

Illustrated literature is available on request from 
Ertel Engineering Corp., 300 Front St., Kingston, N. Y. 


Volumetric Filler 

Triangle Package Machinery Company announces 
a new, improved Volumetric Filler for filling dry 
products into various types of containers. This Model 
P-1 filler has been newly designed and has an improved, 
simplified drive mechanism. It is equipped also, with 
an adjustable handwheel for regulating filling speeds. 
The filling capacity is 20 to 50 packages per minute. 
It is available in various size models to handle packages 
from % oz. to 16 ozs. Uses include packaging nut- 
meats, ground spices, small candies, soup mix, and 
other similar products. 

This machine has four easily adjusted measuring 
chambers which insure accuracy and make it an 
extremely fast and Jabor-saving unit. 

For further information. write Triangle Package 
Machinery Co., 906 N. Spaulding Ave., Chicago 51, 
Ill. 


July °46: 59, 1 





Drug and Cosmetic Industry 


Satchel Bag Packaging Machine 
A new and improved satchel bag packaging machine 
has been developed by The Fred Goat Co., Inc., 314 
Dean St., Brooklyn, N. Y., originators of one-batch, 
sift-proof Satchel Bag now so widely used by manu- 
facturers of gelatin and other powdered foods. 

The latest feature is a newly developed hopper which 
will accommodate both non-free flowing and free- 
flowing powders. 

As built today, the machine represents the utmost in 
automatic, high-speed packaging. It makes the bag 


’ 
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from a continuous roll of paper, loads it by means of a 
“Volumetric Measuring Device” accurate to within 
1/32 of an ounce; closes with a sift-proof closure; in- 
serts the bag into a carton, with a circular if desired; 
seals the carton and delivers the complete package at a 
rate of 45 per minute. One person can supervise the 
entire operation of this smoothly operating automatic 
machine. 

The bag is closed by means of a unique crimp and 
double fold which makes a strong, 100% sift-proof bag 
free from glueing, heating, stapling or sewing. Packages 
reach the customer full and fresh, neither partially 
emptied by leakage nor dehydrated by air infiltration. 


Heat Cost Comparison Chart 

A new, informational chart “We Think You Ought 
to Know,” has been published by the J. O. Ross 
Engineering Corp. 

The importance of choosing the most suitable source 
of heat for processing requirements is stressed and as 
an aid in making the proper choice, Ross engineers have 
prepared a Heat Cost Comparison Chart showing the 
BTU’s obtained for lc from various heat sources. 

Copies of this chart may be had by addressing J. O. 
Ross Engineering Corp., 350 Madison Ave., New 
York 17. 
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Thousands of “Sealed-Disc” Filters already in use 
throughout industry on a wide range of capacities and 
liquid viscosities prove that they are economical to 
use. Their efficient operation assures an ultra fine, 
brilliantly polished product wherever liquids are to 
be clarified. 


’ 


The unique and simplified design of the “‘Sealed-Disc’ 
Filter makes it particularly practical to construct it 
completely of Stainless Steel, Monel Metal, Bronze or 
Special Alloys to meet specific conditions and at sur- 
prisingly low cost. 


Send for your copy of Bulletin 745 and get the entire 
story or write us giving complete details of liquids and 
quantities to be clarified. We shall be pleased to let 
you have our report and recommendations promptly. 
Why not write today, there’s no obligation. 


_ 











ENGINEERING 


CORPORATION 











107 CASS STREET 








filters: Filter Discs ¢ Sheets-Mixers-Agitators 


MILLDALE, CONNECTICUT 








NOTE 





THESE FEATURES 


The unequalled filter discs, used in the Alsop Filter, guarantee 
you a clean, sediment-free product. It is the secret of positive 
results. 


Filter discs can be changed easily and quickly. It is just as 
simple to clean the entire machine for use on different liquids. 


Requires exceptionally small floor space. For example, a 600 
gals. per hour filter complete with motor and pump requires 
only a 9” x 20” floor space—a 2000 gals. per hour unit requires 


only 12” x 24” of floor space. 


Made in sizes, with or without pumps, from 1 gallon per minute 


up to thousands of gallons per hour. 


Being completely sealed, these filters eliminate loss of liquid 


through 'eakage or dripping or even by evaporation. 





CUR NEWLY ENLARGED FACTORY AND FOUNDRY 
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Producing Ultra-Fine Powders 

A new mechanical, dustless, screenless pulverizer, 
the No. 5 Mikro-Atomizer, especially suited for small 
quantity production, also pilot plant and laboratory 
work, has been announced by the Pulverizing Ma- 
chinery Co., 43 Chatham Rd., Summit, N. J., makers 
of the well-known Mikro-Pulverizer. 

Exceptionally cool in operation, this compact and 
highly efficient mill, with grinding capacities from 5 to 
200 lbs. per hour, is capable of reductions to ultra-fine 
particle sizes in the 1 to 25 micron range. 

Much smaller than the No. 6 Mikro-Atomizer, using 
only a 5 horsepower motor, this new mill employs the 
same basic principle with certain design changes for 
greater compactness and ease of handling. 

The Mikro-Atomizer operates on an entirely new 
grinding principle, that of imparting a centrifugal force 
to each particle and opposing that force with an aero- 
dynamic drag. The raw material, fed into the mill 
from the customary hopper, is first pulverized by 
rotating hammers, then carried by an air stream into a 
separator wheel whirling at 7,000 to 10,000 RPM. 

A fan adjacent to the separator wheel exerts just 
enough suction to draw out and discharge the finest 
particles. The coarser particles, increased in gravita- 
tional weight by the centrifugal force imparted by the 
separator wheel, resist the pul] of the fan and drop back 
into the path of the hammers where they are beaten 
and rebeaten until reduced sufficiently to yield to the 
pull of the fan. 

All parts in contact with material being ground are 
18-8 stainless steel with the exception of body castings 
which are of a high rickel-iron alloy, or other machine- 
able alloys for special applications. 

Performance is guaranteed as to particle size, capa- 
city and power required. 


lonization Gauge 

The Vacuum Engineering Division of National Re- 
search Corporation has developed a new Ionization 
Gauge, Type 507, to meet industrial requirements for 
ruggedness, dependability and high sensitivity. 

The element design of the Type 507, including its 
pure tungsten filament, achieves stable operation under 
varying pressures. Filament sagging is eliminated, 
regardless of position. The gauge can be rua at twice 
the filament emission current to double its sensitivity 
and with a constant filament voltage the emission is 
extremely stable from less than 0.001 to 1 micron. 
Provision is made for accelerated outgassing by direct 
heating of the grid. 

Both envelope and tubulation are made of Nonex 
glass. The large tubulation is 3/4” outside diameter to 
permit rapid response to pressure changes within the 
gauge. Normal linear sensitivity of 100 micro amperes 
per micron results in a simple conversion factor of 0.01. 

The Type 507 Ionization Gauge is designed to be 
used with Universal Vacuum Seal, Type 1304, and 
Gauge Controls, Types 706 and 707. 
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Ampoule Inspection 

The Perfektum Products Co., 300 Fourth Ave., New 
York 10, have an interesting ““Ampoule Scope” for in- 
specting ampoules. The unit consists of a magnifying 
glass, fluorescent lighting fixtures and an inspection 
plate. It is about 12” square and it is light. Magnifi- 
cation is two diameters. 


Integral Grinding Dust Collector 

Aa integral grinding dust collector receatly intro- 
duced by the Aerotec Co. of White Plains, N. Y., oper- 
ates with a no-pressure build-up characteristic that 
assures continuous equal suction at throat of hoods with 
resulting high collection efficiency. A fan unit of the 
high static pressure type overcomes resistance of the 
collector unit and develops 2” w.g. or more at throat of 
a closely coupled hood. 

The high efficiency of the Aerotec Integral unit makes 
it applicable to practically all grinding dust collection 
problems. However, where extremely fine—hazardous 
but non-explosive — dust is encountered, an electrical 
secondary, operating from a standard lighting circuit 
may be added. 

The Aerotec Company states that a number of state 
hygiene and health departments have already accepted 
this unit and negotiations are under way to obtain com- 
plete, nation-wide acceptance. Sales and Project 
engineering are being handled by the Thermix Engineer- 
ing Co., Greenwich, Conn. 


Lift Truck 

Baker Industrial Truck Division, 2146 West 25th 
St., Cleveland, has introduced a noteworthy innovation 
into the construction of power operated fork trucks. 

This innovation makes it possible to turn the load 
being carried by the fork truck at right angles without 
turning the truck itself. Hence, the 10’ aisles commonly 
required for lift truck operation can be reduced with 
this equipment to 8’ or less. 


Ferro-Therm 

The American Flange and Manufacturing Company, 
Incorporated, 30 Rockefeller Plaza, New York, New 
York, are introducing a sheet metal insulating material 
made of steel, called Ferro-Therm. They claim that this 
material will reflect 95% of all radiated heat. The steel 
is non-corrosive alloy coated and will not rust. It is 
crimped for stiffness and is available for immediate 
delivery in sheets of standard sizes. It is claimed that 
a carpenter can install from six to eight hundred square 
feet a day, and the material cost is approximately 6c 
per square foot. The thought occurred to me that those 
of you who have to build air-conditioned rooms might 
consider this material as an insulating medium. It 
seems rather strange to find that steel, which is such a 
good conductor of heat, also is a good reflector of heat 
when properly treated. This material, of course, is 
vermin-proof, fire-proof, and it does not absorb or store 
up heat—some insulating materials do. 
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No. 5 MIKRO-ATOMIZER —a_ self- 
contained small production unit requir- 
ing very little floor space. 


A smoother material obtained by grinding your 
product finer than you have ever pulverized it before, 
may mean new products as well as new marketing 
possibilities for you. 


The development of the MIKRO-ATOMIZER now 
makes possible the ultra-fine grinding of your product 
down to the 1 to 25 micron range (under 325 mesh). 
Others have found that this super fine grinding im- 
proved their products, helped provide new products, 
and opened the way to new markets. 


You can investigate all the advantages of this ultra-fine 
grinding right in your own plant. You can purchase a 
machine for small quantity production, pilot plant or 
laboratory work, or you can get a larger size for full- 
scale manufacturing schedules. 


Send for your copy 
of new Advance Bul- 
letin and learn how 
| this radically new 
type of pulverizer 
may help you im- 
te . prove the smoothness 
oe ak “ste stad and texture of your 
No. 6 MIKRO-ATOMIZER for large products. 
: production operations. 


PULVERIZING MACHINERY COMPANY 


22 CHATHAM ROAD ° SUMMIT, N. J. 
NOW...2 TYPES TO MEET MOST PULVERIZING NEEDS 


MIKRO aresiteR 
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Horm Filters for filtration, 


of filter 


plated) 








TRADE MARKS 


Plant: 30 Sea Cliff 


| 186 JORALEMAN sT. 


—Rapid change of filter 


pads 
-Construction Stainless R 
‘ona Se -eeeek. eS Stee! or Bronze (nicke! -S-a-ae eee) 
‘. 


Suitable for coarse and 
fine filtration, including 
germproof andultra-fine 
HORM ASBESTOS FILTER 
PADS FOR EFFECTIVE 
FILTRATION 









HORM FILTERS “orm asersros 


clarification, polishing, are de- 


signed so that no liquid can by-pass the filter element. They 
are unsurpassed for drug, chemical and cosmetic preparations. 
—No rubber washers used 
~Adaptable to all types 


mediums 





REG. U.S. PAT. OFF 






F. R. HORMANN G&G CO., Inc. 


BROOKLYN 2, NEW YORK 
Ave., Glen Cove, L. I. 
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Use this Anderson 
Filler, Model C-2, for 
liquids, semi-liquids, creams, 
pastes and greases. Dispensing 
capacity up to one pint per 
stroke. Fills practically all 
types of containers .. . jars, 
bottles, cans or tubes. The ma- 
chine is fast, easy to operate, 
sanitary and easy to clean. 
Write for prices and full details. 


Ask for 
Bulletin 
No. 7-24 


ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 
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Why Drug and Cosmetic Men 
buy EXACT WEIGHT Seales 


24 Production men in the industry were asked why the 
were buying and using increasing numbers of EXA 
WEIGHT Scales. Here is what they say: 


ADAPTABILITY—Your scales have been specially de- 
signed and built for us . . . fit our business better than any- 
thing we have ever seen. 


RUGGEDNESS—Your scales are tough and stand hard 
work remarkably well . . . outlast ordinary scales by actual 
test. SPEED—Your scales weigh more units per man per 
hour than other scales we have used . . . get the work done 


faster. 
ACCURACY—Fraction-ounce dials have taught us greater 
accuracy in packaging . . . savings in overweight have been 


most satisfactory. 
EXACT WEIGHT Shadograph—a 


revolutionary new principle in pre- 
cision weighing, substituting a light 
ray for mechanical indication. Elec- 
trically operated, noiseless in use, 
high speed operation, extremely high 
accuracy. Ideal unit for 
fine compounding of ex- 
acting formulae. Excellent 
equipment for high speed 
production line check- 
weighing. Unit can be 
supplied with scoop or 
platter as ordered. Ca- 
pacity and visible ac- 
curacy to specifications of 
the operation. 















THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 8, Ohio 
Dept. AK, 783 Yonge St., Toronto, Canada 
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It is NEW —now in Production 


THE U.S. 
SEMI- AUTOMATIC 
Model B-Z 
VACUUM 
FILLER 








CONTINUOUS 

FILLING is entirely automatic while hand operation is limited to 
movement of containers. Fills 2 containers while operator 
replaces 2 previously filled containers with empties. No 
waiting, no idle machine time, no lost motion, no product 


waste! 
Indispensable 
to Large Plants Automatic Model B-2 Vacuum Filler is 
the indispensable “stand-by unit." It is 
portable to any busy location, plugs into the nearest elec- 
trical outlet and steps up production on most eny. liquid or 
container—and at once! - 


In plants of hand-filling capacity, where 
costs of production are a factor, this semi- 
automatic machine will reduce filling costs 
sufficiently to pay a profit on its investment. 


Wherever simultaneous filling of a variety of products and 
a variety of containers requires a battery of dependable fill- 
ing units, this new semi-automatic machine is the most ideal 
unit ever offered to the industry. 


GET THIS BULLETIN—whatever your filling problem may be, investigate 
the operating advantages of this new vacuum type unit. Write for 
“Model B-2 Bulletin”. 


Wherever peak volumes overtax the 
regular filling equipment, the new Semi- 


Indispensable 


to Small Plants 





U. S. BOTTLERS 


4A j 7 
ViacevHne 4 UG 


N. ROCKWELL ST., CHICAGO 









ANUFACTURERS OF COREE 
FILLERS 

































POTDEV! 


For Applying Gummed Labels 


FLAT BOTTLES and SEMI-ROUND BOTTLES 
(and narrow labels on full-round bottles) are labeled 
costly, quickly, and accurately by this ingenious new 
PO N E-Z Labeler. The bottle to be labeled is 
moistened, ed in the E-Z Labeler and then 
pressed lightly on the pressing pad. Speeds as high 
as 30 units minute have been attained after a little 
practice. ly a few minutes are required to change 
over one shape or size bottle (up to quart) or 
label (up to 4” x 6”) to another. 


E-Z Hand 
LABELER 


@ INEXPENSIVE 

@ SIMPLE TO OPERATE 

@ ACCURATE APPLICATION 

@ LABEL HELD DOWN ALL OVER 























“UNIFORM”’ 
Consistently Dependable 


Proper filtration is essential in your operations. If you 
require a uniform filtrate, FILCO FILTER PAPERS can 
solve your needs. 
Working samples furnished upon request. 
e also manufacture: 
* filter cloth and asbestos pads 
* filter presses 
* stainless steel tanks, for mixing and storing 
* easy-ride, gravity wheel conveyors 
* disc filters 
Write for illustrated literature. 
THE FILTER PAPER CO. 
Chicago 16, Illinois 
NOTE: NEW ADDRESS 
South Avenue 


28 Michigan 
We have _.. . moved into new and much larger quarters 
at the above address. Our larger facilities, increased per- 
sonnel and modernization of manufacturing equipment will 
enable us to better serve industry with superior products and 
faster delivery. 


THE FILTER PAPER CO. 
Chicago 16, Ill. 
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A NEW COLTON ROTARY TABLET PRESS 
SERIES 200-25 ROTARY TABLET PRESS 
The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 
mination of years of experience in building tablet 
machines. compact machine incorporates 
refinements that provide an entirely new standard 
of performance for this type of equipment. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Established 1884 Detroit, 7, Mich. 
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1311 SOUTH P r cA meET, 
“THE ONLY ONE OF ITS KIND IN THE WORLD. . 
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PROCESSING MILLS 
IN ONE 


1. An Eppenbach High Speed Wet Grinding and 
Colloid Mill will reduce the size of solid particles to 
microscopic dimensions and effect their instantaneous 
dispersion in fluid or plastic materials as consecutive 
operations in the same cycle. 

2. Operation of the EPPENBACH COLLOID MILL 
requires neither training nor special skill—merely 
attention to simple directions. A calibrated dial reg- 
isters adjustment of clearance between milling surfaces 
thus assuring higher uniformity of treatment. 


EPPENBACH COLLOID MILLS are available in lab- 
oratory and production sizes. Capacities range from 
Y4 to 3600 gallons per hour or higher. The principle 
of operation is the same for all sizes; therefore per- 
formance and capacity can be accurately predeter- 
mined by experiment with a laboratory unit. 
EPPENBACH COLLOID MILLS can be adapted for 
pressure feed of viscous and semi-plastic materials. 
They are easy to dismantle for cleaning and sterilizing. 
Write for Catalog No. 401 describing our equipment 
in detail. 

EPPENBACH, Inc., 44-10 11th Street 

Long Island City 1, N. Y. 


TIT 








Atabrine Dangers 
It is generally believed that, aside 


from toxic psychosis, atabrine 
causes almost no serious reactions 
when used for the treatment of 
malaria. Despite this prevailing 
opinion, C. M. Agress (J.A.M.A. 
131:14, 1946) believes it is important 
to present evidence that in a small 
percentage of cases atabrine is capa- 
ble of causing serious and even fatal 
reactions. He reports that in a 
large series of Chinese patients 
receiving atabrine for prophylaxis or 
treatment for malaria, 5 with severe 
hepatitis and exfoliative dermatitis 
were encountered, 3 of whom died 
of this complication. The reaction 
may occur from extreme sensitivity 
on as little as 0.1 Gm. of the drug or 
may be a toxic reaction from pro- 
longed and repeated administra- 
tion. Prompt recognitionand treat- 
ment of these complications with 
recognized detoxifying agents like 
vitamin C and liver extract, intra- 
venous glucose and plasma, com- 
bined with withdrawal of the 
drug, may prove to be life saving 
procedures. 

Agress emphasizes that these are 
sensitivity reactions, being similar 
to reactions produced by many 
other drugs, such as the arsenicals 
and quinine in an idiosyncratic or 
sensitized person. It is not sug- 
gested that atabrine is necessarily a 
dangerous drug, because the cases 
presented represent less than a 
twientieth of 1 per cent of the 
atabrine-treated group. Patch test- 
ing is recommended for investiga- 
ting atabrine sensitivity. 


Streptomycin Dosage Levels and 
Infectivity 

Work done by H. Welch, C. W. Price 
and W. A. Randall (J. A. Ph.A., Scient. 
Ed. 35:155, 1946) indicates that deaths 
from infection may increase rather than 
decrease when the new antibiotic drug, 
streptomycin, is given in certain dosage 
levels. This discovery came about 
through puzzling inconsistencies in re- 
sults from routine test tube experiments 
on streptothricin, a drug closely related 
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to streptomycin. Laboratory workers 
observed that relatively high concentra- 
tions of the drug did not interfere with 
the activity of germs as much as some- 
what lower concentrations did. Sub- 
stituting streptomycin for streptothri- 
cin, and using typhoid organisms for the 
test, they obtained essentially the same 
results. To check this point further, 
in vivo tests were made on mice infected 
with E. Typhosa; streptomycin being 
injected intraperitoneally. 

Starting with a low dose it was found 
that, up to a certain point, stepwise in- 
creases in the dose actually cause com- 
parable increases in the number of mice 
that succumb to the infection. Within 
this particular dosage range more of the 
mice die than when none of the drug is 
administered. As the size of dose is 
further increased, the number of fatali- 
ties then begin to drop. When the dose 
is sufficiently high the streptomycin 
protects the mice against typhoid infec- 
tion and no deaths occur. The dosage 
range that embraces both the disease- 
stimulating and disease-fighting concen- 
trations was found to lie within rela- 
tively narrow limits. Moreover, the 
concentrations of the drug produced in 
the blood are the ones usually found in 
the blood of man at some time during 
treatment with streptomycin. 

From these findings, it appears logical 
that establishment of proper treatment 
schedules with streptomycin may re- 
sult in clinical cures in conditions which 
now appear refractory to this drug. 
Similarly, the deduction is logical that 
improper dosage schedules in conditions 
for which this drug is now being used 
may lead to undesirable results. 


Anthallan, New Drug for Hay Fever 

Interest has been aroused by the 
report of A. D. Ghiselin, Jr. (Bull. 
New York Acad. Med. 22:320, 1946) 
of a new drug called Anthallan 
which has proved effective in the 
treatment of hyperesthetic rhinitis 
(e.g. hay fever, allergic rhinitis, etc.) 
Chemically, anthallan is 3’di(n- 
butyl) amino-methyl-l, 4, 5, 6-tri- 
hydroxy-benzo (1, 2,-c) furan-1’(3’)- 
one. This drug, which is admin- 
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ADVANCING THERAPY 


istered by mouth, makes possible 
an entirely different management 
of the condition. Not only can hy- 
peresthetic rhinitis be treated 
simply and effectively with anthal- 
lan, but the often difficult and time- 
consuming diagnostic problem can 
be ignored. 

Ghishelin’s report was prompted 
by the impressive results obtained 
in the treatment of 108 cases of 
seasonal and non-seasonal hyper- 
esthetic rhinitis in private practice, 
and also by the success reported in 
the treatment disseminated neuro- 
dermatitis and urticaria. In Ghishe- 
lin’s series of carefully controlled 
studies, all patients had suffered 
from their condition for varying 
periods of time and had obtained 
relief of only short duration from 
the customary methods of treat- 
ment. In 40 out of 44 courses (90 
per cent) of treatment with anthal- 
lan a beneficial influence of the 
drug was observed. The objective 
and subjective improvement varied 
between 25 and 100 per cent. The 
persistence of improvement at the 
completion of anthallan treatment 
ranged from a minimum of 7 days 
to a maximum of 248 days, or an 
average of 50 days. Laboratory 
studies and clinical examinations 
did not indicate any-harmful effects 
produced by treatriient -with the 
new drug. Hence it is concluded 
that anthallan is a useful agent for 
obtaining relief in a high per- 
centage of cases of seasonal and 
non-seasonal hyperesthetic rhinitis 
and that it can be used with com- 
plete safety. 


Injectable Phenobarbital Solution 

In a discussion of injectable solutions 
of sodium phenobarbital, E. A. del 
Carlo (Rev. farm. 87:409,1945, through 
Chem. Abstr. 40:1969,1946) recommends 
the following formula: 


Sodium phenobarbital 10.0 Gm. 
Ethyl alcohol (95%)... . . . 46.0 cc. 
RIES OC y.o, one a 505-48 60 40.0 cc 
EE dou bkcuos 4 aecs < 100.0 ce. 
The pH of the fresh solutions is 10.01; 
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WE ARE PROUD OF OUR 


QUALITY 
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We will be very proud when ALL of our newly developed 
products are available in quantity. 





As. yet we have not been able to meet the demand. 


The new odor successes in the perfume and cosmetic 
field will be based on these: 


ALDEH YDE FK-Basis for Lilacs to create a richer stronger Lilac Odor. Add up 
to 10% Aldehyde FK. 


JASMINOL-Similar in odor to Alpha Amyl Cinnamic Aldehyde but softer and 
finer. Stable in soaps and creams. Basis for Jasmin Odors. 


TUBEROL-~—Basis for Tuberose odors and perfumes for creams, lotions, etc. 
CUIRUSAL-Powerful aldehyde useful in floral and many fancy bouquets. 
RESEDALIA-—A chemical surprisingly true to the odor of Reseda Mignonette. 


ETHYLENE GLYCOL ACETAL OF 


PHENYL ACET ALDEHYDE-—Softener and homogenizer for all types of 
Floral Odors. 


VIOLETTONE-—A Ketone basis with Patchouly note for Violet Odors. 


These are a few of our recently developed products. 
WRITE FOR COMPLETE LIST 


Cyclamat- 3” aldehyde replacing Hydroxy Citronellal. 
Five times stronger. Economical to use. 


TOM alt ics LVLSLOUN 


GENERAL DRUG COMPANY 
128 Barclay St., New York 7, N. Y. 


9 SO. CLINTON ST., CHICAGO 6 1019 ELLIOTT ST. W., WINDSOR, ONT. 








has an enviable reputation, 
having made a marked con- 
tribution to the success of so 
many perfumes, colognes and toiletries which con- 
tain alcohol. 


It really removes the sharpness of alcohol odor and 
lets the fragrance come through. 


If you aren’t already using it, write us for a sample 
of Tonkaire and directions for use. You'll really 
be amazed at the results! 


COMPAGNIE PARENTO 


INCORPORATED 
CROTON-ON-HUDSON, NEW YORK 


NEW YORK * CHICAGO * DETROIT * LOS ANGELES * SAN FRANCISCO * SEATTLE 
PHILADELPHIA ° TORONTO e MONTREAL ° LONDON, ENGLAND 
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after heating to 70 to 80°C it shifts to 
9.56, and at 100°C. to 7.2. Filtration 
through a bacteria-proof filter is the 
best method of sterilization, with 
tyndallization as the second best meth- 


od. 


Penicillin in Tooth Powder 

The possibilities that penicillin 
may be useful in checking tooth de- 
cay is indicated in the work done by 
T. J. Hill and cited in the New York 
Times of April 28, 1946. In the ex- 
periments thus far conducted on 
students at Western Reserve Uni- 
versity, the aim was to reduce the 
number of decay-causing acidophi- 
lus bacilli by the use of penicillin 
mixed with tooth powder. All stu- 
dents who used penicillin had de- 
cayed teeth. The bacteria count in 
mouths averaged about 72,000, the 
highest being 500,000. In three 
weeks, with the daily use of peni- 
cillin in tooth powder, the count 
went down to 300. Any count below 
1,000 is considered negative. The 
experiment continued for about 
eight weeks. Since that time the 
bacterial count has not gone up. 
Results were practically the same in 
a second group. These findings 
indicate that penicillin tooth pow- 
der, used twice daily, rapidly re- 
duces the numbers of oral acidophi- 
lus organisms. However, Hill stres- 
ses that additional work must be 
done to determine optimal dosages 
and conditions. To this end, fur- 
ther experiments are to be made on 
1,000 students, about half of them 
to serve as controls. 


Alkyl Sulfates as Gastric Mucigogues 

Evidence is accumulating to show 
that a constantly renewed layer of 
mucus is the chief agent which protects 
the mucous membrane of the stomach 
from digestion by such a highly de- 
structive agent as active gastric juice. 
Any breakdown of this mechanism will 
contribute to the development of ulcera- 
tion. An agent specifically stimulating 
mucus secretion should, therefore, en- 
hance the protective mechanism. Pre- 
vious studies have shown that the 
alkyl sulfates, better known as syn- 
thetic detergents, may have a useful 
role in this connection. 

It was in line with these observations, 
that H. Shay, S. A. Komarov, H. Siplet, 
and S. S. Fels (Science 103:50, 1946) 
undertook a study of the mucigogue 
action of two alkyl sulfates; sodium 
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dodecyl sulfate and sodium “Lorol” 
sulfate. The mucus secreted under the 
influence of the alkyl sulfates has 
physical and chemical properties very 
similar to those described as most 
typical of pure gastric mucus. The ac- 
tion of these agents appears to be main- 
ly, if not exclusively, a local one; the 
effect persisting for several hours. On 
the basis of present knowledge, and at 
the stage of investigation now reached, 
sodium dodecyl sulfate appears to be 
the most innocuous stimulant of gastric 
mucus secretion. If it is considered 
that, in addition to their mucigogue 
action, the alkyl sulfates also have the 
ability to inactivate pepsin under cer- 
tain conditions, these agents offer con- 
siderable promise for the treatment of 
“peptic” ulcers. To this end, however, 
there must yet be devised a method of 
administration to permit the effective 
action of these substances. 


Penicillin Sprays and Respiratory 
Infections 

A natural result of the increasing 
availability of penicillin will be its 
use by the public in nose and throat 
sprays, often on medical advice, but 
sometimes without it. Already 
there seems to be a growing belief, 
based mainly on random clinical 
results, that such sprays are useful 
in cases of respiratory tract infec- 
tion. Hence the importance of 
direct evidence on this point, as 
given by F. A. Knott and J. B. 
Blaikley (Brit. Med. J. 1:349, 1946). 
Continuous bacteriological records 
of workers in a maternity ward, 
covering a four-year period, per- 
mitted proper evaluation of prophy- 
lactic treatment of all staphyloco- 
cecal and streptococcal nose and 
throat infections. The institution 
of preventive measures had resulted 
in the reduction of ward sepsis, but 
early in 1944, in the hope of getting 
infected individuals back to duty 
more quickly, frequent regular nose 
and throat spraying with penicillin 
was started. The routine adopted 
was to spray both sides of the nose 
and throat by means of an all-glass 
“crystal”? atomizer for about one 
minute at three-to four-hourly 
intervals. The solution used con- 
tained penicillin (usually calcium), 
1,000 units per ml. Test cultures for 
freedom from infection were made 
in the morning before the spray had 
been used. If a negative result was 
obtained spraying was stopped for 
two or three days and swabbing 
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repeated to make sure. Comparison 
of the results of such treatment 
with that obtained with sulfanila- 
mide powder sprays showed that 
penicillin is at least as effective as 
local sulfanilamide, and _ can, 
moreover, claim to be unlikely to 
produce any toxic effects, however 
persistently used. For streptococcal 
throat infections the recently in- 
troduced penicillin lozenges should 
be more convenient and give equally 
good results. Knott and Blaikley 
found that, during two years of 
routine spraying, the persistence of 
micrococcus carrier infection has 
been reduced by about 50 per 
cent. Therefore, when infection 
has been detected, penicillin spray- 
ing is now used as a prophylactic. 


New Data on Antimalarial SN 7618 

The activity of a new antimalarial 
agent, SN 7618 (chloroquine) is de- 
scribed in a statement approvedby the 
Board for Coordination of Malarial 
Studies (J.A.M.A. 130:1069, 1946). 
During the past two years the pharma- 
cology of SN 7618 has been examined in 
fairly extensive experiments with mice, 
rats, dogs, monkeys and man. Most of 
these studies have been made in com- 
parison with quinacrine. It has been 
found that SN 7618 is more active than 
quinacrine in all the avian malarias in 
which it has been tested. SN 7618 is 
highly active against the erythrocytic 
forms of P. vivax and Plasmodium 
falciparum. It does not prevent relapses 
in vivax malaria even when admin- 
istered in doses many times those re- 
quired to terminate an acute attack, nor 
will it prevent the establishment of 
vivax infection when administered as a 
prophylactic. It is highly effective in 
vivax malaria as a suppressive agent and 
in the termination of acute attacks, 
significantly lengthening the interval 
between treatment and relapse beyond 
that observed with quinacrine or 
quinine. In falciparum malaria it bas 
been demonstrated to suppress the 
acute attack and to effect complete cure 
of the infection. Studies of the anti- 
malarial activity of SN 7618 against 
well standardized strains of P. vivax and 
P. falciparum have shown its activity to 
be approximately three times that of 
quinacrine. In well tolerated thera- 
peutic doses a great majority of patients 
will be afebrile within twenty-four 
hours and the remainder within forty- 
eight hours. Thick smears for parasites 
will generally be negative at forty- 
eight to seventy-two hours. 
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Rouge and Powder Compacts 

In his review of the formulation and 
production of rouge and powder com- 
pacts, S. P. Jannaway (S.P.C. 19:206, 
1946) observes that since the introduc- 
tion of the sifter-box type of face pow- 
der container, powder compacts have 
experienced a notable decline in popu- 
larity. Conversely, rouge compacts have 
continued to gain in popularity because 
they give smoother and better color 
effects than cream rouges, especially 
with those not skilled in the application 
of make-up. They are infinitely cleaner 
and more tidy in use than the older 
style rouge in powder form. Also, the 
use of “refills” provides an economical 
means of utilizing an ornate and com- 
paratively expensive case. 


An efficient rouge in compact form 
should be characterized by smooth tex- 
ture, perfectly distributed color and 
ease of application to the skin. It 
should not flake, crack or crumble nor 
should it be too hard. These require- 
ments also apply to face powder com- 
pacts. 

Broadly speaking, the basic powder 
constituents of compacts are those used 
in the production of ordinary face pow- 
der. However, it is often desirable to 
modify a straight face powder formula 
so as to achieve the best possible basis 
for a compact rouge or powder. Raw 
materials recommended for these prod- 
ucts can be grouped together and 
roughly classified as follows: 

(a) Relatively inert face powder bases 
such as chalk, talc, china clay, ti- 
tanium dioxide, zinc oxide, barium sul- 
fate, strontium sulfate, barium car- 
bonate, strontium carbonate, bismuth 
oxychloride, bismuth subcarbonate, 
amorphous silica; and the stearates of 
zinc, magnesium and aluminum. 

(b) Binding agents such as gum mu- 
cilages (i.e. tragacanth, karaya, arabic, 
quince seed and carragheen); also dex- 
trin, aromatic tinctures, etc. Other 
binders include metallic stearates, lano- 
lin, natural and synthetic waxes, petro- 
latum, sodium caseinate, cetyl and 
stearyl alcohols; and zinc, etc., soaps of 
higher fatty acids. 

(c) Coloring agents, including soluble 
dyestuffs, earth pigments and lake 
colors. 
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(d) Perfume compositions, either in 
alcoholic solution or as finely ground 
solids. 

In considering binding agents, the 
essential point to remember is that the 
constitution of the binder depends en- 
tirely upon the exact process employed 
and what one is using as a base. That is 
why some firms get satisfactory results 
with thin gum mucilages, while others 
swear by traces of oils, waxes and soaps. 

Coming to compression methods, 
Jannaway is of the opinion that the 
older method of making compacts, by 
molding the wetted plastic mass in in- 
dividual-size shallow capsules or godets, 
is no longer favored. It is at best a messy 
process and one by no means conducive 
to the production of a uniform end- 
product. Compression at an experi- 
mentally predetermined moisture con- 
tent is the salient feature of modern 
large-scale production. Perfectly satis- 
factory compacts may be compressed 
dry from selected raw materials, such as 
a mixture of kaolin, talc, zinc oxide and 
zinc stearate—but if this is done, then 
any soluble dyes and perfumes used 
must first be dispersed in part of the 
base, the latter being subsequently 
dried before it is intimately mixed into 
the main batch and compressed. Al- 
though compression may be carried out 
with dry or slightly moist powders, the 
essential feature of the process is the 
peed for ensuring a completely homo- 
geneous, readily compressible mass. 

Compact powder and compact rouge 
are essentially similar, except that the 
latter have a higher color content. In 
both cases it is imperative to ensure ade- 
quate color dispersion. The usual 
method of achieving this is to mix the 
coloring materials intimately into a por- 
tion of the base, which is then run 
through a percussion or, better still, a 
ball mill. The dry color concentrate so 
produced is then, in its turn, mixed and 
milled thoroughly into the main batch, 
which is afterwards screened through a 
100 to 200 mesh sieve and then com- 
pressed. Though this is a good method, 
it has certain potential defects. Hence, 
the following French method of pre- 
paring a color concentrate from a dried 
slurry has much to recommend it for 
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Take 90 parts of white powder base 
and tip it into a mixer, together with 10 
parts of the desired color pigments. Mix 
as thoroughly as possible, then add 
warm water gradually until a thick 
paste is produced. Continue stirring and 
add more warm water until the mass is 
of a creamy consistency. This wet con- 
centrate may then, optionally, be further 
processed in an edge-runner mill. It is 
then transferred to paper-covered wire 
trays and dried in a drying oven at a 
temperature not exceeding 60° C. Dry- 
ing is facilitated by turning over the 
material occasionally with a wooden 
spatula. When dry, it is broken up, 
mixed and sifted, and is then ready for 
use in the main process. 

Where soluble aniline dyes are used, 
the concentration is reduced to 0.5 or 1 
per cent. 

Although this method requires more 
time and labor it offers such advan- 
tages as better color dispersion, smooth- 
ness and improved texture, freedom 
from subsequent “bleeding” and, ow- 
ing to the improved development of 
color, less coloring material is actually 
required in the finished product. On top 
of this, there is no future probability of 
perfume spoilage due to interaction of 
aromatic materials and improperly dis- 
persed color lakes, earth pigments and 
dyes. 

The perfuming of compacts has much 
in common with that of ordinary face 
powder, except that a given proportion 
will obviously have less odoriferous 
value in a compact than in a loose pow- 
der. As against this, one must always 
keep in mind the fact that a powder 
ready for compression is about to have 
all its constituents concentrated and re- 
duced in volume. The selection of a 
suitable perfume should be carried out 
in consultation with one of the spe- 
cialist supply houses. 

Several formula are quoted as pos- 
sible bases for individual experiments. 
Thus, a suntan compact may be made 
along the following lines; all parts being 
by weight: 


hall. nt te ti a 20.0 
BN Rs 6 irs 5 an bs ; 20.0 
6 bash cnacatukew's% . 49.0 
Magnesium stearate... . 7.0 
Cetyl alcohol....... BY 1.0 
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The FACTS 


Behind the Glyceri ine 


Shortage 





AS everybody knows, the war and the widespread dis- 
ruptions following it have caused a serious world-wide 


shortage of fats and oils, from which glycerine is derived. 


This is the reason why enough glycerine cannot be 
produced at present to supply immediately all the heavy 
demands of the reconversion period. 

Just as bread is short because of the world-wide short- 
age of wheat so, temporarily, the full demand for glycerine 
cannot be supplied because of the shortage of fats and oils. 

As this situation gradually corrects itself, glycerine 
will be in good supply again and fully at your service. 


GLYCERINE PRODUCERS’ ASSOCIATION 


295 Madison Ave., New York 17, N. Y. Research Headquarters, Chicago, Ill. 
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Syuflent Specialties 
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Chenia (870.00 Ib.) 
Delicate and Lasting Moss Type for Extracts 


Cucumbis (815.00 Ib.) 
Refreshing Cucumber Note for Creams and Lotions 


i bee Bee’ Oe fe oe | lh 


Magnolia 25 ($16.00 Ib.) 
Fresh Floral Type for Extract 


— Sa fw ie a 


Sandalwood Synthetie (85.50 Ib.) 
Powerful Sandalwood Note for Soaps 
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Perfume compound.......... 0.2 
Brown 19289 
Yellow 103794507!" 0.8 


Orange 101943 pane 


A so-called “Paris rouge” is made 
from: 


ir enidn\ baiest Gio sa keen 40.0 
Titanium dioxide............ 5.0 
» EP ee eee Pee 35.0 
Magnesium stearate......... 10.0 
Magnesium carbonate........ 5.0 
I a 0 eciva ceoes 5.0. 
asics ka naeda danse ss 4.0 
I rer Cee 2.5 


A formula for a rouge compact, sug- 
gested by Yates, is made with the fol- 
lowing percentages: 


WR oence sch chins abamexeeos Oe 36 
RE Fac Ne Sat Shoes 20 
OEE ER Se ree eee Bre = 20 
eee GE, 5 go oa oes bnwsa 5 
Bromo acid lake............... 11 
Petrolatum, heavy............. 3 
Gum tragacanth, | per cent 
Gs fo ec ead os aes eee 3 
| Ee ae See 2 


A “Rouge Mandarin” consists of: 


Ce ee aio cc eee 
Magnesium oxide, heavy....... 10 
Precipitated chalk............. 15 
DIES ssc cov ebeaste cde sues 20 
Magnesium stearate........... 10 
Tale, Italian....... Ranke Se ee ye 10 


This Cerbelaud formula is colored 
with eosine lake 3 parts, mimosa yellow 
lake 1, natural sienna 1; and perfumed 
with rhodinol, backed up with benzo- 
phenone, diphenyl oxide and musk 
ketone. 


Vitamin A and D Ointment 
According to an item in the January- 
February, 1946 issue of The Bulletin of 
the American Society of Hospital 
Pharmacists a vilamin A and D oint- 
ment which does not have the disagreeable 
odor of cod liver oil may be readily made 
by incorporating an A and D concentrate 
with a mizture of wool fat and petrolatum 


Vitamin A 100,000 U.S.P. Units 
Vitamin D 20,000 U.S.P. Units 
Wool Fat 20 Gm. 
White Petrolatum, 

to make 100 Gm. 
Errors in Face Cream Manufacture 


In an empirical discussion of some 
common errors in the manufacture of 
cold creams, lanolin creams and vanish- 
ing creams, H. Janowitz (S.P.C. 19:125, 
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Magnesium carbonate........ 2.0 - 


1946) concisely present pointers that 
should interest everyone who makes 
such products. For example, with re- 
gard to cold cream defects, he notes that 
if cold cream separates water the causes 
may be: a. too much water, b. too little 
beeswax, c. too little borax, d. too much 
beeswax or other high melting waxes, 
e. the cream has not been stirred enough 
during cooling, f. the fats or the water 
were not warm enough at the moment of 
emulsifying. 

If the cold cream is not white, it 
may be due to: a. impure materials, b. 
too little water, c. overheating of fats, 
d. perfume that discolors the cream. 
When cold cream is too soft, the 
reason may be: a. too little beeswax or 
high melting wax, b. too much borax or 
other alkali, c. temperature at the time 
of emulsifying too low, d. too much 
lanolin, e. too much water. If the cream 
is too hard or assumes a blistered ap- 
pearance it may be due to too many 
high melting waxes (ie. beeswax, 
paraffin wax, ceresin, spermaceti, cetyl 
alcohol). When the cream is lumpy, 
this may be because it has been too 
quickly cooled, or it has not been suffi- 
ciently stirred during cooling. Re-heat 
again to approximately 65° C. and stir 
until cold. The cream may become 
grainy when: a. there is too little wax, 
b. it has too much vegetable oil, c. it has 
been cooled too quickly or has not been 
stirred enough guring cooling. 

Considering errors in the manufacture 
of lanolin and absorption base creams, 
Janowitz notes that such a cream may 
separate oil when there is: a. too little 
water. b. too little lanolin or absorp- 
tion base, c. inadequate mixing. If the 
cream separates water, it may show 
that: a. it is not well mixed, or has been 
mixed when still too hot; mix again in a 
heavy duty mixer until the water has 
been completely absorbed, b. too little 
absorption base or lanolin has been used, 
c. the fat mixture is too hard, d. too 
much water has been added at once. 
The cream may assume a blistered 
appearance if the fat mixture is too 
hard. The remedy is to work in a little 
mineral oil. 

If the cream is too soft, the fault may 
be: a. too little water, b. the water has 
not been sufficiently absorbed by the fat 
mixture. Try a little of the cream with 
mortar and pestle and ascertain whether 
it gets more “body,” c. the initially 
selected fat mixture was too soft. 

Coming to mistakes in the manufac- 
ture of vanishing creams, Janawitz says 
that the following sources of error may 
be noted: (1) if the cream rises after a 
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few days it contains carbon dioxide, 
either because a carbonate was used to 
emulsify it or because the caustic 
solution employed was too old and had 
been enriched with carbon dioxide. The 
remedy is to reheat again with con- 
tinuous stirring. Stir till cold, and leave 
for a week with occasional daily stirring. 
(2) If the cream is lumpy, the tem- 
perature of emulsification was prob- 
ably too high or, alternatively, in- 
sufficient alkali was used. A further 
possibility is that the original batch 
was insufficiently stirred. The remedy 
is to stand aside for a fortnight with 
daily stirring or run the batch after 
five days through an ointment mill. 
(3) An excessively soft cream may be 
due to too much alkali or too little 
stearic acid. (4) An excessively hard 
cream may be due to too little alkali or 
too much stearic acid and/or fats, 
waxes, or glycerine. It is sometimes an 
advantage, from the dematological 
point of view, to change over the alkali 
to a potash salt or triethanolamine. 
(5) If the cream separates water, the 
emulsifying temperature may have been 
too low, or the period of emulsification 
too short. (6) Occasionally an off-white 
cream may be produced by processing a 
triethanolamine or ammonia emulsion 
at too high a temperature. If one 
intends whitening up a vanishing cream, 
use only titanium dioxide. Zinc oxide 
tends to crack the emulsion by forming 
zinc stearate. 


Liquid Dentifrice 

Details on the composition and prepa- 
ration of a liquid dentifrice have been 
given by R. W. Englehardi (Bull. Am. 
Coll. Apoth. 7:6, 1946) as follows: 


Sodium alginate........ 4.0 Gm. 
Distilled water.......... 200.0 ce. 


Allow this combination to stand over- 
night and add: 


Saccharine, soluble... . . 0.25 Gm. 

Distilled water.......... 20.00 cc. 
To the combination, now add: 

> can Maw ah aadaas 8.0 ce. 

pS ee Pe os eikate 100.0 cc. 

RE a ee 40.0 cc. 


The combinalion is then mized and 
added to: 


Sodium lauryl sulfate... 20.0 Gm. 
Distilled water.......... 150.0 ce. 
Finally add: 
Amaranth solution 
RAE, coins cones 1.0 ce. 
Distilled water, to make. 500.0 cc. 
101 
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Our 25 years of experience in the cosmetic 





and allied fields qualifies us to advise you. 









Inquiries solicited and held confidential 







a modern factory for tomorrow's production 


1036 W. Van Buren Street, Chicago, 7, Illinois 

























DRUGS 





ALOES, Curacao and Cape 


ALTHEA ROOT GRAINS OF PARADISE ROSEMARY OIL 
ANISE SEED GUM ARABIC AMBER SORTS SAGE LEAVES 
BALSAM COPAIBA GUM KARAYA SARSAPARILLA ROOT 
BALSAM PERU HELLEBORE ROOT WHITE SAVORY 


BALSAM TOLU 


BELLADONNA Leaves and Root 
BOLDO LEAVES 
BORRAGE FLOWERS 


BUCHU LEAVES 
pray ah gat SEED 
CELERY 


SEED 
CHAMOMILE FLOWERS 
CHAULMOOGRA OIL 


CLOVES, Zanzibar 
COCILLANA BARK 
COLOCYNTH PULP 


CUMIN SEED 
DANDELION ROOT 


F 
GENTIAN ROOT 


@ Other Imports Arriving Daily. 


KACHURIN DRUG co 


COLOMBO ROOT 
CORIANDER OIL AND SEED 





We Offer the Following From Stock 


GINGER, Jamaica, Calicut ROSEMARY LEAVES 










SENNA LEAVES AND PODS 
SESAME_SEED, Hulled and Nature! 






HERBA HERNIARIAE 
ENTHE 
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IRISH MOSS STROPHANTUS SEED 






THYME LEAVES & OIL 
UVA_URSA LEAVES 
VALERIAN ROOT 






JUNIPER BERRIES 
KAMALA POWD 
LAUREL LEAVES 


LAVENDER FLOWERS 
LINDEN FLOWERS, with Leaves 





















K MOSS 
ORRIS ROOT AMINOPHYLLINE 
MINT OIL BARBITAL 
PIMENTO eemstes EHPEDRINE SALTS 





Indian GUM CAMPHOR, Japanese end 
PSYLLIUM SEED AND HUSKS Domestic 
NCE SEED ICHTHAMMOL, N.F. 
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RHUBARB ROOT VITAMIN PRODUCTS 
@ We Offer a Complete Line of Pharmaceutical a Tablets, Liquids and Ointments. 
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FACTOLAC 


For Perfect Emulsions of Fixed 
and Volatile Oils 
Assures complete. homogeneous mixtures 
without trituration oF special apparatus. j 
Produces PERMANENT. creamy -smooth | ; ural 
emulsions. Saves money. time and trouble i id, yegetable 
_ . « Write for formulas. = _ ’ _M reeneus, aime Pound 
; iy with cite titely — 
Irish Mees, =, Seed, water. 
. Flaxet™ 


HOPKINS’ PINEALCO 
For Dependable Syrup of S HOP 
(N.F.) La KINS’ 
; POWDERED WHOTRAL 


White Pine Compound 

Therapeutically e. Uniform in color, . 4 
odor and flavor highly concentrated, - = ? Rea ITE 
a single un! ximately =~ - 4 nsiy 
pints of Byrup- iminates variation in Comb; ely Copied SOAP 
quality and appearance of finished —s 

carbon 

tures, 
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Perfumer's Shelf 
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Essential Oils As Expectorants 

Volatile oils and related compounds 
have long been used as expectorants, but 
modern pharmacological research has 
almost entirely ignored them. To 
remedy this situation and to shed more 
light on the mode of action of these sub- 
stances, E. M. Boyd and G. L. Pearson 
(Am. J. Med. Sci. 211:602, 1946) under- 
took to determine whether these ma- 
terials act by reflex action from the 
stomach or by direct stimulation of the 
respiratory tract. For this purpose, the 
various oils and related compounds 
were administered by stomach to 
lightly anesthetized guinea pigs. 

The oils.compared in this study in- 
cluded turpentine, pine oil, anise oil, 
lemon oil and eucalyptus oil, and the 
related drugs, terpin hydrate and tere- 

- bene. These were found to increase the 
volume output of respiratory tract 
fluid. It was observed that the ex- 
pectorant action was not influenced 
when the afferent gastric nerves were 
cut, from which it was concluded that 
the expectorant volatile oils do not act 
reflexly from the stomach but probably 
directly upon the secretory cells of the 
respiratory tract. 

Oil of anise proved to be the most 
effective expectorant of the group, and 
oil of turpentine the most effective 
terebinthinate volatile oil. Compound 
tincture of benzoin, given by stomach 
tube, had no significant effect upon the 
volume output of respiratory tract 
fluid 


Ethyl Acetate Reactions 

Among current Russian literature, ac- 
cording to a note in The Perfumery and 
Essential Oil Review for April, 1946, are 
some researches on new uses for ethyl 
acetate. This ester is not of great im- 
portance in perfumery compounds, but 
some of its reactions may be of interest 
to workers in synthetic oils. When al- 
lowed to react with benzene, using 
aluminum chloride as catalyst, 9, 10-di- 
methylanthracene is formed and can be 
easily oxidized to anthraquinone. Pro- 
longed heating of a mixture of ethyl 
acetate and 2-mesitylmagnesium bro- 
mide gives a mixture of mesitol, mesityl 
acetate and methyl-di-2-mesitylcarbinol 
acetate. Reacting with secondary and 
tertiary butyl magnesium chloride, ethy! 
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acetate gives diethyl ketone and ethyl 
butyl ketone. Anthraquinone and its 
derivatives are of interest in the fixing 
of essential oils, while the mesityl com- 
pounds and the diethyl and ethyl butyl 
ketones may be used in compounding. 


Oil of Pennyroyal 

According to an item on oil of penny- 
royal appearing in the Perfumery and 
Essential Oil Record (37:92, April 1946) 
this material is one of the less known 
Spanish oils. It is distilled from the 
flowers of Mentha pulegium and other 
species which grow in the lower, wetter 
parts of Southern Spain. The yield 
from the flowers is small, approxi- 
mately 1 per cent, and the best quality 
oil should have a pulegone content, its 
chief constituent, of not less than 92 
per cent. Specifications of the oil vary, 
but give the following approximate 
figures: 


Specific gravity 

at 15°C 
Optical rotation +15°18’ to 23°50’ 
Refractive index 

at 20° C 1.4830-1.4875 
Pulegone content 85-96% 
Solubility Soluble in 4.5-5.5 

vols. of 60% Alcohol 


Oil of pennyroyal, it is noted, is used 
chiefly for perfuming soaps, for which 
purpose the pulegone content is im- 
portant. When the oil is carelessly dis- 
tilled or the plant produced under ab- 
normal conditions it is found to have a 
much reduced pulegone content but 
increased contents of /-piperitone and [- 
menthone. Such oils are unsuitable for 
soap perfuming, but have been used as 
a source of synthetic menthol. 


Essential Oil of Primula Farinosa 
According to A. Goris and H. Canal 
(Compt. rend. 220:925, 1945), the fresh 
roots of the herb Primula farinosa L. 
are devoid of scent, but after macera- 
tion they have an agreeable aromatic 
odor which is different from that of 
other plants of this group (e.g. prim- 
rose, etc.) which have been studied. 
About 1.2 per cent of a colorless oil was 
extracted from the macerated roots. It 
contained the aromatic compounds 
benzyl benzoate and benzy! salicylate. 
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Constituents of Spanish Broom 

In their preliminary note on the per- 
fume extracted from Spanish broom 
(Spartium junceum) by ether and pe- 
troleum ether, S. Sabetay and G. Igolen 
(Ann. chim. anal. 27:224,1946) discuss 
the nature of the odor and give some 
constituents of the oil. Among the con- 
stituents are free acids (caprylic), which 
contribute largely to the odor, phenols 
with the odor of leather and of pepper, 
aldehydes (mostly of the fatty acids), 
terpenes, which impart a piney odor, 
and esters of the formic, acetic, and 
higher homologs, which give it a fresh 
green odor. 


Studies of Orange Flower Water 

A procedure is given by A. Maurel 
(Ann. Chim. Anal. 27:124, 1945) for the 
analysis of orange flower water, with 
particular attention to the determina- 
tion of methyl anthranilate and of 
indole. The fluorescence which it shows 
is not entirely due to the presence of 
methyl anthranilate, and indole, which 
is a normal constituent of this distilled 
perfume, can disappear soon after the 
distillation. A sample of the perfume 
that had stood for six months had lost 
considerable aroma, largely as a result 
of the action of microorganisms. As a 
result of many tests, Maurel is of the 
opinion that the perfume should contain 
at least 350 mg. of essence per liter, the 
dry extract should be less than 0.036 
per cent, and the fixed residue under 
0.10 per cent. More than 28 mg. per 
liter of methyl anthranilate should be 


present. 
Investigation of Spilanthes Acmella 


As a result of chemical investigations 
made by V. G. Gokhale and B. V 
Bhide (J. Indian Chem. Soc. 22:250, 
1945), a pungent principle extracted 
from the flowers of Spilanthes acmella 
has been shown to be identical with 
spinanthol obtained from Spilanthes 
oleracea. A sterol, melting at from 184 
to 185° C. has also been isolated. Ex- 
traction with water yields anon-reducing 
polysaccharide. 


Total Menthol in Peppermint Oil 

In reporting on the determination, of 
total menthol in peppermint oil, N. E. 
Buhrer (A Retorfa 1:10,1945 through 
Chem. Obsir. 40:2271,1946) states that 
combined menthol is determined by 
saponification. Menthone in the 
saponified oil is converted into menthol 
by hydrogenating with metallic sodium 
in alcoholic solution and the total men- 
thol is determined as the acetate. 
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OUR EFFICIENCY 


<——)MOOTH . EFFICIENCY in the handli 
orders is a constant source of satisfaction,to 
the order be large or small, its quick, accurat 
keynote of our setvacey ‘Uiiitil recent years 
our control interfered, it was a frxed policy t 
ing special compounding b¢ 
day of their receipt . . . 
of fast, efficient 
of orders, we 
no way upon 
merchandise nor ha 

Left: Labels are made up : . 
from Order Sheet and racy in filling or exce 

given a control number, , 

then affixed to bottles will prove that a 


before filling. Our bottles 


are of amber-colored, light- standard z 
resistant glass and have spe- 
cially designed, easy-pouring ; re 
lips. Corks, too, are of ad perf 
finest grade. 
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Top: All carboys, stand-bot- 
tles, funnels, measures and 
other equipment are run 
through this automatic wash- 
ing machine to insure sterili- 
zation. They are given a pre- 
rinse, then a bath in hot 
caustic or detergent solution 
at 160°, follow- 
ed by two final 
rinses. 





Above: Long experience in the handling of shipments is 
essential to the intelligent routing and resultant fast 
delivery of customers’ orders. The heads of our Order and 
Shipping Departments have that experience. 








CIENCY 1S YOUR 


IENCY in the handling of 

source of satisfaction to our custorners. Whether 

small, its quick, accurate dispatch is the aim and 

vice, Until recent years, when circumstances entitely beyond 
Gy it was a fixed policy that all but those orders fequir- 


special compounding be shipped before closing the 


fay of their receipt . . . In following the practice 


of fast, efficient packing anc shipping 
of orders, we have infringed in 
mo way upon the quality of our 
merchandise nor have we sacrificed accu- 
racy in filling or excellence of packaging. In fact, comparison 
will prove that our materials meet an above-the-average 
standard and our packaging is recognized everywhere for 
its perfection in every detail. Summed up, this efficiency— 
this coordination of purpose and effort — counts 


heavily toward our customers’ gain. 
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check and fill each 
order. 
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the assembled items for zach 
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DELIVERING THE GOODS... 


Ls sae when the manufacturer places an 


order, he needs supplies and counts upon prompt deliv- 
ery. It is important to him, therefore, to know that 
his supplier's Order and Shipping Departments are on 
their toes and functioning in a manner that assures him 
promptest possible delivery service. To give our cus- 
tomers and prospects a comprehensive picture of what 
happens to an order once we have received it and 
checked its availability, we present, herewith, a brief 
word-and-picture story covering salient features of this 


little-publicized, but all-important service. 


a) PLEASE UNFOLD THE PAGE 


FOR SOAPMAKERS . . . 


ETTER and more lasting odor effects result from 
the use of the new soap perfume specialties offered on 
the following page. After months of experimentation, 
we are convinced that in these materials the soapmaker 
has the means of improving his finished products, while 
at the same time achieving certain welcome and worth- 


while economies. 


PLEASE TURN THE PAGE —> i — —> —P _— — >> 


FRITZSCHE BROTHERS, Inc. 





OFFERING NEW AIDS 
TO BETTER SOAP PERFUMING.... 
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A group of perfume specialties designed to ' 

accomplish the following: 1. ‘Freshen up” the : 

floral character of the soap odor; 2. counteract " 

the artificial note that characterizes many toilet 0 

soap perfumes; 3. impart additional fixation and 
4. give the finished soap a fuller and more last- S 
ing fragrance. The addition of no more than 

10% of SAVONAFIX to the soap oil achieves al 

these results. Finished samples of soap, with and = 

without SAVONAFIX, are available to those who H 

, , hi 

would like a practical demonstration of the ad- D 

vantages of this important new perfume specialty. 16 
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This new series of products will help soapmakers: test 
1. To lend a more natural note to the odor of oe 
their finished soaps; 2. to economize substantially a 
through the use of these less costly BASICOLS , inci 
as substitutes or stretchers for the natural oils din 
and 3. to improve the lasting qualities of their des 
products’ fragrance through BASICOLS’ power- As ¢ 
ful fixation. Samples, using BASICOL and its sohr 
corresponding essential oil will be supplied upon fron 
request as the best and most convincing proof » ip 
of the value of these materials to the soapmaker. ma 
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Canedian Muskrat Glands 

Perfune manufacturers may soon 
be using the glands of Saskatchewan 
(Canaua) muskrats. According to an 
item in S. P. C. for April, 1946, F. Mul- 
lins, of the Provincial Natural Re- 
sources Branch, in outlining the ob- 
jectives of the Southern Saskatchewan 
muskrat trapping plan, reported that 
negotiations were going on with a New 
York firm for purchase of the musk 
glands, provided enough are obtainable. 
With a view to developing muskrat 
sources, a new program is being drawn 
up under which special trapping licenses 
will be required and a maximum “bag” 
or catch will be established. 


Sensitivity to Lemon Grass Oil 

In 1944, A. V. Mendelsohn reported 
an outbreak of dermatitis in about 30 
men, presumably due to lemon grass oil. 
He has continued his investigations and 
his findings, reported in the Archives of 
Dermatology and Syphilology (53:94, 
1946), bear out the earlier observations. 
Samples of lemon grass oil, from three 
different sources were tested. Also 
investigated were samples of three 
different ionones: alpha ionone, methyl 
ionone and extra pure ionone. These 
are complex chemical isolates from 
lemon grass oil, in which the aldehyde 
citral is converted to a ketone. Be- 
cause of their high aromatic qualities, 
they are extensively used in perfumes, 
toilet waters, lipsticks and other cos- 
metics. 

Patch tests with the three lemon 
grass oils and the three ionones were 
performed on 20 patients. The oils were 
used in three dilutions; the ionones were 
employed undiluted. Altogether 228 
tests were applied. It was found that 
everyone of 15 persons tested gave 
strongly positive reactions to undiluted 
lemon grass oil. There was also a high 
incidence of milder reactions to a 1:10 
dilution of the oils. The ionones, as a 
class, were found to be nonirritating. 
As a result of his observations, Mendel- 
sohn has concluded that Lemon grass oil 
from any source, with a citral content of 
75 per cent or over, is a primary irritant; 
in a dilution of 1:10 it is a sensitizing 
agent. Alpha, methyl and extra pure 
jonones are nonirritating and, m all 
likelihood, nonsensitizing. 


Gardenia Perfumes 


Citing the success of gardenia per- 
fumes during the past decade, F. V. 
Wells (S.P.C. 19:303,1945) remarks 
that, olifactory, such perfumes vary in 
accordance with the individual taste 
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and ideas of the perfume manufacturer, 
but in general they exhibit a characteris- 
tic piquancy that makes them an in- 
teresting link between the simpler floral 
types and the more sophisticated fan- 
tasy perfumes. 

Gardenia absolute, formerly pro- 
duced in Réunion, is now obtained by a 
modified enfleurage process in Cali- 
fornia, from hot-house grown specimens 
of Gardenia florida and Gardenia grandi- 
flora Lour. Though a very interesting 
product of dark amber color and gar- 
denia/tuberose odor, it has never 
emerged from the semi-commercial stage 
and has not been widely utilized so far 
in commercial gardenia perfumes. Anal- 
ysis of a sample indicates that it consists 
chiefly of benzyl acetate. Styrolyl ace- 
tate is also present, in addition to lina- 
lol, linalyl acetate, terpineol and 
methy! anthranilate. 

Nowadays the characteristic note is 
invariably obtained by the restrained 
use of styrolyl or styrallyl acetate 
(chemically, methyl phenyl carbinyl 
acetate). This may be employed in 
proportions of 3-5 per cent of the com- 
pounded oil, though sometimes con- 
siderably larger quantities are in- 
corporated. Basically, the styrolyl 
acetate is superimposed on a floral back- 
ground—-the latter ranging from _ber- 
gamot/jasmin/lilac to neroli/muguet/ 
tuberose, with always a suggestion of 
rose and sometimes a faint shading of 
violet or hyacinth. 

Bases on which the desired propor- 
tion of styrolyl acetate is imposed 
include benzyl acetate (5-15 per cent), 
amyl cinnamic aldehyde (2-5), 
hydroxycitronellal (5-20), linalol (5-10), 
ionone and methyl ionone (5-10), ter- 
pineol (5-10), cinnamic alcohol (5-10), 
rose alcohols (2-5) and, of course, 
phenylacetaldehyde (1-2) for its ‘‘green” 
hyacinthine odor. 

With styrolyl acetate, as the top note 
constituent, may be included bergamot 
oil, lemon oil, linalyl acetate and traces 
of citral. Traces of citronellyl acetate 
may be useful in gardenias of a slightly 
rosaceous type. Various aldehydes 
have been suggested; Wells preferring a 
rather high proportion of C,, in 10 per 
cent solution in diethyl phthalate. 

In considering odur modifiers Wells 
suggests that a little nonyl acetate or 
lauryl propionate can be used to impart 
a mushroom note. Of greater im- 
portance are the florales: ylang, jasmin 
and orange-flower absolutes, neroli and 
petitgrain, and bergamot. Tuberose 
should be used with restraint. Abso- 
lutes, real and artificial, may also in- 
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clude rose; in fact, some form of rose 
is essential in most gardenia types. Of 
the synthetics, methyl naphthyl ketone 
and methyl anthranilate are both 
useful for the orange-blossom odor. 
Amy] and benzyl salicylates, nonyl and 
hydrocinnamic alcohols, benzyl for- 
mate and propionate, isoeugenol and 
acetyl isoeugenol, aubepine and helio- 
tropin, are all potentially useful modi- 
fiers, especially heliotropin. Dimethyl 
benzyl carbinol can give attractive 
effects. 

In addition to some. of the materials 
already mentioned, additional fixatives 
used in gardenia compositions include 
coumarin, musk ketone, styrax liquid 
and civet absolute. Exaltolide has 
proved valuable for imparting its usual 
inimitable effects. 


Separation of |-Menthol 

To the several methods available for 
effecting the resolution of dl-menthol 
into its optical components may be 
added the convenient procedure for the 
separation of pure /-menthol from race- 
mic menthol (U.S. P.) developed by B. 
Puetzer and W. J. Moran (J. A. Ph. A., 
Scient. Ed. 35:127, 1946). Since dl-men- 
thy] succinate can be prepared readily 
from menthol and succinic anhydride, 
these workers felt that the separation of 
the salts of d-and /-menthy] succinates of 
a readily available, optically active amine 
offered the most promising approach to 
the problem. Because it is now manu- 
factured synthetically in large quanti- 
ties, l-ephedrine was tried and was found 
to form a crystalline salt withdl-menthyl 
succinate. On three recrystallizations 
from isopropy] acetate, pure l-ephedrine- 
l-menthy] succinate was obtained in 72.2 
per cent yield. Pure /-menthol with a 
melting point of 42°C. and a specific 
rotation of -50, was recovered from 
this salt in 85 per cent yield. The odor 
of this material lacks the aromatic 
qualities which are imparted to the 
natural menthol by the presence of 
impurities carried over from oil of 
peppermint. No attempt was made to 
recover the d-menthol in the mother 
liquor. 

It is believed that this method has two 
distinct advantages over the other 
methods described in the literature. A 
readily available alkaloid is used and the 
l-menthol can be obtained in good yield 
by a series of simple manipulations 
which could be easily adapted to larger 
scale preparation. In the experimental 
work, which is given in detail, there 
was obtained an all-over yield of 61 per 
cent of the theoretical. 
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SYNTHETIC ORGANIC DETERGENTS 
BY MIRANOL 


[REG. U. S. PAT. OFF.) 


ARE STANDARD FOR ALL INDUSTRIES 


Write today for technical literature, 
samples, prices 


THE MIRANOL CHEMICAL COMPANY, INC. 


16 MELVILLE PLACE, IRVINGTON, N. J. 


In Canada 


CHARLES ALBERT SMITH LIMITED 


123 Liberty Street, Toronto 1, Ontario 
635 St. Paul Street W., Montreal, Quebec 
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SPECIALTIES 


for 


The Drug and Cosmetic Industries 


LECITHIN obtained from Corn Oil 
LANOLIN --- all grades 
CHLOROPHYLL, CAROTENE and other Chloroplast Pigments 


THE LAMEPONS --- organic wetting, cleansing and 


foaming agents 








WELCH, HOLME & CLARK CO. Inc. 





563 GREENWICH STREET ABLISHED 1838 NEW YORK CTa¥ 
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SHAMPOOS: Isopropyl Alcohol aids in 
cleaning hair and scalp thoroughly and 
in leaving hair soft and lustrous. 


HAIR AND SCALP PREPARATIONS: 
lsopropy! Alcohol as a vehicle for hair 
and scalp preparations aids the cleans- 
ing and antiseptic value of the tonics. 


STERILIZING SOLUTIONS: 40% lsopro- 
py! Alcohol will kill dried Bacillus Coli 
in %4 minute. 50% Isopropyl Alcohol 
is equivalent to 70% ethyl alcohol 
for killing Bacillus streptococcus and 
staphlococcus. 


STANDARD ALCOHOL COMPANY 


ISOPROPYL ALCOHOL AVAILABLE FOR: 








BODY RUBS: lsopropy! Alcohol evaporates 
slowly, thereby prolonging the cooling 
effect when used in body rubs. 
lsopropy! Alcohol has no denaturants. 


FACE AND HAND LOTIONS: lsopropy! 
Alcohol evaporates slowly; has little 
tendency to dry the skin, and aids in 
keeping the skin soft. 


AFTER SHAVE LOTION: Isopropy! Alco- 
hol is excellent for this product because 
it aids the after-cooling and skin-fresh- 
ening qualities of the lotion. 


“The ORIGINAL Synthetic Solvent Manufacturers” 


26 BROADWAY 


NEW YORK 4, N. Y. 

















ANNOUNCING 


To the Pharmaceutical, Drug and Cosmetic Industries A NEW SERVICE in supplying and assemblying 


all types and sizes of Dropper Fitments. 


The Quality is the best. 
The Workmanship is perfect. 


The Service is prompt. 


The Price is right. 


Your MEDICINE DROPPER problems quickly and courteously solved by us. 


Send us your samples. Write us your needs and problems. Whether metal or plastic caps, rubber bulbs, 


or glass, we can duplicate your particular dropper. 


Our customers, among the largest Pharmaceutical Houses in the Country, are delighted with our service. 


Inquire now to 


Totus Manufacturing Co. Inc. 
Pharmaceutical Laboratories 

70 E Coulter Street, Philadelphia, 
44, Penna. 
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HOFFMANN-LA ROCHE, INC., NUTLEY 10, NEW JERSEY 
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Price Advances Under Free Trading Expected 
to be Temporary. Long Term Trend of 
Chemical Prices Likely to be Downward 


Although some chemical products are 
selling below ceiling prices, the removal 
of price controls is expected to result in 
temporary increase, above ceilings for a 
long list of items in which the margins 
of profit have been drastically reduced 
under price control. 

The long term trend of chemical 
prices, however, is likely to be down- 
ward. The upward price adjustments if 
controls are released may only hold 
until additional facilities bring supply 
into line with demand. 

This latter development is likely to be 
delayed, it was said, because high build- 
ing costs have forced many chemical 
producers to reconsider earlier large 
scale construction programs and to de- 
lay them until the cost situation is 
clarified. 

Also, unless the way is paved for 
chemical price increases the building of 
a large number of additional production 
facilities planned for construction this 
year will be postponed, it was reported. 


Silver Scarce 

Strikes, mine shutdowns, “low prices” 
and politics have all but cut off Amer- 
ica’s source of silver. In two months, 
say silver users, there won't be silver 
for film, electrical equipment, silver- 
ware, medical and dental supplies and 
hundreds of other items whose utility 
depends on the use of silver. 

Another reason for the shortage is the 
increased demand. Industry, during the 
war, stepped up its demands more than 
50 per cent, and this demand is still 
holding up which places today’s overall 
need at 125 million ounces a year. Only 
about 5 per cent of this amount is 
coming through. This trickle comes from 
two to three silver mines still operating 
and silver alloy being mined along with 
zinc, copper and lead—three other U. S. 
raw materials sources hounded by 
strikes, lockouts and prices. 

A big industry source during the war 
was the U. S. Treasury, which now has 
on hand upwards of 225 million ounces 
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of “free” silver (not needed to back up 
silver certificates) bought at an average 
of 46c an ounce. 
Menthol Up 

During the current trading period 





JUNE 
PRICE CHANGES 


UP 
Apricot kernel oil 3c 
Arnica flowers 25c 
Asafetida 20c 
Beeswax white 3c 
Benzyl cinnamate $1.50 
formate 50c 
Burdock root 20c 
Candelilla wax 6c 
Carnauba wax No. 1 8c 
Cedar leaf oil 20c 
Chamomile flowers Hung. 20c 
Citral $1.25 
Citronella oil Ceylon 10c 
Gentian root 6c 
Hydrangea root 2c 
Jalap root 3c 
Lemon grass oil 10c 
Menthol natural 85c 
Olibanium gum tears 7c 
Origanum oil 45c 
Peppermint oil nat. 40c 
Redist. 65c 
Pimento berry oil 85c 
Rhubarb root HD 30c 
Saffron Spanish 75c 
Sage oil Spanish 10c 
Sassafras oil art. 5c 
Senna tinnevelly bold 1c 


DOWN 
Aconite root 5c 
Anise oil 45c 
Bay oil 10c 
Bergamot oil $1. 
Cade oil 10c 
Caraway oil 50c 
(Continued on page 115) 








@ Prices quoted in this section 
were current on the first of this 
month. 
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there were several price advances in 
menthol with the current spot range 
now at from $6.60 to $6.85 per pound, 
Brazilian material. A small amount of 
Chinese menthol is reported to have 
been sold here at $7 per pound and with 
spot prices of Brazilian goods getting 
rather close to this figure it is generally 
believed that it will be possible to im- 
port additional lots of Chinese menthol, 
since the matter of price will no longer 
prove an obstacle in moving these 


goods. 


In the light of generally higher prices 
on virtually all commodities menthol 
could not be expected to sell at prewar 
levels. However, current prices on 
Brazilian menthol are about $12 per 
pound below the high levels that pre- 
vailed during the war period. 

A summary of the menthol market by 
a local sales agent for a leading Brazilian 
producer states in part, “the present 
menthol market in the U. S. A., which 
is at a level of about $6.75 per pound, 
duty paid, and which seems without 
activity, does not reflect the actual 
picture of the market. Recently, big 
blocks of menthol have been bought by 
leading domestic consumers at prices 
above $6.75 per pound, duty paid. The 
buying continues. It is reported that 
British authorities have just issued im- 
port licenses for the import of the same 
quantity of menthol as imported in 1945 
and that England is trying to buy at 
$15 per kilo, f.o.b. Brazil, but that 
sellers in Brazil are asking much higher 
prices.” 

In commenting upon the outlook for 
Chinese menthol, it is with interest to 
note that the summary says “as it 
seems now, there exists in China only a 
relatively small quantity of old stock 
and that no new mint has been planted 
in China because of the still confused 
situation and the urgent need for both 
countries (China and Japan) to plant 
foodstuffs. China is asking high prices 
for the old stock because of the foreign 
exchange situation. Had China planted 
menthol during 1946, many more offers 
for Chinese menthol would be available, 
and the first menthol from the new crop 
would arrive about October-November. 
Since China is in the Northern Hemis- 

(Continued on page 113) 
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“The Choice of Careful Bottlers Everywhere” 
J | Standardized « Vitamin Tested « Oils of All Potencies 
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MENTHOL CRYSTALS U.S.P. VITAMINE BRAND OILS, natural and fortified 
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ALKALOIDS of AMERICAN MANUFACTURE 
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SOAP BUYERS 





POWCO BRAND—the standardized, air-floated Neutral Soap 
is the choice of manufacturers of leading brands of dentifrices 
and toiletries because it brings better quality at a saving. 





Large production facilities make it possible to control the quality 
ot Powco Brand and offer an economical, standardized, superior 
soap adaptable to many formulas. As soon as present shortages 
are relieved we will again offer a wider selection of quality 

soaps. 


Consider POWCO BRAND — and make it your choice for a 
better quality, more ecor~--ical, powdered Neutral Soap. 
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One Park Ave. é! New York 16, N. Y. 
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The price index of fifty commodities for June declined from"l54.8 to 153.5. 


Vanilla Bean Market Firm With Advancing 
Tendency Expected as Time Develops; 
Output of Vanillin at Virtual Standstill. 


Reports concerning the future of 
Bourbon vanilla bean prices appeared to 
favor higher quotations as time de- 
velops. French policy, high transporta- 
tion costs, and world demand seem to be 
factors arguing for still higher prices 
unless some fundamental change de- 
velops abroad. 

We quote as follows from a letter re- 
ceived from one of the leading importers 
of vanilla beans as this throws a de- 
cidedly different light on the Mexican 
situation: “Referring to your article 
regarding vanilla beans in the May 
issue, we notice you mention that “The 
real pinch in the supply will probably 
be felt in the late months of this year, 
especially since the new crop in Mexico 
is about the same as last year, or 275 
tons.’ From information that we con- 
sider reliable we understand that the 
crop of Mexican vanilla this year, in- 
cluding whole beans and cuts, will be 
less than 50 tons, which is a far cry from 
the 275 tons mentioned.” 


Vanillin Production Cut 

Output of vanillin used in perfumery, 
confections, flavoring; in medicine and 
pharmacy, is reported virtually at a 
standstill. Its manufacture from lignin 
and guaiacol has been virtually stopped 
by labor difficulties and it is understood 
that principal makers of vanillin from 
eugenol have been forced to curtail pro- 
duction schedules because of low price 
ceilings. 
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Requests have been made for an in- 
crease in the ceilings of vanillin made 
from eugenol from the current max'mum 
figure of $2.75 to $4. per pound. 

Under the critical supply position 
that exists in vanillin it is generally be- 
lieved that there will develop a vast de- 
mand for natura! vanilla which under 
present conditions could not be fil'ed. 


Carnauba Waz Exports 

In 1945 Brazil exported 9,432 metric 
tons of carnauba wax, valued at $13,- 
521,850. Exports in 1944 amounted to 
11,130 tons, worth $14,911,100. 

The peak wartime tonnage to the 
United States was shipped in 1941; ex- 
ports in 1945, amounting to 7,622 tons, 
worth $9,257,404, were only 75 per 
cent of the volume in 1941. 


In January 1946 exports of carnauba 
wax to the United States amounted to 
150 tons, according to unofficial figures. 


Miscellaneous 

Slight advances are noted for soap 
bark. Italian orris root is offered more 
freely. Spot prices on manna are lower 
due to the presence of some small par- 
cels remaining on the market out of 
recent arrivals. More favorable prices 
are quoted on gentian root. Rhubarb 
root is in a strong position. Indian 
valerian root is offered at more favor- 
able prices ranging from 45c to 50c per 
pound while the Belgian variety is 
firmer at 65c to 68c. Goldenseal root 
prices are mainly nominal because of 
insufficient stocks. Reports indicate 
arrangements are being made for the 
importation of montan wax from Ger- 
many. Many imports continue to be 
detained by the Federal Food & Drug 


Administration. 


15 Medicinal Chemicals—Weighted Price Index. 1926= 100. 
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The medicinal chemicals index advanced from 133.2 to 134.3. Menthol 
was higher at $6.50; mercury dropped to $98. 
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1 Backed by the longest commercial Stearate 5. It enables your face powder to retain the 
manufacturing experience in America . . same odor that you give it. 
M. W Parsons offer you this new product as 


the finest Zinc Stearate that can be made. 6. A smooth, light, fluffy texture has been 
Z finally and definitely achieved. 
2 Years of research have made possible a 


particularly white product 7 Tested independently it shows the follow- 





3. Special production methods . . . developed ing results: ARSENIC (Gutzeit and Spectro- 
over more than a quarter of a century . graphic Test) .. Not Found. LEAD (Spectro- 
have made it ODORLESS graphic Determination) ...1.7 parts per million. 
4 It will not develop offensive odors even it 8. The reputation and record of M. W. Parsons 
kept for a long period assure you of Uniformity in all shipments. 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 
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The Standard for Over 50 Years 













Italian Talc is, and always has been, the recognized standard in the 
cosmetic industry. In France, as in other countries, users of talc 
turn to Italy, where the natural rockstone produces a superfine 
product. It combines in the highest degree the features most desired. 
It has an unusual, silky texture. 


The world’s leaders use only Italian Tale. 


CHARLES MATHIEU INCORPORATED 


Representatives in the United States | 
and Canada of the Italian Producers 1 | 


77 RIVER STREET, HOBOKEN, NEW JERSEY 
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Continued from page 109 

phere, their crop is half a year later than 
Brazils. If China has not planted during 
1946, then newly produced Chinese 
menthol will be available in the United 
States only during the Fall of 1947. In 
the meantime, world markets will have 
to rely upon the stocks available in 
Brazil.” 


Alcohol Shortage Acute 


Unless sugar contract negotiations 
with Cuba are completed soon, molasses 
imports may be far from sufficient to 
meet July industrial alcohol require- 
ments, production executives said. 

While enough Cuban molasses is 
available to produce the 35 per cent of 
producers sales and internal needs dur- 
ing June under the quota established 
for June, the industry fears that the 
critical shortages of ethyl and butyl 
alcohol may become even more acute 
unless a more normal flow of molasses to 
industrial alcohol plants in this country 
is assured at an early date. 

The 1946 molasses crop in Cuba is 
nearing completion, and according to 
Cuban estimates stocks there are in 
excess of 200,000,000 gallons. They may 
be as high as 240,000,000 gallons, it was 
said. Although the Department of 
Agriculture previously offered to buy 
40,000,000 gallons of alcohol from Cuba, 
a settlement of the pending contract 
without this provision would probably 
result in the availability of large quanti- 
ties of molasses for industrial alcohol 
production in the United States. 

Cuba had agreed to ship 29,500,000 
gallons of molasses to the United States 
during the interim and 30,500,000 gal- 
lons to the rest of the world. A sub- 
stantial portion of the 29,500,000 gallons 
remains to be sent to the United States, 
it is believed. How much has been 
shipped to other countries producers 
here have not been able to learn. 

Meanwhile, the industry here oper- 
ated at less than 25 per cent of capacity 
during June. In May, producers were 
permitted to process 60 per cent of their 
sales and internal requirements and ob- 
tain the other 40 per cent. from the 
stockpile. The June quota almost re- 
verses the situation in May. Producers 
then had to obtain 65 per cent of their 
sales and internal requirements from 
the stockpile which had dropped to 
about 55,000,000 gallons as of June Ist. 
Withdrawals at the present rate will 
soon deplete these reserves, it was 
pointed out . 
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15 Botanicals—Weighted Price Index. 1926=100. 
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The botanicals index advanced from 296.0 to 299.2. Digitalis was down; gentian, 
rhubarb, and senna advanced. 


Glycerin Stocks Up 


If glycerin producers are able to con- 
tinue operations at the same rate as in 
the first four months of the year, total 
production for 1946 will be close to 
167,340,000 pounds of crude material as 
compared with last year’s output of 
172,451,000 pounds, it was disclosed 
here following the release of official 
production figures for April. 

Production reached an all time record 
level in 1944 when 199,835,000 pounds 
were produced. An encouraging factor 
in the statistical position of the market 
is the fact that factory and warehouse 
stocks of both crude and refined glycerin 
rose from 49,948,000 pounds at the end 
of March, 1946, to 50,533,000 pounds 
at the close of April. 

During the war period it was gener- 
ally believed that a reserve of 50,000,000 
pounds was a reasonably safe level. 
April production of crude glycerin in- 
creased 234,000 pounds to 14,266,000 
pounds. 


Zine Stockpiles Drop 

The downward trend of zinc smelter 
stocks continued in May, marking the 
third successive month that unsettled 
labor conditions have contributed to 
stockpile decreases. Production, how- 
ever, which in April had fallen to the 
lowest point in over a year, rallied 
slightly and showed a 1,516 ton increase. 

Figures released by the American 
Zinc Institute revealed the paradoxical 
condition of production rising slightly, 
total shipments decreasing slightly over 
April figures, unfilled orders decreasing, 
and yet stocks, which might have been 
expected to hold their own, decreasing 
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‘ 
to 241,442 tons. This is a drop of 7,264 
tons over April and marks the lowest 
point stocks have reached since the end 
of the war last August. 

The stocks credited to the Govern- 
ment’s account, which had been halved 
in April from a high figure of 15,210 tons 
to 6,706 tons, took another drop. The 
May volume was put at 4,989 tons. 

The total shipment of stocks, includ- 
ing domestic export and drawback, and 
Government account similarly con- 
tinued a downward trend. From a high 
of 83,693 tons in March, April produc- 
tion skidded to 73,191 tons and May 
figures have dropped another 3,511 tons 
to 69,680 tons. 

Daily average production for May 
compares unfavorably with the produc- 
tion figures in both 1946 and 1945. The 
May figure of 2,013 tons is 27 tons less 
than the April figure of 2,030 and 177 
tons less than the 1945 daily average of 
2,190. 

Domestic shipments which for the 
past three months have generally sus- 
tained high levels fell off only 288 tons 
in May to 60,751 tons, but this con- 
tinued a downward trend begun in 
April. 


Antibiotics Production Up 


Penicillin production, continuing the 
upward swing, established a new record 
with an output of 1,838 billion units for 
March. This is 21 per cent above the 
preceding month’s output and 41 per 
cent higher than that for January. In 
fact, March production alone repre- 
sents 12 per cent more pencillin than 
that produced during the full 12 months 
of 1944. 

Exports are climbing steadily with 
foreign demand still unsatisfied. Dollar 
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value of April penicillin shipments in 
vials and other dosages totaled $5,541,- 
000 or approximately five and one-half 
times ‘he average monthly total of all 
drugs and medicines exported by the 
United States in 1938. 

Current prices for penicillin in am- 
pules of 100,000 units range from 60c to 
75. 

Streptomycin allocation for May in 
grams, announced by the CPA, includes 
the following: Military, 18,778; other 
Government agencies, 3,500; National 
Research Council, 10,001; and non- 
clinical research, 200. The total, 32,479 
grams, compares with 29,900 grams 
allocated during February. 


Bismuth Stocks Frozen 


Confronted with a 90 per cent loss of 
domestic bismuth production because of 
current management-labor disputes, the 
CPA as of May 6, 1946, froze the Gov- 
ernment stockpile of the metal and 
made plans to channel bismuth alloys 
held by the War Assets Administration 
to industrial users. The CPA also 
issued a policy statement calling on pro- 
ducers and smelters to adopt voluntary 
rationing measures. 

The Government stockp'le of bis- 
muth will be frozen at its present level 
and will be released only for the urgent 
needs of the armed forces; when it is re- 
quired for emergency use for public 
health and safety; and when it cannot be 
supplanted by drugs ordinarily fur- 
nished to hospitals and similar institu- 
tions. 


Quinine Production 


Production of quinine in the Nether- 
lands Indies was actually increased by 
16 per cent during the Japanese occupa- 
tion. Output in 1944 totaled 747 tons, 
compared with 650 tons in 1940. The 
area planted to chinchona trees de- 
clined from 36,062 acres in 1942 to 
34,095 acres in 1945. In some instances 
the area planted to cinchona was ex- 
panded at the expense of tea culture. In 
almost all cases, upkeep and mainten- 
ance of facilities were entirely adequate. 

The Japanese began the erection of 
two factories for the treatment within 
the islands of all Netherlands Indies 
cinchona bark production. Although 
those factories were not fully completed, 
they may be of considerable use when 
production on a large scale is resumed. 
The Dutch anticipate no difficulty re- 
garding the rehabilitation of quinine 
_ production when conditions 
stabilized. 
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15 Essential Oils—Weighted Price Index. 1926—100. 
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The essential oils index declined from 151.9 to 142.8. There were changes in the price 
of anise, bergamot, cassia, citronella, geranium and peppermint. 


Although fair sized shipments of oil 
petitgrain reached this market from 
South America during the current trad- 
ing period, prices at the source were 
high, and spot quotations ranged from 
$4 to $4.35 per pound. 

The 1945 production of petitgrain oil 
in Paraguay (the world’s chief exporter) 
is estimated at about 250,000 kilograms. 
For several years prior to the war, 
annual output of the oil remained rela- 
tively stable at less than 100 tons. The 
expansion in production was attributed 
to the rise in prices between 1938 and 
1941. Before 1938, prices were quoted 
at less than 90c per pound f.o.b. 
Asuncion. 

The production of petitgrain oil in 
Paraguay is a home industry, and the 
commodity is considered by local farm- 
ers as an “extra-cash” crop. The indus- 
try is divided among many producers in 
areas where the bitter-orange tree is 
cultivated and in sections abounding in 
wild bitter-orange trees. 

Production of petitgrain oil has been 
limited by the lack of transportation 


facilities and the methods used for 
storing the leaves. Many producers 
often store them in excessively large 
stacks, thus causing fermentation and 
low oil yield. 





JUNE PRICE CHANGES 


WN 
(Continued from page 109) 
Cassia oil Redist. $1.35 
Cinnamon bark oil 50c 
Coriander oil $1.50 
Digitalis leaves 5c 
Geranium oil African $1 
Bourbon 75c 
Helonias root 25c 
Indol 50c 
Juniper wood oil 7c 
Lavender spike oil 65c 
Lime oil dist. 25c 
Mercury metal $3 
Soap bark cut lc 
Thyme oil red 20c 
White 10c 
Valerian root 5c 
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The cosmetic raw materials index advanced from 108.6 to 109.5. Beeswax rose to 68 
cents; cancelilla advanced to 82 cents; menthol was up to $6.50. Quince seed was 
lower at $1.30. 
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REPLACEMENTS 


For 
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SEELEY « CO. 


136 LIBERTY STREET NEW YORK6,N.Y. 


FACTORIES 


FARMINGDALE, L. 1, N. Y. NYACK, N. Y. 


AROMATIC CHEMICALS 
ESSENTIAL SPICE 


FLOWER OILS 


SOAP PERFUMES 
ODOR MASKS 





GUMS 


ARABIC-Sorts, Granular, Powder 
KARA YA-Powder 
LOCUST BEAN-Powder 


TRAGACANTH-AIH Grades, Whole, 
Granular, Powder ; 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Binder in Tablet Making 
Moisture Retention in Dentifrices 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 


























MANUFACTUREEOF COMPRESSED TABLETS 


(Fabricacion de Pastillas Comprimidas) 
(En Ingles) 


Por 
John A. Silver 
y 
Ronald Clarkson 


Este es el primer libro autoritativo que se ha publicado 
acerca de la fabricacion de comprimidos. En vista de que el num- 
ero de las obras literarias publicadas sobre este tema es in- 
significante, este libro viene a llenar una necesidad sentida hace 
mucho tiempo de informacion detallada respecto a la formula- 
cion y fabricacion de esta importante forma de medicacion. 


Contenido: 
Capitulo I 
1 Comprimido—una forma ideal de medicacion 
Capitulo Il 


eparacion de granulos con polvos finos 
Capitulo III 
El Procedimiento de Granulacion Humeda 
. Preparacion del Aglutinante 
Peso y Mezcla 
. Granulacion 
Cernido de la masa humeda 
Secamiento 
Cernido de las granulaciones secas 
. Lubricacion de los granulos 
. Compresion 
Capitulo IV 
ranulacion por el metodo de trozos 
1. Peso 
2. Cernido y Mezcla 
3. Preparacion de trozos 
4. Reduccion de los trozos a granulacion 
5. Compresion 
Capitulo V 
uidado de Punzones y Matrices 
Capitulo VI 
uidado de las Maquinas de Comprimidos 
Capitulo VII 
ormulas 
Veinte Formulas Medicas Caracteristicas 
70 paginas lIlustradas 
Precio: $3.00 Franqueo pago 
Departamento de Libros 


FNOVSeUn~ 


DRUG & COSMETIC INDUSTRY 
101 W. Sist St., New York 1, N. Y., E. U. A. 


14 East Jackson Blvd. 
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AVAILABLE 


Crude and Refined Beeswax,U.S.P. 
Also Synthetic Beeswax conform- 
ing to U.S.P. Specification. Yel- 
low and Bleached grades. Suit- 
able for all Cosmetic and Phar- 
maceutical purposes. 


FOR SAMPLES AND TECHNICAL 
FORMULATION BOOKLETS, 
WRITE TO: 


CORNELIUS PRODUCTS CO. 


432 Fourth Avenue, New York 16, N. Y. 
MuUrray Hill 6-6791 
CHICAGO OFFICE 
Phone Wabash 5971 
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FINE ORGANICS’ 
SPECIAL PRODUCTS 


Available in Large or Small Quantities 


PHARMACEUTICALS 

CALCIUM BOROGLUCONATE, U. S. Army Spec. Rich 
source of organic soluble calcium. It is a veterinary medi- 
cine for the treatment of Milk Fever. 

CALCIUM LEVULINATE. N.N.R. Contains approximately 
13% calcium in an injectable form. 

ACETYL TANNIC ACID, U.S.P. XII 

ALBUMIN TANNATE, U.S.P. XI 

Tannoform (Methylene Ditannic Acid) 
and insoluble forms of tannic acid for Diarrhea 


DISINFECTANTS 


GERM-I-TOL. A quaternary ammonium compound. For the 
sterilization of drinking and eating utensils. Recommended 
for the prevention of molds on leather and citrus fruits and 
for the elimination of the odors in laboratory animal rooms. 

OCTYL RESORCINOL. Phenol coefficient approximately 280. 
Ready-to-use solution or purified crystals. Compatible with 
soap. 

ASK FOR VALUABLE SUGGESTIONS AND PRACTICAL 
APPLICATIONS. 


WRITE FOR PRICES AND CATALOG D 


FINE ORGANICS, Ine. 


211 £E.19thSt. New York 3, N. Y. 
GRamercy 5-1030 


Manufacturers of 


@ ESTROGENIC HORMONES 
@ TESTOSTERONE 
PROGESTERONE 
and 


Other Hormones and 
Hexylresorcinal 


HEMA DRUG CO,., inc. 


Manufacturers of rare chemical 
, 66-38 CLINTON AVE MASPETH. NEW YORK . 
Tel. NEWTOWN 8.2110 








FOR 
IMMEDIATE DELIVERY 
FROM 
SPOT STOCK 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON CHICAGO CLEVELAND = ST. LOUIS 
177 State 61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 














Fine (hemicals_ 8 oe 


PHARMACEUTICAL 
CHEMICALS 
AMINOACETIC ACID OXYQUINOLIN 
AMINOPHYLLINE SULPHATE 


BENZOCAINE POTASSIUM OXYQUIN- 
CHINIOFON (YATREN) OLIN SULPHATE 
, CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN PHENOBARBITAL 
8-HYDROXYQUINOLIN Boo nll a 
1ODOXYQUINOLIN + 

~ngi ers ser Rac TETRA-IODO-PHENOL 
ns anes gga PHTHALEIN SODIUM 
OXYQUINOLIN 

BENZOATE THEOPHYLLINE 

INTERMEDIATES 

BENZYL CYANIDE ETHYL CYANOACETATE 


DIETHYL MALONATE PHENYL ACETIC ACID 
8-HYDROXYQUINOLIN-5-SULPHONIC ACID 


AROMATIC and 
FLAVORING CHEMICALS 
DIACETYL 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 








ALL GRADES OF a 
Distributors and Stocks in 


All Principal Cities 


Factories at 
Cambridge, Mass., Baltimore, Md., 
Hammond, Ind. and St. Louis, Mo. 


LEVER BROTHERS 
COMPANY 


Producers and Kefiners 


50 Memorial Drive Cambridge 39, Mass. 

















the ideal base for your 
creams and cosmetics 


WHITE OILS and aE 
PETROLATUM 


Penn-Drake products give you 
superior smoothness and blending 
quality—maintain the highest stand- 
ards of your cosmetics and pharma- 
ceutical products. 

Refined from selected grades of 
crude oil, Penn-Drake White Oils 
and Petrolatum are available in types 
and grades for various cosmetic 
preparations. 


Write today for de- 
tails and samples. 
























QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 
KARAYA GUM, all grades 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 
SPERMACETI WAX CERESIN WAX 
CAMPHOR 
and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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Soap In Industry, by Georgia Leffing- 
well, Ph.D., Editor, Glycerine Facts 
and Soap Uses -in Industry, and 
Milton Lesser, B.S., Technical Editor, 
Druc anv Cosmetic Inpustry, Con- 
sultant, Association of American Soap 
and Glycerine Products, Inc., 204 pp., 
Chemical Publishing Co., Inc., Brook- 
lyn, N. Y., $4. 

This is a practical treatise which will 
provide chemists, manufacturers, sales- 
men, industrial workers and students 
with many useful hints as to the utiliza- 
tion of soaps in manufacturing processes. 
One of the peculiar properties of soap 
that make it useful in a great variety of 
manufacturing processes is its faculty of 
penetrating and carrying other sub- 
stances with it. Another property of in- 
dustrial significance is that of lowering 
surface tension. In many industrial 
processes soap functions advantageously 
for other than detergent reasons, due to 
its efficiency as a dispersing agent in a 
wide range of emulsions. In the various 
industries, many special soap-like prod- 
ucts are employed for specific tasks. 
These products, whose raw materials 
are fats and oils, are treated sepa- 
rately in detailed discussions of indi- 
vidual industries. The authors have in- 
cluded a wealth of formulae carefully 
selected during their many years of ex- 
perience with industrial soaps and the 
application. 


Organic Reagents For Organic Analysis, 
Hopkin & Williams, 166 pp., Chemi- 
cal Publishing Co., Brooklyn, N. Y., 
$3.75. 

This is a reference book on the use of 
organic reagents in preparing deriva- 
tives of organic substances for the pur- 
pose of identification by melting points. 
The book lists the major groups of or- 
ganic compounds to be analyzed and 
gives a detailed discussion of the best 
reagents to be used for obtaining de- 
rivatives of each group, including a sup- 
plementary list of other possible re- 
agents and literature references. The 
important organic reagents are given 
in alphabetical order. Their uses for 
identification of the various groups of 
organic compounds and in the prepara- 
tion of derivatives are discussed in de- 
tail. A comprehensive bibliography is 
given for those who wish to refer to the 
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Industry's Books 


sources of information for further 


details. 


Robinson-Patman Act Symposium, 105 
pp., Paper, Commerce Clearing 
House, Inc., New York, $1. 

This is a series of papers on the federal 
law against price and other discrimina- 
tion in Section 2 of the Clayton Act, as 
amended by the Robinson-Patman Act, 
delivered at a special meeting of the 
Section on Food, Drug and Cosmetic 
Law of the New York State Bar Asso- 
ciation, in New York City, on January 
23, 1946. These papers review the law 
of Section 2, as thus amended; and dis- 
cuss major questions presented by it. 
They are authoritative in character; 
and designed to inform American busi- 
ness and the legal profession according- 
ly, as we enter the post-war era. 


Structural Inorganic Chemistry, by A. F. 
Wells, 590 pp., Oxford University 
Press, New York, $7.50. 

Classical stereochemistry was re- 
stricted to the study of the configura- 
tion of finite groups of atoms (molecules 
and complex ions). The introduction of 
modern structural methods, in particu- 
lar the study of the solid state by the 
methods of X-ray crystallography and 
of vapors by electron diffraction has 
greatly extended our knowledge of the 
spatial arrangement of atoms. Much of 
the subject-matter of stereochemistry 
and crystal chemistry must eventually 
be incorporated into inorganic chemistry 
as an integral part of that subject. This 
is the task attempted in this book. After 
introductory chapters on the structure 
of the atom, forces between atoms, and 
the spatial arrangement of atoms in the 
various states of aggregation—particu- 
larly in the solid state—the author re- 
views the structural chemistry of the 
more important groups of inorganic 
compounds. In the sense that the book 
is not concerned with preparative de- 
tails and properties it is complementary 
to the usual text-book of inorganic 
chemistry. 


Poisons — Their Properties, Chemical 
Identification, Symptoms, and Emerg- 
encyTreatments, by Vincent J. Brookes, 
Sergeant, New Jersey State Police, 
and Hubert N. Alyea, Associate Pro- 
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fessor of Chemistry, Princeton Uni- 

versity, 209 pp., D. Van Nostrand 

Co., New York, $3. 

All the practical facts about poisons 
are here arranged for instant reference. 
All specific data on the individual 
poisons, covering their names, syn- 
onyms, formulas, physical appearance, 
industrial uses, medical uses, dosages, 
chemical identification, symptoms and 
emergency treatment—is presented in 
alphabetical order by common name, 
for convenient reference. The data on 
hazardous industrial chemicals are also 
organized in the same way. A feature of 
this book is its series of master tables of 
“emergency information for instant 
reference,” which summarize in a few 
words the salient facts on the uses, 
symptoms and emergency treatment of 
all the poisons. 


Physical Constants Of Hydrocarbons, 
Vol. III, Mononuclear Aromatic Hy- 
drocarbons, by Gustav Egloff, Di- 
rector of Research, Universal Oil 
Products Company Research Labora- 
tories, Chicago, Monograph Series 
No. 78, 661 pp., Reinhold Publish- 
ing Corp., New York, $15. 

The abundance of mononuclear aro- 
matic hydrocarbons found in the world’s 
resources, such as coal tar and petro- 
leum, calls for a complete study of their 
physical constants. The present study 
is a collation of all melting point, boiling 
point, density, and refractive index data 
available before May, 1944, 


Manual For Walter Plant Operators, by 
A. A. Hirsch, Instructor in water 
purification Sectional School on Water 
Supply and Sewage, Louisiana State 
Department of Education, 386 pp., 
Illus., Chemical Publishing Co., 
Brooklyn, $6.50. 

The object of this manual is to provide 

a practical text for study by operators 

of water supply systems in preparation 

for their certification examinations, and 

a reference for their consultation. This 

publication is an outgrowth of the 

traveling school for water and sewerage 
system operators, conducted by the 

Louisiana State Department of Educa- 

tion. A special effort has been made to 

include the latest developments in water 
technology. 


119 





















































READERS’ QUESTIONS 


_ SUNTAN CREAM WITH LANO- 
LIN: For the las’ several weeks I have been 
trying to prepare in the laboratory a suntan 
lotion or ointment containing a high propor- 
lion of water and with lanolin as an in- 
gredient, bul without great success. Could 
you advise me of some formula and pro- 
cedure in making such a preparation? Could 
an absorplion base be used? Cleveland. 

A product having a high proportion of 
water containing an absorption base and 
incorporating a small quantity of lanolin 
cap be made from: 


Isobutyl p-Aminobenzoate 
Sesame oil 

Absorption base 

Lanolin 


Antioxidant, color and perfume............. sufficient 


Dissolve the aminobenzoate in the sesame oil, add the ab- 
sorption base and lanolin and the antioxidant; warm to 45- 
50° C., strain and place in a mixer. Separately warm the 
water to the same temperature and add to the fats in a thin 
stream. Add the perfume and pass through an ointment mill 
or homogenizer. 


DRY SHAMPOO: Has anything 
new in the way of a dry or powdered 
shampoo been developed that could be 
used on patients who are confined in the 
hospital? We have frequently been 
asked if we could furnish a product as 
mentioned above. Fort Wayne. 

There has been comparatively little 
new development in this field. A 
standard product of this type may be 
prepared from the following formula: 


Magnesium carbonate 
Wheat starch 


SKIN LOTION DIFFICULTY: We 
have a skin lotion which is made with 
quince seed as the gum. It has a beautiful 
sheen but after aging it turns color, some- 
limes a pale ivory and later on to a tan 
shade. We are very careful not to heat 
the seeds over 60° C. but still this reaction 

takes place. Can you please give me any information as to what 
is causing this to lake place and how to overcome it? Grand 
Rapids. 

Since you do not give me very many details of your product, 
my only assumption can be that the discoloration is due to 
mold formation or bacterial changes. Under the circum- 
stances, it would be most advisable for you to include a pre- 
servative such as 0.15% of methyl para-hydroxybenzoate or 
.02% of normal-butyl para-hydroxybenzoate. 
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PRICKLY HEAT POWDER: Daur- 
ing the recent heat wave I received many 
requests for a powder to relieve prickly 
heat and it occurred to me that such a 
product would make a nice edition to my 
line of items. Buffalo. 

A fairly simple combination for mak- 
ing a product to combat prickly heat is 
as follows: 


Zinc Oxide 
Menthol 


SACHET POWDERS: We will appreciate it very much if 
you will send us formulas for the production of sachet powders. 
Detroit. 

Sachet powders may be made by either of two basic 
methods The ordinary kind of sachet powders are made by 
mixing a suitable sachet perfume with talc, magnesia, flour, 
sawdust of a non-resinous wood or similar inert substances. 

The second method calls for the use of pulverized or 
ground odorous materials such as floral petals, odorous roots, 
etc. The composition of such a product will vary greatly ac- 
cording to the type of odor desired. Merely by way of illus- 
tration we cite the following carnation sachet powder, in 
which all the materials are ground to a fine powder and 
mixed thoroughly. 


Dried orange-flowers............... —e 
I ee sik see kaa te sien .. 500 
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SULFUR BATH: We would appre- 

ciate it very much if you would give us or 

; refer us lo some source of a formula for 
¢ making colloidal sulfur baths. We manu- 


{ { facture the colloidal sulfur and receive 
almost daily inquiries from druggists and 
chemists asking us for this information. 
Columbus. 
The following is a formula for making a powder prepara- 
tion; for sulfur baths: 





Sulfur, colloidal 
Glauber’s salt 
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Albert Verley & Company suggests your further study of 


. an indispensable note in the fashionable 
odors of the day. 


— TURN THE PAGE 
































































, is behind the scenes 
... én many of the most successful odors 
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li 
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You, too, can give your formulas a “‘lift’’ with some of these 
A 
Gardenia materials by Albert Verley & Company P 
Ii 
8€ 
GARDENIA A.V. While not currently in vogue as a perfume, Gardenia v 
GARDENIA 675 ' : ; : ; ¥ 
GARDENIA 227 deserves the perfumer’s serious study as an ingredient in P. 
pia P 
es ee the success of practically every best-selling composition in 
GARDENIA N-100 
LINALYL BENZOATE today’s market. ~ 
ALDEHYDE C-14 oe ; fo 
LINALYL ANTHRANILATE To make the most of the indispensable Gardenia note, o 
ALDEHYDE C-18 a ‘ ‘ ‘ rel 
it is well to review the field of Gardenia materials and “a 
PHENYLETHYL ANTHRANILATE R 
ee . a> ial ° ¢ 
TUBEROGENE compositions in search of new, original effects. For this 
RHODINOL : ' we 
YLANGOL purpose, we recommend the materials listed here. 
Ag 
ASMINIQUE ALDEHYDE : 
’ " The House of Albert Verley & Company has made an Ps 
MYONAL Gl 
CEDROMAL N-100 extensive study of the Gardenia over a long period of So 
VETYVEROL So 
VETYVEROL ACETATE years. We shall be happy to furnish working samples, = 
a’ 
| and practical suggestions to assist in any problem upon Wa 
| FOREIGN REPRESENTATIVES 
iti h ti Sint Ab which you may be working. Write or call today. a 
Rodriquez Pefia 233 Caixa Postal 2222 = 
Buenos Aires, Argentina Rio de Janciro, Brazil a 
Alberto Farres Agencia de Papeles y Ferreteria . 
Isabel La Catélica 45, Ltda. 
Desp. 420 Carrera 11 No. 12-20 
Apartado 7233 Edificio ‘‘Rex"’ Oficina No. 308 
México, D. F., México Bogot4, Rep. de Colombia 
j Carlos Bobbert a 
. Casilla 9660 Gly 
Santiago, Chile Pov 
Mu 
232 EAST OHIO STREET, CHICAGO 11, ILL. Bee. 
Per! 
114-116 EAST 25TH STREET, NEW YORK 10, N.Y. Met 
MEFFORD CHEMICAL CO., LOS ANGELES A 
lage. 





Synthetic Aromatic Products and Organic Isolates e Synthetic Flower Oils and Aromatic Bases e Bouquets and Finished Compositions 

















HAIR LACQUER: We are de- 
— sirous of securing a good formula for 
the manufacture of a hair lacquer. Any 
help that you may give us will be 
greatly appreciated. Mount Kisco. 

Such products generally consist of 
a fixative made with a natural resin 
or one of the several synthetic water- 
soluble or water-dispersible resins. 
Alcohol is sometimes included to im- 
prove drying action and a plasticizer 
such as castor oil is sometimes added 
to improve flexibility. Natural resins such as benzoin, sanda- 
rac, styrax, and mastic are often used in such products. A 
typical formula for such a product is made along the following 
lines: 





ON eT a so ee 1.0 
I i 2.0 
SED Stet idls. sty ined dars'eadak ake codices 97.0 
NDS 6 7 nn de eek doo cde habedeacscsd Sufficient 


If a sprayable lacquer is desired, perhaps the following will 
serve; as an experimental basis: 


Water-soluble shellac resin....... bis aly hie ota 20.0 
NG ii, ae Sodas t dead t paca pea ek clude woe 80.0 
POD. oi. ha tauckd no sd doce oéaueaceheueese Sufficient 
De Deiek co wan code ber bacee i actiembee Sufficient 


WATERLESS HAND CLEANER: We would like to take 
advantage of your “Reader's Questions Department’’ in asking 
for a suggestion regarding the manufacture of a non-gritty hand 
cleansing cream or paste to be used by auto mechanics for the 
removal of grease and oil slains from hands—and without the 
necessity of rinsing with water, after using the preparation. 
Reading. 

I would suggest that something on the following lines 
would perhaps serve your purpose 


Ee PP Re ir ee PE te Sed 2 parts 
NG ccd oka ane Lek eatviese Ales Oca Aaa 3 parts 
I cd nc cus. axe base Ves ae A tar dene eee eee 50 parts 
NEE. o's 4u'kty C40 bp Snes s xed eelwadae Redan 50 parts 
IS cade on Sad caantns Fo ansn odessa eee 50 parts 
Ammonium hydroxide... ...........ccscseses 25 parts 
RE re. 1 chee. Wai Bad ewanacehnbea 5 parts 
ON cas dcudcaklecqobasd oveesbiseeoknaees 815 parts 


KINKY HAIR STRAIGHTENER: 
For some time I have been trying to make a 
jelly for kinky hair and knowing water will 
kink the hair or make it curl tightly, I would 
like your assistance in working out a suitable 
product. Donaldsville. 

What you probably wish is a_ hair 
straightener of the gum type. I would sug- 
gest that you try something along the following lines: 





U 


Ne a arcg tc Ran aa a 6s eolcatin te heer wm 12.00 
a, 8 ES eee ener etre eee 12.00 
Mucilage of tragacanth 2%.................... 50.00 
IIo outs s Kinesced enh nelt iab asl cia . 25.65 
| RR Rate reer ae ee 0.25 


Methyl parahydroxybenzoate.................. 0.10 


Add glycerin, soap, perfume and preservative to the muci- 
lage. Mix well and heat. Add melted beeswax. 
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FOUNDATION CREAM: Asa sub- 
scriber to your magazine please furnish 
me with a formula for a foundation cream 
and please explain for what special pur- 
pose it is used on the skin. Carlisle. 

The function of a foundation cream is 
primarily to supplement face powder by 
improving covering power and supplying 
additional adhesion. They improve the adhesion of cake 
rouges, make color blending more uniform and generally im- 
prove the effectiveness of the make-up. Foundation creams 
are not especially difficult to make. A typical formula is as 
follows: 


Glyceryl monostearate 20.0 
Spermaceti. . aah ae 5.0 
Glycerine + oe 
Pigment ; patie'on tae 
Perfume 0.5 
Preservative a 0.1 
Water.... ae haa 


All the ingredients with the exception of perfume and pigment, 
are heated together to boiling, stirred thoroughly and stirred 
until cold. Add pigment and perfume and again stir thorough- 
ly to assure uniform dispersion of the pigment. 


EMOLLIENT CREAM: Can you pro- 
vide me with a formula for a nourishing 
cream, stating for what special purpose 
products of this kind are used on the skin? 
Also, please tell me what is meant by “‘long- 
fibered” in connection with petroleum jelly. 
Carlisle. 

The term “nourishing cream” is seldom used today, but 
rather it is preferable to use the expression “lubricating 
cream” or “emollient cream.’’ Products of this type serve to 
keep a dry skin soft and supple and help to prevent a scaly 
appearance. A product of this class may be made along the 
following line: 





Cocoa butter, odorless......... wan advise ee 
Beeswax, white ui Selah dew ches Reena 20.00 
Cetyl aleohol........... .. 84 
Mineral oil, white = ao a <a’ doe 
Cholesterin (pure)... .. ives sae Se 
RE ee ORS te GE Re a este Mien kato une 1.00 
ee +e bend pub wees dp ee 
Methyl parahydroxybenzoate........ is is ecne 
NS. ie ck canes canta a nent Le 


Melt the fats and waxes and then add the cholesterin and 
stir with a wooden paddle until dissolved. In another kettle 
put the water and add the borax and preservative and heat 
until solution has taken place. Then run the melted fats into 
a mixing kettle, start the agitator and allow the water and 
borax solution to run in. Be sure that cholesterin has been 
thoroughly dissolved before adding the alkali solution. Con- 
tinue mixing until the temperature drops to about 110° F. 
and then add perfume oil. Mix thoroughly until the cream 
drops to pouring temperature. 

Regarding the term “‘long fibered” petrolatum, this refers 
to the formation of rather long threads when petrolatum is 
pulled apart. It is sometimes used as a method for differen- 
tiating various grades of petrolatum. Long fibered petrola- 
tum can also be described as having a longer “drag” than 
short fibered petrolatum. 


Drug and Cosmetic Industry 121 






















































We want one man—specially qual- 
ified for a special position—an un- 
usually fine one. 

A Leading manufacturing chemi- 
cal and drug firm doing an extensive 
international business seeks a man to act as 
Director of its “‘Essential Oils” Division, 
located in New York City. 

The Division is well established and amply 
financed. Its activities are in the production 
and marketing of a wide line of basic ingredi- 
ents embracing Essential Oils and related 
lines of both natural and synthetic origin used 
by the manufacturers of perfumes, confec- 
tions, flavors, foods, industrial odors and 
| aromatics. Its future is limited only by the 
ability and vision of the man who will take over 
its direction. 

Naturally, the man chosen for this position 
must have a well defined background in this 
type of work. He must have five to ten years 











1 


experience closely related to general manage- 
ment, since he will direct all promotional 
efforts, purchases and sales, and act in an 
advisory capacity on production. And he 
must have extensive familiarity with one or 
more of the activities of the department. 

This man is already successful, but is 
genuinely interested in reaching a larger goal 
and in improving his future. 





To such a man this position offers a start- 
ing compensation of up to $25,000 per annum, 
commensurate with ability and achievement. 
Answers may be made in STRICT CONFI- 
DENCE, but complete details are requested. 
Members of the organization have been 
advised of this advertisement. 


Write Box 28, DOREMUS & COMPANY, AcvVvertising 
120 Broadway, New York 5, N.Y. 
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"Essential Oils” Division Director 


wantt 
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Para Hydroxy Benzoates 
(Methyl, Butyl and Propyl) 


Effective preservatives 
for creams and lotions 
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R.W.GREEFF &CO. 


IN C+ ——— 
TRIBUNE TOWER 
CHICAGO, ILL. 


10 ROCKEFELLER PLAZA 
NEW YORK CITY 








Medicinal Powder 


CHINIOFON LEMKE 


U.S.P. Powder 


CHLORO-IODO- 


Medicinal Powder 


LEMKE 


Medicinal Powder 


Manufacturing Chemists 
250 West Broadway 





ACID CHINIOFON LEMKE 


(7-iodo-8-oxyquinoline-5-sulfonic acid) 


OXYQUINOLINE LEMKE 
DIIODO-OXYQUINOLINE 


Spot or Contract Delivery 


ze 2z 2.8.2. 2 f 


B. L. Lemke & Company, INC. 


New York 13, N. Y. 
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DISTINCTIVE PERFUME BOTTLES 


Available in %4 oz.— % oz. —1 o2. Sizes 


These unusual designs in fine, handblown, crystal- Each stopper is guaranteed to be leakproof, and 
clear Perfume Bottles are truly collectors’ items is 400 grit ground. . . . A continuous supply of these 

. and, of course, they come from the hands of distinctive Perfume Bottles may be depended on, 
RICHFORD Craftsmen. either with or without beautiful plexiglass containers. 


221 FOURTH AVE. TELEPHONE 
NEW YORK 3, N.Y. ALGONQUIN 4-631] 


. Oo. 8 Ff @ 2 hs 


CAB EADDRE e i ® O  * N 
Represented in: CHICAGO, ILL. — ST. LOUIS, MO. — KANSAS ae MO. — CLEVELAND, OHIO — LOS ANGELES, CAL. 
Bt nics chats ee che Rite, en tar at i I a nt a MRR A etm BS 


% Pr yi 
R. J. PRENTISS & CO. ¢ 


110 WILLIAM ST.. NEW YORK 7, N.Y 9 SO. CLINTON ST., CHICAGO 6, ILL. 


July °46: 59, 1 : Drug and Cosmetic Industry 
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REMOVES TROUBLESOME DISSOLVED 
MINERALS FROM YOUR WATER SUPPLY 


V CONVENIENTLY 
V_ EFFICIENTLY 
S Vv ECONOMICALLY 


®@ Produces De-ionized water (the modern low-cost 
equivalent of distilled water) 

@ 200 gallons on 7 grain water for less than 20¢ 
@ No heat required, no cooling water, no periodic 
dismantling 

® High capacity (up to 12 gals. per hr.) Durable. 
Portable (weighs 30 Ibs.) 


Write for literature today 


ILLINOIS WATER TREATMENT COMPANY 
847-7 Cedar St., Rockford, Illinois 
7310-E7 Empire State Bidg., New York City 
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See this equipment at the Chemical Exposition, Chicago 
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War Won Lessons for Tablet Manufacturers 


(Continued from page 39) 


trouble, but as nothing else could be found, we put the 
dies in a lathe and polished the chamfer. Very careful 
examination showed that the chamfer had been ground 
in after the die bore was polished. This entirely over- 
came the chipping and it might be well to check this 
point in case such chipping occurs. 

Another subject which is always of interest to tablet 
manufacturers is that of producing a good granulation. 
In the past, it has frequently been a problem to produce 
a good granulation which will dry with reasonable speed 
and which when regranulated will not have an excess 
amount of fines present. 

In the case of many formulas, the material, after 
having the binder incorporated, becomes quite gummy 
and hard to handle. Such a material may be passed 
through a very coarse screen in an Oscillating Granu- 
lator, may be run through a wet granulator, or may even 
be broken into smaller lumps by hand. None of these 
methods is too satisfactory for, with a sticky granula- 
tion, clogged screens and frequent cleaning are the rule. 
Furthermore, the resulting wet particle size is too large 
for fast drying, and the whole granulating operation 


“prior to drying is a time-consuming one. 


In the past few years, the trend in the pharmaceutical 
indus‘ry has been to use sharp-bladed hammer mills for 
this particular type of granulation. These devices, when 
used with a coarse screen, or in some cases with no 
screen, produce a wet granulation with a smaller par- 
ticle size more suitable for fast drying, and do the work 
faster, with less cleaning, than do some of the older 
methods. 

After drying, however, the regranulation of the ma- 
terial must be carefully handled to prevent breaking 
the dried material into powder instead of granules. The 
usual oscillating granulator still appears to have the 
edge for this work for, while the hammer mill type of 
granulator does a fast job, the high speed of the re- 
volving knives produces a greater proportion of fines. 

While discussing granulations, it should be of general 
interest to point out the strides that were made during 
the war in the running of tablets without any specific 
granulating procedure. During this period, the Quarter- 
master Department of the Army required hundreds of 
millions of various flavoring tablets, such as vanilla, 
and the great quantities of material to be handled made 
the usual wet granulation, with its attendant drying 
and regranulating, a bottleneck. By working with the 
manufacturers of lactose, which is the excipient, careful 
control of the particle size going into the formulation 
could be maintained and manufacturers were able to 
produce satisfactory tablets without other handling 
than simple grinding and sifting operations. This type 
of procedure could well be used in many large produc- 
tion jobs now handled in the conventional manner, with 
excellent reduction in the cost of tablets produced. 

Die wear is a subject which is always of interest to 
the tablet manufacturer. In general,4wearjshows up in 
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MYSORE GOVERNMENT 
Sanda | wood 
Oil 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 
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Will & Baumer Candle Co., Inc. 


Established 1855 
SYRACUSE, NEW YORK 


ARABIC 
Stenderdizecion TRAGACANTH 
KARAYA 


WHOLE GUM—Cleaned and repacked 
before shipment. 


POWDERED GRADES—Standardized by 
milling under strict laboratory control. 


GRAIN GUMS—Graded.to uniformity 
and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


All Powdered Gums Standardized by Laboratory Contrel 


THURSTON & BRAIDICH 
286 Spring Street New York 13 
Represented in Chicago by A. C. Drury & Co., Inc. 








EXPORT 


ANETHOL N. F. 


PURE, ODOR AND FLAVOR OF OJL OF ANISE 


“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 


FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 
AND PURITY CLOSELY CORRESPOND TO THOSE OF 
THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTEDE GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


- 
ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 
VITAMINS e HORMONES 








FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington / ve. MUrray Hill 3-5821 New York 17, N. Y. 
Cable Address: BENDIX CHEM 
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For the Cosmetic, Soap, Perfume, 
Food, Flavor, Drug, Pharmaceutical 
and Insecticide Trades. 


A few of the products of our 
own manufacture 


Cromialice 


Amyl Cinnamic Aldehyde 
Anethol, N. F. 
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Eugenol — Linalool 


Linalyl Acetate 
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for Cosmetics, Soaps 
and Perfumes 
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Flavors — Spice Oils 
Deodorants 
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601 WEST 26TH ST., NEW YORK 1 N Y. 
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the dies as a ring at the point where the tablet is com- 
pressed. As this ring becomes deeper the ejection of the 
finished tablet becomes more and more difficult, and 
finally the tablets cap or even break as they are pushed 
out of the worn ring by the lower punch. 

Operating with dies which are badly worn is an ex- 
pensive practice, the saving in the cost of dies being 


| more than offset. by wear of the puneh heads, in the 


case of rotary machines, the punch tips, the cams of the 
press and the entire drive mechanism. 

Where dies are run too long, the tips of the punches 
will be found to be worn badly undersize which results 
in a hard ring on the table‘, spoiling its appearance and 
making it difficult to coat. Furthermore, tips may be so 
badly damaged that an excessive amount of the punches 
must be cut away during refacing, thus shortening the 
life of the tools. : 

In the case of the average tablet, it is pressed at a 
point above the center of the die, and thus the die can 
be turned over and the other end utilized. This does 
not apply in the case of thick tablets which are com- 
pressed below the center of the die. The number of 
tablets which can be produced in any die depends upon 
the applied pressure and the abrasiveness of the ma- 
terial being compressed. An increase in the speed at 
which the machine operates may increase the wear 
slightly, but this is a small factor compared to the 
others. 

The pressure which must be applied depends upon 
the granulation, the binder used, the lubricant, and 
the speed of operation. The most desirable granulation 
is one without large granules, which require high pres- 
sure to give a smooth tablet. These granules should be 
soft enough to compress readily, and the tablet should 
of course be properly lubricated. Even under the best 
conditions, some material must be compressed _ rather 
slowly to make a good tablet without the use of excess 
pressures. 

So far as materials are concerned, most chemicals 
are fairly free from abrasive material unless the chemical 
is itself abrasive. This is not true of crude drugs, or 
vegetable powders, however. These two latter classes 
of material nearly always have some impurities present 
which cause excessive die wear. Kelp and dulse are two 
examples of very abrasive products and, in both of these, 
sand is often present as an impurity. 

When handling materials which are abrasive, the 
life of a good quality set of 16 dies made from standard 
die steel may be as little as 3,000,000 tablets. If the 
volume of tablets required is large, the use of special 
dies should be considered. Special wear-resistant steel 
dies cost several times as much as standard steel dies 
but the life on an abrasive job should be five to eight 
times as long and their use in such cases is warranted. 
In the case of long running jobs where the volume runs 
into many millions of very abrasive tablets, the use of 
metallic carbide dies may be of advantage. These 
carbide dies have almost unlimited life, but they cost 
roughly 20 to 25 times what regular steel dies cost, so 
their use is somewhat jimited though of definite advan- 
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DRIED ALUMINUM HYDROXIDE GEL U.S.P. GEL XI 


The Ideal Component 
ror ANTACID rowoer 


AND TABLET FORMULATION 


Schofield - Donald Co. inc. 


Manufacturers of Fine Chemicals 


‘88 SHIPMAN ST., NEWARK 2, N.J.- 
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8 % PUROCAINE 

- BRAND 
PRODUCTS 


Procaine Hydrochloride 
USP XII 


Procaine Base 


Buty]-p-aminobenzoate 
USP XII 


Isobuty]-p-aminobenzoate 


Ethyl Aminobenzoate 
USP XII 


Sodium Methylarsonate 
Epinephrine UsP XII 


Sodium Pentobarbital 
USP XII 


Dl-desoxyephedrine 


D.Desoxyephedrine 


We invile your inquiries for prices and any 
desired additional information. 


PUROCAINE, rc. 


Sales Division 


90 West Street 
New York 6, N. Y. 


Main Office 
Packard Building 
Philadelphia 2, Pa. 
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Company's ZINC BORATE-—3170? 

















Specify U.S.P. Zinc Oxtde made by— 
THE NEW JERSEY ZINC COMPANY 
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New York + Boston - Chicago 
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tage in certain applications such as the manufacture - 4 
of catalyst “‘pills.” 

These carbide dies have been used extensively during 
and before the war to produce catalyst tablets for the 
petroleum and synthetic rubber industries, with ex- 
cellent results.. In fact, these dies might be said to have 
made possible processes which could never have been 
worked out had the old ordinary dies been the only ones 
available. For example, no binder can be used in 
catalyst mixtures and, therefore, very high pressures 
must be used on the somewhat abrasive mixtures in- 
volved. Special double rotaries were built which gave 
a production of 3700 tablets per minute. The usual 
size of the tablet is 1 /8”’ diamater by 1 /8” thick and the 
tablets run 8 to 9 thousand per pound. Each reaction 
tower for high octane:gasoline requires 56,000 Ibs. (500 
million tablets) per charge, and each tower requires 
about 6,000,000 tablets per day for replacement. Many 
millions of tablets have been used in this vital applica- 
tion and carbide diés by their extremely long life 
greatly minimize production delays to maintain the 
high output required. . 

In closing, it might be well to mention the excellent 
job that the pharmaceutical manufacturers ‘asa group 
have done in keeping equipment operating during the 
war years. Practically every machine was driven harder 
and for longer hours under the press of war business 
and in many cases very little help in the way of new 
machines was obtainable through the War Production 
Board. In spite of this heavy load, good maintenance 
work with replacement of worn parts as required, en- 
abled new highs in production to be reached. The value 
of good maintenance and proper lubrication cannot be 
overstressed. These two “overhead” items pay off in 
dollars and cents, and in peace time or war time should 
not be overlooked. 





Preparations for Toothache 


(Continued from page 53) 


For example, a mixture of equal parts of clove oil and 
creosote has long been used as a toothache liquid.’* A 
simple variation of this formula calls for the use of equal 
parts of oil of cloves, creosote and chloroform.'* These 
ingredients may also be used with other materials to 
make somewhat more elaborate preparations for tooth- 
ache, as_in the following example:*° 


Benzyl alcohol. . taceessees QO par cont 
EPA Cee eae 


Clove oil..... 5 ate ia alec Didi Rat eee a = 
Creosote ..... 5 irs eh eee: a 
Benzocaine............. ao. 


Another variation, given in the same source, is pro- 
vided in the following formula for antiseptic toothache 
drops: 

Beechwood creosote.............. 15.0 per cent 
Clove oil......... si oes eaten Om mee 6 
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Cinnamic aldehyde or 


EEO PRS PRE ey AE ae 
Cs oe et me © 
EE I Oe La ATE 52:4 = 


In a number of cases, combinations of essential oils 
and related compounds have been prepared with other 
active materials in the assumption that these more com- 
plex mixtures will provide better therapeutic action. 
One such, a so-called dental “pain killer,” consists 
of :?° 


Camphor....... . 2,0 parts 
Clove oil..... conti oo PER oF 
Cajeput oil... a ee % 2» ap ie Ree ee 
Peppermint oil. . aa .. LO pare 
Menthol ....... temas bites .. "ie 
Hops oil. iteuties sldeeeb ac .... 2,0 parts 
Alcohol ... ie a ats sae A waldinle — 
STE Glin ab 6 dAds Stln no'd cares a Cadel 10.0 *“* 


Similarly indicative, but not quite so elaborate, is the 
following formula’’ for making toothache drops: 


Clove oil.... sts eeiuseates 12.0 parts 
Camphor ...... Gnas Cacnt! Mer 
Chloroform . . a wate l= 
ae ss ks es ae ae 
Menthol ......... ea en, 
Cinnamon oil......... Meer rate §86N Re... 


Where a more viscous product is desired, a prepara- 
tion described by Prinz** should serve. For making 
such toothache drops, the following materials are rubbed 
together until a syrupy liquid is obtained: 


Chloral hydrate..... ee . 1.0 part 
Menthol........ ehinne ; ae oe 
Gum camphor. . . 2.0 parts 
EES ar a eee Pics a | Oe 


Rather different from the usual run of productsrecom- 
mended for relieving toothache are preparations de- 
pending solely on the action of local anesthetics. One 
such, a proprietary item, is described as containing 2.5 
per cent of benzocaine and 0.5 per cent of chlorobutanol 
in vegetable oil. Another brand-name preparation, con- 
sisting of 50 per cent benzyl alcohol in chloroform and 
alcohol is claimed to act as a surface anodyne, anes- 
thetic and antiseptic and to have a deeply penetrating 
action. Recommended for use in toothache and painful 
gums after extraction, the full-strength preparation is 
applied topically. Diluted with water, it is used as a 
mouth wash for soothing sore gums and aching teeth 
without cavities. 

Semi-liquid preparations or dental jellies possess 
certain definite advantages for the temporary treat- 
ment of aching teeth. They usually provide longer 
periods of relief and in many cases they form fillings 
or coatings which help to exclude irritating substances 
and protect sensitive areas. Products of this type may 
contain collodion or solutions of natural resin gums. 
An example of the use of the latter materials is given in 
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RESEARCH + ANALYSES + CONSULTATION 





48-14 33rd STREET, LONG ISLAND CITY 1, N. Y. 


Our approach to your research problems. 
is based on the premise that scientific fact-find- 
ing should make or save money and reduce 
the uncertainties of operation. 


FRE, for the past quarter century, has 
developed new and improved products, applied 
biological, chemical and bacteriological controls 
to a wide variety of well known products, and 
conducted profitable research—for a clientele 
that reads like a “Who's Who” of the food, drug, 
cosmetic and allied industries. Major fields of 
FRL specialization include vitamins and amino 
acids, nutrition, toxicology, microbiology, spec- 
trophotometry, production technology, quality 
control, and technicolegal aspects of labeling 
and advertising. 


Research assignments are undertaken on 
an annual, monthly or specific problem basis; 
analyses or assays on a unit basis. 


PLEASE FEEL FREE TO WRITE US 
ABOUT YOUR PROBLEMS 








130 


ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
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HOMATROPINE YOHIMBINE 
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Prinz’s** formula for a toothache “cement.” To be ap- 
plied on a ball of cotton, this is made from: 


II fo.0 <o gv'y im 4 20 oe ws Sek 10.0 parts 
ia IES aR eS gL 20.0 “* 
EE fhe rn olen d by a 50.0 *“ 
NS Ac cee ante cactan ck S6@ “ 
a RE A te I A Sch ao « 


A much more liquid product which forms a temporary 
tooth filling has been described in a patent”® issued 
several years ago. This consists of: 


TY vuicah 6ukakeitmehsurens’ 3 Ibs. 
I. 0 6 <'i6'n's os gn aad bs oapne 2 oz. 
INO, 6 os consid scvasnceuess 2 oz. 
EE aU nah: 5. 50a tos 40 ehh te ies 2 oz. 
EDS cwsbinntt Kudos 64.205 5:040'0 Vien yh 0 ae 


Cotton is saturated with this fluid and applied as a 
filling to the tooth cavity. The material solidifies and 
hardens when subjected to water. 

Preparations based on collodion are quite popular. 
One such, a cocaine-phenol collodion obviously in- 
tended for use by doctors or dentists, is considered** 
highly effective for treating toothache due to caries. It 
not only obliterates sensitivity, but also seals off the 
cavity. This dental collodion is made from: 


ee ks ae bandaw semen 0.2 Gm. 
REESE ERR a yee ee a 4.0 Gm. 
NN a ERT LD a i eS 4.0 Gm. 


A small portion of this preparation is applied on 
cotton to the previously cleaned and dried cavity. 

The use of cocaine is avoided in another toothache 
jelly given in an older text:*° 


EE Gitta s boas wdu weds Ueeteeren 15.0 parts 
A eee. tlie 
Collodion, to make.................. 60.0 * 


A more rounded, collodion-based toothache jelly has 
been listed by Belanger’® as follows: 


GEE SIS SRRRE ER e ire e eom pes fn ae ee 8 oz 
les tls tk nin th thks 60 gr 
i i i ee oe cl 1 oz 
iit > dda lneny Gl hil. end ee tected 60 gr 
EE ET RIES ee San. ORAL: 1 oz 
RS oie wae i ee ee aa 256 gr 
REE SE er a i Sere, nee 4 oz 
ET Ea Noe pee pos Pete Bey 16 fl. oz 


Triturate the phenol, thymol and menthol. Add the 
clove oil, creosote and chloroform and then incorporate 
the benzocaine. When thoroughly mixed add the col- 
lodion and mix well. A small quantity of the jelly on a 
pledget of cotton is inserted into the aching tooth 
cavity or, even better, apply a small quantity of the 
jelly to the cavity and cover with cotton. In passing 
it may be mentioned that a very similar jelly has been 
suggested by Lascoff.*’ 

Another type of toothache jelly differs from the fore- 
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going in that it employs an ointment-like base. Such 
an item may be prepared from:'* 


PN aa en cia detens cc 0ae Saku cui 8 oz. 
PERS 6. 6 0 6b dacicdanatie cece bce 3 oz 
on woke it ks acs eekidin ad 3 dr. 
Beechwood creosote...................... 4 dr. 


Toothache gums and waxes, which may be dispensed 
in the form of sticks or pellets, have certain con- 
veniences that sometimes recommend their use. They 
are easy to apply, free from mess, afford prolonged 
effects and form rather satisfactory protective fillings. 
Two such products are described in Prinz’s** formulary. 
One of these gives the procedure for making toothache 
sticks, as follows: 


EE nds von ns ¢ bn eae tae ebens 8.0 parts 
Phenol. 6.6 * 
Eugenol. . 1.0 part 


Melt the wax and add the phenol and eugenol. While 
still fluid immerse thin layers of absorbent cotton in the 
liquid. When sufficiently cool, roll into sticks or rods. 
When used for treating toothache, a small piece is cut 
from the stick, warmed gently and inserted into the 
cavity. 

The second preparation, a toothache gum, is pre- 
pared in a similar way with cotton and the following 
materials: 


CE edi wip Cas abe eke a atte, S 16.0 parts 
SSI a, DARA IF ia A ‘sa * 
OS SPIT Te re ees |. 
I fot Pao ek Sen os 6° 


Several other products of this type have been de- 
scribed in various technical sources. For example, one 
rather elaborate, colored toothache gum containing 
both clove oil and benzocaine may be made from:?° 


Yellow beeswax 60.0 per cent 
Venice turpentine... —.- 
Gum mastic, powder... ei 
Benzocaine ........ vy ee 
Dragon’s blood, powder ......... eee 
SE, nc 5c ch doucbuatasnbest oe: 


Melt the beeswax and turpentine together and add 
the gum mastic, stirring until dissolved. Incorporate 
the benzocaine and, when dissolved, add the dragon’s 
blood, which serves as a coloring material. Stir until 
cooled to about 50° C. then mix in the clove oil. Mold 
into sticks. 

Toothache powders probably do not find very ex- 
tensive use today. One rather simple preparation of 
this type is easily made by mixing 1 part of powdered 
alum with 2 parts of powdered cloves. Such a product 
is used by dipping moistened cotton into the powder 
and applying it to the aching tooth.** A number of 
other combinations are possible. 

People often wonder why dentists get such good re- 
sults in treating toothache and what materials they use. 
Superior skill and care in preparing and cleaning the 
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Cur Selection 
of the Month... 


Booueurt iS 


A Luxurious Blend of Oriental Charm 
with a Sophisticated Note of Distinc- 
tion! 

If you are seeking a brand new and 
refreshingly different appeal for your 


cosmetics, soaps or perfumery, by all 
means consider our BOUQUET B. 


Samples cheerfully sent on request. 
Also quotations on the smallest or the 
largest quantity requirements. 


May we also call your attention to four 
other exquisite aromatic products... 


Fleur D’°Orient 
Carnation 
Wild Flower 
Persian 


® Write, ‘phone or wire... 


Try us for quality, price, delivery, service. 
Let us collaborate with you in the solution of 
your present and future problems. 


EDWARD REMUS é.Co.,Inc. 


11 WEST 42nd STREET © NEW YORK 18, N. Y. 





Cable Address: EDSUMER, NEW YORK 





















































VEEGUM 


MAGNESIUM ALUMINUM SILICATE GEL 


for 
LEG MAKE-UP 
TOOTH PASTES 
SHAVING CREAMS 
CREAM SHAMPOOS 
HAND CREAMS 
LOTIONS 
EMULSIONS 


for 
IMPROVED SUSPENSION, STABILIZATION, 
THICKENING and DISPERSION 


Samples and Booklet on Request 
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Have You Tested 


VORAC’S | 
NEW NAIL POLISH 


— 





Vorac, first again to incorporate into nail polish 
formulation remarkable new materials developed 
by famous research laboratories, gives you 2 
Nail Polish greatly improved in wearing quality, 
application and sppearance. 





oe ns ts eee te Ole 


Make a consumers comparative test with Vorac 
It will be revealing. 


Write for your samples. 


ts rs Oe: Hoes 


Nail Polish Specialists 
Exclusively for the trade 


| THE VORAC COMPANY 


147 Meadow Road Rutherford, N. J. 
Tel: Rutherford 2-0934-5 


St. Louis, Mo. - 1338 So. Kingshighway 
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eee 





cavity explains the first part. The second point has 
been clarified in a poll made of dentists’ preferences 
among drugs used for treating odontalgia. According 
to the report,”* the drugs used for toothache relief and 
the percentages of dentist’s using them are as follows; 
the figures adding up to more than 100 per cent be- 
cause more than one preparation was listed by many of 
those interviewed during the survey: 


Eugenol and zine oxide paste. ...... 45 per cent 
Eo icc vs a oe wea Cee sek wees _— 
DEE ow oN dcwcnetes ceodea <x s Beate 
AS a5 duo thi Vie be ene sen tO rike 4 mu. 
NT ite 6 6x3 oe a dak bd ore a basa Oe ies 
EE chitin maha ad aactk vase ooue rah S- = .* 
i ciation 6 hbo a baraae ne oe yeas =. 


Preparations and combinations classed under 
“others” included a variety of materials like aromatic 
solution of phenol (Black’s 1-2-3), eugenol and phenol, 
eugenol and procaine, formocresol, guaiacol and olive 
oil, silver nitrate and eugenol or formalin, and a num- 
ber of proprietary preparations. 

From this survey, it is evident that many of the drugs 
listed by dentists are the same as those employed as the 
active ingredients of the home-use preparations for 
treating toothache. The eugenol and zinc oxide paste 
preferred by so many dentists is prepared just prior to 
use because it hardens to form a temporary, pain- 
relieving filling. The component parts are provided 
separately as a powder and a liquid. An official formula 
for this preparation is available as cement of zinc com- 
pounds and eugenol, N.F. (zinc-eugenol cement). A 
slight modification of this mixture is given by Blass*® 
in his discussion of methods to relieve odontalgia. In 
his method, the cavity is dried and eugenol applied re- 
peatedly until relief of pain is obtained. After this, the 
cavity is filled with a paste of chemically pure zinc 
oxide and eugenol, or a paste made from the following: 
Powder 


PR Pr Te 69.0 per cent 

NE rea ee wore mS...*. * 

IED, oc neon cocbslewiwe ss af *.:.* 

DE & swhiecdddnas ¥ éke% a7: 4+. © 
Liquid 

EE sadn Cb'ée vee. oa swe uss +h 85.0 per cent 

EE oe CN, aod os wae meds — = 


A number of other preparations used by dentists 
as topical anodynes in odontalgia are described in such 
sources as: “Accepted Dental Remedies,*®*”’ Prinz’s** 
“Dental Formulary” and reviews like those of Free- 
man.'*® Several preparations listed in these sources are 
especially noteworthy and find frequent employment: 
One of these is Black’s 1-2-3 mixture, so named because 
of its originator and the ratio of its ingredients: 


chet wand ata a siebicaa « 1.0 part 
I. O55 ks nesnck eked cceues 2.0 parts 
Soe i WOMB, os oe ce ccc csccneees  § ee 


Prinz’s ‘““Thymocamphene,” described'® as a “well 
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known and excellent formula” 
dentists. It is made as follows: 


is also popular with 


Phenol crystals............. 2.0 parts 
5 RC ee eee 
eee ror saree 


Place the thymol and camphor in a dry container, 
melt the phenol and pour it over the mixture. The re- 
sulting solution will remain liquid. 

A type of product that should be mentioned along 
with toothache remedies are analgesic dental plate ad- 
hesives to help alleviate the discomfort of those who are 
breaking in a new set of dentures. A powder for such 
purposes, suggested by Fantus,** may have the fol- 
lowing composition : 


Benzocaine 


bony 1.0 part 
Karaya, porctenell. iN af veetidesle ode aeAl 


10.0 parts 


Although such a preparation does not relieve pain 
emanating from pressure on the deeper structure, it 
does help to lessen the burning sensation resulting from 
irritation of the mucosa. 

Various analgesic and sedative drugs are also used 
in relieving toothache. These internal medicaments, 
however, are outside the scope of this discussion of 
topical preparations. 
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Cecil Smith 
(Continued from page 47) 


Smith came to New York City with a couple of suitcases 
and afew thousand dollars. Bottling and capping facilities 
were set up in a small loft building at New York’s 
Herald Square. 

In the early 20’s the general public was becoming 
quite cosmetic-minded. Yardley’s U. S. manager Smith 
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PRIVATE LABEL 





MANUFACTURERS 
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QUALITY PRODUCTS 


EQUIPPED TO SUPPLY LARGE 
OR SMALL OUTLETS 
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FACE POWDER @¢ MASCARA 
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BATH POWDER 


SPECIAL FORMULAE FOR 

EXPORT, EACH ADAPTED 
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CONDITIONS 


KELTON 
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230 West 17th Street 
N.w York 11, N. Y. 
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MANUFACTURERS --- 
ATTENTION! 


Thoroughly experienced business executive manu- 
facturing drug specialties and permanent wave 
kits, 11 years in Germany and England, 18 years 
in USA. (Merchandise sold in drug, department, 
5 & 10c Stores, Sears Roebuck Mail Order and 
Retail Departments). Well versed in production, 
promotion, organizing sales including export, all 
phases of advertising. Considering selling his 
business and taking over West Coast Agency or 
Branch of well established Eastern Concern. As- 
sembling, packing, manufacturing, or warehous- 
ing acceptable. Building and offices in Holly- 
wood now occupied by said party available. Top 
references. Age 47. Earning capacity $25,000 to 
$35,000 per annum. 
















Box Ju. 1, DRUG & COSMETIC INDUSTRY. 
101 West 31st St., New York 1, N. Y. 























Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 
Colors and Dyes for Cosmetics, such as 












LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS . Etc. 





Your inquiries are invited 























SURPLUS CAPS FOR SALE—IMMEDIATE DELIVERY— 
MARKET Tee CAPS 

Quantity Size Descrip 

2,430 15 MM So aa, Red Phenol, Light Weight, Well 

No. 8 Solvent Liner 

96,970 15 MM Tall, White, ht Weight, Urea 
229,762 15 MM CT Tall, White, Heavy cht, Urea 
46,225 15 MM CT Tall, White, Black, Bab Weight, Urea 

CT Shaliow, kelite, Heavy Weight 










32,794 33 MM eo Shallow, Phenol, Light Weight 
53,200 33 MM Black Ph Phensl CV Lined—Heavy 
Wane ht Lusterseal 
33 MM Shallow, B 





1,000 k Phenol—Plain—Light Weight 

65,490 45 MM CT Full oe No Kaurl, Greycoated Black- 
te—Pulp & Imp Lined 

2,989 45 MM Kanu ree Coated Tin 

788 45 MM CT Double Shell k Tin—P & Wax Lined 
17,568 . 45MM CT Sing Type . Black Coated Tin 

7 i inale Shell Domed No Kanurl, Black Tin 
5,719 83 MM ed, No — —_~ | Blackplate 
10,196 83 MM CT whe Black 

All Cap Liners P & H; C & S; P & bend PO Lined 


LARX COMPANY, 
607 Fifth Avenue South, Mineo tie 15, Minn. 
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A.P.M.A. Meeting 
(Continued from page 43) 


stitute for protein. It will probably be some time before 
a synthetic mixture can hope to compete economically 
with protein hydrolysates for this purpose. Their 
utility is incidentally the single development which has 
so far received the most attention in the amino acid 
field. It has more recently been shown that the addition 
of appropriate factors (strepogenin) may render an 
amino acid mixture more nearly equal in nutritional 
value to a whole protein. 

“Besides their uses in nutritional mixtures, amino 
acids do have, aad promise further, value as individual 
substances. Cystine, used as an intermediate in the 
synthesis of biotin, and histidine for treating peptic 
ulcers, are examples. Much work is going on to de- 
termine specific amino acid deficiency symptoms. 

“Bacteria also require left-handed amino acids for 
their growth. It is an interesting fact that the so-called 
‘unnatural’ right-handed amino acids are found as a 
basic structure in the important antibiotics, penicillin, 
gramicidin, as well as others. It has been found that 
right-handed amino acids and simple derivatives will 
alone inhibit bacterial growth. 

“The amino acids are believed to be precursors not 
only of the proteins and antibiotics, but also of the 
vitamins and alkaloids. Chemically and biologically 
their fundamental relationships insure an accelerating 
interest in their pharmaceutical applications.” 

In speaking on Pharmaceutical Research, Dr. David 
L. Thomson, of McGill University had the following 
to say: 

“The pharmaceutical industry has not, I think, 
looked forward to a day when disease shall be no more; 
and indeed this day may be extremely distant. I sug- 
gest ... that as preventive medicine expands and learns 
its business, it may well need as much help from the 
pharmaceutical industry as curative medicine does. . . . 
I feel that in another generation we shall have a pre- 
ventive pharmacoepia alongside our curative one. I feel 
too, that this will involve the industry in entirely new 
methods of production and of marketing, with only 
Governments as customers, and with great emphasis 
on large quantities and low costs. The sick man’s im- 
patience to be well places your industry in a privileged 
position; but preventive medicine is a question of ‘all 
of the people, all of the time’—which means there are 
some things you cannot do. 

“The research laboratories of the pharmaceutical 
industry have greatly contributed to our knowledge of 
the vitamins; and it might be said that the function of 
vitamins is to prevent, rather than cure disease. This is 
only a half truth: to cure, we require large doses of con- 
centrated products of the laboratory; but to prevent we 
require only a wise choice of foods, and foods are pri- 
marily the product of the farm. I am not stating a law 
of ethics, nor the result of an economic study, but 
merely a strong personal conviction when I say that, if 
it comes to a struggle between the farmer and the 
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pharmaceutist, the farmer will win in the long run; he 
does not have to carry the cost of those extra syllables. 
It may take a long time for agriculture and the food in- 
dustry to adapt themselves to the newer knowledge of 
nutrition: but remember the tortoise and hare.” 





Allocating the Advertising Dollar 
(Continued from page 46) 


industry cross-section thinks of direct mail. As far as 
an outline of methods is concerned the scope of the sur- 
vey was too limited to be complete. We did, however, 
talk with some of the cooperating companies and 
learned that tests have been made employing different 
methods which have given some idea of direct mail’s 
effectiveness. 

One company having no detail force compared 
selected areas in which direct mail was used against 
medical journals in a control area. The results were 
weighted heavily in favor of direct mail. No product 
samples were used in this study, so the results were con- 
sidered much more significant. 

Other companies have used less precise methods than 
that just described, but coupon returns from medical 
journal ads, requests for samples as a result of a mailing, 
sales in areas where medical journal advertising is used 
and direct mail is not, and the practice of the industry 
have all added up to a decided plus in favor of direct 
mail 


Comments, Please 
The following are a few comments which we think 
give an interesting and rather accurate appraisal of 
what pharmaceutical advertising managers are thinking 
regarding direct mail and medical journal advertising. 

“We feel that direct mail is harder hitting than journal 
advertising so we make our advertising allocations on 
direct mail and journal advertising on a basis of re- 
quirements of each product. A new product being in- 
troduced carries a heavier journal schedule for an- 
nouncement purposes and after the first three or four 
months the weight of advertising expenditure is then 
thrown more to direct mail.” 

“Each product, represented in our advertising budget, 
is set up separately and that product’s individual re- 
quirements is evaluated in terms of advertising media, 
i.e. a sustaining campaign or an institutional effort will 
carry a preponderance of the budget for the product in 
journal advertising. If the product needs specific 
stimulation, either among certain types of professional 
men or in geographical areas, we then employ direct 
mail.” 

“We have found direct mail to be twice as effective as 
medical journal advertising.” 

“We use all medical publications that have a reason- 
ably good reception among the medical profession. 
We refer to the A.M.A. Journal, Modern Medicine, 
Medical Economics, the leading State journals and 
sectional journals. In most cases, we have a twelve 
time contract, some publications in color, the majority 
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WE SPECIALIZE IN SUPPLYING 


HORMONES 


in bulk to the ethical, 
pharmaceutical and 
cosmetic trades. 












QUOTATIONS 
UPON REQUEST 









INTRAMED Co., Inc. 


1860 BROADWAY, NEW YORK 23, N. Y. 


















































































OUR FACILITIES 
FOR THE MANUFACTURE OF 
YOUR OWN FORMULAS ARE UNEXCELLED 


Whether it is a Vitamin, Capsule, Tablet, Ointment, 
Effervescent Salt or any other Pharmaceutical prod- 

uct, it receives the identical care and skill that is used 
in the manufacture of aPe Quality Products. 


CONTROL from raw materials to finished product 
is constantly under the vigilant scrutiny of our { 
experienced staff. ‘ 


WE INVITE YOUR INQUIRIES 
WHICH WILL RECEIVE PROMPT ATTENTION. 





Over a Quarter Century A Pp Service to the Profession 


AMERICAN 
PHARMACEUTICAL CO., INC. 


525 WEST 43rd ST NEW YORK 18, N.Y 











EAUX DE COLOGNES 
TOILET WATERS 
PERFUMES 


ARE MADE TO YOUR 
SPECIFICATIONS 


BY A PERFUME MANUFACTURER 
OF HIGH STANDARD 


OUR EXPERIENCED CHEMIST 
WILL ALSO DO YOUR COMPOUNDING WORK 
IN OUR UP-TO-DATE EQUIPPED 
LABORATORY 


WRITE, WIRE or PHONE to: 


COURTIER PERFUMES, INC. 


220 West 42nd Street New York 18, N. Y. 


Wisconsin 7-4446 
CABLE: COURTIERS-NEW YORE 
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of them in black and white. Our budget, operating on 
the basis of including agency, production charges, etc., 
is less than $200,000 per year.” 

“In the case of direct mail, we have a maximum 
schedule and feel that we receive much more for every 
dollar expended than we do through the medical 
papers. One of the best methods of selling any product 
is to get the user to try it and we operate on this basis 
in most cases by providing the medical profession with 
samples of our products through direct mail and also 
through personal contact.” 

Nobody has ever disproved this fact. If you take an 
analysis of products that are prescribed by a doctor, 
you will find that those that lead the field are invariably 
ones that have obtained their goal through quality and 
usability of the product plus tremendous sampling 
campaigns. There are, needless to say, exceptions such 
as narcotics and other items which do not lend them- 
selves to sampling. 


Conclusions 


This survey confirms our opinion that direct mail 
receives the largest percentage allocation of the adver- 
tising budget. We also have learned that each com- 
pany wisely works out its own allocation based on the 
job that needs to be done. 

It is clear from this survey that our findings have no 
broad significance. They do, however, indicate alloca- 
tion practices among twelve representative pharma- 
ceutical houses. In the absence of such studies we feel 
that this report may at least provoke discussion within 
companies which may lead to a re-evaluation of alloca- 
tions practices and methods in the light of industry 
habits. As times and conditions change we will conduct 
and report other studies which we hope our readers will 
find useful. 





Check-Up on Cosmetic School of Beauty 
Fashion Graduates Shows Good Returns 


on Investment 
(Continued from page 41) 


2. Have you found that the knowledge gained by 
taking the Beauty Fasnion course has been of value 
to you? 

3. Have you had any comments from customers re- 
garding the certificate? 

4. Has it brought you new customers? 

5. Do you refer back to the lessons in the course from 
time to time to refresh your knowledge? 

6. In general, what are your comments regarding the 
value of the school to you as a cosmetic and perfume 
sales person? 

Almost without exception the girls keep their certifi- 
cates on their counters at all times. Limited space 
proves an obstacle in one instance. In another, all of 
the girls in the department took the course and inas- 
much as some of them failed the examination, none of 
the girls display the certificate out of consideration for 
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those who are unable to do so. But, not only do most 
of the salesgirls make their certificate a permanent part 
of their counter display; they also take a great deal of 
pride in being able to do so and in thus tactfully advis- 
ing their customers of their qualified standing. The 
attractive plexiglas frame provided by Lentheric for 
holding the certificate makes it a pleasing and smart 
display piece. 

The next question, asking if the knowledge gained 
has been of value, brought a flood of “‘yes’s’”’ modified 
into even more enthusiastic affirmatives such as in this 
typical reply: “Very definitely. Now I can talk with 
more self-assurance. It is much easier to be convincing 
in my sales talk with the certificate there to back me 
up.” Confidence and poise are important incidental 
values to increased knowledge. 

Questions (3) and (4) brought equally rewarding re- 
plies. We found that customer curiosity is invariably 
aroused by the certificate, and that women shoppers’ 
attention is held sufficiently for them to read and absorb 
the meaning of the certificate. Curiosity is followed by 
genuine interest, and interest is followed up by con- 
fidence. One girl says that her old customers now look 
to her with new respect and that new customers are 
convinced that she knows what she’s talking about. 
Many customers specifically ask for the sales person 
whose name appears on the certificate and will often 
wait, if necessary, to be served by her rather than hav- 
ing just any sales person take care of her. 

Not only do the girls report that they have won new 
customers but that these new customers send still 
others because of the confidence they have in the sales- 
girls knowledge, ability, and sincerity, and give her 
their earnest attention. 

Most of the graduates of the school who responded 
to the questionnaire say that they do refer back to their 
lessons. Sometimes, the information contained in them 
helps to settle some point in dispute. They serve to 
check on other points that have arisen during the day’s 
selling. They refresh the memory and maintain that 
important well-informed feeling. They keep enthusiasm 
keen. On reviewing the lectures, the girls say that they 
always find something new and that their understand- 
ing of cosmetics is thus constantly being improved. 
Some girls look upon the lectures as an authority for 
daily, or almost daily, reference. Others utilize them 
more as an occasional reference work. But, at any rate, 
they are a permanent part of their working library and 
continue to serve a purpose long after the examination 
has been forgotten. 

The last question brought generous comments. A 
few selected excerpts give a variety of reactions to the 
value of the school: 

“T want to express myself so enthusiastically that I 
find my vocabulary limited in saying just how much 
value the course has proved to me. My Beraury 
FasnHIon certificate on display is a means of engaging 
my prospective customer in conversation. I find that I 
can suggest additional merchandise to her that I would 
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HIGHEST 
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IN 
ORIGINAL 
HORNS 


Samples 
and quotations 
on request 





Jj. C. Andresen 


8 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-2393 














ASK YOURSELF FRANKLY 


“WILL IT PAY 


TO SELL MY BUSINESS?” 


TODAY'S unusual industrial conditions 


may well justify you in turning 
your business—FOR CASH—to new man- 
agement. As a reputable operating organiza- 
tion of long experience, with substantial 
capital, we can bring opportunity for in- 
creased company expansion and greater 
profit . . . while you are relieved of heavy ex- 
pense and worry. Personnel held intact 
whenever possible. 


e ALL discussions and negotiations 
strictly confidential. 


BOX 1244; 1474 BROADWAY 
NEW YORK 18, N. Y. 
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Extract the GUESS WORK 


from your coloring job 











These days when the color—the appearance 
—the eye appeal of the products you pro- 
duce is so important to get sales and to keep 
them, it's more essential than ever to use 
Peacock Brand Certified Food Colors for the 
extra brilliance, uniformity and purity they 
give you. 


Wm. J. Stange Co. 


2536 W. Monroe St. Chicago 12, Ill. 
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LAMBSWOOL PUFFS 





. . . are preferred wherever fine packages are pre- 
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compacts and rouge. 
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BONE MEAL FLOUR 


Purified Edible Grade 


dl-DESOXYEPHEDRINE BASE 
AND HYDROCHLORIDE 


DIPHENYL HYDANTOIN SODIUM U.S.P. 


Prompt Deliveries 
Quotations Upon Request 


NATIONAL SYNTHETICS, INC. 
270 Lafayette Street New York 12, N. Y. 

















PROPRIETARY PRODUCT FOR SALE 


In an 18 month test campaign, this con- 
sumer product (ointment) showed a 
promising potential. 

To a firm now marketing consumer pro- 
prietaries, this product could be a profit- 
able addition to the line. 

We specialize in ethical ointments, and 
find that a consumer product is incom- 
patible with our ethical policy. 


Box Ju 15, Drug & Cosmetic Industry 
101 West 31st Street New York 1,N. Y. 
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not have the opportunity to do otherwise. My selling 
knowledge has been improved and, in turn, I can be 
more helpful to my customer. Customers often com- 
ment on the certificate and are much impressed after 
learning its significance. I gain prestige in their eyes 
and, thereby, more confident customers. Let me again 
express my gratitude in having attended The Cosmetic 
School of Beauty Fashion.” 

“T consider it most valuable for salesgirls to receive 
basic training in cosmetics. It gives one greater prestige 
and elevates cosmetic selling to a professional level 
which is as it should be. It is a necessary education and 
enables the sales person to talk with far greater in- 
telligence. Through this training, the sales person 
knows what she is selling, how each preparation is to be 
used, and the results which will be obtained. This 
makes more satisfied customers and insures return 
business.” 


“T am very proud to have taken this course. It has 
given me a better preparation for a self-assured sales 
talk than anything I have ever tried. Now I can speak 
self-confidently, handle the merchandise confidently, 
and sell with the ease of a person who has his informa- 
tion well in mind.” 

“The ‘Beauty Fashion’ lessons were very enlighten- 
ing. They gave us knowledge of perfumes and creams 
and lipsticks that we older girls have never had in 
written form; and they explained the types of ingredi- 
ents used in various types of preparations. The formu- 
lation of cosmetics has always been the manufacturer's 
secret, and we were hired to sell cosmetics, not to know 
of what and how they were made. I, for one, was very 
grateful for the opportunity to take the course and the 
examination.” 

“T think the School well worth every effort I put into 
it, and I think it will be a great help to us all. The com- 
pany, too, will benefit in the results.”’ 

“The benefits gained are priceless. It is amazing to 
realize the knowledge that can be obtained through 
such a course even by one who has sold cosmetics for 
years.” 

These, then, are the gains made by Lentheric through 
the adoption of The Cosmetic School of Beauty Fash- 
ion: (1) improved personnel stability; (2) appreciation 
and loyalty; (3) improved salesmanship through pride 
in the job and sense of authority; (4) better informed 
representatives; (5) increased sales; (6) higher morale. 

In addition to the rounding out of this promotion 
plan as outlined in the previous article, Lentheric is 
gaining other indirect returns from this investment. 
Those girls who passed the examination are being 
honored by being put on a specia) Consulting Board or 
Panel. An attractive pin or key will be devised for them 
to wear as evidence of this distinction conferred on 
them. They will be called upon from time to time to 
answer special questionnaires, to participate in surveys, 
to make tests, etc. Thus, there will be a continuation of 
the stimulus brought about by the school itself, and a 
maintenance of the pride in being graduated from it. 
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READERS’ QUESTIONS 


SKIN FRESHENER: I am in- 
terested in making a skin freshener. 
Could you send me a formula for such a 
product. New York City. 

A typical formula for a skin freshener 
is as follows: 


“ 
- 
Oo 
“ 






Se Te Se roe 0.75 
Zinc sulfate................. 0.10 
Ns od tans celee To. 
RR pr a! PARAS . aa 
OS Sea re E's eee 
EE EER St EE a Pl Beg Pe EE pe 5 0.50 


Dissolve the alum in a little of the water, and the zinc sul- 
fate in the glycerine. Mix the zinc sulfate solution with the 
remainder of the water; add the alum solution and then the 
alcohol. Allow to stand for 24 hours and filter. 


BLEACHING CREAM: I am very much 

interested in obtaining a formula for a 

bleaching cream. I should like to avoid any 

material such as mercury salt or the like 

which might prove harmful to the skin. Could 

you oblige me with such a formula? Chicago. 

Your request for a bleaching cream formula can be filled 

with a combination such as the following: 


Glycerin. . a ae ‘Seo ae 
Detucliatumn, soft iidbe.. .. 4S 
peer ee 27.0 
Titanium dioxide... 6.0 
Zinc peroxide...... noe 8.5 
OTT ay al wi 1.0 


Heat the glycerine to 80° C. and stir in the melted stearic 
acid. Mix the talc, zinc peroxide and titanium dioxide and 
add to the above mixture and mix steadily until the paste is 
free from lumps. Then add the perfume. 


LAXATIVE: We are wondering if you 
» - could find among your many formulae a good 
laxative formula containing several laxative 
herbs in it such as Aloe, Cascara Sagrada, 
Senna, Rhubarb, Licorice, Mandrake and 
others which could be made up into a liquid 
form. This formula can contain a carmina- 
tive, and flavoring agents as well. We would 
also like to receive manufacturing instruc- 
lions as well as directions for taking and 
elc., for same. Cincinnati. 

Preparations of this type are rather old 
fashioned and some of the materials you 
mentioned are but little used today. However, one prepara- 
tion containing various vegetable drugs was described in an 
article on child medication in the May 1946 issueof Druc 
anp Cosmetic INpustry, page 731. Another standard lax- 
ative known as Compound Elixir of Cascara Sagrada, or Lax- 
ative Elixir, is given in the “Pharmaceutical Recipe Book.” 
It is not too complicated a preparation but is based upon 
the action of vegetable drugs. 





Aromatic fluidextract of cascara sagrada...... 125 ce. 
Fluidextract of senna..... Latah se? 75 ce. 
Fluidextract of juglans, R. B.. ;, ; 65 ee. 
Aromatic elixir, to make. ..... .. 1090 ce. 
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CERTIFIED 
COSMETIC COLORS 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 




















EXCLUSIVE 
PRIVATE BRAND 
COSMETICS 


COSMIA LABORATORIES 
95 MADISON AVENUE 
NEW YORK 16, N.Y. 














G UM S 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


IMPORT MUrray Hill 3-8646 EXPORT 

























synthetic 


detergents 
Mlichel Export Co. ine. 


90 Broad Street New York 4, N. Y. 
For quotations write Domestic Sales Dept. 
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Professional 
Service 





















THE 
COLUMBUS LABORATORIES 
B t > | $i " 


We have been solving problems pertaining 
" foods, drags and cosmetics sines 1803. - 


33 N. STATE ST. CHICAGO, ILL. 


























H. A. San, Ph.D. E. B. Purr, Pb.C., B. Se. 
SEIL, PUTT & RUSBY, Inc. 








Analytical and Consulting Chemists 
Formerly Experts for U. 8. Dept. of Agriculture 
Analyses Made 






Formulas Developed 
Research Investigations Conducted 
Specialists in the Analysis of 








esages Essential Oils 
Flavoring Extracts Toilet Preparations 
Proprietary Medicines 
Proprietary M 8 Formulas 
Rotenone and other 





Organic Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 

















































Machinery for Sale 


Cc line of reouilt, guaranteed i . See 
one Sees 

Products Co., 20-21 Park Row. oe onon 
350, 600, 1000, 2000 & 3000 gals.; National Acme 
Model C20 Stainless Steel Centrifuge; 500 ft. Ball 
: Roller Conveyor, yo 1” widths; 











tein Eq Haupment Com Compaay, 428 Become Bt Mow 
roome St., New 
York 13, 
FOR SALE: 3—J. H. Day Ointment Mills; 1—U.S 
Cc Mill with two 3HP Motors; 10—Stokes 
Mach. Co. RD4 Tablet Presses, 3 Yrs. Old; 1—Col- 
ton No. 2 Crimper and Closter; 8—Syphon Fillers, 
Small Bottles to Gallons; 4—J. H. Day Heavy 
Duty Mixers; 1—Consolidated Mach. Co. Powder 
Filler; 5—Copper Vacuum Stills 20 to 550 Gallons. 
Also: New S. 8S. Tanks in all sizes; New S. S. Jack- 
eted Kettles 20 to 500 Gallons; New Portable 
Agitators to 1 H.P. Write for latest Stock List. 
Equipment & Supply Co., 1515 W. Thompson 
St., phia 21, Penna. 
FOR SALE: 2—Rotary BB Tablet Machines; 10— 
Single Punch and Rotary Tablet Machines, }4” to 
2”; 10-12” Belt Conveyors, 20’ to 80’ centers, built 
to your specifications; Glass Lined Tanks, from 50 
to 1,000 gal.; Mass and Powder Mixers; 5—Brand 
New 1,000 Ib. Powder Mixers; Pulverizers; Powder 
and Liquid Filling Machines; Labelers; Copper 
Aluminum, Stainless Steel and Monel Kettles, from 
5 to 500 gal.; New Stainless Steel Tanks, 50 to 
i oi Filters, etc. Your inquiries solicited. 
our lists of surplus equipment. BRILL 
pQuipa a COMPANY, 225 W. 34th St., New 











FOR ART Tr Delivery: Pfaudler Jacketed 
Glass Lined Reactor 500 gal.; vine No ll 
Vacuum Shelf Dryer 40” x 43”; Devine Surface 
Condenser and Receiver 50 sq. ft.; Devine Vacuum 
Pump 52 CFM with 3 HP AC motor; Five Stokes 
and Colton Rotary and Single Punch Tablet 
machines }” to 1”; Devine Laboratory Vacuum 
Shelf Dryer 17” x 34”: Dry Powder Mixers 100, 
400 and 1,200 lb. capacity; New Stainless Steel 
Kettles and Tanks; Portable Agitators and Con- 
veyors, etc. What have your for sale? Machinery & 
Equipment Corporation (of N. Y.), 533 West 

way, New York 12, N. Y., Gramercy 5-6680 


NEW FMC Headquarters offers _— = highly 
desirable Pharmaceutical and ment, 
t steel Tanks and Kettles, yo * eo Single 













GEORGE W. PEGG, PH. C 
Cons: 








ULTANT 
Deugse — Cosmetics — Industrial Alcohol 
Flavoring Extracts 
_ Formulas _ Processes 
152 Was 42nd St., New vost oS 08, N. ¥ 
one Wisconsi 






Washington Adren 2121 Vachs ave. N.W. 
Washington 7, D. C. c/o Dr. George W. Hoover 






Punch Tablet Machines, Portable Agitators, Mix- 
ing Equipment for every purpose, Vacuum Shelf 
Dryers, Conveyors, Packaging Equipment. First 
sunny Corp., 157 Hudson Street, New York 13, 





ABBE Turbine Sifter; Day Hunter egy ‘ss Mixer; 
Day Pony Mixer; Improved Rochlitz Gas Fired 
Water Still; No. 3 Charlotte Colloid Mill; Multi- 
Packer Model No. 12 Tablet Counter. Write for 
a. World’s Products Company, Spencer, 

















*ARLINCO RESEARCH LABORATORY, INC. 


Research, Formulation and 
Application to the Industry. 


Ethical a 
Drugs, Cosmetics 
Perfumery. 
333 'W. S2nd St, New York 18, N.Y. 
Circle 6-7924 
# A-R-L-ince means: Applied Research Laboratory. Incorp. 




























RESEARCH 


For Profit on Contract Basis 
J. BIORKSTEN, Ph. D. 


BIORKSTEN nem BORATORIES 
orth Wabash Avenue 
“ieee IHinois 

















Machinery Wanted 


HIGHEST PRICES bs FOR GOOD EQUIP- 
MENT. FIRST MACHINERY CORI/’ORA- 
TION. 819-837 East oth St., New York 9, N. Y 


Help Wanted 


CHIEF CHEMIST: Nationaily known company 
seeks Ph.D. experienced in —— chemistry. Cos- 
metic oceeee desirable. utive experience 
essential. Salary $12,000 to $15,000. Box Ju-11, 
DRUG & COSMETIC INDUSTRY. 


COSMETIC CHEMIST wanted by long estab- 
lished cosmetic firm of world-wide reputation. Re- 
quirements; I ination and sound scientific back- 
come. prefera| le Ph. D. in Chemistry. Experience 
use of modern raw 
pS Opportunities: Excellent salary. De- 
velopment of new products with full a of 
management. Worki Conditions: 
Ricdlora laboratories in New York City, specially 
with newest - ment. ox Ju-12, 

on G & COSMETIC I ISTRY. 



























MERZ-MIH 








—NATIONAL SALES REPRESENTATION 


Capable, thorough and frequent coverage of toilet goods outlets 
in every state in the Union. Warehousing Service. 


38 W. 32nd St., New York 1, N. Y. 
567 E. Illinois St., Chicago 11, Ill. 
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Help Wanted 


DIRECTOR OF PHARMACEUTICAL RE- 
SEARCH: Large midwestern pharmaceutical fir 
needs a Ph.D. > Ev caniedian te dash ieemain 
tion of new De ey Dg wy Very re- 
sponsible position pertaining to t 
new a forms. Men = ex- 
perience in manufacture of ampuls, tablets, liquids, 
ointments and related se will BO ‘ae 
preference. Practical for this 


experience is 
tion. Box Ju-10, DRUG & f cosMETio 
NDUSTRY. 
pags ly private label laboratory. Excellent 
u-7, DRUG & COSMETIC IN- 

DusTRY 


WE BUY HUMAN BRAINS: Can you sell Essen- 
with Knowladgs and Euperience to handle Quality 
wi no xperience to lity 
Line of Outstanding Specialties. Can you qualify? 
Invite —— from Persons feeling they 
meet these uirements. Sparhawk Company, 
Box 10, Sparkball, New York. 
CHEMICAL ENGINEER or CHEMIST with 
experience in production and analytical control of 
cosmetics and/or pharmaceuticals. Give complete 
details. State i you will move to a city other than 
resent locatio: vY to Box Ju-5, DRUG & 
METIC INDU 
EXPANDING ESSENTIAL OIL MANUFAC- 
TURER has open territory, South, Middle West, 
Pacific Coast, for salesman who wishes to carry 
additional line and who are now calling on Perfume, 
Flavor, Disinfectant ene Cosmetic Manufacturers. 
Excellent portunity. Commission basis. Box 
Ju-s, DRUG & Cosi ETIC INDUSTRY. 
SALESMAN, Chicago area, wanted by manu- 
facturer of specialized bulk pharmaceuticals selling 
poaracty to manufacturing drug trade. Must 
ave ability not only te obtain orders but to main- 
tain goodwill. Extensive midwest territory with 
headquarters in Chicago. Salary. In replying give 
brief com ensive history. Box Ju-2, DRUG & 
COSMETIC INDUSTRY. 


Situations Wanted 


PRODUCTION DEVELOPMENT MAN, 29, 
B.CH.E., ten years experience, desires position 
with Cosmetic, Hair, Dye, Perfume or Aromatics 
Manufacturer. Box Ju-9, DRUG & COSMETIC 
INDUSTRY. 

VETERAN—12 years experience in perfume pro- 
duction abroad, desiree position as laboratory 
assistant or similar, some cosmetic experience. Box 
Ju-3, DRUG & COSMETIC INDUSTRY. 


PHARMACEUTICAL TABLET MAKER, vet- 
eran, 12 years experience, thoroughly capable, 

granulatin . Box Ju-l4, 
DRUG & KOSMETIC “hi DUSTRY. 


Business Opportunities 


MANUFACTURING ADVICE—Hair Prepara- 
tions. New Synthetic Det t Creme Shampoos, 
Liquid and id. Cold ——., ane 
ye =r ag A Waving... es 
poo, Hair Lacquer...Tint Rinses. at is 
roblem? 8. G. Collins, 5368 Cabanne nour 
Be. Louis 12, Mo. 


PULLING-LASELING PACEAGING service for 
liquids, powders and pastes with complete manufac- 
plant and warehouse. Send for quotations 

cvery description. Intereted ia bottles, us chemicals of 
in 
































New York City, Gramercy $-3670. 


WIDE variety of liquid mixtures recovered at 
nominal cost for drum tank car lots. We 
handle simple and difficultly separable mixtures. 
We are also interested in purchase of all types of 
crude mixtures. Inquiries solicited. All replies 
treated in strictest confidence. Box Ju-8, DRUG & 
COSMETIC INDUSTRY. 


anne g nme wag weet for the Manufac- 
PI ticals, ete. Dr. H. 


tu 
Salfield, 19 Valley Road, White Plains, N. Y. 


CRACK SALES ORGANIZATION wants to talk 
with accredited manufacturers who own and make 
a meritorious drug or cosmetic item that can be 
intensively merchandised through hundreds of re- 
tail outlets. We have abundant capital and a sales 
or, zation comprising over 200 people in Metro- 
ochtan N Y. alone e have an excellent reputa- 
tion ta will not touch board in all re pote is not a — 
value os above board a Please 
furnish details first let ater gy ™ Ju-6, 
DRUG ac METIC INDUSTRY. 


LEADING DANISH FIRM desires to represent 
manufacturers and exporters dealing in Pharmaceu- 
tical and fine Chemical products; also rubber ware 
—— ane Write to Pharmacan, Aalborg, Den- 
mark. 


CAN SUPPLY 1,000 GALLONS or more, monthly, 
full proof Ess atar ble price. We can 
use your perfume oil, if you desire. For further in- 
comatiee write to Grecian Chemical Company, 
2030 E. Willard Street, Philadelphia 34, Penna. 





























| | 
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CONSOLIDATED OFFERS 


— a automatic Straightaway Labeler. 
1—No. 5 Sweetiand Filter, 20 ag leaves. 
wder 


1—Semi-a Labeling Machine. 
5—Dry Powder Mixers, up to 2000 Ibs. 

a ~~ — » & Lined, jacketed and agitated 
1—Abbe Blut aioe Mo. 2 No. 2. 


2—Colton _ 0 Se 

3—Stokes St ter St 5. ~ 25 25 oes. pat hour. 

2—60 gal. Memtaum Steam 

1—80 { -—§ Steam Jecheted Kettle. 
machines, 


-— ~ " single punch Tablet maximum 2}4” 


¢—Caleon i 5% single punch Tablet machines. 
Only a partial listing. Send us your inquiries, 








7 CONSOLIDATED PRODUCTS CO NC 





COLORS FOR EXPORT 


Foop - Druc - CosMEtTic - TECHNICAL 
Samples Matched 


Certified Colors - Saponine 
EARTH PIGMENTS 
LEEBEN CHEMICAL CO., Inc. 


389 Washington St., New York 13, N. Y. WA 5-0210 








THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaltz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW YORK !I,N.Y 














For Butter Type Flavors 
Acetyl Methyl! Carbinol (Acetoin) 


Acetyl Propionyl 
Diacetyl 
For Pineapple Imitations 
Allyl Caproate Allyl Heptylate 


FAIRMOUNT CHEMICAL CO., Inc. 


Manufacturers of Flavor and Perfume Chemicals 
600 Ferry Street NEWARK 5, N. J. 























| STEARATES 
AROMATIC CHEMICALS 


GEORGE F. SMITH 


CHEMICALS 
60 East 42nd Street VAnderbilt 





New York 17, N. Y. 6-3098 





POLAK & SCHWARZ, INC. 


667 Washington St. New York, N. Y. 


Perfume Bases 
Compositions and Specialties 
Essential Oils Flower Oils 
Terpeneless Oils Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 
































BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100, 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 


TERPIN HYDRATE U.S.P. 
Booklet describing “‘Seydel”’ fine chemicals 
available on request. 


SEYDEL CHEMICAL COMPANY 





Established 1904 JERSEY CITY 2, N.J. Cabic Address “SIZOL” 
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{Sy We PACKAGE Anything 


“S, TZ Let our Engineers ond Analysts solve 


PACKAGING « ASSEMBLING ¢ SHIPPING 


Packagl lig AND SHIPPING 


0 stevice, INC. 


100 POPLAR STREET, SCRANTON 1, PA. 





143 








































SCABLIED QUALITY 


For over a quarter of a century Franks Stearates 
have been noted for their high quality. Now that the 
Franks Chemical Products Company has become a 
division of Witco Chemical Company, industry is 
assured that this reputation of quality, already estab- 
lished, will be zealously guarded. 

The Witco line of stearates is designed to meet 
varied industrial demands and includes... 
barium, calcium, lead, lithium, magnesium, sodium, 
and zinc salts. All are produced under rigidly con- 
trolled conditions, therefore are uniform and depend- 
able. Prompt deliveries are assured because of ade- 
quate stocks, strategically located. 


SAMPLES ON REQUEST 


FRANKS STEARATES DIVISION 


WITCO CHEMICAL COMPANY 
295 MADISON AVENUE, NEW YORK 17, N. Y. 


aluminum, 




















ADVERTISING INDEX 


Abbott Laboratories. Weteam 

Alsop Saiapering ven 

Aluminum Seal Co......... 

American Gruagist 

American Pharmaceutical Co., 

Anchor-Hocking Glass Corp. .............. 63, 69 
Anderson Bros. Mfg. Co 92 
Andresen, J. C 

Armstrong Cork Co...... . Insert between 72-73 
Aromatic Products, Inc...........1 i 
Atlas Powder Co 

Baker & Adamson... 
Baker Chemical Co., J. T 
Bendix Chemical Corp 
Benzol Products Co 
Broder Industries, Inc 


Bush & Co 
Calco Chemical bes 
Calif. Fruit Growers Ex... . . Insert facing 17, 117 
Carbide & Carbon Chemical Corp. . . Insert facing 9 
Carr-Lowrey sages Co 60 
Colton Co., Art 
Consolidated ~- Co., 
Continental Can Co....... 
Cornelius Products Co 
Corning Glass Works 
Coronette Window Display ‘Service. 
Cosmia Laboratories... . . 
Courtier Perfumes, Inc 
Creative Printmakers Group. 
Crown Cork Specialty Corp.. . 
Dallal & Co., D. S.. 
Danco, Inc., Gerard J.. 
_— Oil Co., Inc., Peder... 
raph-Bradley Stencil Machine Corp.. 
Dodie & Olcott, Inc....... Insert facing e 


Insert facing 24 
Insert rasing, 44 


Do i . .. Insert facing 8 
ners er, sine. P.R.. P _Insert between 32-33 
T. M.. 117 
du rey ey de Bits & Co., E. 1... Insert facing 21 
Durlin Corp.. Insert facing 12 
Eppenbach, Inc...... 

Ertel Engineering Corp 

Essential Aromatics Corp 

Evans Chemetics, Inc 

Ever Ready Labei Corp 

Exact Weight Scale Co 

Fairmount Chemical Co 

. Felton Chemical Co., Inc.. 

Fezandie & rrle, Inc 

Filter Paper 

Fine Organics, eg 


esearch Laboratories, Inc 
leneen. Rene Co 

Foster-Forbes Glass Go... 

Franks “| — Div., Witco Chem. Co.. 1144 
Fritzsche Bros......... Insert between 104-105 


Furlager Mfg. Co 
Gardner-Richardson Co....... 
General Drug Co : Insert facing 96 
Givaudan-Delawanna, Inc...Insert between 16-17 
Glass Container & Cap Outlet Co 67 
Savearine a Assn 

Greeff & Co., W 
Gunning & Wiceuies 
Hagerty Bros. & Co 
Hazel-Atlas Glass Co.. 
Helfrich Labs., Inc 

Hema Drug Co., Inc 1 
Heyden Chemical Corp Insert between 32-33 
Hinde & Dauch Paper Co., The. . . Insert facing 88 
Hoffmann-LaRoche, Inc... 


. Insert facing 80 


Insert between 28-29 
Insert facing {2 


Tilinole ater Treatment Co. 

Industrial Chemical Sales 

Inland Alkaloid Co. . 

Interstate Color Co., 

Intramed Co., Inc.. . 

elly & Co., Walter H 

urin Drug Co 

Kelton Cosmetics Co.... 

Kessler Chemical Co.. 

Kimble Glass Co.. 

Kohnstamm & Co., 

Kolmar Laboratories. . 

Koster-Keunen Mfg Co., 

Kraft Foods Company. 

Ladox Laboratories 

Larx 

Lautier Fils 

Leeben 


Lemke & Con 

Lever Brothers Co 
Leuders & Co., 
Lusteroid Container Co 


us, Mabee & Reynard, Inc 
eye Chemical Wks...... 


.. Insert between 20-21 
> Insert facing 4 
Insert between 24-25 
Insert facing - 

I 


. Insert facing 33 
Insert easing, 4 


Michel 


Miranol 106 
Monsanto Chemical Ci Insert facing 57; 29 
National pales & Chemical Co..Ins. bet. 28.29 
National Can Co 
Naugatuck Aromatics 
National S abetics, wis os 
Neumann, lee fe, Inc 
New England Collapsible Tube Co 
New Jersey Zinc Co 
N. Y. Quinine & Chemical Works 
vg ~ al & Chemical. . 
Insert between 2425 





Package Machinery Co.... ade 
an Shipping Service, Inc.... 
Parento Compagnie 

Paris Cosmetics, Inc 

Parson Im oats, M. 

Penick & S.B 

Pennsylvania Glass Products Co 
Pennsylvania Refining Co a 
Private Label Cosmetic Co........ 

Pfaltz & Bauer Co., 

Pfizer & Co., Inc., Chas...........- 
Pittsbur, Lectrodryer Corp i 
Plaskon fon Libby-Owens-Ford). ‘dé 
Pneumatic Scal rp., Led. Insert facing y: 
Polak & Soa Inc 14 


Powell & Co., 

Prentiss & Co., 

Private Label Cosmetic Co.. 

Pulverizing Machinery Co 
rocaine, Inc 

Remus & Co., 

Richford Corp 





stokes Machine 
Sturge, Ltd., John & ES 
Superior Laboratories, Inc 
Swindell Bros., Inc 
| een Scientific Labs., 
Teweon & Corp. 

rston & Braidich. . 


Totus Mfg. Co., 


U.S. Industrial Chem, ne.. Insert between 76-77 
en- Hechler, Inc... . Insert a 


Insert facing 5 
Insert between eet 








